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Industry is keen for the Toddler Milks to be kept out of scope of MAIF as not only do they want to keep 
advertising in this growing market space, preying on vulnerabilities of mothers they are well aware of the 
fact that mothers do not differentiate between advertising for toddler milks, follow on formula or standard 
infant formula.  Marketing in one bracket markets to all brackets. 
 
MAIF does not cover social media or electronic marketing.  The weak industry put-together “guidelines” in 
this area have questionable legal status and given the breaches of MAIF carry no consequences these 
guidelines are worthless. With the growth in online advertising if protection of mothers and babies from 
misleading advertising is really the aim of MAIF then it is essential that all forms of marketing are included 
within the body of the agreement and not appendixed in guidelines that may or may not have to be followed. 
 
As retailers are currently not covered by MAIF there is a big loop hole in the weak protection provided by 
MAIF, it is ridiculous that supermarkets and pharmacies whose primary aim is to make money can market 
directly to consumers and undermine all the work done by breastfeeding and public health advocates. 
Retailers need to be included in MAIF. 
 
The governance of the MAIF Agreement is far from transparent, does not involve breastfeeding experts and 
lacks government oversight and accountability. How do we have any idea on the effectiveness or not of 
MAIF under these conditions? To re-authoroise the MAIF for a further 10 years with all these questions and 
concerns yet to be addressed is careless in the extreme. 
 
You have noted in your deliberations that a voluntary, self regulating agreement is a cheap option for 
Australia.  At a time where governments are looking to save money this may appear appealing to continue 
down this pathway.  I argue strongly against your comment that it could take years and years to draft and 
implement a legislative approach.  Developing countries can do this, so can Australia if it has strong 
politicians that truly believe in protecting those most vulnerable in our society. Money invested in a 
legislated approach encompassing the WHO Code would pay for itself in the cost savings that would occur 
with a rise in breastfeeding rates.  At a time of global obesity rates and the rise in chronic disease 
governments should be doing everything in its power to improve breastfeeding rates as dollars invested now 
save huge amounts down the track.   
 
We are at an important time in history for protecting breastfeeding.  In Australia we now have over 96% of 
mothers initiating breastfeeding. Mothers get how important breastfeeding is and they want to breastfeed 
their infants. However we know for various reasons many are not exclusively breastfeeding in line with 
current health recommendations and duration rates are poor.  New mothers are bombarded with misleading 
marketing around formula and baby foods that prey on concerns that all mothers have. There is a wealth of 
evidence that shows better breastfeeding outcomes when countries adopt the WHO Code in full. 
 
As a consumer, a mother and an International Board Certified Lactation Consultant I would like to see the 
ACCC, standing up against powerful industry to protect Australia’s mothers and babies, both breastfed and 
formula fed from the unscrupulous tactics of the formula industry by: 
 

1. Refusing the INC request to re-authorise MAIF for 10 years 
2. Grant an interm 1 year re-authorisation of MAIF 
3. Recommend that a full and wide ranging review of MAIF occur prior to the next re-authorisation 
4. Allow more realistic time lines for consumer input in future consultations on this topic. 

 
regards 
 

Susan Day IBCLC 




