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From: charlotte chambers 
Sent: Sunday, 21 March 2021 7:17 PM
To: Exemptions
Subject: AA1000534 Infant Nutrition Council Submission
Attachments: VFFM .pdf

  
To whom it may concern, 
  
I am writing this email first as a mother, that breastfed 2 babies exclusively for 6 months 
with the support of my mother who was a midwife and also lactation enthusiast. Secondly 
as one of  3 female founders of Australia’s mumamoo, we are 100% Australian owned 
and manufactured with a message of support for all women. I am a passionate about 
the wonders and benefits of breastfeeding and I know that it is the VERY best for 
babies. Breastmilk is amazing, and so are women!!!  However, without the support I had 
from my mother my journey could have been very different.  
  
We have spent the last 3 years speaking with hundreds women, having conversations 
and hearing their stories. These women are our colleagues, ours sisters, our friends, our 
family. We are in the trenches with them and we know first-hand how they are feeling, 
because we have walked in their shoes. I am also the publisher of a child and family 
magazine and I have heard the same stories over and over. Women are suffering. We are 
these women, we hear their pain, we feel their pain. 
  
Australia seems to have a problem on it’s hands. And restricting the marketing of toddler 
milk is not the answer. 
  
PROBLEM: 

 Increase and protect breastfeeding in Australia. 
  
SOLUTION: 

 Increase postpartum support and care at home or in the health sector, to allow women 
the opportunity establish successful breastfeeding.  

 Increase paid maternity leave to allow working mothers to continue to breastfeed.  
 Increase postpartum hospital stays for women  to allow time for hands on breastfeeding 

support and/or for a  mother’s milk to help establish successful breastfeeding. 
  
Yes these are very obvious solutions ....BUT it involves funding and support. We believe it’s 
time that the infant formula industry and the ABA work together to lobby for more post-
partum support for mothers, this will have real benefits for the mother and baby and in 
turn I believe, help to increase breastfeeding rates. 
 
While we understand and appreciate that the ABA, midwives and the health care 
professionals do an incredible job in support and education, their recourses are also 
limited and poorly funded. We believe this needs to change. 
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I include below three points supporting my submission to REJCT The proposal to increase 
restrictions on toddler milk: 

  
1.We are all harming the women that we are trying to protect. 
 

It should NEVER be assumed that a women is so mindless that they will see a toddler milk 
ad and think ‘Hey I might stop breastfeeding”. This is ridiculous and insulting.  
  
This is 2021, women have a right to be informed and want to be armed with ALL the 
information. There should be no place for censorship on a product predominantly used 
by women. Women have a right to information about their bodies and how they chose to 
feed their children. Australia has incredibly HIGH breastfeeding initiation rates ( * * 
96%)  and this shows that women WANT to breastfeed. The elephant in the room is NOT 
the toddler milk ads... this is a VERY long bow to draw.  
  
Mothers are turning to infant formula because of a range of complex and common 
reasons, all detailed in the Australian Infant Feeding Guidelines, NOT because they have 
seen a toddler drinking from a Sippy cup. Formula feeding mothers are the silent majority 
and are all too often reporting of a lack of support, education and the shame, and guilt 
they are made to feel when wanting and needing to turn to formula. 
  
We see their eyes drop to the floor when they confess that they are using formula. This is 
heart breaking and is part of our WHY in starting mumamoo.  We believe that women 
should be equally informed of their options, and then be given the EQUAL support on 
how they feed their baby.  We should be there for their plan A or their plan B. We truly 
believe that women deserve to be supported no matter how they feed their baby. This is 
why we are all here isn’t it? 
  
We have spoken to hundreds of women over the last 3 years and the most common story 
is the lack of information, shame and stigma that they felt about using infant formula. Is 
this what we want for our new mothers? Just because a woman is unable or chooses not 
to breastfeed, the support tap shouldn’t turn off. 
  
1 in 5 women new or expectant mothers suffer post-natal depression  * This is why 
mumamoo gives a portion of our online profits back to PANDA. We want women to be 
given all the information so that if their plan A doesn’t work, they can make informed and 
educated decisions about their plan B without feeling unprepared. Expectation VS Harsh 
Reality. 
  
When we speak of “the village”... what does that look in 2021? 8 – 15 antenatal visits, then 
out of hospital sometimes within 4 – 24 hours, with 1 -2 home visits.  
I don’t know if it’s just me but this looks very unevenly weighted. If breastfeeding is the 
goal, and this can only be achieved once baby has arrived, why don’t the antenatal 
visits NOT equal the postnatal visits? 
  
We are NOT here to lobby that the Infant formula industry be able to market and 
advertise infant formula (0-1 years). We comply with current restrictions and absolutely 
agree that breastfeeding needs to be protected, encouraged and valued. However we 
do know that by FURTHER limiting the amount of information that women receive about 
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this ONLY alternative to breastmilk, will have an increased effect on the shame and 
stigma that is associated with this life saving product.  
  
I have attached a document with just a handful of comments from posts on a forum 
about feeding (names and dates obscured for privacy) so you can get an idea of what 
the women of Australia are saying about how they feel about using formula. Women are 
turning to other mothers and forums for their information on formula feeding and their 
support. This is the tip of the iceberg. 
   
Decreasing the marketing of toddler milk WILL NOT FIX the problem to 
increase breastfeeding rates. This is a waste of time and money which could be much 
better spent on a positive solution. 
 
2. Selective Censorship 
 
If toddler milk marketing restrictions are passed how is it that you will be able to see marketing 
for junk food (aimed at children in the same age range). There are a multitude of products 
aimed at children with less restrictions than toddler milk, not to mention alcohol and gambling 
all of which put immense pressure on our health care system. Will there be a review on how 
these products are marketed and the damaging health effects they have on our population, 
health care and welfare systems? Why is it proposed that information be censored in one 
category only, a category predominantly used by women? Women have a right 
to information in the same way as the general population. FACT - Restricting toddler milk 
means less information on products used by mothers from 0 - 3 years. This is surely out of scope 
of the ACCC and completely contradictory. 
 
3. Anti-Consumer Competition 
 

Further restricting toddler milk marketing will ensure that the door will be firmly closed to 
ANY OTHER business wanting to enter the industry, just like ours. A business that is 100% 
Australian that is female founded with transparency and ethical practices at our core. 
  
How can you possibly launch a product with NO MEANS of marketing or advertising. I was 
under the impression that one of the key goals of the ACCC is to ensure fair and 
competitive business in the market.  Below is what noted from your website. 
  
“The Australian Competition and Consumer Commission (ACCC) is an independent 
Commonwealth statutory authority whose role is to enforce the Competition and 
Consumer Act 2010 and a range of additional legislation, promoting competition, fair 
trading and regulating national infrastructure for the benefit of all Australians.”  
  
The majority of what is currently available on supermarket shelves are foreign owned and 
imported Putting a black-out on the marketing of this industry, will close the door forever 
on any new Australian competitors entering the industry and establishing a market 
presence. Australia has one of the most enviable dairy industries in the world that supports 
local Australian jobs and farmers. Surely our goal as Australians is to move towards, not 
away from products that are 100% Australian made and owned.  
  
Inadvertently these restrictions will have major and irreversible effects on the Australian 
dairy industry and Australian businesses, just like mumamoo. 
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Australian families want Australian options. 
  
Yours truthfully and passionately. 
Charlotte Chambers  
 

 * - https://www.panda.org.au/ 
 ** - https://www.nhmrc.gov.au/about-us/publications/infant-feeding-guidelines-information-health-workers 
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