
Our Ref: 106069
Your Ref: Adjudication Branch

14 December 20II

Australian Competition and Consumer Commission
GPO Box 3131
CANBERRA ACT 2601

Dear Sir/Madam,

Notification of Exclusive Dealing

Please find enclosed the following:

1. Notification of Exclusive Dealing (Form G).

2. Submission in support of the notification under section 93(1) of the Competitíon and Consumer

Act 2010(Cth).

3. Cheque for $100 in respect of the filing fee for the Notification of Exclusive Dealing,

The notifying person is Simplycamping.com.au ABN 34 584 843 420'

We confirm that we have the written consent of each of the notifying persons to make the notifications on

their behalf.

If you have any questions regarding this matter, please do not hesitate to contact us,

Yours faithfully

Jacqui Pritchard
Marketing Specialist
Hume Building Society
T:02 6051 3336 | F: 02 6051 3255
E: jpritchard@humebuild.com.au

Hume Building Society Ltd
Head Office: 492 Olive Street Albury NSW 2640 PO Box 343 Albury NSW 2640

T: 02 6051 3211 F.02 6051 3255 E: hume@humebuild.comau W: www.humebuild.comau
ABN: 85 051 868 556 DX 5823 ALBURY



Form G

Commonwealth of Australia
Competition and Consumer Act 2010 - subsection 93 (1)

NOTII'ICATION OF' EXCLUSIVE DEALING

To the Australian Competition and Consumer Commission:

Notice is hereby given, in accordance with subsection 93 (l) of the Competition and Consumer Act 2010, of pafticulars of
conduct or of proposed conduct of a kind referred to subsections 47 (2), (3), (4), (5), (6), (7), (8) or (9) of that Act in which
the person giving notice engages or proposes to engage.

PLEASE FOLLOW DIRECTIONS ON BACK OF THIS FORM

1. Applicant

(a) Name of person giving notice:
(Refer to direction 2)

Simplycamping.com.au ABN 34 584 843 420.

(b) Short description ofbusiness carried on by that person:

(Refer to direction 3)

Camping Products.

(c) Address in Australia for service of documents on that person:

c/- Grant Pocock 7 Monash Drive, WangarattaV[C 3677

2.Notified arrangement

(a) Description ofthe goods or services in relation to the supply or acquisition ofwhich this notice relates:

Camping Products

(b) Description ofthe conduct or proposed conduct:

(Refer to direction 4)

Simply Camping propose to offer members of Ilume Building Society Limited ('Hume') the following
discounted offers on their services which are not otherwise available to members of the public.

- l07o off.

3. Persons, or classes ofpersons, affected or likely to be affected by the notified conduct

(a) Class or classes ofpersons to which the conduct relates:
(Refer to directíon 5)

Actual and potential customers of the Simply Camping, who are also members of Hume.
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(b) Number of those persons:

(i) At present time:

Hume's membership is estimated to be in excess of 54,000 people.

(ii)Estimated within the next year:
(Refer to direction 6)

Hume's membership is estimated to be in excess of 54,000 people.

(c) 'Where number of persons stated in item 3 (b) (i) is less than 50, theirnames and addresses:

Not applicable.

4. Public benefit claims

(a) Arguments in support of notification:
(Refer to direction 7)

Customers who acquire goods or services from the nominated notifying business will receive benefits in

the form ofdiscounts or special offers.

(b) Facts and evidence relied upon in support of these claims:

The benefits will only be available to those customers who are already members of llume and participate

in the llume Member Value Program. The benefit is that the goods or services will be acquired at a lower

cost or with a special offer, which would not be available if the goods or services were acquired from an-

other business.

5. Market defïnition

Provide a description ofthe market(s) in which the goods or services described a|2 (a) are supplied or acquired

and other affected markets including: signifìcant suppliers and acquirers; substitutes available for the relevant
goods or seruices; any restriction on the supply or acquisition of the relevant goods or services (for example

geographic or legal restrictions):
(Refer to direction 8)

The markets for the various services supplied by the notifying business are competitive and there are
many goods retailers and service providers that can supply and provide these goods and services to cus-
tomers.

6. Public detriments

(a) Detriments to the public resulting or likely to result from the notification, in paticular the likely effect of the

notifled conduct on the prìces of the goods or services described af 2 (a) above and the prices of goods or ser-

vices in other affected markets:
(Refer to direction 9)

No detriments can be found. There is no compulsion for Hume's members to acquire goods or services



from a notiflng business and the members are free to choose whichever goods retailer or service provid-
er the wish and acquire whatever goods or services they wish. Ilowever, to be entitled to receive the bene-
fits from the notifying businesses, they must be a member of Hume.

Facts and evidence relevant to these detriments:

The market place has many suppliers of the various goods and services provided by the notifying busi-
ness.

7. tr'urtherinformation

(a) Name, postal address and contact telephone details ofthe person authorised to provide additional information in
relation to this notification:

Jacqui Pritchard
492 Olive Street
ALBURY NSW 2640
Ph: (02) ó051 3336

DaÍed,....1 4l 12/20 | 1 .......

.Jacqui Pritchard.
(Full Name)

Hume Building Society....
(Organisation)

Marketing Specialist......
(Position in Organisation)

(b)

Signed on behalf of the applic-ant



2.

4.

DIRECTIONS

1. In lodging this form, applicants must include all information, including supporting evidence that
they wish the Commission to take into account in assessing their notification.

Where there is insufficient space on this form to furnish the required information, the information is
to be shown on separate sheets, numbered consecutively and signed by or on behalf of the appli-
cant.

If the notice is given by or on behalf of a corporation, the name of the corporation is to be inserted
in item 1 (a), not the name of the person signing the notice, and the notice is to be signed by a per-
son authorised by the corporation to do so.

3. Describe that part of the business cf the person giving the notice in the course of the which the
conduct is engaged in.

If particulars of a condition or of a reason of the type referred to in section 47 of the Competition
and Consttmer Act 20I0have been reduced in whole or in part to writing, a copy of the writing is to
be provided with the notice.

Describe the business or consumers likely to be affected by the conduct.

State an estimate of the highest number of persons with whom the entity giving the notice ìs likely
to deal in the course of engaging in the conduct at any time during the next year.

Provide details of those public benefits claimed to result or to be likely to result from the proposed
conduct including quantification of those benefits where possible.

Provide details of the market(s) likely to be affected by the notif,red conduct, in parlicular having
regard to goods or services that may be substitutes for the good or service that is the subject matter
of the notification.

Provide details of the detriments to the public which may result from the proposed conduct includ-
ing quantification of those detriments where possible.

5.

6.

7.

8.

9.



1.

SUBMISSION TO THE AUSTRALIAN COMPETITION AND CONSUMER COMMISSION
IN SUPPORT OF A NOTIFICATION UNDER

SECTION 93(1) OF THE COMPETITION AND CONSUMER ACT 2O7O

Introduction

1,1 This submission is in support of a notification under section 93(1) of the Competition and
Consumer Act 2010 (Cth) ('CCA') in relation to conduct which potentially falls within section
a7Q) of the CCA. The applicable test to be applied by the Commission is outlined in section
93(34) of the CCA, under which the Commission assesses whether the likely benefit to the
public resulting from the relevant conduct will outweigh any likely detriment to the public.

The proposed arrangement

2.7 The notifying persons ('the Notifying Businesses') are businesses that propose to enter into
the Hume Member Value Program with Hume Building Society Limited ('Hume'), under which
the Notifying Businesses agree to provide to discounts or special offers of specified goods or
services to members of Hume, upon the member providing proof of membership,

2.2 To be eligible for entry into the Hume Member Value Program, a business must have a
relationship with Hume through an active 59 Business Transaction Account with weekly
deposits being made or through a sponsorship agreement,

2.3 In return for providing the discounts or special offers to members of Hume, the Notifying
Businesses will be able to advedise their products or seruices on Hume's website during the
period that their discount or special offer is valid.

2.4 The Notifying Businesses will not be making any payments to Hume and Hume will not be
making any payments to the Notifying Businesses in relation to the Hume Member Value
Program.

The Markets

3.1 The markets for goods and services affected by the conduct or proposed conduct are as
follows:

(a) Birycle goods and seruices

(b) Publicenteftainment

(c) Lighting goods

(d) Trophies, giftware and promotional goods and services

(e) Optical goods and services

(f) Domestic and industrial plumbing servrces

(g) Baked goods

(h) Hairdressingservices

(i) TravelAccommodation

Fashion

Camping goods.

2.

3

(i)

(k)



3.2 For the reasons outlined below, the conduct or proposed conduct will increase competition in

the market and be pro-competitive.

4. Public benefits

4.7 The public benefits of the conduct or proposed conduct are:

(a) the arrangements enhance competition in the various goods and services markets
listed in 3,1 above, by providing price discounts or specialoffers on the acquisition of
goods or services which would not otherwise be available;

(b) other goods or sen¡ice providers may make similar arrangements with other
competitors to offer similar discounts to their customers, thereby competing with the
Notifying Businesses;

(c) improving a consumer's range of choice by placing discounts in the market;

(d) the ability of the Notifying Businesses to offer discounts on certain goods or services

to members of Hume, allows the Notifying Businesses and Hume to differentiate
' thernselves in the various markets; and

(e) customers of the Notifying Businesses and members of Hume having access to
discounted competitive Pricing.

4.2 There is nothing in the conduct or proposed conduct which prevents or restricts the
Notifying Businesses from offering the same or a different discount or special offer to
another customer who is not a member of Hume. Some or all of the Notifying Businesses

may already provide a similar discount arrangement to ceftain group of customers.

4.3 The Notifying Businesses submit that there is nothing in the proposed conduct which will
result in any detriment being suffered by the public,

5, Conclusion

5.1 There will not be any anti-competitive detriment from the proposed conduct, as members of
Hume will still be free to acquire products and services from whoever they choose. However,

there should be a significant public benefit in the Notifying Businesses providing discounts or
special offers on their products and seruices to members of Hume, both in terms of the
benefits offered to consumers and in terms of the likelihood of increased competition
amongst providers of similar products and services.

5.2 The Notifying Businesses submit that the public benefits of their proposed arrangement with
Hume pursuant to the Hume Member Value Program and the consequential offering of
benefits by the Notifying Businesses to members of t'lume outweighs any public detriment,
and that this notification should therefore be accepted by the Commission under section

93(1) of the CCA,

Langes+
26 May 2017
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