


 

 

 

Attachment 1  

Examples of toddler milk marketing collected by Breastfeeding Coalition Tasmania between 2017 – 
2020. 

 
Marketing material in retail outlets  

Nature One dairy, banner displayed in retail outlet Priceline, 2020 

    

      
The MAIF Complaints Committee determined that: 

“Based on the following grounds: the slogan and other information on the pamphlet refers to infants 

“give your little ones an amazing start to life”, “our infant formula is certified by” and “bringing 

Nature One Dairy Organic Infant Formula Milk at its purest”. The Committee also noted that the 

use of the image of an infant, clearly not over 12 months of age for a toddler milk product could be 
considered misleading advertising.”  

 

Social media marketing  

Nestle, Nan Supreme 3, Facebook advertisement, 2019 

 

 

 

 

 

 

 

 

 

 

 

 

 

The Committee determined the complaint is out of scope on 

the grounds that promotion of toddler milk is beyond the scope 

of the MAIF Agreement, and that the age of the child was 

confirmed to be 15 months. The Committee recommended to 

Nestlé that it use imagery that distinguishes without doubt, a 

toddler from an infant, when promoting toddler milk. 



 

 

 

 

Websites 

Bubs Australia Limited, Website, accessed 03.03.2021 

 

Bubs is the number 1 goat infant formula brand in Chemist Warehouse and the fastest growing infant 

formula manufacturer in Woolworths, Coles and Chemist Warehouse combined. (IRI Scan value 

sales Dollars data, 13 weeks to 03/01/21). Bubs is NOT a signatory to the MAIF Agreement. 

Homepage of Bubs website blends infant formula and toddler milk drink information together and 

calls products for toddlers “formula”. “For toddlers, Bubs organic cows milk formula has 16 

vitamins…..” 

 

 
 

Bubs FAQ page talks about formula and pictures pack shots of toddler milk drink. 

 

Billboards and shopping centre advertisements 

Bellamy’s Organic, billboard and shopping centre advertisements, 2019/20  

   

 

   

 

 

 

 

 

 

 

 

Out of scope of MAIF Agreement as the advertisement is for toddler milk.  

 

The A2 Milk Company, billboard at Sydney Airport, 2019 

 

 

 

 

 

 

 

The A2 container is cut off which 

gives the illusion that it could be any 

one of their infant formula or 

toddler milk products. 

 



 

 

 

 

Free samples with online shopping 

Freedom foods product sample received with online shopping, 2019 

 

 

 

 

 

 

 

 

 

 

 

 

Infant formula packaging used to advertise product range 

A2 Milk Company container labels of “toddler milk drink”, 2018 

 

   
 

Front label highlights number 3 in a row of numbers (1, 2, 3, 4) and the back label lists all other 

“formulas” available, thereby promoting infant formula and the idea that the number 3 and 4 

products are a formula for those ages. 

Interestingly, the new guidance documents produced by the MAIF Complaints Committee state that 

text about other formulas is acceptable, however images of formula products are not. In previous 

guidance by the APMAIF and implemented by The MAIF Tribunal (Ethics Centre), text or images 

related to other formula products were determined to be a promotion of those products and many 

breaches of the MAIF Agreement were attributed to this.  

 

 

 



 

 

 

 

Social media marketing 

The Little Oak Company, Instagram posts, 2020 

 

 
 

 

Nutrition Australia (Nuchev), Oli6 Goat Facebook page, 2017  

 
 

The MAIF Tribunal (The Ethics Centre) determined this to be a breach of the MAIF Agreement 

because the image was clearly that of an infant less than 12 months of age. Further, the information 

Instagram post 11 May 2020: 

Advertising Gold Rush 

Promotion at Ritchies IGA. 

Although “Stage 3 Toddler Milk” 

is pictured, the details below 

specify ANY Little Oak products 

are included in the promotion. 

Instagram post 28 May 

2020: promoting the 

range now available at 

Costco online and 

membership discounts. 

Instagram post 5th June 

2020: promoting the Little 

Oak range now available at 

IGA’s in Tasmania, 

promoting single-serve 

sachet packs. 






