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(b) Number of those persons: 

(i) At present time: 

Home's membership is estimated to be in excess of 55,000 people. 

(ii)Estimated within the next year: 
(Refer to direction 6) 

Home's membership is estimated to be in excess of 55,000 people. 

(c) Where number of persons stated in item 3 (b) (i) is less than 50, their names and addresses: 

Not applicable. 

4. Public benefit claims 

(a) Arguments in support of notification: 
(Refer to direction 7) 

Customers who acquire goods or services from the nominated notifying business will receive benefits in the 

form of discounts or special offers. 

(b) Facts and evidence relied upon in support of these claims: 

The benefits will only be available to those customers who are already members of Hume and participate in 

the Hume Member Value Program. The benefit is that the goods or services will be acquired at a lower cost 

or with a special offer, which would not be available if the goods or services were acquired from another 

business. 

5. Market definition 

Provide a description of the market(s) in which the goods or services described at 2 (a) are supplied or acquired and 

other affected markets including: significant suppliers and acquirers; substitutes available for the relevant goods or 

services; any restriction on the supply or acquisition of the relevant goods or services (for example geographic or le

gal restrictions): 

(Refer to direction 8) 

The markets for the various services supplied by the notifying business are competitive and there are many 

goods retailers and service providers that can supply and provide these goods and services to customers. 





DIRECTIONS 

1. In lodging this form, applicants must include all information, including supporting evidence that they 
wish the Commission to take into account in assessing their notification. 

Where there is insufficient space on this form to furnish the required information, the information is to 
be shown on separate sheets, numbered consecutively and signed by or on behalf of the applicant. 

2. If the notice is given by or on behalf of a corporation, the name of the corporation is to be inserted in 
item 1 (a), not the name of the person signing the notice, and the notice is to be signed by a person 
authorised by the corporation to do so. 

3. Describe that part of the business of the person giving the notice in the course of the which the con-
duct is engaged in. - · 

4. If particulars of a condition or of a reason of the type referred to in section 4 7 of the Competition and 
Consumer Act 2010 have been reduced in whole or in part to writing, a copy of the writing is to be 
provided with the notice. 

5. Describe the business or consumers likely to be affected by the conduct. 

6. State an estimate of the highest number of persons with whom the entity giving the notice is likely to 
deal in the course of engaging in the conduct at any time during the next year. 

7. Provide details of those public benefits claimed to result or to be likely to result from the proposed 
conduct including quantification of those benefits where possible. 

8. Provide details of the market(s) likely to be affected by the notified conduct, in particular having re
gard to goods or services that may be substitutes for the good or service that is the subject matter of 
the notification. 

9. Provide details of the detriments to the public which may result from the proposed conduct including 
quantification of those detriments where possible. 





(i) Travel accommodation 

(j) Hire services 

(k) Natural therapies. 

3.2 For the reasons outlined below, the conduct or proposed conduct will increase competition in 
the market and be pro-competitive. 

4. Public benefits 

4.1 The public benefits of the conduct or proposed conduct are: 

(a) the arrangements enhance competition in the various goods and services markets 
listed in 3.1 above, by providing price discounts or special offers on the acquisition of 
goods or services which would not otherwise be available; 

(b) other goods or service providers may make similar arrangements with other 
competitors to offer similar discounts to their customers, thereby competing with the 
Notifying Businesses; 

(c) improving a consumer's range of choice by placing discounts in the market; 

(d) the ability of the Notifying Businesses to offer discounts on certain goods or services 
to members of Hume, allows the Notifying Businesses and Hume to differentiate 
themselves in the various markets; and 

(e) customers of the Notifying Businesses and members of Hume having access to 
discounted competitive pricing. 

4.2 There is nothing in the conduct or proposed conduct which prevents or restricts the 
Notifying Businesses from offering the same or a different discount or special offer to 
another customer who is not a member of Hume. Some or all of the Notifying Businesses 
may already provide a similar discount arrangement to certain group of customers. 

4.3 The Notifying Businesses submit that there is nothing in the proposed conduct which will 
result in any detriment being suffered by the public. 

5. Conclusion 

5.1 There will not be any anti-competitive detriment from the proposed conduct, as members of 
Hume will still be free to acquire products and services from whoever they choose. However, 
there should be a significant public benefit in the Notifying Businesses providing discounts or 
special offers on their products and services to members of Hume, both in terms of the 
benefits offered to consumers and in terms of the likelihood of increased competition 
amongst providers of similar products and services. 

5.2 The Notifying Businesses submit that the public benefits of their proposed arrangement with 
Hume pursuant to the Hume Member Value Program and the consequential offering of 
benefits by the Notifying Businesses to members of Hume outweighs any public detriment, 
and that this notification should therefore be accepted by the Commission under section 
93( 1) of the CCA. 
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