From:
Sent:
To:
Subject:

Sunday, 14 March 2021 1:09 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I strongly urge
the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and harmful proposal for the
following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of new parents need to access formula products as the only alternative to breast milk for many
complex reasons - mums with low supply, multiple births, parents of sick children, mastectomy mums, same
sex & surrogate parents, foster parents, grandparents raising grandkids, mums facing mental health issues
and so many more. These are the VOFFF’s and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further and is a failure
to Australian consumers.
POST-PARTUM MENTAL HEALTH
• Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new or
expectant mothers facing mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT
the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
• Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer competition in a
market already led by multi-nationals. Further restrictions would make it impossible for new Australian
companies to establish a market presence and give a monopoly to current market leaders (many who are
foreign owned and manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute for
breast milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care (including
lactation consultants and breastfeeding care). I believe further information and resources available for women
post-natally and ongoing support would increase and/or prolong breastfeeding rates. This will decrease stigma and
provide support for Australian women who clearly want to breast feed.
Supported, informed, and educated is best.
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Sincerely,
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From:
Sent:
To:
Subject:

Sunday, 14 March 2021 4:02 PM
Exemptions
AA1000534 - Infant Nutrition Council - submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I strongly urge
the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and harmful proposal for the
following reasons:
FREEDOM OF INFORMATION
•
• Further restrictions oppose freedom of information for women to make choices around their own bodies.
•
• Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
•
• Around 80% of new parents need to access formula products as the only alternative to breast milk for
many complex reasons - mums with low supply, multiple births, parents of sick children, mastectomy mums, same
sex & surrogate parents, foster parents, grandparents raising grandkids, mums facing mental health issues and so
many more. These are the VOFFF’s and they are the silent majority.
•
• Increased restriction on the information available to them will disenfranchise them further and is a failure
to Australian consumers.
POST-PARTUM MENTAL HEALTH
•
• Further restrictions will increase the stigma and shame women already feel around breast milk substitutes.
This directly impacts post-partum mental health of new mothers (1 in 5 mothers new or expectant mothers facing
mental health issues, 1 in 10 dads).
•
• Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT the
marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
•
• Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer competition in a
market already led by multi-nationals. Further restrictions would make it impossible for new Australian companies
to establish a market presence and give a monopoly to current market leaders (many who are foreign owned and
manufactured).
•
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute
for breast milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care (including
lactation consultants and breastfeeding care). I believe further information and resources available for women postnatally and ongoing support would increase and/or prolong breastfeeding rates. This will decrease stigma and
provide support for Australian women who clearly want to breast feed.
Supported, informed, and educated is best.
Sincerely

1
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To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia.
I strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical
and harmful proposal for the following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their
own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their
children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of new parents need to access formula products as the only alternative to
breast milk for many complex reasons - mums with low supply, multiple births, parents of
sick children, mastectomy mums, same sex & surrogate parents, foster parents,
grandparents raising grandkids, mums facing mental health issues and so many more. These
are the VOFFF’s and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further
and is a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
• Further restrictions will increase the stigma and shame women already feel around breast
milk substitutes. This directly impacts post-partum mental health of new mothers (1 in 5
mothers new or expectant mothers facing mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
• Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market presence and give a
monopoly to current market leaders (many who are foreign owned and manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a
dietary substitute for breast milk. As such, there should be no reason for its marketing to be
restricted.
I believe instead the Australian Government should increase funding & resources for post-partum
care (including lactation consultants and breastfeeding care). I believe further information and
resources available for women post-natally and ongoing support would increase and/or prolong
breastfeeding rates. This will decrease stigma and provide support for Australian women who clearly
want to breast feed.
OPTIONAL: Include your BF/FORMULA FEEDING STORY HERE
Supported, informed, and educated is best.
Sincerely

YOUR NAME HERE

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia.
I strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical
and harmful proposal for the following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their
own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their
children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of new parents need to access formula products as the only alternative to
breast milk for many complex reasons - mums with low supply, multiple births, parents of
sick children, mastectomy mums, same sex & surrogate parents, foster parents,
grandparents raising grandkids, mums facing mental health issues and so many more. These
are the VOFFF’s and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further
and is a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
• Further restrictions will increase the stigma and shame women already feel around breast
milk substitutes. This directly impacts post-partum mental health of new mothers (1 in 5
mothers new or expectant mothers facing mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
• Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market presence and give a
monopoly to current market leaders (many who are foreign owned and manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a
dietary substitute for breast milk. As such, there should be no reason for its marketing to be
restricted.
I believe instead the Australian Government should increase funding & resources for post-partum
care (including lactation consultants and breastfeeding care). I believe further information and
resources available for women post-natally and ongoing support would increase and/or prolong
breastfeeding rates. This will decrease stigma and provide support for Australian women who clearly
want to breast feed.
OPTIONAL: Include your BF/FORMULA FEEDING STORY HERE
Supported, informed, and educated is best.
Sincerely

YOUR NAME HERE

From:
Sent:
To:
Subject:

Monday, 15 March 2021 9:46 AM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I strongly urge
the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and harmful proposal for the
following reasons:
FREEDOM OF INFORMATION
Further restrictions oppose freedom of information for women to make choices around their own bodies.
Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
Around 80% of new parents need to access formula products as the only alternative to mums with low supply,
multiple births, parents of sick children, mastectomy mums, same sex & surrogate parents, foster
parents, grandparents raising grandkids, mums facing mental health issues and so many more.
Increased restriction on the information available to them will disenfranchise them further and is a failure to
Australian consumers.
Further restrictions will increase the stigma and shame women already feel around breast milk substitutes. This
directly impacts post-partum mental health of new mothers (1 in 5 mothers new or expectant mothers facing
mental health issues, 1 in 10 dads).
Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT the
marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer competition in a market
already led by multi-nationals. Further restrictions would make it impossible for new Australian companies to
establish a market presence and give a monopoly to current market leaders (many who are foreign owned and
manufactured).
Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute for breast
milk. As such, there should be no reason for its marketing to be restricted.
Supported, informed, and educated is best.
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From:
Sent:
To:
Subject:

Sunday, 14 March 2021 5:51 PM
Exemptions
AA1000534 Infant Nutrition Council Submission

To the ACCC,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia.
I strongly urge the ACCC to REJECT the proposal.
Increased censorship on toddler milk is an unethical and harmful proposal for the following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of new parents need to access formula products as the only alternative to breast milk for many
complex reasons - mums with low supply, multiple births, parents of sick children, mastectomy mums, same sex and
surrogate parents, foster parents, grandparents raising grandkids, mums facing mental health issues and so many
more. These are the VOFFFs and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further and is a failure to
Australian consumers.
POST-PARTUM MENTAL HEALTH
• Further restrictions will increase the stigma and shame women already feel around breast milk substitutes. This
directly impacts post-partum mental health of new mothers (1 in 5 mothers new or expectant mothers facing
mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT the
marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
• Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer competition in a market
already led by multi-nationals. Further restrictions would make it impossible for new Australian companies to
establish a market presence and give a monopoly to current market leaders (many who are foreign owned and
manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute for breast
milk. As such, there should be no reason for its marketing to be restricted.
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I believe instead the Australian Government should increase funding and resources for post-partum care (including
lactation consultants and breastfeeding care).
I believe further information and resources available for women post-natally and ongoing support would increase
and/or prolong breastfeeding rates.
This will decrease stigma and provide support for Australian women who clearly want to breast feed.
Supported, informed, and educated is best.
Sincerely
Author, journalist, editor
Ph

2

From:
Sent:
To:
Subject:

Sunday, 14 March 2021 9:45 AM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission Via email exemptions@accc.gov.au I am writing in response to
the plans to extend the marketing restrictions on toddler milk in Australia. I strongly urge the ACCC to REJECT the
proposal. Increased censorship on toddler milk is an unethical and harmful proposal for the following reasons:
••
•
are the VOFFF’s and they are the silent majority. • Increased POST-PARTUM MENTAL HEALTH • • • •
OPTIONAL: Include your BF/FORMULA FEEDING STORY HERE Supported, informed, and educated is best. Sincerely
FREEDOM OF INFORMATION
Further restrictions oppose freedom of information for women to make choices around their own bodies.
Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD Around 80% of new parents need to
access formula products as the only alternative to mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids, mums facing
mental health issues and so many more. These breast milk for many complex reasons - restriction on the
information available to them will disenfranchise them further and is a failure to Australian consumers.
Further restrictions will increase the stigma and shame women already feel around breast milk substitutes. This
directly impacts post-partum mental health of new mothers (1 in 5 mothers new or expectant mothers facing
mental health issues, 1 in 10 dads).
Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT the
marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer competition in a market
already led by multi-nationals. Further restrictions would make it
impossible for new
Australian
companies to establish a market presence and give a monopoly to current market leaders (many who are foreign
owned and manufactured).
Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute for breast
milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care (including
lactation consultants and breastfeeding care). I believe further information and resources available for women postnatally and ongoing support would increase and/or prolong breastfeeding rates. This will decrease stigma and
provide support for Australian women who clearly want to breastfeed their babies.
Regards
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To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia.
I strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical
and harmful proposal for the following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their
own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their
children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of new parents need to access formula products as the only alternative to
breast milk for many complex reasons - mums with low supply, multiple births, parents of
sick children, mastectomy mums, same sex & surrogate parents, foster parents,
grandparents raising grandkids, mums facing mental health issues and so many more. These
are the VOFFF’s and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further
and is a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
• Further restrictions will increase the stigma and shame women already feel around breast
milk substitutes. This directly impacts post-partum mental health of new mothers (1 in 5
mothers new or expectant mothers facing mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
• Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market presence and give a
monopoly to current market leaders (many who are foreign owned and manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a
dietary substitute for breast milk. As such, there should be no reason for its marketing to be
restricted.
I believe instead the Australian Government should increase funding & resources for post-partum
care (including lactation consultants and breastfeeding care). I believe further information and
resources available for women post-natally and ongoing support would increase and/or prolong
breastfeeding rates. This will decrease stigma and provide support for Australian women who clearly
want to breast feed.
OPTIONAL: Include your BF/FORMULA FEEDING STORY HERE
Supported, informed, and educated is best.
Sincerely

From:
Sent:
To:
Subject:

Monday, 15 March 2021 10:30 AM
Exemptions
AA1000534 Infant Nutrition Council Submission

To the ACCC,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I strongly urge
the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and harmful proposal for the
following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their children.

THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of new parents need to access formula products as the only alternative to breast milk for many
complex reasons - mums with low supply, multiple births, parents of sick children, mastectomy mums, same sex &
surrogate parents, foster parents, grandparents raising grandkids, mums facing mental health issues and so many
more. These are the VOFFF’s and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further and is a failure to
Australian consumers.
POST-PARTUM MENTAL HEALTH
• Further restrictions will increase the stigma and shame women already feel around breast milk substitutes. This
directly impacts post-partum mental health of new mothers (1 in 5 mothers new or expectant mothers facing
mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT the
marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
• Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer competition in a market
already led by multi-nationals. Further restrictions would make it impossible for new Australian companies to
establish a market presence and give a monopoly to current market leaders (many who are foreign owned and
manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute for breast
milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care (including
lactation consultants and breastfeeding care). I believe further information and resources available for women postnatally and ongoing support would increase and/or prolong breastfeeding rates. This will decrease stigma and
provide support for Australian women who clearly want to breast feed.
As a working mother I had to stop breast feeding at 6 months as I needed to return to work. You need to be
supporting informed decision making for families!
Supported, informed, and educated is best.
1

Sincerely

Mobile:
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From:
Sent:
To:
Subject:

Monday, 15 March 2021 10:34 AM
Exemptions
AA1000534 Infant Nutrition Council Submission

To the ACCC,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I strongly urge
the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and harmful proposal for the
following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their children.

THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of new parents need to access formula products as the only alternative to breast milk for many
complex reasons - mums with low supply, multiple births, parents of sick children, mastectomy mums, same sex &
surrogate parents, foster parents, grandparents raising grandkids, mums facing mental health issues and so many
more. These are the VOFFF’s and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further and is a failure to
Australian consumers.
POST-PARTUM MENTAL HEALTH
• Further restrictions will increase the stigma and shame women already feel around breast milk substitutes. This
directly impacts post-partum mental health of new mothers (1 in 5 mothers new or expectant mothers facing
mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT the
marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
• Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer competition in a market
already led by multi-nationals. Further restrictions would make it impossible for new Australian companies to
establish a market presence and give a monopoly to current market leaders (many who are foreign owned and
manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute for breast
milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care (including
lactation consultants and breastfeeding care). I believe further information and resources available for women postnatally and ongoing support would increase and/or prolong breastfeeding rates. This will decrease stigma and
provide support for Australian women who clearly want to breast feed.
Supported, informed, and educated is best.
Sincerely
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From:
Sent:
To:
Cc:
Subject:

Monday, 15 March 2021 12:16 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To whom it may concern,
I want to share my Breast feeding story with you in the hope that the my store as many other women’s stories will
change the way in which we view a woman’s right to choose the way we feed our babies and the information that is
given to us.
I was 23 and living in Western Australia with my partner doing FIFO work when I fell pregnant, we were delighted to
have a new addition coming into our little family even though I was slightly terrified as all of my family was based in
south Australia and I knew I was going to be doing the majority of the work of raising a baby alone. 38 weeks later
my beautiful daughter was bore, healthy and ready to feed. For me I was always going to breastfeed and it came
very naturally for us both of us….. until she was about 2 months old and everything changed, she would scream
most of the day and most of the night leaving me in tears not knowing what I was doing wrong so I took her to the
doctors and the advise I was given was to try and feed her more often and to give her medication of crope, so I went
home and continued to struggle on my own with no support and no real information on other feeding options that
may fill her up, another week went past and I was a total mess and was feeling like a failure as a mother.
I got on the phone to my mother and told her I was at the end of my rope and I needed help with getting my
daughter to settle, she told me to try formula so I went to the shop screaming baby in arms and went straight to the
formula section where I stood crying having no idea what one to get until another mum came up to me and gave
me a big hug and suggested a brand of formula for me to try. I took my tin home filled with anxiety feeling like I was
doing the wrong this by giving my daughter something from a tin, I eventually that night made up her formula and
gave her her first bottle… I am not going to lie it did take her a few goes to get the hang of it but by day 3 the
screaming had stopped, I was getting 6 hours of un interrupted sleep a night and my mood had lifted. My baby was
staving and I was just not producing enough milk, for the next year I mix fed with some feeds being formula and
some breast .
I felt extremely let down by the doctors and nurses for not even giving me the information or even an option to do
this from the beginning, all those nights and days could have been made a lot easier if I had been given information
of formula instead of being made to feel like its bad for your child to choose any other option apart from breast. It
blows my mind that the government would rather women to feel like this causing them and the baby stress over
letting women know the options we have from day one.
We need to allow women to make the choosing that works best for them and load them up with information that
allows them to make an educated decision and not make them feel ashamed that they are not able to solely
breastfeed.
If I choose to have another baby as a full time working mum there will be an expectation that I will return to work
and as I only get 4 months leave (same as the men in Telstra but that’s another issue), companies don’t allow you to
bring your baby to work so you can feed them 6 times a day, formula will have to be a option for me again from me
unless the government wants to pay me to sit at home rather than going to work to pay tax.
Women’s roles in society are stressful, we wear many hats and we get a massive amount of pressure and shame still
thrown at us for trying to do it all. Some people in society will judge women from breastfeeding in public and others
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From:
Sent:
To:
Subject:

Monday, 15 March 2021 12:18 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To Whom it may concern,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
 • Further restrictions oppose freedom of information for women to make choices around their own
bodies.
 • Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 • Around 80% of new parents need to access formula products as the only alternative to breast
milk for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids,
mums facing mental health issues and so many more. These are the VOFFF’s and they are the silent
majority.
 • Increased restriction on the information available to them will disenfranchise them further and is
a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
 • Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new
or expectant mothers facing mental health issues, 1 in 10 dads).
 • Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
 • Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market presence and give a monopoly to
current market leaders (many who are foreign owned and manufactured).
 • Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary
substitute for breast milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care
(including lactation consultants and breastfeeding care). I believe further information and resources
available for women post-natally and ongoing support would increase and/or prolong breastfeeding rates.
This will decrease stigma and provide support for Australian women who clearly want to breast feed.
1

Supported, informed, and educated is best.
Sincerely,

2

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
I am writing in response to the plans to extend the marketing restrictions on toddler milk in
Australia. I strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an
unethical and harmful proposal for the following reasons:
FREEDOM OF INFORMATION
•
• Further restrictions oppose freedom of information for women to make choices around
their own bodies.
•
• Further restrictions oppose freedom of information to parents on how they feed their
children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
•
• Around 80% of parents need to access formula products as the only alternative to breast
milk for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids,
mums facing mental health issues and so many more. These are the VOFFF’s and they are the silent
majority.
•
• Increased restriction on the information available to them will disenfranchise them further
and is a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
•
• Further restrictions will increase the stigma and shame women already feel around breast
milk substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers
new or expectant mothers facing mental health issues, 1 in 10 dads).
•
• Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
•
• Extending marketing restrictions to every stage of formula (1,2 & 3) directly opposes
Australian consumer competition in a market already led by multi-nationals. Further restrictions
would make it impossible for new Australian companies to establish a market presence and give a
monopoly to current market leaders (many who are foreign owned and manufactured).
•
• Toddler milk is for children aged 1-3 years. It is not a product for infants, babies, or a
dietary substitute for breast milk. As such, there should be no reason for its marketing to be
restricted.
Women in Australia want to breastfeed. The initiation rate is high at 90%. The number falls to just
15% of exclusively breastfed babies by 6 months *. I do not believe restricting marketing on toddler
milk is the solution to protect or prolong breastfeeding. I believe the answer lies in increased
resources and support. I believe the Australian government should increase funding for post-partum
care (including lactation consultants and breastfeeding care in the community & at home). This will
decrease stigma and provide much needed support for Australian women who clearly want to
breastfeed.
I myself wanted to breastfeed my children but unfortunately could not. I had no milk supply with my
first child and while I tried and persisted he went hungry until I was advised my midwives to try
formula. He feed well on the bottle with formula and grew to become a beautiful healthy boy who is
now almost 10yrs old. My two following children both girls also were formula feed due to
medication I was on at the time I was advised not to breastfeed a it was not safe for them. Both my

girls feed by formula are happy and healthy. The marketing on formula should not be stopped and
hidden from the public eye as it shows that formula is a “bad” thing, which it is not. Some mothers
like myself and many others around the world do not have the opportunity to breastfeed their
children due to personal reasons, medical reasons or many any reasons. Why hide a product, which
helps in the development of our babies, our children as though it is a prohibited product. We have
an amazing Australian owed and manufactured product on our shelves which would help take the
pressure of struggling breastfeeding mums to help support their feeding journey and you want to
hide it. WHY?

Supported, informed, and educated is best.
Sincerely

*Reference: https://www1.health.gov.au/internet/main/publishing.nsf/Content/health-pubhlth-strategbrfeed-index.htm

From:
Sent:
To:
Subject:

Monday, 15 March 2021 12:35 PM
Exemptions
AA1000534 - Infant Nutrition - Submission

To whom it may concern,
It is completely unacceptable to deny women the right to choose, educate and be informed on feeding their
baby/child. I know of many women who struggled to breastfeed, and were pressured into persisting to the
detriment of the child. This, I find to be an issue to address rather than disallowing freedom of information about
formula.
Regards,
Sent from my iPhone

1

From:
Sent:
To:
Subject:

Monday, 15 March 2021 12:39 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To Whom it may concern,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
 • Further restrictions oppose freedom of information for women to make choices around their own
bodies.
 • Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 • Around 80% of new parents need to access formula products as the only alternative to breast
milk for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids,
mums facing mental health issues and so many more. These are the VOFFF’s and they are the silent
majority.
 • Increased restriction on the information available to them will disenfranchise them further and is
a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
 • Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new
or expectant mothers facing mental health issues, 1 in 10 dads).
 • Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
 • Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market presence and give a monopoly to
current market leaders (many who are foreign owned and manufactured).
 • Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary
substitute for breast milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care
(including lactation consultants and breastfeeding care). I believe further information and resources
available for women post-natally and ongoing support would increase and/or prolong breastfeeding rates.
This will decrease stigma and provide support for Australian women who clearly want to breast feed.
Supported, informed, and educated is best.
1

Sincerely

2

From:
Sent:
To:
Subject:

Monday, 15 March 2021 12:39 PM
Exemptions
AA1000534 Infant Nutrition Council Submission

To Whom it may concern,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in
Australia. I strongly urge the ACCC to REJECT the proposal.
Women are intelligent enough to decide for themselves what is best for their bodies and their
babies when presented with all of their options, all of the information, and given full support.
Swaying decisions by only providing partial and biased information perpetuates stigma and is
completely unethical. Women overwhelmingly want what is best for their babies, but also need to
consider their own bodies and abilities too, there are many reasons that women may decide, or be
forced to, bottle feed. They should be given all of the information freely to make informed
decisions.
Increased censorship on toddler milk is an unethical and harmful proposal for the following
reasons:
FREEDOM OF INFORMATION
 Further

restrictions oppose freedom of information for women to make choices around their
own bodies.
 Further restrictions oppose freedom of information to parents on how they feed their
children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 Around

80% of new parents need to access formula products as the only alternative to
breast milk for many complex reasons - mums with low supply, multiple births, parents of
sick children, mastectomy mums, same sex & surrogate parents, foster parents,
grandparents raising grandkids, mums facing mental health issues and so many more.
These are the VOFFF’s and they are the silent majority.
 Increased restriction on the information available to them will disenfranchise them further
and is a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
 Further

restrictions will increase the stigma and shame women already feel around breast
milk substitutes. This directly impacts post-partum mental health of new mothers (1 in 5
mothers new or expectant mothers facing mental health issues, 1 in 10 dads).
 Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
1

From:
Sent:
To:
Subject:

Monday, 15 March 2021 1:30 PM
Exemptions
AA1000534 Infant Nutrition Council Submission

To Whom it may concern,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
 • Further restrictions oppose freedom of information for women to make choices around their own
bodies.
 • Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 • Around 80% of new parents need to access formula products as the only alternative to breast
milk for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids,
mums facing mental health issues and so many more. These are the VOFFF’s and they are the silent
majority.
 • Increased restriction on the information available to them will disenfranchise them further and is
a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
 • Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new
or expectant mothers facing mental health issues, 1 in 10 dads).
 • Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
 • Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market presence and give a monopoly to
current market leaders (many who are foreign owned and manufactured).
 • Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary
substitute for breast milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care
(including lactation consultants and breastfeeding care). I believe further information and resources
available for women post-natally and ongoing support would increase and/or prolong breastfeeding rates.
This will decrease stigma and provide support for Australian women who clearly want to breast feed.
OPTIONAL: Include your BF/FORMULA FEEDING STORY HERE
Supported, informed, and educated is best.
1

Sincerely

T
E
A
P

M

2

From:
Sent:
To:
Subject:

Monday, 15 March 2021 1:33 PM
Exemptions
Re: AA1000534 Infant Nutrition Council Submission

To Whom it may concern,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
 • Further restrictions oppose freedom of information for women to make choices around their own
bodies.
 • Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 • Around 80% of new parents need to access formula products as the only alternative to breast
milk for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids,
mums facing mental health issues and so many more. These are the VOFFF’s and they are the silent
majority.
 • Increased restriction on the information available to them will disenfranchise them further and is
a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
 • Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new
or expectant mothers facing mental health issues, 1 in 10 dads).
 • Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
 • Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market presence and give a monopoly to
current market leaders (many who are foreign owned and manufactured).
 • Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary
substitute for breast milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care
(including lactation consultants and breastfeeding care). I believe further information and resources
available for women post-natally and ongoing support would increase and/or prolong breastfeeding rates.
This will decrease stigma and provide support for Australian women who clearly want to breast feed.

1

From:
Sent:
To:
Subject:

Tuesday, 16 March 2021 9:11 AM
Exemptions
AA1000534 Infant Nutrition Council Submission

To the ACCC,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
 • Further restrictions oppose freedom of information for women to make choices around their own
bodies.
 • Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 • Around 80% of new parents need to access formula products as the only alternative to breast
milk for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids,
mums facing mental health issues and so many more. These are the VOFFF’s and they are the silent
majority.
 • Increased restriction on the information available to them will disenfranchise them further and is
a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
 • Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new
or expectant mothers facing mental health issues, 1 in 10 dads).
 • Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler milk.
CONSUMER COMPETITION & SCOPE
 • Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market presence and give a monopoly to
current market leaders
 • Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary
substitute for breast milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care
(including lactation consultants and breastfeeding care). I believe further information and resources
available for women post-natally and ongoing support would increase and/or prolong breastfeeding rates.
This will decrease stigma and provide support for Australian women who clearly want to breast feed.
For any further questions, please feel free to contact me.
1

Kind Regards,

Sent from my iPhone

2

From:
Sent:
To:
Subject:

Monday, 15 March 2021 6:23 PM
Exemptions
Re: AA1000534 Infant Nutrition Council Submission

To Whom it may concern,

I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION



• Further restrictions oppose freedom of information for women to make choices around their own
bodies.
• Further restrictions oppose freedom of information to parents on how they feed their children.

THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD




• Around 80% of new parents need to access formula products as the only alternative to breast milk
for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids,
mums facing mental health issues and so many more. These are the VOFFF’s and they are the silent
majority.
• Increased restriction on the information available to them will disenfranchise them further and is a
failure to Australian consumers.

POST-PARTUM MENTAL HEALTH




• Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new or
expectant mothers facing mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and resources
NOT the marketing of toddler formula.

CONSUMER COMPETITION & SCOPE


• Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it impossible
1



for new Australian companies to establish a market presence and give a monopoly to current market
leaders (many who are foreign owned and manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary
substitute for breast milk. As such, there should be no reason for its marketing to be restricted.

I believe instead the Australian Government should increase funding & resources for post-partum care
(including lactation consultants and breastfeeding care). I believe further information and resources
available for women post-natally and ongoing support would increase and/or prolong breastfeeding rates.
This will decrease stigma and provide support for Australian women who clearly want to breast feed.
Supported, informed, and educated is best.
Sincerely,
--
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From:
Sent:
To:
Subject:

Tuesday, 16 March 2021 12:01 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I strongly urge
the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and harmful proposal for the
following reasons:
FREEDOM OF INFORMATION
•
• Further restrictions oppose freedom of information for women to make choices around their own bodies.
•
• Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
•
• Around 80% of new parents need to access formula products as the only alternative to breast milk for
many complex reasons - mums with low supply, multiple births, parents of sick children, mastectomy mums, same
sex & surrogate parents, foster parents, grandparents raising grandkids, mums facing mental health issues and so
many more. These are the VOFFF’s and they are the silent majority.
•
• Increased restriction on the information available to them will disenfranchise them further and is a failure
to Australian consumers.
POST-PARTUM MENTAL HEALTH
•
• Further restrictions will increase the stigma and shame women already feel around breast milk substitutes.
This directly impacts post-partum mental health of new mothers (1 in 5 mothers new or expectant mothers facing
mental health issues, 1 in 10 dads).
•
• Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT the
marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
•
• Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer competition in a
market already led by multi-nationals. Further restrictions would make it impossible for new Australian companies
to establish a market presence and give a monopoly to current market leaders (many who are foreign owned and
manufactured).
•
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute
for breast milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care (including
lactation consultants and breastfeeding care). I believe further information and resources available for women postnatally and ongoing support would increase and/or prolong breastfeeding rates. This will decrease stigma and
provide support for Australian women who clearly want to breast feed.
OPTIONAL: Include your BF/FORMULA FEEDING STORY HERE
Supported, informed, and educated is best.
Sincerely

1

p.
i.
f.
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From:
Sent:
To:
Subject:

Tuesday, 16 March 2021 4:18 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To Whom it may concern,

I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
•

Further restrictions oppose freedom of information for women to make choices around their own
bodies.
 • Further restrictions oppose freedom of information to parents on how they feed their children.

THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
•

Around 80% of new parents need to access formula products as the only alternative to breast milk
for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids,
mums facing mental health issues and so many more. These are the VOFFF’s and they are the
silent majority.
 • Increased restriction on the information available to them will disenfranchise them further and is a
failure to Australian consumers.

POST-PARTUM MENTAL HEALTH
•

Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new
or expectant mothers facing mental health issues, 1 in 10 dads).
 • Post-partum mental health associated with feeding is amplified by a lack of support and resources
NOT the marketing of toddler formula.

CONSUMER COMPETITION & SCOPE
•

Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
1

impossible for new Australian companies to establish a market presence and give a monopoly to
current market leaders (many who are foreign owned and manufactured).
 • Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary
substitute for breast milk. As such, there should be no reason for its marketing to be restricted.

I believe instead the Australian Government should increase funding & resources for post-partum care
(including lactation consultants and breastfeeding care). I believe further information and resources
available for women post-natally and ongoing support would increase and/or prolong breastfeeding rates.
This will decrease stigma and provide support for Australian women who clearly want to breastfeed.
Supported, informed, and educated is best.
Most women who wish to be a stay-at-home mum don't have the luxury to choose especially during this
uncertain times-Covid, which could mean they need to work part time or even full time so they can keep
supporting their families. I am a full-time worker and a full-time mum and I know how difficult it is to
juggle both jobs, more so when you're breastfeeding. This is where information on baby formulas can be
really helpful. This is to help mums out there who are not able to breastfeed and work full time at the same
time, baby formulas are after all the replacement and supplement to nourish the well being of a baby or a
newborn, if the situation calls for it, hence we need the information.
Sincerely,

2

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia.
I strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical
and harmful proposal for the following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their
own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their
children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of parents need to access formula products as the only alternative to breast
milk for many complex reasons - mums with low supply, multiple births, parents of sick
children, mastectomy mums, same sex & surrogate parents, foster parents, grandparents
raising grandkids, mums facing mental health issues and so many more. These are the
VOFFF’s and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further
and is a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
• Further restrictions will increase the stigma and shame women already feel around breast
milk substitutes. This directly impacts post-partum mental health of new mothers (1 in 5
mothers new or expectant mothers facing mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
• Extending marketing restrictions to every stage of formula (1,2 & 3) directly opposes
Australian consumer competition in a market already led by multi-nationals. Further
restrictions would make it impossible for new Australian companies to establish a market
presence and give a monopoly to current market leaders (many who are foreign owned and
manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a
dietary substitute for breast milk. As such, there should be no reason for its marketing to be
restricted.
Women in Australia want to breastfeed. The initiation rate is high at 90%. The number falls to
just 15% of exclusively breastfed babies by 6 months *. I do not believe restricting marketing on
toddler milk is the solution to protect or prolong breastfeeding. I believe the answer lies in
increased resources and support. I believe the Australian government should increase funding for
post-partum care (including lactation consultants and breastfeeding care in the community & at
home). This will decrease stigma and provide much needed support for Australian women who
clearly want to breastfeed.
OPTIONAL: Include your BF/FORMULA FEEDING STORY HERE
Supported, informed, and educated is best.
Sincerely
YOUR NAME HERE
*Reference: https://www1.health.gov.au/internet/main/publishing.nsf/Content/health-pubhlth-strategbrfeed-index.htm

From:
Sent:
To:
Subject:

Wednesday, 17 March 2021 9:01 AM
Exemptions
AA1000534 Infant Nutrition Council Submission

My daughter in law could not breast feed as her baby needed a major operation at birth and my best friend’s
daughter has had breast cancer and again was not able, even though they both would have loved to . Both
suffered from a ridiculous stigma attached to women who cannot breastfeed by public condemnation which
caused much mental anguish. As a food baby formula is essential to keep the child alive, therefore a woman
needs to be aware of the range of foods, where it comes from and consequently which is the right one for
her baby. Creating restrictions on promoting this food does not make sense, why would you do
that? These days women want to do the very best for their child and that is to breastfeed, but it is cruelly
not always that easy and this factor needs to be recognised.

ph:

1

From:
Sent:
To:
Subject:

Wednesday, 17 March 2021 9:16 AM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons: FREEDOM OF INFORMATION • Further restrictions oppose
freedom of information for women to make choices around their own bodies. • Further restrictions oppose
freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD • Around 80% of
parents need to access formula products as the only alternative to breast milk for many complex reasons mums with low supply, multiple births, parents of sick children, mastectomy mums, same sex & surrogate
parents, foster parents, grandparents raising grandkids, mums facing mental health issues and so many
more. These are the VOFFF’s and they are the silent majority. • Increased restriction on the information
available to them will disenfranchise them further and is a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH • Further restrictions will increase the stigma and shame women
already feel around breast milk substitutes. This directly impacts post-partum mental health of new mothers
(1 in 5 mothers new or expectant mothers facing mental health issues, 1 in 10 dads). • Post-partum mental
health associated with feeding is amplified by a lack of support and resources NOT the marketing of toddler
formula.
CONSUMER COMPETITION & SCOPE • Extending marketing restrictions to every stage of formula (1,2
& 3) directly opposes Australian consumer competition in a market already led by multi-nationals. Further
restrictions would make it impossible for new Australian companies to establish a market presence and give
a monopoly to current market leaders (many who are foreign owned and manufactured). • Toddler milk is
for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute for breast milk.
As such, there should be no reason for its marketing to be restricted.
Women in Australia want to breastfeed. The initiation rate is high at 90%. The number falls to just 15% of
exclusively breastfed babies by 6 months *. I do not believe restricting marketing on toddler milk is the
solution to protect or prolong breastfeeding. I believe the answer lies in increased resources and support. I
believe the Australian government should increase funding for post-partum care (including lactation
consultants and breastfeeding care in the community & at home). This will decrease stigma and provide
much needed support for Australian women who clearly want to breastfeed.
OPTIONAL: Include your BF/FORMULA FEEDING STORY HERE
Supported, informed, and educated is best.
Sincerely
1

*Reference: https://www1.health.gov.au/internet/main/publishing.nsf/Content/health-pubhlth-strategbrfeedindex.htm
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From:
Sent:
To:
Subject:

Wednesday, 17 March 2021 10:39 AM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of parents need to access formula products as the only alternative to breast milk for many
complex reasons - mums with low supply, multiple births, parents of sick children, mastectomy mums, same
sex & surrogate parents, foster parents, grandparents raising grandkids, mums facing mental health issues
and so many more. These are the VOFFF’s and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further and is a failure
to Australian consumers.
POST-PARTUM MENTAL HEALTH
• Further restrictions will increase the stigma and shame women already feel around breast milk substitutes.
This directly impacts post-partum mental health of new mothers (1 in 5 mothers new or expectant mothers
facing mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT
the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
• Extending marketing restrictions to every stage of formula (1,2 & 3) directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it impossible for
new Australian companies to establish a market presence and give a monopoly to current market leaders
(many who are foreign owned and manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute
for breast milk. As such, there should be no reason for its marketing to be restricted.
Women in Australia want to breastfeed. The initiation rate is high at 90%. The number falls to just 15% of
exclusively breastfed babies by 6 months *. I do not believe restricting marketing on toddler milk is the
solution to protect or prolong breastfeeding. I believe the answer lies in increased resources and support. I
believe the Australian government should increase funding for post-partum care (including lactation
consultants and breastfeeding care in the community & at home). This will decrease stigma and provide
much needed support for Australian women who clearly want to breastfeed.
For both of my children I was able to breastfeed however many of my friends were not. Witnessing the
1

stress that they put on themselves during the first few months of having their babies to push through with
breastfeeding was unhealthy for not only their child, but themselves, partners and families. The stigma and
lack of information about formula puts huge pressure on new mothers. After time many of them came to
peace with the fact that breastfeeding was not an option for them and having made the decision to move to
formula relieved them of their stress, lack of sleep and unhappy or thriving baby. At the end of the day, all
of them only made this decision after being so broken from not being able to breastfeed and concern over
their babies not thriving. Why are we not talking about formula as a healthy option to those who are unable
to feed for their own personal reasons. In what world is it wrong to want to ensure that a baby has a healthy
start to life?
I believe Government should not have the right to censor information relating to a woman’s
choice. I believe this will increase the shame, stigma and mental health pressure that already
affects new parents using these products. Increasing censorship on a product predominantly used
by women is an archaic, out of step proposal.
Supported, informed, and educated is best.
Sincerely

*Reference: https://www1.health.gov.au/internet/main/publishing.nsf/Content/health-pubhlth-strategbrfeed-index.htm
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From:
Sent:
To:
Subject:

Wednesday, 17 March 2021 1:35 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of parents need to access formula products as the only alternative to breast milk for many
complex reasons - mums with low supply, multiple births, parents of sick children, mastectomy mums, same
sex & surrogate parents, foster parents, grandparents raising grandkids, mums facing mental health issues
and so many more. These are the VOFFF’s and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further and is a failure
to Australian consumers.
POST-PARTUM MENTAL HEALTH
• Extending marketing restrictions to every stage of formula (1,2 & 3) directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it impossible for
new Australian companies to establish a market presence and give a monopoly to current market leaders
(many who are foreign owned and manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute
for breast milk. As such, there should be no reason for its marketing to be restricted.
Women in Australia want to breastfeed. The initiation rate is high at 90%. The number falls to just 15% of
exclusively breastfed babies by 6 months *. I do not believe restricting marketing on toddler milk is the
solution to protect or prolong breastfeeding. I believe the answer lies
in increased resources and support. I believe the Australian government should increase funding for postpartum care (including lactation consultants and breastfeeding care in the community & at home). This will
decrease stigma and provide much needed support for Australian women who clearly want to breastfeed.
Supported, informed, and educated is best.
Sincerely
*Reference: https://www1.health.gov.au/internet/main/publishing.nsf/Content/health-pubhlth-strategbrfeed-index.htm
1
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From:
Sent:
To:
Subject:

Wednesday, 17 March 2021 1:30 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To whom it may concern,
I am disappointed to be writing this email however I feel obliged to and am more than happy to!
Further restrictions of any kind around advertising of formula for toddlers of 1-3 years (or any age) is a
step in the wrong direction #backwards. There are so many variables involved when it comes to feeding
our children from birth onwards. Breastfeeding is ideally the best choice, certainly, but in some cases it
just cannot happen. Not all mothers may be able to breast feed. Not all babies and toddlers have a birth
mother to feed them. There is a common misconception that breastfeeding happens naturally and goes
smoothly every single time. This is not the case.
Parents NEED to know what is available to them. With all the advertising and social media at the moment
for 'awareness' of our mental and physical health wanting to sell us lotions and potions, surely the very
basic need of a child, which is to receive the proper nutrition is just as, if not more important.
We can advertise junk food, alcohol, gambling, reality TV, you name it - all of which content is available
24/7.
Basically, it's 2021 people. Lets' lift the lid (literally) on this outdated and ill -informed mentality.
CHOICE is the key word here. Do the right thing. Restrictions have a time and a place. Information like this
should not be restricted.
Sincerely,
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From:
Sent:
To:
Subject:

Wednesday, 17 March 2021 7:31 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia.
I strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical
and harmful proposal for the following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their
own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their
children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of parents need to access formula products as the only alternative to breast
milk for many complex reasons - mums with low supply, multiple births, parents of sick
children, mastectomy mums, same sex & surrogate parents, foster parents, grandparents
raising grandkids, mums facing mental health issues and so many more. These are the
VOFFF’s and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further
and is a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
• Further restrictions will increase the stigma and shame women already feel around breast
milk substitutes. This directly impacts post-partum mental health of new mothers (1 in 5
mothers new or expectant mothers facing mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
• Extending marketing restrictions to every stage of formula (1,2 & 3) directly opposes
Australian consumer competition in a market already led by multinationals. Further
restrictions would make it impossible for new Australian companies to establish a market
presence and give a monopoly to current market leaders (many who are foreign owned and
manufactured).
1

• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a
dietary substitute for breast milk. As such, there should be no reason for its marketing to be
restricted.
Women in Australia want to breastfeed. The initiation rate is high at 90%. The number falls to
just 15% of exclusively breastfed babies by 6 months.
I do not believe restricting marketing of toddler milk is the solution to protect or prolong breastfeeding.
I believe the answer lies in increased resources and support.
I believe the Australian government should increase funding for post-partum care (including lactation
consultants and breastfeeding care in the community and at
home). This will decrease stigma and provide much needed support for Australian women who clearly want
to breastfeed.
Sincerely

--
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From:
Sent:
To:
Subject:

Friday, 19 March 2021 3:55 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

I would like it noted that I reject this proposal. Banning the marketing of toddler milk is not the solution to
increase breastfeeding rates. I believe the answer is in support and resources.
Thanks,

1

RE –PROPOSED ADVERTISING BANS OF STAGE THREE ARTIFICIAL FORMULA

As a midwife of twenty years I am passionate about breastfeeding babies. I am however, aware of
the many problems which may be encountered in establishing breastfeeding.
For twelve years I worked in a Midwifery Group Practice unit, and believe that a continuity of care
model affords the best chances of establishing breastfeeding. In the public arena though, early
discharge from hospital, closure of lactation clinics and minimal postnatal domiciliary visits are
counter- productive to this and many mothers find themselves without the necessary care,
education and support. There is even less domiciliary postnatal care in the private system.
The disappointing cessation rate of breastfeeding overall in this country, must be seen as lack of
support during that critical time postnatally, rather than what is purported as opportunistic
advertising of artificial formula.
There is an imbalance nationally I would suggest, in the provision of antenatal care versus postnatal
domiciliary care. Our government and medical services are adept at providing antenatal advice and
assistance but fall short in these areas postnatally.
Breast feeding can be problematic for many and varied reasons. We should be thankful therefore
for the provision of artificial formula as an alternative, and rather than rely on imports, promote
locally made products under strict Australian guidelines. Banning the advertising of stage three
formula would not only have the effect of retarding important local product in its infancy, but leave
families bereft of options.

Sincerely,
,
registered midwife.

From:
Sent:
To:
Subject:

Friday, 19 March 2021 5:43 PM
Exemptions
URGENT Re: AA1000534 Infant Nutrition Council Submission

To Whom it may concern,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
 • Further restrictions oppose freedom of information for women to make choices around their own
bodies.
 • Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 • Around 80% of new parents need to access formula products as the only alternative to breast
milk for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids,
mums facing mental health issues and so many more. These are the VOFFF’s and they are the silent
majority.
 • Increased restriction on the information available to them will disenfranchise them further and is
a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
 • Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new
or expectant mothers facing mental health issues, 1 in 10 dads).
 • Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
 • Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market presence and give a monopoly to
current market leaders (many who are foreign owned and manufactured).
 • Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary
substitute for breast milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care
(including lactation consultants and breastfeeding care). I believe further information and resources
available for women post-natally and ongoing support would increase and/or prolong breastfeeding rates.
This will decrease stigma and provide support for Australian women who clearly want to breast feed.
OPTIONAL: Include your BF/FORMULA FEEDING STORY HERE
Supported, informed, and educated is best.
1

Sincerely

Founder
Phone:
Email:
Website:
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From:
Sent:
To:
Subject:

Friday, 19 March 2021 7:05 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

Sent from my iPhone

To the ACCC,

Re: AA1000534 Infant Nutrition Council Submission

I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia.
I strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an
unethical and harmful proposal for the following reasons:

FREEDOM OF INFORMATION



Further restrictions oppose freedom of information for women to make choices around their
own bodies.
Further restrictions oppose freedom of information to parents on how they feed their children.

THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD


Around 80% of parents need to access formula products as the only alternative to breast milk
for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising
grandkids, mums facing mental health issues and so many more. These are the VOFFF’s and
they are the silent majority.
1



Increased restriction on the information available to them will disenfranchise them further
and is a failure to Australian consumers.

POST-PARTUM MENTAL HEALTH




Further restrictions will increase the stigma and shame women already feel around breast
milk substitutes. This directly impacts post-partum mental health of new mothers (1 in 5
mothers new or expectant mothers facing mental health issues, 1 in 10 dads).
Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.

CONSUMER COMPETITION & SCOPE




Extending marketing restrictions to every stage of formula (1,2 & 3) directly opposes
Australian consumer competition in a market already led by multi-nationals. Further
restrictions would make it impossible for new Australian companies to establish a market
presence and give a monopoly to current market leaders (many who are foreign owned and
manufactured).
Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a
dietary substitute for breast milk. As such, there should be no reason for its marketing to be
restricted.

Women in Australia want to breastfeed. The initiation rate is high at 90%. The number falls to just
15% of exclusively breastfed babies by 6 months *. I do not believe restricting marketing on toddler
milk is the solution to protect or prolong breastfeeding. I believe the answer lies in increased
resources and support. I believe the Australian government should increase funding for post-partum
care (including lactation consultants and breastfeeding care in the community & at home). This will
decrease stigma and provide much needed support for Australian women who clearly want to
breastfeed.

Supported, informed, and educated is best!

Sincerely
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From:
Sent:
To:
Subject:

Monday, 22 March 2021 8:13 AM
Exemptions
Re: AA1000534 Infant Nutrition Council Submission

To Whom it may concern,
I am writing in reference for the planning by the ACCC to extend the marketing restrictions on toddler milk
in Australia.
How many stories do we hear about breastfeeding being a nightmare for many mothers causing Mental
Health issues and Post Natal Depression. How many times have we heard babies crying in hospitals
because their mothers could not adequately breast feed. How many horror stories have we heard of
women trying to take their own lives because they were made to feel inadequate for failing their newborn
because they simply were not able breast feed. The guilt, shame and stress that women endured over the
years must stop.
I have worked with children in a professional position for over 40 years and know that breast feeding is
NOT the criteria of a good mother. Happiness is. Having my daughter at the Calvary Hospital I was one of
the mothers who struggled through the process of breast feeding. I was forced to stay in hospital for 12
days with staff persisting that I can do it. I kept trying and trying to the point that my baby was continually
hungry and lacking adequate and nutritional feeds. I then feeling unworthy fell into a state of depression
that also didn`t help my baby. By the time I arrived home I had no desire of being a mother and my
depression was ongoing for 12 months. It took 5 years after that point to have confidence of another child
and fortunately I was able to express adequate milk and continued to breast feed for a further 8 months.
We need to stop mothers feeling like failures. Many are placed in mental health plans funded by taxpayers
due to their perceived incompetence. The system is strained with women who are silenced but need a
choice for what they feel is best for their precious babies. The ACCC actions will only further damage the
freedom of choice for women that will struggle to understand what is best for their toddlers as there will
be a reduced range for them on shelf to choose from. The restrictions will also activate the dominance of
the overseas brands that will give them a monopoly with possible inferior ingredients. Australian brands
are rare in this category and I feel that they will eventually be competitively extinguished which will also
have a downturn economic affect for Australia. Dairy farms will close and jobs will be lost and the ability to
export to other countries will be non-existent. The Australian infant formula is sort after throughout the
world due to its high quality and we are about to lose it to other international companies. Australia is
recognized with the highest quality of milk in the world and the ACCC actions will in my opinion add into
the closing of milk powder manufacturers and the chain associated companies will be damaged.

In conclusion as an experienced professional mother my view is to keep the current laws and allow
opportunities for local manufacturing to continue with most importantly giving mothers the choice of
what brands they want to feed their precious child.
Regards
1
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From:
Sent:
To:
Subject:

Friday, 19 March 2021 6:38 PM
Exemptions
Fw: AA1000534 – Infant Nutrition Council – submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I strongly urge
the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and harmful proposal for the
following reasons:

FREEDOM OF INFORMATION
 Further restrictions oppose freedom of information for women to make choices around their own bodies.
 Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 Around 80% of parents need to access formula products as the only alternative to breast milk for many
complex reasons - mums with low supply, multiple births, parents of sick children, mastectomy mums, same
sex & surrogate parents, foster parents, grandparents raising grandkids, mums facing mental health issues
and so many more. These are the VOFFF’s and they are the silent majority.
 Increased restriction on the information available to them will disenfranchise them further and is a failure to
Australian consumers.
POST-PARTUM MENTAL HEALTH
 Further restrictions will increase the stigma and shame women already feel around breast milk substitutes.
This directly impacts post-partum mental health of new mothers (1 in 5 mothers new or expectant mothers
facing mental health issues, 1 in 10 dads).
 Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT the
marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
 Extending marketing restrictions to every stage of formula (1,2 & 3) directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it impossible for
new Australian companies to establish a market presence and give a monopoly to current market leaders
(many who are foreign owned and manufactured).
 Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute for
breast milk. As such, there should be no reason for its marketing to be restricted.
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Women in Australia want to breastfeed. The initiation rate is high at 90%. The number falls to just 15% of exclusively
breastfed babies by 6 months *. I do not believe restricting marketing on toddler milk is the solution to protect or
prolong breastfeeding. I believe the answer lies in increased resources and support. I believe the Australian
government should increase funding for post-partum care (including lactation consultants and breastfeeding care in
the community & at home). This will decrease stigma and provide much needed support for Australian women who
clearly want to breastfeed.
Supported, informed, and educated is best!
Sincerely
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From:
Sent:
To:
Subject:

Monday, 22 March 2021 1:17 AM
Exemptions
Re: AA1000534 Infant Nutrition Council Submission

To Whom it may concern,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
 • Further restrictions oppose freedom of information for women to make choices around their own
bodies.
 • Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 • Around 80% of new parents need to access formula products as the only alternative to breast
milk for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids,
mums facing mental health issues and so many more. These are the VOFFF’s and they are the silent
majority.
 • Increased restriction on the information available to them will disenfranchise them further and is
a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
 • Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new
or expectant mothers facing mental health issues, 1 in 10 dads).
 • Post-partum mental health associated with feeding is amplified by a lack of support
and resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
 • Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian
consumer competition in a market already led by multi-nationals. Further restrictions would make
it impossible for new Australian companies to establish a market presence and give a monopoly to
current market leaders (many who are foreign owned and manufactured).
 • Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary
substitute for breast milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care
(including lactation consultants and breastfeeding care). I believe further information and resources
available for women post-natally and ongoing support would increase and/or prolong breastfeeding rates.
This will decrease stigma and provide support for Australian women who clearly want to breast feed.
1

My story:
I have had three children, my youngest being six week olds.
I exclusively breastfed the first until he was 12 months old. My second child was also breastfed for several
months before switching to formula at 7 months.
Now, with my newborn, my milk supply is dwindling and I am struggling to feed a hungry baby on
breastmilk alone. I have begun to supplement with a bottle of formula a day.
I have felt a great sense of failure on my breastfeeding journey and this is only compounded by the lack of
information available to parents when selecting an alternative food for their child. Why is it so hard for us
to access appropriate information to help us make a decision?
Supported, informed, and educated is best.
Sincerely

Get Outlook for Android
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From:
Sent:
To:
Subject:

Sunday, 21 March 2021 11:03 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

Importance:

High

To whom it may concern,
Re: AA1000534 Infant Nutrition Council Submission
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia and strongly
urge the ACCC to REJECT the proposal for the following reasons:
1. The impact this will have on a mothers mental health – further discussion below
2. The selection of available formulas will be restricted. This will open doors for internationally owned
companies to dominate/monopolise the market
3. Dairy Industry would be severely affected
4. Dissolve the ambition of any other Australian manufacturer or company to produce a locally owned and
made formula
5. Australian jobs will be in jeopardy.
a. Reduced manufacturing due to lack of supply
b. Canning and lid manufacturers will lose growing opportunities in supply chains for formula products.
c. Carton and label suppliers will have sales reduced.
6. Limiting the availability of information, knowledge of brands and opportunity to make informed choices
7. Restricting the trust between brand and consumer
All this and more will inevitably instigate job losses and economically will force remaining products to increase
due to the lesser volumes produced.
Breastfeeding and Mental Health
I am incredibly concerned with the effect on women’s mental health issues as a result of the pressures placed on
breastfeeding. *Over 90% of women initiate breastfeeding after birth with the current marketing restrictions
already in place on infant formula. This is one of the highest initiation rates in the world, identifying that mothers
who are able, intend to breastfeed. This number reduces over the following 6 months as continuing to breastfeed is
a challenge for many, even if they are well aware of the guidelines and benefits and have the best intentions.
*Some contributing factors to the decrease include:
 Poor attachment
 low supply caused by:
o postpartum haemorrhage,
o retained placenta
o maternal illness
o past breast surgery
o sleepiness or illness in infant
o infrequent feeds
 unsettled baby

1

“When breastfeeding doesn’t work it's really important for health professionals, family and everyone around the
mother is playing a very supportive and understanding role respectful of the decision to feed her baby in the way
that actually works the best for that family.” Breastfeeding: when it doesn’t work out | Raising Children Network
Restricting the marketing of toddler milk is not the solution to increase breastfeeding rates. Its imperative the
Australian Government support the 90% of women initiating breastfeeding by providing care and funding to
address the issues relating to the causes of decline.
*Many new mums persist in trying to breastfeed but are unable to continue. Others have long and protracted
difficulties. Either of these experiences can negatively impact a new mother’s emotional and mental well-being.
More than 1 in 7 new mums experience postnatal depression. Postnatal anxiety is just as common, and many
parents experience both anxiety and depression at the same time. Postnatal anxiety and depression can be a
frightening and isolating experience as parents try to deal with their symptoms at the same time as needing to care
for a new baby, and sometimes other children as well.
There is another form of mental illness that can affect women after birth: postnatal psychosis. Postnatal psychosis is
an extremely serious mental health condition that affects one to two women in every 1000 after childbirth.
Postnatal psychosis can be a potentially life-threatening condition that can put both mother and baby at risk
Further restrictions will increase the stigma and shame women already experience around breast milk
substitutes. This directly impacts post-partum mental health of new mothers and I urge you to reconsider your
approach.
I am a mother of 3 young children whom I was fortunate to breastfeed. However we faced our challenges and
hurdles along the way, and I had to introduce formula as a means of support and help to continue my breastfeeding
journey. Breastfeeding my first born whom had a tongue tie and latching issues was an incredibly stressful
experience and I felt immense pressure outside to continue breastfeeding. Introducing formula and mix feeding
allowed me to recuperate physically and mentally and I continued to both formula feed and breastfeed until he was
over 7 months. My second son was diagnosed early with a milk allergy and after my return to the work force, I had
no option but to source a specialty formula for his condition. After the birth of my third child whom had severe sleep
issues, and with two other children still at home I was both mentally and physically exhausted. As a result I suffered
low supply and didn’t have enough milk to nourish my baby. Formula was essential, I had to incorporate this as part
of my feeding journey with my daughter. I am very passionate about the benefits of breastfeeding however
understand this this is not a reality for many women. By incorporating formula as part of my feeding journey, I was
able to breastfeed as best as I could with my three children up until 8-12 months.
Sincerely
Resources:
https://www1.health.gov.au/internet/main/publishing.nsf/Content/health-pubhlth-strateg-brfeed-index.htm
Why 4 in 10 mothers stop breastfeeding by 6 months | healthdirect
Breastfeeding (panda.org.au)
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From:
Sent:
To:
Subject:

Saturday, 20 March 2021 9:45 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia.
I strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical
and harmful proposal for the following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their
own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their
children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of new parents need to access formula products as the only alternative to
breast milk for many complex reasons - mums with low supply, multiple births, parents of
sick children, mastectomy mums, same sex & surrogate parents, foster parents,
grandparents raising grandkids, mums facing mental health issues and so many more. These
are the VOFFF’s and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further
and is a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
• Further restrictions will increase the stigma and shame women already feel around breast
milk substitutes. This directly impacts post-partum mental health of new mothers (1 in 5
mothers new or expectant mothers facing mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
• Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market presence and give a
monopoly to current market leaders (many who are foreign owned and manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a
dietary substitute for breast milk. As such, there should be no reason for its marketing to be
restricted.
I believe instead the Australian Government should increase funding & resources for post-partum
care (including lactation consultants and breastfeeding care). I believe further information and
resources available for women post-natally and ongoing support would increase and/or prolong
breastfeeding rates. This will decrease stigma and provide support for Australian women who clearly
want to breast feed.
I currently breastfeed my 7 week old son but have many friends who need formula for various reasons.
Supported, informed, and educated is best.
1

Kind regards
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Firstly, sorry for the EPIC email BUT friends, we/I need your help.... BY Sunday 21st March (this
coming Sunday)
As you know we have just launched mumamoo and are already having to jump some momentous
hurdles. It’s a David & Goliath story and just when we think we’re on top of things, another hurdle
pops up.
The industry we have entered has very strict laws around marketing. There are proposed changes to
these laws that not only affect our business but also the rights of women. They restrict freedom of
information relating to women’s bodies and how we choose to feed our children.

Did you know that infant formula in Australia has more
laws around the marketing of it than Alcohol &
Gambling...!!??
The ACCC already prohibit marketing on stage 1 and 2 (0-12months) and are now proposing to
extend the restrictions to the marketing of toddler milk (1- 3 years), effectively putting a black-out on
all information or marketing of formulas & toddler milk of any kind. The fact that this is being
considered is a huge step back for women’s right to information and right to choose what they do
with their own bodies.
If after reading this you’re scratching your head saying “I didn’t know this”, you are not alone.
Freedom of information and resources was our main “WHY” for creating mumamoo. Based on our
own feeding stories, our mission was to open the conversation to provide support for ALL feeding
journeys. We know these are varied and complex and firmly believe that supported is best,
Increased censorship of toddler milk ALSO defies the basic rights of consumer competition.
The market leaders in Australia are owned by multi-nationals who manufacture offshore. Increased
restrictions removes the ability for any new operators (like mumamoo) to enter the market and
establish a market presence. Increased restrictions mean these multi-nationals will have a monopoly
on the market.
We believe Government SHOULD NOT have the right to censor information relating to a woman’s
choice. We believe this will increase the shame, stigma and mental health pressure that already
affects new parents using these products. Increasing censorship on a product predominantly used by
women is an archaic proposal.
The ACCC accepting submissions from interested parties and the time is NOW for us to SPEAK UP
and have our say... with your help:

Some background information on the industry
Have you ever wondered why you never see ads for baby formula?


For the uninitiated, this is part of an agreement that restricts the advertising and promotion of
infant formula by manufacturers direct to the public. The longstanding agreement has given
formula companies the ability to market ONLY their toddler drink (1-3 years), but not their
infant formulas (0-1 years). The agreement is Australia’s response to the WHO’s guidelines
to protect and promote breastfeeding. The principal being that by censoring marketing of
formula, more women will successfully breastfeed, and less will turn to formula during their
babies feeding journey from 0 to 12 months.
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Toddler milk is highly regulated by Food Standards Australia & NZ and information should
not be restricted as “dangerous”. Having access to information when it comes to our bodies
and our babies is critical and is our right. Knowledge is power. Parents should not be treated
as mindless consumerists, easily swayed by advertising when making decisions for their
children and their families. We are smarter than this.

Current restrictions and regulations




If the ACCC proposal is passed there will be greater restrictions on the marketing of toddler
milk than there are on alcohol and gambling. Alcohol and Gambling kill thousands in
Australia every year. Toddler milk kills none.
Breastfeeding advocates and the Infant Nutrition Council (the Industry body representing the
formula companies) have had their say regarding the expansion of restrictions. Absent from
this conversation is the VOFFF (Voice of Formula Feeding Families). This voice is critical
and is NOT BEING HEARD.

VOFFF are:





mums with low supply, those with no access to breastfeeding support, multiple births, parents
with sick children, gay & surrogate parents, foster parents, mastectomy mums, grandparents
raising grandkids, parents facing post-partum mental health issues and so many more.
all parents who have ever had to access formula on their feeding journeys
parents who have had the support tap turned off.

Increasing restrictions, restricts the information available to VOFFF’s. It disenfranchises VOFFF’s
further without the intended result of increasing breastfeeding.
Our Why

I am writing in response to the plans to extend the marketing restrictions on toddler milk in
Australia.
I strongly urge the ACCC to REJECT the proposal.
Increased censor ship on toddler milk is an unethical and harmful proposal.

The initiation rate is one of the highest in the world at 95%. The number falls to just 15% of
exclusively breastfed babies by 6 months. There are so many complex and personal reasons for this –
reasons that women everywhere are being forced to explain every day. But the long and short of it is
that this leaves 81% of women needing to access formula within the first 6 months for one reason or
another.
Restricting the marketing of toddler milk is not the solution to increase breastfeeding.
I believe the answer is in support and resources, not increased restrictions.
I believe the Australian government instead should increase funding & resources for postpartum care (including lactation consultants and breastfeeding care at home).
This will decrease stigma and provide support for Australian women who clearly want to breast
feed. This and this alone with increase breastfeeding rates.
Our daughter is soon to give birth.
Her pregnancy journey has been comfortable for her and the foetus thus far.
Matters can be come complex at birth for both mother and baby which will influence milk choices.
Newborns enter a diverse and complex society of parenting eg surrogate parents; single parents;
same -sex parents; foster parents;
mastectomy mums ;multiple births; grandparents -which means there has to be alternatives
to breast milk.
3

Post partum mental health associated with feeding is amplified by lack of support and resources
NOT the marketing of toddler formula.
In these uncertain COVID times give new parent (s )supportive information, on-going support with
lactation consultants and breastfeeding care as solutions for increased breast feeding rates .
However although new parent (s ) want to give their new born a healthy start to life , alternatives to
human milk are necessary and there should be choices of locally developed product not reliance on
multi -national companies.
Increasingly science is investigating the infant gut microbiome.
Kind regards ,
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From:
Sent:
To:
Subject:

Saturday, 20 March 2021 2:15 PM
Exemptions
AA1000534 Infant Nutrition Council Submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I strongly urge
the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and harmful proposal for the
following reasons:
FREEDOM OF INFORMATION
•
• Further restrictions oppose freedom of information for women to make choices around their own bodies.
•
• Further restrictions oppose freedom of information to parents on how they feed their children.

THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
•
• Around 80% of parents need to access formula products as the only alternative to breast milk for many
complex reasons - mums with low supply, multiple births, parents of sick children, mastectomy mums, same sex &
surrogate parents, foster parents, grandparents raising grandkids, mums facing mental health issues and so many
more. These are the VOFFF’s and they are the silent majority.
•
• Increased restriction on the information available to them will disenfranchise them further and is a
failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
•
• Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new or expectant
mothers facing mental health issues, 1 in 10 dads).
•
• Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT
the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
•
• Extending marketing restrictions to every stage of formula (1,2 & 3) directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it impossible for new
Australian companies to establish a market presence and give a monopoly to current market leaders (many who are
foreign owned and manufactured).
•
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute
for breast milk. As such, there should be no reason for its marketing to be restricted.
Women in Australia want to breastfeed. The initiation rate is high at 90%. The number falls to just 15% of exclusively
breastfed babies by 6 months *. I do not believe restricting marketing on toddler milk is the solution to protect or
prolong breastfeeding. I believe the answer lies in increased resources and support. I believe the Australian
government should increase funding for post-partum care (including lactation consultants and breastfeeding care in
the community & at home). This will decrease stigma and provide much needed support for Australian women who
clearly want to breastfeed.
Women in Australia need to be heard, especially now.
1

Supported, informed, and educated is best.
Sincerely

*Reference: https://www1.health.gov.au/internet/main/publishing.nsf/Content/health-pubhlth-strateg-brfeed-index.htm
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From:
Sent:
To:
Subject:

Saturday, 20 March 2021 8:30 AM
Exemptions
AA1000534 – Infant Nutrition Council – submission

Hello
I am writing this submission regarding your enquiry into infant food formula.
It's been a long time since I have had to worry about feeding a baby, but I remember the challenges of
getting the right food to little ones. I had four children under 7 and in my time there was no locally produced
milk for babies or toddlers.
I have recently become aware of a female owned infant formula and toddler milk company which is
Australian made & owned and currently available in SA - in Drakes, Foodland and National Pharmacies.
I believe breast is best, however sometimes mothers and babies aren't able to breast feed and alternatives are necessary and life
saving. Working mothers, low supply mothers, mastectomy mothers, multiple births, same sex couples & many more, children
with some disabilities fall into the 80% of Australian women and families will need to access formula in the first 6 months of a
babies life for so many complex reasons. I know from first hand experience these women often face post-partum mental health
issues and was pleased to discover this brand Mumamoo give a percentage of online sales to support mental health services
(which effects 1 in 5 new or expectant mothers). There isn't enough resource going into supporting the wellbeing of soon to be
mums and this initiative is something other manufacturers making profits from mothers and babies could emulate.
I understand the ACCC is proposing to extend the restrictions to the marketing of toddler milk (1- 3 years), effectively putting a
black out on all information and marketing of all stages of products. The reason seems to be you are concerned purchasers,
predominantly women might be confused by toddler milk marketing and this may contribute to decreased breastfeeding rates. I
would contest that labelling is not a contributor to decreasing breastfeeding rates. Instead I would suggest that if increasing
breastfeeding rates is a desirable outcome for Australian babies that funds and resources to health and wellbeing of expectant
mothers and newborn health and lactation services might be better resourced and other initiatives like work based child care
services, increased parental leave and post natal mental health services. I doubt very much if labelling is a contributor and I fully
support accuracy in labelling at all ages and stages and industry standards as I know this keeps us all safe and healthy.
When I consider advertising

& marketing for alcohol, gambling & junk food I am surprised that the same
standards are being applied. It feels to me that these products which contribute directly to ill health, at risk
behaviour and do directly lead to deaths and costs to our economy are not being impacted in the same way
as infant formula or toddler milk products, where no one has ever died to my knowledge.
80% of the brands on a supermarket shelf are foreign owned and manufactured overseas. Further restrictions on marketing will
give these companies and their shareholders a bigger slice of the Australian market. Competition is welcome in the market,
however my understanding is that an impact of the ACCC proposition is the locally produced mumamoo will be seriously at risk
of not being able to continue to be in the market, all because of what looks like to me a bias about women who are the
predominant purchasers of formula for babies and toddlers are unable to market effectively, as if women can't make judgements
for their babies and support their own necessary feeding journey with choice and information.

I am not an investor in the company, director or have any association with the financial outcome of any milk
products or infant nutrition products. I am a supporter of women in science, technology and female
founders. I am committed to shifting the bias in advertising and marketing against women and children and
want to see filters in decision-making that factor in safety, information, women-led and women-owned
businesses and help bring a more equitable and just Australia.

I have read the documentation of the ACCC and the submission from the INC which is clearly an industry
body. In my experience industry bodies are excellent ways of keeping out new players and innovation in
markets. I also note from your website documentation that the first guidelines from the WHO were in the
late 80s and one could assume that technology and marketing have evolved since. Improvements in
1

education about the difference between baby and toddler products and consumers do make choices based on
a range of factors. For example as a consumer I actively make choices for Australian made products,
Australian owned businesses, female founders, female led research. I expect the regulatory bodies in our
country to factor in these variables once safety first has been verified.
My respectful request is to reject the authorisation

AA1000534 for five years in the draft determination and
request the ACCC hold a conference to discuss the draft determination.
Sincerely,
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From:
Sent:
To:
Subject:

Friday, 19 March 2021 9:00 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

Hello,
I’m writing to you in regards to the above proposal for restrictions on advertising for formula.
Further restricting the marketing of toddler milk is not the solution to increase breastfeeding rates. I believe
the answer is in support and resources to ALL
Australian women. I believe the Australian government instead should increase funding & resources for
post-partum care (including lactation consultants and breastfeeding care). This will decrease stigma and
provide support for Australian women who clearly want to breast feed. This and this alone will increase
breastfeeding rates.
Infant formula is to SUPPORT women & feeding parents. This industry is to try to remove the shame and
stigma associated with these life-saving products. Working mothers, low supply mothers, mastectomy
mothers, multiple births, same sex couples & many more. 80% of Australian women will need to access
formula in the first 6 months of a babies life for so many complex reasons. So many of these women face
post-partum mental health issues and the domino effect to the family unit is significant.
Increased restriction will give the current market leaders a monopoly, which is even another issue - firstly
because it will defy the basic rules of consumer competition and effectively visibility to new
AUSTRALIAN made formula will be almost impossible to access by the general consumer.
This is a disgrace on so many levels. The current restrictions are morally questionable- considering alcohol,
cigarettes and high sugar and fat foods are advertised in an abundance- all products which put pressure on
our health system.
I trust this email is taken into consideration.
Kindest Regards,
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From:
Sent:
To:
Subject:

Friday, 19 March 2021 7:40 PM
Exemptions
Fwd: AA1000534 – Infant Nutrition Council – submission

>

Sent from my iPhone
Begin forwarded message:
From:
Date: 19 March 2021 at 6:58:17 pm ACDT
To:
Subject: Fwd: AA1000534 – Infant Nutrition Council – submission

Sent from my iPhone
Begin forwarded message:
From:
Date: 19 March 2021 at 5:58:28 pm ACDT
To:
Subject: AA1000534 – Infant Nutrition Council – submission
Please put your name at the bottom and forward the below to
exemptions@accc.gov.au

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
I am writing in response to the plans to extend the marketing restrictions on toddler
milk in Australia. I strongly urge the ACCC to REJECT the proposal. Increased
censorship on toddler milk is an unethical and harmful proposal for the following
reasons:
FREEDOM OF INFORMATION



Further restrictions oppose freedom of information for women to
make choices around their own bodies.



Further restrictions oppose freedom of information to parents on how they
feed their children.
1

THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD



Around 80% of parents need to access formula products as the only
alternative to breast milk for many complex reasons - mums with low
supply, multiple births, parents of sick children, mastectomy mums,
same sex & surrogate parents, foster parents, grandparents raising
grandkids, mums facing mental health issues and so many more.
These are the VOFFF’s and they are the silent majority.



Increased restriction on the information available to them will
disenfranchise them further and is a failure to Australian consumers.

POST-PARTUM MENTAL HEALTH



Further restrictions will increase the stigma and shame women
already feel around breast milk substitutes. This directly impacts
post-partum mental health of new mothers (1 in 5 mothers new or
expectant mothers facing mental health issues, 1 in 10 dads).



Post-partum mental health associated with feeding is amplified by a lack of
support and resources NOT the marketing of toddler formula.

CONSUMER COMPETITION & SCOPE



Extending marketing restrictions to every stage of formula (1,2 & 3)
directly opposes Australian consumer competition in a market
already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market
presence and give a monopoly to current market leaders (many who
are foreign owned and manufactured).



Toddler milk is for children aged 1-3 years. It is not a product for infants or
babies or a dietary substitute for breast milk. As such, there should be no
reason for its marketing to be restricted.

Women in Australia want to breastfeed. The initiation rate is high at 90%. The
number falls to just 15% of exclusively breastfed babies by 6 months *. I do not
believe restricting marketing on toddler milk is the solution to protect or prolong
breastfeeding. I believe the answer lies in increased resources and support. I believe
the Australian government should increase funding for post-partum care (including
lactation consultants and breastfeeding care in the community & at home). This will
decrease stigma and provide much needed support for Australian women who
clearly want to breastfeed.
Supported, informed, and educated is best!
Sincerely.
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From:
Sent:
To:
Subject:

Friday, 19 March 2021 5:50 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To Whom it may concern,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
 • Further restrictions oppose freedom of information for women to make choices around their own
bodies.
 • Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 • Around 80% of new parents need to access formula products as the only alternative to breast
milk for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids,
mums facing mental health issues and so many more. These are the VOFFF’s and they are the silent
majority.
 • Increased restriction on the information available to them will disenfranchise them further and is
a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
 • Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new
or expectant mothers facing mental health issues, 1 in 10 dads).
 • Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
 • Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market presence and give a monopoly to
current market leaders (many who are foreign owned and manufactured).
 • Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary
substitute for breast milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care
(including lactation consultants and breastfeeding care). I believe further information and resources
available for women post-natally and ongoing support would increase and/or prolong breastfeeding rates.
This will decrease stigma and provide support for Australian women who clearly want to breast feed.
OPTIONAL: Include your BF/FORMULA FEEDING STORY HERE
Supported, informed, and educated is best.
1

Sincerely

Sent from my iPhone

2

From:
Sent:
To:
Subject:

Monday, 22 March 2021 11:25 AM
Exemptions
AA1000534 – Infant Nutrition Council – submission

I am writing to REJECT this proposal.
Further restricting the marketing of toddler milk is not the solution to increase breastfeeding rates. We believe the
answer is in support and resources. The Australian government instead should increase funding & resources for
post-partum care (including lactation consultants and breastfeeding care). This will decrease stigma and provide
support for Australian women who clearly want to breast feed. This and this alone will increase breastfeeding rates.
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From:
Sent:
To:
Subject:

Monday, 22 March 2021 2:36 PM
Exemptions
AA1000534 Infant Nutrition Council Submission

To the ACCC,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in
Australia. I strongly urge the ACCC to REJECT the proposal. Increased censorship on
toddler milk is an unethical and harmful proposal for the following reasons:
FREEDOM OF INFORMATION
 • Further restrictions oppose freedom of information for women to make
choices around their own bodies.
 • Further restrictions oppose freedom of information to parents on how they
feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 • Around 80% of new parents need to access formula products as the only
alternative to breast milk for many complex reasons - mums with low supply,
multiple births, parents of sick children, mastectomy mums, same sex &
surrogate parents, foster parents, grandparents raising grandkids, mums
facing mental health issues and so many more. These are the VOFFF’s and
they are the silent majority.
 • Increased restriction on the information available to them will
disenfranchise them further and is a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
 • Further restrictions will increase the stigma and shame women already feel
around breast milk substitutes. This directly impacts post-partum mental
health of new mothers (1 in 5 mothers new or expectant mothers facing
mental health issues, 1 in 10 dads).
 • Post-partum mental health associated with feeding is amplified by a lack of
support and resources NOT the marketing of toddler milk.
CONSUMER COMPETITION & SCOPE
 • Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian
consumer competition in a market already led by multi-nationals. Further
restrictions would make it impossible for new Australian companies to
establish a market presence and give a monopoly to current market leaders
 • Toddler milk is for children aged 1-3 years. It is not a product for infants or
babies or a dietary substitute for breast milk. As such, there should be no
reason for its marketing to be restricted.
1

I believe instead the Australian Government should increase funding & resources for postpartum care (including lactation consultants and breastfeeding care). I believe further
information and resources available for women post-natally and ongoing support would
increase and/or prolong breastfeeding rates. This will decrease stigma and provide
support for Australian women who clearly want to breast feed.
Regards,
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From:
Sent:
To:
Subject:

Monday, 22 March 2021 8:31 AM
Exemptions
Re: AA1000534 Infant Nutrition Council Submission

To Whom it may concern,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
 • Further restrictions oppose freedom of information for women to make choices around their own
bodies.
 • Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 • Around 80% of new parents need to access formula products as the only alternative to breast
milk for many complex reasons - mums with low supply, multiple births, parents of sick children,
mastectomy mums, same sex & surrogate parents, foster parents, grandparents raising grandkids,
mums facing mental health issues and so many more. These are the VOFFF’s and they are the silent
majority.
 • Increased restriction on the information available to them will disenfranchise them further and is
a failure to Australian consumers.
POST-PARTUM MENTAL HEALTH
 • Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new
or expectant mothers facing mental health issues, 1 in 10 dads).
 • Post-partum mental health associated with feeding is amplified by a lack of support and
resources NOT the marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
 • Extending marketing restrictions to Stage 1,2 & 3 directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it
impossible for new Australian companies to establish a market presence and give a monopoly to
current market leaders (many who are foreign owned and manufactured).
 • Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary
substitute for breast milk. As such, there should be no reason for its marketing to be restricted.
I believe instead the Australian Government should increase funding & resources for post-partum care
(including lactation consultants and breastfeeding care). I believe further information and resources
available for women post-natally and ongoing support would increase and/or prolong breastfeeding rates.
This will decrease stigma and provide support for Australian women who clearly want to breast feed.
Supported, informed, and educated is best.
1

Sincerely

Sent from my iPhone
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From:
Sent:
To:
Subject:

Tuesday, 23 March 2021 2:44 PM
Exemptions
AA1000534 – Infant Nutrition Council – submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia.
I strongly urge the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and harmful
proposal for the following reasons:
FREEDOM OF INFORMATION
•
Further restrictions oppose freedom of information for women to make choices around their own bodies.
•
Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
•
Around 80% of parents need to access formula products as the only alternative to breast milk for many
complex reasons - mums with low supply, multiple births, parents of sick children, mastectomy mums, same sex &
surrogate parents, foster parents, grandparents raising grandkids, mums facing mental health issues and so many
more. These are the VOFFF’s and they are the silent majority.
•
Increased restriction on the information available to them will disenfranchise them further and is a failure to
Australian consumers.
POST-PARTUM MENTAL HEALTH
•
Further restrictions will increase the stigma and shame women already feel around breast milk substitutes.
This directly impacts post-partum mental health of new mothers (1 in 5 mothers new or expectant mothers facing
mental health issues, 1 in 10 dads).
•
Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT the
marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
•
Extending marketing restrictions to every stage of formula (1,2 & 3) directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it impossible for new
Australian companies to establish a market presence and give a monopoly to current market leaders (many who are
foreign owned and manufactured).
•
Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute for
breast milk. As such, there should be no reason for its marketing to be restricted.
Women in Australia want to breastfeed. The initiation rate is high at 90%. The number falls to just 15% of exclusively
breastfed babies by 6 months *. I do not believe restricting marketing on toddler milk is the solution to protect or
prolong breastfeeding. I believe the answer lies in increased resources and support. I believe the Australian
government should increase funding for post-partum care (including lactation consultants and breastfeeding care in
the community & at home). This will decrease stigma and provide much needed support for Australian women who
clearly want to breastfeed.
Supported, informed, and educated is best.
Sincerely

1

*Reference: https://www1.health.gov.au/internet/main/publishing.nsf/Content/health-pubhlth-strateg-brfeed-index.htm
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From:
Sent:
To:
Subject:

Sunday, 28 March 2021 9:59 AM
Exemptions
AA1000534 - Infant Nutrition Council - Submission

To the ACCC,
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I strongly urge
the ACCC to REJECT the proposal. Increased censorship on toddler milk is an unethical and harmful proposal for the
following reasons:
FREEDOM OF INFORMATION
 Further restrictions oppose freedom of information for women to make choices around their own bodies.
 Further restrictions oppose freedom of information to parents on how they feed their children.
THE VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
 Around 80% of parents need to access formula products as the only alternative to breast mums with low
supply, multiple births, parents of sick children, mastectomy mums, same sex & surrogate parents, foster
parents, grandparents raising grandkids, mums facing mental health issues and so many more. These are the
VOFFF’s and they are the silent majority.
 Increased restriction on the information available to them will disenfranchise them further and is a failure to
the Australian consumer.
POST-PARTUM MENTAL HEALTH
 Further restrictions will increase the stigma and shame women already feel around breast milk
substitutes. This directly impacts post-partum mental health of new mothers (1 in 5 mothers new or
expectant mothers facing mental health issues, 1 in 10 dads).
 Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT the
marketing of toddler formula.
CONSUMER COMPETITION & SCOPE
 Extending marketing restrictions to every stage of formula (1, 2 & 3) directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it impossible for
new Australian companies to establish a market presence and give a monopoly to current market leaders
(many who are foreign owned and manufactured).
 Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute for
breast milk. As such, there should be no reason for its marketing to be restricted.
Women in Australia want to breastfeed. The initiation rate is high at 90%. The number falls to just 15% of
exclusively breastfed babies by 6 months*. I do not believe restricting marketing on toddler milk is the solution to
protect or prolong breastfeeding. I believe the answer lies in increased resources and support. I believe the
Australian government should increase funding for post-partum care (including lactation consultants and
breastfeeding care in the community & at home). This will decrease stigma and provide much needed support for
Australian women who clearly want to breastfeed.
Supported, informed, and educated is best.
Sincerely

1

*Reference: https://www1.health.gov.au/internet/main/publishing.nsf/Content/health-pubhlth-strateg- brfeedindex.htm
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From:
Sent:
To:
Subject:

Wednesday, 28 April 2021 10:28 AM
Exemptions
AA1000534 Infant Nutrition Council Submission

To the ACCC,
Re: AA1000534 Infant Nutrition Council Submission
Via email exemptions@accc.gov.au
I am writing in response to the plans to extend the marketing restrictions on toddler milk in Australia. I
strongly urge the ACCC to reject the proposal. Increased censorship on toddler milk is an unethical and
harmful proposal for the following reasons:
FREEDOM OF INFORMATION
• Further restrictions oppose freedom of information for women to make choices around their own bodies.
• Further restrictions oppose freedom of information to parents on how they feed their children. THE
VOICE OF THE FORMULA FEEDING FAMILIES (VOFFF) MUST BE HEARD
• Around 80% of parents need to access formula products as the only alternative to breast milk for many
complex reasons - mums with low supply, multiple births, parents of sick children, mastectomy mums, same
sex & surrogate parents, foster parents, grandparents raising grandkids, mums facing mental health issues
and so many more. These are the VOFFF’s and they are the silent majority.
• Increased restriction on the information available to them will disenfranchise them further and is a failure
to Australian consumers.
POST-PARTUM MENTAL HEALTH
• Further restrictions will increase the stigma and shame women already feel around breast milk substitutes.
This directly impacts post-partum mental health of new mothers (1 in 5 mothers new or expectant mothers
facing mental health issues, 1 in 10 dads).
• Post-partum mental health associated with feeding is amplified by a lack of support and resources NOT
the marketing of toddler formula. CONSUMER COMPETITION & SCOPE
• Extending marketing restrictions to every stage of formula (1,2 & 3) directly opposes Australian consumer
competition in a market already led by multi-nationals. Further restrictions would make it impossible for
new Australian companies to establish a market presence and give a monopoly to current market leaders
(many who are foreign owned and manufactured).
• Toddler milk is for children aged 1-3 years. It is not a product for infants or babies or a dietary substitute
for breast milk. As such, there should be no reason for its marketing to be restricted. Women in Australia
want to breastfeed. The initiation rate is high at 90%. The number falls to just 15% of exclusively breastfed
babies by 6 months *. I do not believe restricting marketing on toddler milk is the solution to protect or
prolong breastfeeding. I believe the answer lies in increased resources and support. I believe the Australian
government should increase funding for post-partum care (including lactation consultants and breastfeeding
care in the community & at home). This will decrease stigma and provide much needed support for
Australian women who clearly want to breastfeed.
I am the mother to a 9 month old baby. Prior to her birth, the one thing I wanted was for
breastfeeding to come easily as I am very aware of all of the health benefits (for baby and me) of
breastfeeding. Unfortunately, it took more than 2 full weeks for my milk to properly come in. My
baby was also born at almost 9 pounds. If I did not have access to formula milk during this time, my
baby would have starved, and not recovered from her jaundice. With the help of a lactation
consultant, medication and a very expensive hospital-grade breast pump, I was eventually able to
1

breastfeed almost exclusively, however, this took almost 2 months. During this time, we had to
supplement breast milk with formula to ensure our baby was putting on the weight she needed.
I was already recovering from a physically traumatic birth, experiencing painful breast infections,
and extremely psychologically distressed at the fact breastfeeding had not come as naturally as I had
hoped. During this time, I felt a lot of shame in having to buy formula at the shop, hiding it in my
shopping trolley. To purchase it online, I had to click through a "warning" to acknowledge that I
knew breastmilk was better for my baby, increasing the guilt I felt in keeping my baby fed.
I recognise that not all women are as fortunate as I am to be educated about breastmilk. However, I
believe the majority of Australian women are well aware that breast is best. There needs to be some
balance between recognising the benefits of breastmilk for infants and toddlers, and recognising the
benefits of a happy and psychologically healthy mother. Formula milk is not the ideal for children,
but an abundance research shows a depressed or anxious mother is also developmentally very
harmful.
Now, at 9 months and after about 5 months of almost exclusive breastfeeding, my baby has effectively
self-weaned, meaning my milk supply has ended. Without any access to information about different
kinds of formula on the market, I have no real choice but to stick to the hospital brand that we
started with until she reaches 12 months and we can stop bottle feeding. Personally, I would really
appreciate the ability to learn about the pros and cons of different formula brands, so I'm left less at
the mercy of whatever big-company formula brand has a commercial arrangement with my
maternity hospital. I feel I am left with fewer choices due to the marketing ban.

While I know you are not looking to change the regulations for baby formula, I hope my personal
experience can influence your decisions regarding toddler formula too.
Supported, informed, and educated is best.
Sincerely
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