


 

2 

that formula samples are used inappropriately in this way.  When I reported to APMAIF about a pharmacy assistant 

signing for samples and giving them to a mother, my identity was revealed, the pharmacy denied it and my position 

there was compromised. Retailers should be covered by MAIF as they are under the WHO Code. 

Another form of proxy advertising is the discounting of formula online and in store by retailers which MAIF allows 

but the WHO Code does not. 

Another concern is that as MAIF is a voluntary agreement, some companies are not signatories. A potential breach I 

recently sent in was not considered in scope because the company involved, Bellamy’s, is not a signatory. Bellamy’s 

also makes unproven claims about their organic formula on their website. 

Our Australian Dietary Guidelines recommend that baby’s begin solids at around 6 months. And yet baby foods are 

advertised from 4 months. This is confusing for parents and puts babies at greater risk of obesity. Other baby foods 

for infants under 6 months which are covered under the WHO Code  are not covered by MAIF.  This is a major 

weakness.  

Thank you for taking the time to consider my submission as someone who works at the coal face to protect 

breastfeeding from the influence of pervasive formula advertising.  MAIF is an ineffective and weak tool that is not 

fulfilling its purpose of protecting breastfeeding by curtailing formula advertising to the public. I request that MAIF 

reauthorisation be for a period of one year only until the National Breastfeeding Strategy and the WHO Code 

reviews are known and a MAIF review than undertaken.  Locking in an ineffective agreement for 10 years is a 

detrimental move and will continue to make the job of health professionals like me that much harder. 

Regards 

 




