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The World Health Organisation (WHO) is currently improving the protections against food marketing 

to children and their parents in an effort to combat obesity. The rates of obesity in Australia are some 

of the highest in the world and continuing to rise, affecting the quality of life of so many individuals, 

and placing a significant health burden on the country. These protections against food marketing may 

result in changes to the WHO code, and these findings are expected to be released early next year. It is 

important that this information be included in any review of MAIF, thus a 10-year re-authorisation is 

inappropriate.  

In addition to this, since Australia is in the process of reviewing its national policy on breastfeeding 

(National Breastfeeding Strategy, due at the end of this year), it would be premature to lock in a 10-

year arrangement, and an interim 1-year re-authorisation would be more appropriate. 
 

Thank you for taking these points into consideration. 
 

Sincerely, 
 

Victoria O'Reilly 

Mother of two 
 

 




