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      18 July 2022 
 

Suncorp Group announces the sale of Suncorp Bank to create a 
leading Trans-Tasman insurer  

 

Suncorp Group Limited (ASX:SUN | ADR:SNMCY) (Suncorp or the Group) today announces it has signed a 

share sale and purchase agreement with Australia and New Zealand Banking Group Limited (ANZ) to sell its 

banking business (the Bank) (the Transaction).  

Suncorp’s insurance operations in both Australia and New Zealand will not form part of the Transaction and the 

Group’s head office will continue to be in Queensland. 

The Bank will continue to operate under the Suncorp Bank brand pursuant to a licensing agreement between 

ANZ and the Group for a period of 5 years post completion. 

The Transaction continues the reshaping and simplification of the Suncorp Group, and positions both the 

insurance and banking businesses for ongoing growth and success – benefiting employees, customers and 

other stakeholders.  

Transaction highlights 

• Cash sale of Suncorp Bank to ANZ for $4.9 billion: 

o Represents $1.3 billion of goodwill paid above net tangible assets1 

o Represents 1.3x P/NTA1. 

• Additionally, a minimum fee of $50 million for the use of the Suncorp Bank brand, to be received over 

time (representing $10 million per year under the Brand Licence Agreement between the Group and 

ANZ). 

• The Transaction is expected to yield net proceeds of $4.1 billion, representing $3.21 per share2. The 

indicative proceeds are net of the impact of separation costs, transaction costs, other divestment related 

costs and provisions, indicative capital gains tax, and other capital impacts. Consistent with the 

approach taken in previous divestments, the current intention is to return the majority of proceeds to 

shareholders. 

• ANZ and Suncorp commit to maintain the strong current presence of Suncorp Bank in Queensland and 

further invest in people and a range of initiatives in the state. 

• Agreement with ANZ to license the Suncorp brand for the banking business for a period of 5 years post 

completion, maintaining and enhancing the customer proposition of Suncorp Bank. The brand licence 

period may extend for up to two years. If extended, Suncorp will receive an additional fee of $10 million 

per year. 

• A Transitional Services Agreement with ANZ for a period of 2 to 3 years post completion. Suncorp is 

targeting the removal of stranded costs arising from the transaction within 3 years post completion. 

• The Transaction is subject to a range of regulatory approvals from the Federal Treasurer and the 

Australian Competition and Consumer Commission. Both parties will engage constructively with the 

Queensland government in relation to the State Financial Institutions and Metway Merger Act 1996 

(Qld).  

 
1 Based on the last reported Net Tangible Assets (NTA) of the Bank of $3.6 billion, as at 31 December 2021. This NTA is subject to change 
once the completion balance sheet is finalised. 
2 Based on total number of ordinary shares on issues as at 30 June 2022 of 1,262,604,976. 
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• The targeted timeframe for completion is approximately 12 months, during which time Suncorp Group 

will continue to run the Bank. 

ANZ has indicated its intention to run the Bank as a separate business to minimise disruption and support the 

Bank’s ongoing growth for at least the following three years. The Transaction creates an opportunity to 

accelerate the plan for Suncorp Bank under ANZ’s ownership. 

The Transaction also supports the ongoing transformation of Suncorp’s insurance businesses as it builds on its 

leading market positions and scale in attractive and growing segments in Australia and New Zealand.  

Suncorp Chairman Christine McLoughlin said: “This proposal has been assessed through the lens of creating 

value for shareholders and, just as importantly, to ensure there is alignment of purpose and values and positive 

outcomes for our people and customers. 

“Suncorp Group, which is the proud home of several of Australia and New Zealand’s leading and most trusted 

insurance brands including AAMI, GIO, Shannons, Apia and Vero, and of course the Suncorp brand, will 

continue to offer the same great service to Queenslanders. 

“Both businesses will benefit from a singular focus on their growth strategies and investment requirements.  

“We believe the agreed price fairly values the Bank and reflects the hard work of our people and progress made 

on delivering our strategic objectives. 

“Our purpose of building futures and protecting what matters – the focus of our company for over 100 years – will 

remain at our core and enable our people to deliver on our vision to create the leading Trans-Tasman insurance 

company.” 

Suncorp Group CEO Steve Johnston said: “As a dedicated insurance business we will be singularly focused on 

meeting the needs of our customers and communities at a time when the value of insurance has never been 

greater.  

“We acknowledge the needs of insurance customers are rapidly changing, with a preference for digital 

interactions and for product design to take into account personal circumstances and risk profiles. At the same 

time, the external environment has seen more frequent and severe natural hazard events resulting in increased 

costs and affordability challenges. 

“Suncorp will continue to be at the forefront of advocating for a more resilient Australia and for all levels of 

Government to focus on mitigating the impacts of major weather events through improved public infrastructure, 

subsidies to improve private dwellings and an overhaul of planning laws.” 

Mr Johnston said the decision to divest the Bank had not been taken lightly and had been informed by extensive 

analysis and consideration. 

“By combining with a larger banking group, Suncorp Bank will be well positioned for the future. Customers will 

see benefits including access to a wider range of products and services, and career opportunities will be 

enhanced for our people. ANZ is committed to growing its presence in Queensland and I am pleased about the 

commitments they are making to our customers and employees. 

“Suncorp Group remains fully committed to supporting the Bank until completion of the sale.” 

Commitment to Queensland 

As part of the Transaction, both Suncorp and ANZ are making a number of commitments to the state of 

Queensland including: 

ANZ’s commitment 

• Maintaining Suncorp Bank’s strong Queensland presence, with ANZ committing to no net job losses or 

branch closures as a result of the transaction for three years following completion of the transaction. 

• Benefits for Suncorp Bank’s Queensland customers, including product and technology initiatives, and 

additional development, career progression and training opportunities for Suncorp Bank employees. 
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• Allocating $15 billion of new lending as part of ANZ’s existing renewable lending commitments to 

support Queensland renewable projects and green Olympic Games infrastructure over the next decade. 

• $10 billion of new lending for energy projects particularly those targeting bioenergy and hydrogen over 

the next decade. 

• $10 billion of lending made available to support Queensland businesses over the next three years. 

Suncorp Group’s commitments 

• Broader Suncorp commitment to the region, including the establishment of a Disaster Response Centre 

of Excellence, incorporating the latest technology to monitor, prepare for and respond to extreme 

weather and natural disasters. It will include the employment hub for our flexible event workforce. 

• Continuing to be maintain its head office in Queensland, operating out of the new purpose-built facility at 

Heritage Lanes in Brisbane. 

Suncorp reconfirms its commitment to its previously announced FY23 targets across all its businesses. 

FY22 results will be released to the market on 8 August 2022. 

 

Suncorp CEO & Managing Director, Steve Johnston and Chief Financial Officer, Jeremy Robson, will be 

hosting an investor call at 9am (AEST). 

 

Please click on the following link for the webcast: 

Investor audio webcast: https://webcast.openbriefing.com/8967/   

 

Please click on the following link to register for Q&A: 

Investor Q&A teleconference line: https://s1.c-conf.com/diamondpass/10023530-dgys6d.html 

 

 

Authorised for lodgement with the ASX by the Suncorp Group Board. 

 

ENDS 

 

For more information contact: 

 

 

Media James Spence  

 

 

Analysts / Investors Neil Wesley 
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“We are seeing improved momentum in our Australian and New Zealand insurance businesses as evidenced by strong top-
line growth, while our Bank is also delivering improved performance.” 

The Suncorp Board has declared the payment of a fully franked dividend of 26 cents per share, flat on the pcp. This 
represents a payout ratio of 65 per cent of cash earnings. 

Suncorp remains well capitalised with $1,026 million of excess CET1 after adjusting for half year dividends, with all 
businesses holding CET1 at the top or in excess of targets, and $789 million held at Group. 

Group operating expenses, excluding fire service levies, were in line with the prior period at $1.34 billion, including higher 
employee costs from salary inflation and a rise in technology costs, reflecting the enterprise-wide telephony upgrade. An 
additional $36 million expense was reported within Group cash earnings, reflecting costs associated with the 
implementation of the new operating model. 

Suncorp has also provided an update on its three-year plan, which has a focus on further digitisation and automation of the 
core businesses to drive growth and improvement in key operational ratios. 

The plan aims to drive growth and deliver a sustainable return on equity above the through-the-cycle cost of equity by FY23. 
This implies the General Insurance business delivers an underlying ITR of between 10-12 per cent, and the Bank Cost-to-
income ratio falls to around 50 per cent. 

For Insurance (Australia), initiatives include: 

− Renewed brand strategy, marketing and product innovation; 

− Further investments in analytics to improve pricing and risk selection decisions; and 
− Digital-first approach to customer channels and a focus on optimising the claims supply chain.  

In New Zealand, growth in SME and Consumer markets through broker, adviser and corporate partner channels will be 
pursued with further investments in core systems including digitisation.  

For the Bank, in addition to ongoing cost management, there will be a focus on replicating the success of deposit channel 
growth in the home lending portfolio, while taking a targeted approach to business banking.  

The Group is continuing to simplify its operations through disciplined portfolio management and a sharper focus on 
sustainable growth and returns. Simplification initiatives announced today include:  

− Vero will exit from Australian consumer and construction policies via Australian intermediated partners (this has no 
impact on New Zealand); 

− Suncorp Bank will no longer offer personal loans, enabling greater focus on home lending; and 

− The Group will permanently cease underwriting travel insurance under all brands. Current customer policies will not 
be impacted by this announcement. 

The financial impact of these exits is immaterial.  

Suncorp has also today lodged its inaugural Modern Slavery Statement for the financial year ended 30 June 2020, 
identifying key risks and the actions the Group is taking to address these risks.  

Divisional performance  

Insurance (Australia)  

Insurance (Australia) has delivered strong growth in the Consumer portfolio, higher investment returns and prior period 
reserve releases, with profit after tax up 109.8 per cent on the pcp to $258 million.  

Home and Motor Gross Written Premium (GWP) grew 5.2 per cent with positive unit count and rate growth. Commercial 
GWP growth was 3.2 per cent, driven by premium rate momentum partially offset by lower retention in SME packages. 
Workers Compensation GWP increased 13.7 per cent, reflecting large multi-year account renewals and strong retention. The 
reduction in CTP of 5 per cent was primarily due to an accounting change made in 2H20. On a like-for-like basis, CTP GWP 
growth was broadly flat. 

Excluding discount rate movements, net incurred claims increased by 0.8 per cent. The increase was due to higher natural 
hazard costs, with an additional provision for Business Interruption claims largely offset by a reduction in claims frequency. 
Prior year reserve releases also increased versus pcp.  
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Strong mark-to-market gains resulted in higher investment income of $305 million, which is up 124 per cent on the pcp. 

Home and Motor digital policy sales grew by 10 per cent on the pcp. Suncorp and AAMI apps were updated to include 
additional security features and new online account opening capabilities through chatbot technologies. 

The Group has maintained a prudent approach to provisioning for potential Business Interruption claims. The Business 
Interruption provision has been increased by $19 million to $214 million (previous market update in November: $195 million), 
reflecting the finalisation of interim reserve valuations and includes an allowance for the possibility of further legal costs. 

Suncorp New Zealand  

The New Zealand business recorded another positive result reflecting strong growth in both general insurance and life 
businesses, with profit after tax of NZ$129 million, up 19.4 per cent on the pcp.  

General Insurance GWP grew 5.4 per cent to NZ$923 million, driven by strong performance in the direct Motor and Home 
portfolios. Motor GWP growth of 8.6 per cent was primarily driven by unit growth in the AA Insurance direct channel, as a 
result of strong new business sales and favourable retention. Home GWP growth of 6.4 per cent was driven by new business 
and favourable renewals supported by strong retention rates.  

Net incurred claims were up 6 per cent on the pcp, largely due to higher natural hazard experience. Working claims 
experience in 1H21 has been higher than the pcp, mainly driven by unit growth.  

The NZ Life Insurance business delivered profit after tax of NZ$29 million, NZ$15 million above the pcp, driven by improved 
claims experience and favourable investment market returns. 

General Insurance 

Total natural hazard costs across Australia and New Zealand were $561 million, $86 million above the allowance for the half 
and $42 million above the pcp. 12 events occurred during 1H21, including October’s QLD and NSW hail event (net cost of 
$195 million). The first half event losses have not yet triggered reinsurance recoveries but continue to erode the aggregate 
deductible on several reinsurance treaties including the Aggregate Excess of Loss (AXL) treaty.  

The Group underlying ITR has decreased from 9.3 per cent in 1H20 to 8.4 per cent in 1H21, reflecting the expected increase 
in the Group’s natural hazard allowance, reinsurance costs as well as lower underlying investment income, partly offset by 
margin expansion across the portfolios.  

Prior year reserve releases excluding Business Interruption reserves were $144 million representing 3.2 per cent of Group 
Net Earned Premium (NEP), primarily driven by the statutory portfolios. Total releases including higher prior year Business 
Interruption reserves were $93 million, representing 2.1 per cent of Group NEP.  

Banking & Wealth 

Banking & Wealth profit after tax was $190 million, up 11.1 per cent on the pcp. The strong improvement in net interest 
margin (NIM) and non-interest income was partially offset by a small increase in impairment charges versus the pcp and a 
small contraction in the lending portfolio. 

Net interest income of $618 million for the half was up 4 per cent on the pcp. The Bank delivered a strong NIM of 2.04 per 
cent, up 8 bps over the half, reflecting continuing strong at-call deposit growth and significantly lower benchmark rates in the 
market.  

The home lending portfolio contracted by 1.6 per cent over the half, with improved application volumes more than offset by 
higher levels of customer repayments, property sales and refinancing. New applications lodged were up over 30 per cent on 
the pcp. The Bank has continued to streamline its home lending process to simplify and speed up its origination process and 
improve the customer and broker experience. The proportion of home lending initiated via the digital channel almost doubled 
to 13.9 per cent in 1H21, compared to 7.1 per cent in 1H20. 

Business lending grew 0.7 per cent over the half, with growth in commercial lending to select commercial property investment 
clients partially offset by a contraction in the agribusiness portfolio. The contraction in agribusiness lending reflects 
seasonable paydowns, partially offset by increased cropping activity, restocking and asset purchases. 

The at-call deposits portfolio continued to achieve above-system growth, increasing by $3.7 billion or 13.1 per cent over the 
half. This is enabling the Bank to continue to optimise its funding mix, including running off $2.3 billion of term deposits. 

Impairment losses of 3 bps to Gross Loans and Advances (annualised) were below the lower end of the through-the-cycle 
operating range, primarily due to the conservative provision taken in the previous half for the impacts of COVID-19. The 
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      28 February 2019 

 
Completion of Australian Life Business sale 

 

 

Suncorp (ASX: SUN | ADR: SNMCY) today announced the successful completion of the sale of its Australian 

Life Business to TAL Dai-ichi Life Australia Pty Ltd (TAL). 

 

As previously disclosed and based on current estimates, total consideration is expected to be $725 million. After 

taking into account separation and transaction costs, hybrid capital and other provisions, Suncorp continues to 

expect to return approximately $600 million of capital to shareholders. The preferred means of distributing this 

capital continues to be through seeking shareholder approval for a pro-rata return of share capital and share 

consolidation, however, this may be combined with a small fully-franked special dividend. Both methods of return 

are subject to regulatory approval. The sale is expected to result in an after-tax non-cash loss on sale of 

approximately $880 million (pre-tax $910 million). 

 

Suncorp will commence a 20-year strategic alliance with TAL to offer market-leading life insurance solutions 

through Suncorp’s Australian distribution channels. Under the terms of the strategic alliance, Suncorp will earn 

income on the distribution of life insurance issued by TAL Life Limited. 

 

Suncorp CEO & Managing Director, Michael Cameron, said partnering with TAL allows Suncorp to offer a 

compelling life insurance solution to Suncorp customers, supported by the scale and innovation of a market 

leading Life Insurer.  

 

“The transaction frees-up capital for Suncorp to return to shareholders, and also leverages the strengths of the 

respective organisations to offer value to Suncorp customers,” Mr Cameron said. 

 

 

ENDS 

 

 

For more information contact: 

 

 

Media Brett Zarb  

 

 

Analysts / Investors Kelly Hibbins 

 

 

 

 

 

 Jatin Khosla  
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                   31 October 2019  

 
Completion of the sale of Capital S.M.A.R.T and ACM Parts 

 

 

Suncorp Group Limited (ASX: SUN ADR: SNMCY) today advises that it has completed the sale of Capital 

S.M.A.R.T Group (Capital S.M.A.R.T) and ACM Parts Pty Ltd (ACM Parts) to AMA Group (AMA), announced on 

1 October 2019. The sale values 100% of Capital S.M.A.R.T at $420 million. ACM Parts was sold for a cash 

consideration of $20 million, broadly in line with book value.  

 

As previously announced, the sale consideration is in the form of upfront cash proceeds and the retention of a 

10% interest in Capital S.M.A.R.T. Suncorp will have a Board seat on the Capital S.M.A.R.T Group Holding 

entity to underpin its ongoing, long-term partnership with the business. The after tax profit on the sale is 

expected to be in the range of $285-295 million. 

 

 

ENDS 

 

 

For more information contact: 

 

Media Brett Zarb  

 

 Jo Starr  

  

 

Analysts / Investors Kelly Hibbins 

 

 

 

 

 Jatin Khosla  
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      1 December 2021 

Completion of the sale of RACT Insurance   
 
 
Suncorp (ASX: SUN | ADR: SNMCY) today advised that it has completed the sale of its 50% interest in RACT 
Insurance to its joint venture partner, the Royal Automobile Club of Tasmania Ltd (RACT), announced on 2 July 
2021.  
 
As previously disclosed, the sale was for a cash consideration of $83.75 million and is part of the continued 
simplification of the Group. The pre-tax profit on sale is $65 million, with the total capital release as a result of the 
transaction being $55 million.   
 
Authorised for lodgement with the ASX by the Suncorp Disclosure Committee. 
 
ENDS 
 
 
For more information contact: 
 

Media James Spence  
 

 
Analysts / Investors   
 Howard Marks  
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      1 April 2022 

Completion of the Australian Wealth business sale 

 

 

 

Suncorp (ASX: SUN | ADR: SNMCY) today announced the successful completion of the sale of its Australian 

Wealth business, Suncorp Portfolio Services Limited (SPSL), to LGIAsuper.  

 

Based on current estimates, total consideration is expected to be $55 million in cash. The impact of the 

transaction on Group profit is expected to be broadly neutral.  

 

Suncorp Group CEO Steve Johnston said the completion of the sale was an important strategic milestone for the 

Group.  

 

“The Wealth sale is a good outcome for our members, people and shareholders. It enables us to sharpen our 

focus on the Group’s core businesses of banking and insurance and improve the way we deliver for our 

customers,” Mr Johnston said. 

 

“I’m pleased that our Wealth business is in good shape as we hand over to LGIAsuper. We have simplified the 

business to improve its overall performance, resolved historic remediation matters and we are delivering healthy 

investment returns to members. 

 

“Suncorp’s 130,000 superannuation members will now join a larger and more sustainable super fund which 

manages around $31 billion in retirement savings for its members.” 

 

Authorised for lodgement with the ASX by the Suncorp Disclosure Committee. 

 

ENDS 

 

 

For more information contact: 

 

Media James Spence  

 

 

Analysts / Investors Kyran McGushin  
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FY22 Overview

Steve Johnston
Chief Executive Officer
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FY22

($m)

FY21

($m)

Change 

($m)

Insurance (Australia) 174 547 (373)

Banking 368 419 (51)

New Zealand 155 200 (45)

Cash earnings 673 1,064 (391)

Group NPAT 681 1,033 (352)

Ordinary dividend (cps) 40 66

Net impact of yields and investment markets:

- General Insurance - Australia and New Zealand (190) 453 (643)

- Banking (MTM losses on derivatives) (16) - (16)

- Group (13) 9 (22)

Natural hazards expense above allowance (101) (60) (41)

- FY22 results demonstrate strong 

growth and progress in underlying 

margins 

- Elevated natural hazards event season 

with assistance provided to around 

130,000 customers

- Significant volatility in investment 

markets with increasing yields and 

widening credit spreads

- Combined impact of investment 

markets and natural hazards over 

$700m pre-tax versus FY21

- FY23 strategic targets reaffirmed

Summary Profit & Loss Statement
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*Excludes portfolio exits

Insurance (Australia) GWP growth of 9.2%*  

(10.7% in H2 v pcp)

NZ GWP growth of 14.1% 

(14.2% in H2 v pcp)

Banking home lending growth of $4.1b

($2.9bn in H2)

Group UITR 9%

FY23 target of 10-12% reaffirmed

Claims management improvements effectively 

controlling inflationary pressures

Value realisation from strategic initiatives

gaining momentum

FY22 key highlights
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FY22 Financial Results

Jeremy Robson
Chief Financial Officer
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Financial overview

- Second successive La Niña 

contributed to an elevated event 

season

- Natural hazards costs for the year 

were $101m above allowance

- FY23 allowance increased to 

$1,160m

- Net Insurance loss from yields and 

investment markets $190m in FY22

- Mark to market on Bank derivatives 

(c$16m)

- Rate environment positively impact 

investment income

– Record 2H GWP growth in Australia and New Zealand and turnaround in Home Lending 

– Underlying ITR expansion to 9% for FY22 and 9.9% in 2H (excluding COVID benefits)

– FY23 targets reaffirmed with natural hazards and reinsurance costs offset by investment income and pricing

Natural hazardsInvestment income

Strong growth momentum and improving underlying performance

- Recognition of a tax credit relating 

to the FY19 sale of the Australian 

life insurance business

- Reinsurance premiums on 

additional main cat and AXL cover

- Other provisions recognised, 

predominantly restructuring costs

Other items
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Insurance Australia

Revitalise growth

Optimise pricing 

and risk selection

Digital first customer 

experiences

Best in class claims

Customer led

Digital first and 

personalised customer 

experiences

Building futures and protecting what matters

Improved productivity through Digital, Data and Automation

Engaged, Enabled and High Performing teams

Innovation and Partnering

Enablers

Strategic 
initiatives

Strategic 
pillars

Purpose

Technology enabled

Automated processes 

and modernised 

technology platforms

Our people

Exceptional people 

empowered to make a 

difference every day

Advocacy

Building towards a fair 

and sustainable industry 

for our stakeholders

New Zealand

Grow brands and strategic 

partnerships

Best in class claims

Digitise and automate

Banking

Win in home

Seamless everyday banking

Grow business

Digital first

Customer service excellence

Strategy
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- Achieved strong gross written premium growth across all our portfolios, with AAMI generating unit growth in 

home and motor and higher NPS scores than FY21 

- Delivered growth in Commercial supported by simplifying our product lines and improving digital platforms

- FY23 will continue focus on strengthening our brands

Revitalise growth

- Delivered CaPE for Home mass brands with over 65% of policies now priced via CaPE

- Continued investment in Commercial underwriting tools, rolling out Property Underwriting tool and iSME pilot

- FY23 will rollout CaPE Motor for mass brands in 2H 

Optimise pricing 
and risk selection

- Increased mass brand digital sales to 61% (up ~7pp) and service transactions to 37% (up ~6pp) 

- Released over 100 digital deployments and increased customer self service solutions via Interactive Voice 

Response and SMS routing 

- FY23 will continue delivering digital tools for customers and rolling out new frontline productivity tools

Digital first customer 
experiences

- Motor and Home claims digital lodgements have more than doubled in FY22 versus pcp

- Home and Motor repair panels reviewed, systems implemented to manage allocation and benchmark costs

- Focus in FY23 will be on end to end digital enhancements, further supply chain optimisation (e.g. bulk buying / 

salvage opportunities), event Control Room Centre of Excellence, and operational transformation

Best in class claims

Insurance Australia - strategic progress and outlook
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- Continued momentum with a targeted focus on deepening broker relationships and offering compelling market 

propositions delivered through trusted brands.

- Increased market share by 134 basis points over the preceding 12 months, registering seven consecutive 

quarters of market share gains.

Grow brands and 
strategic 
partnerships

- Continued progress to deliver a single claims platform, introducing new channels for customer engagement and 

seamless connectivity.

- Automated claims assessment in the second half, resulting in reduced field assessment handling time and 

improved data accuracy.

Best in class claims

- Continued investment in core systems to deliver more value to customers and intermediaries through digitisation 

of key steps in the customer experience while simplifying products and automating high volume processes.

- Launched online motor insurance sales through the ANZ corporate partnership, with development work 

underway on future product releases.

- Continued progress on enabling broker connectivity with a pilot scheduled for early in FY23.

Increasing digital and 
data capability

Suncorp New Zealand - strategic progress and outlook
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Underlying ITR of 10 – 12% by FY23

Dividend payout ratio of 60% to 80% of cash earnings

Return any capital to shareholders that is excess to the needs of the business

Cash return on equity above the through-the-cycle cost of equity

Cost-to-income ratio of ~50% by end of FY23Banking

General Insurance

Dividends

Returns

Key divisional metrics

FY23 Outlook

- GWP growth expected to be in the mid to high single digits

- Pricing increases to reflect increasing reinsurance and natural hazards costs and inflationary environment

- Unwind of mark-to-market investment losses to grow yield and support UITR

- Prior year reserve releases expected to moderate

- Transitory capital impacts to unwind

FY23 targets reaffirmed
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      27 June 2022 

Response to Media Speculation 
 
 
Suncorp Group refers to recent media commentary regarding Suncorp’s banking operations. 
 
As previously advised, Suncorp, from time to time, reviews its strategic alternatives in relation to all of its 
businesses and is currently doing so in respect of its banking operations. 
 
 
 
ENDS 
 
For more information contact: 
 
 

Media James Spence  
 

 
Analysts / Investors Neil Wesley 
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