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Commonwealth of Australia
Competition and Consumer Act 2010 - subsection 93 (1)

NOTIFICATION OF EXCLUSIVE DEALING

To the Australian Competition and Consumer Commission:

Notice is hereby given, in accordance with subsection 93 (1) of the Competition and
Consumer Act 2010, of particulars of conduct or of proposed conduct of a kind referred to
subsections 47 (2), (3), (4), (5), (6), (7), (8) or (9) of that Act in which the person giving notice
engages or proposes to engage.

PLEASE FOLLOW DIRECTIONS ON BACK OF THIS FORM

1. Applicant

(a) Name of person giving notice:
(Refer to direction 2)

Deloitte Private Pty Ltd (ACN 120 167 455) (Deloitte)

(b) Short description of business carried on by that person.
(Refer to direction 3)

Accounting and financial consultancy services.

(c) Address in Australia for service of documents on that person:

Deloitte Touche Tohmatsu
Grosvenor Place

225 George Street
Sydney NSW 2000
Attention: General Counsel

2. Notified arrangement

(a) Description of the goods or services in relation to the supply or acquisition of
which this notice relates:

Accounting services.

(b) Description of the conduct or proposed conduct:
(Refer to direction 4)

Deloitte may from time to time offer to supply a range of online accounting services
on condition that customers acquire services from nominates suppliers of software or
related support services.

For example:

. Deloitte's online accounting services may require data to be collected or
input using particular applications or software packages that will be
compatible with Deloitte's systems; or

. the customer may need to acquire services from a service provider that can
adapt or combine data from other sources so that they are compatible with
Deloitte's systems.
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3. Persons, or classes of persons, affected or likely to be affected by the notified
conduct

(a) Class or classes of persons to which the conduct relates:
(Refer to direction 5)

Clients and potential clients of Deloitte.

(b) Number of those persons:

(i) At present time:

At the date of this notification, Deloitte estimates that it has in the order of 500
clients who would be likely to acquire services on its online platforms within
the next 12 months.

(ii) Estimated within the next year-
(Refer to direction 6)

See above.

(c) Where number of persons stated in item 3 (b) (i) is less than 50, their names
and addresses:

Not applicable.

4. Public benefit claims

(a) Arguments in support of notification:
(Refer to direction 7)

Deloitte's online accounting services offer the potential for a range of data to be
captured, processed and combined in near real time. These systems, however,
require data to be collected using systems, and in a format, that will be compatible
with Deloitte's own computer systems. By enabling this, the proposed conduct will
enable Deloitte to provide clients with innovative accounting services faster and more
efficiently than would be possible with traditional accounting and data collection
systems.

Benefits include:

(i) supporting better decision making by clients by enabling the provision of a
greater range of accounting data on a near 'real time' basis;

(ii) enabling efficiencies to be achieved by Deloitte in the processing and
analysis of data, with consequent cost savings for clients; and

(ill) the promotion of innovation and competition in the markets for provision of
accounting and financial consulting services.

(b) Facts and evidence relied upon in support of these claims:

Please refer to item 4(a) above.
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5. Market definition

Provide a description of the market(s) in which the goods or services described
at 2(a) are supplied or acquired and other affected markets including:
significant suppliers and acquirers; substitutes available for the relevant goods
or services; any restriction on the supply or acquisition of the relevant goods
or services (for example geographic or legal restrictions):
(Refer to direction 8)

The services described at 2(a) are supplied in markets for accounting and financial
consulting services that may be national or regional in scope. Competitors in these
markets include other large accounting firms such as Ernst & Young,
PricewaterhouseCoopers and KPMG, a wide range of 'mid-tier' accounting firms, and
a multitude of smaller accounting firms.

Relevant software and related services will typically be supplied in national or
international markets with large and powerful participants such as MYOB and Intuit.

6. Public detriments

(a) Detriments to the public resulting or likely to result from the notification, in
particular the likely effect of the notified conduct on the prices of the goods or
services described at 2 (a) above and the prices of goods or services in other
affected markets:
(Refer to direction 9)

For the following reasons, Deloitte does not believe the notified conduct will give rise
to any detriments to the public:

. Deloitte faces competition from a wide range of well resourced competitors,
including large multinational firms such as KPMG, PricewaterhouseCoopers
and Ernst & Young, a wide range of 'mid-tier' accounting firms, and a
multitude of smaller accounting firms. The markets in which Deloitte
competes are therefore highly competitive, meaning that Deloitte is
competitively constrained in all its activities. Deloitte will therefore not gain
any ability to raise prices above competitive levels or 'give less' to its clients
as a result of this conduct;

. Many of Deloitte's competitors have the resources to develop products and
systems to compete with Deloitte's online accounting systems; and

. Clients that do not wish to use Deloitte's online accounting systems remain
free to obtain their accounting services through more traditional methods.
Alternatively, clients that want their accounting done online but who do not
want to use Deloitte's 'all-in-one' service can simply use applications like Xero
or MYOB themselves and provide the requisite permissions to their
accountants to access that data online.

(b) Facts and evidence relevant to these detriments:

Please refer to item 6(a) above.
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7. Further information

(a) Name, postal address and contact telephone details of the person authorised to
provide additional information in relation to this notification:

Richard Westmoreland
HWL Ebsworth
Level 14, Australia Square
264-278 George Street
Sydney NSW 2000
Phone: (02) 9334 8717
Email: rwestmoreland@hwle.com.au

Dated: 22 April 2014

Signed on behalf of the applicant

.^
R̂ichard Westmoreland
Partner, HWL Ebsworth

,.s«.

c^M^jM^
2 2 APR 2014
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DIRECTIONS

1. In lodging this form, applicants must include all information, including supporting evidence
that they wish the Commission to take into account in assessing their notification.

Where there is insufficient space on this form to furnish the required information, the
information is to be shown on separate sheets, numbered consecutively and signed by or
on behalf of the applicant.

2. If the notice is given by or on behalf of a corporation, the name of the corporation is to be
inserted in item 1 (a), not the name of the person signing the notice, and the notice is to
be signed by a person authorised by the corporation to do so.

3. Describe that part of the business of the person giving the notice in the course of which
the conduct is engaged in.

4. If particulars of a condition or of a reason of the type referred to in section 47 of the
Competition and Consumer Act 2010 have been reduced in whole or in part to writing, a
copy of the writing is to be provided with the notice.

5. Describe the business or consumers likely to be affected by the conduct.

6. State an estimate of the highest number of persons with whom the entity giving the notice
is likely to deal in the course of engaging in the conduct at any time during the next year.

7. Provide details of those public benefits claimed to result or to be likely to result from the
proposed conduct including quantification of those benefits where possible.

8. Provide details of the market(s) likely to be affected by the notified conduct, in particular
having regard to goods or services that may be substitutes for the good or service that is
the subject matter of the notification.

9. Provide details of the detriments to the public which may result from the proposed
conduct including quantification of those detriments where possible.
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