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Dear Ms Camilleri 

SUBJECT: CPA Australia submission on the Australian Payments Clearing Association Ltd 

applications for authorisation (A91525 and A91526) 

CPA Australia represents the diverse interests of more than 155,000 members in 118 countries, 
including more than 25,000 members working in senior leadership positions. Our vision is to make 
CPA Australia the global accountancy designation for strategic business leaders.  

Against this background and in the public interest, we provide this submission in response to the 
Australian Payments Clearing Association Ltd applications for authorisation (A91525 and A91526) to 
the ACCC. 

CPA Australia supports initiatives that reduce the risk of credit card fraud. However we are not of the 
view that requiring all Issuers and Acquirers Community members to enforce a mandatory roll out of 
the 3D Security platform across all Australian online merchants at the exclusion of competitor 
technologies is in the public interest. 
 
As pointed out in PayPal’s submission the 3D Security platform is not the only commercially available 
technology solution to credit card fraud, and that new entrants are constantly developing solutions to 
monitor transactions and manage fraud. 
 
We also note the Reserve Bank of Australia’s submission states that if this application is successful it 
may lead to other card scheme operators feeling compelled to adopt the 3D Security platform. 
 
The ACCC will therefore have to carefully consider whether benefits to consumers of allowing these 
applications outweigh the adverse impacts it will have on the market and competition more generally, 
including on competitor products and innovation by new entrants, especially those that are taking 
advantage of the increasing focus of various governments on fintech and innovation. 
 
Further, we note that both the Reserve Bank of Australia’s submission and the PayPal submission 
also raised concerns that the additional steps to an online transaction that the 3D Security approach 
may entail may actually encourage consumers to go with non-Australian online merchants that do not 
have those additional steps despite that possibly not being in the consumer’s own interest. That is, if 
these applications are successful it may place Australian online merchants at a competitive 
disadvantage to their overseas rivals.  
 
In conclusion, we note that there are benefits to consumers and others of requiring Australian online 
merchants to use one technology platform to reduce the risk of credit card fraud.  However the ACCC 
will need to be convinced that preventing Australian online merchants from using other technologies is 
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in the best interests of consumers, competition policy and is not inconsistent with government policy 
seeking to encourage innovation in financial services by established businesses and new entrants. 
 
If you have any questions, please do not hesitate to contact me. 
 
Yours faithfully 
 

 
 
Paul Drum FCPA 
Head of Policy  
 
T: +61 3 9606 9701 
E: paul.drum@cpaaustralia.com.au 

 


