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The franchisee (F) called in response to a consultation letter sent by the ACCC on 23 July 2014 

regarding an exclusive dealing notification (N97423) lodged by Yamaha Motor Australia. The 

notification allows Yamaha to require its franchisees to offer only Yamaha-branded insurance and 

finance to customers in relation to Yamaha products. 

 

F said he had concerns about the notification. F said about 80% of Yamaha products he sold were 

purchased using finance, and of these about 80% organize finance and insurance in-store. F said he 

thought this was because it was much easier for customers than to have to leave the store to 

arrange finance and insurance, then return to make the purchase. F said he estimated about half 

the customers organizing finance in-store opted for Yamaha insurance, and about half a 

competitor (such as Swan).  

 

F said he thought that, if franchisees were not able to offer any other insurance or finance products 

to purchasers of Yamaha products, that Yamaha would be able to offer products which were less 

cost competitive and/or had reduced features and benefits.  

 

F questioned the public benefit arguments made by Yamaha in support of the notification, which 

argue that the notified conduct is necessary to protect consumers from being sold finance and 

insurance products which do not meet their needs, have not been properly explained, or which do 

not meet regulatory or legislative requirements. F said that concern for the welfare of consumers 

was not evident in a number of Yamaha’s other policies, such as the “voluntary auto restocking” 

programme offered to franchisees. 

 

F said the voluntary auto restocking programme offered rebates and special prices to franchisees 

when they purchased above a certain number of Yamaha products. F said that the profit margins 

on Yamaha products for franchisees was such that they needed to take up the offer, with the result 

that bikes may be hastily assembled due to time pressures to assemble and sell motorbikes. This 

may then pose a safety risk to consumers. 
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F noted however that the notification could potentially be avoided by franchisees, who could 

presumably recommend and arrange deals with other finance providers and insurers without 

Yamaha’s knowledge. 

 

Conversation in substance ended. 

 




