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06 November 2009 

Australian Competition & Consumer Commission 

3rd floor, East Point Plaza 

233 Adelaide Terrace 

Perth WA 6000 

 

Additional information in response to the 

Draft Notice relating to Notification no. N94164 

 

Contents of response: 

1. About eDosh 

Based on statements made in the news release it appears that some clarity needs to be 

provided on eDosh and the eDosh concept. 

2. Responses to issues raised in the Draft Notice 

Answers to all concerns raised in the draft notice are provided with reference to attached 

supporting documentation. 

3. Supporting Documentation: 

o eDosh General Brochure 

o eDosh Independent Promoters pack 

o eDosh Soft Launch – Acceptance Form 

o eDosh Vendor Pack 

o eDosh Average Commission Worksheet (as at 06-11-2009) 

o eDosh Multimedia Script General Introduction 

o eDosh Multimedia Script Business Opportunity 

o eDosh Multimedia Script Dispelling The Myths 

o eDosh Flyer 

o Access to the web site will be provided in a separate document as we do not want the 

general public having access to this URL. 
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About eDosh 
As I believe our lawyers have pointed out, I was very disappointed with your statement made in the 

News Release on the 22-10-2009.  Whilst I appreciate that you are following due process there are 

many aspects of the statement which are factually incorrect. It gives the impression that eDosh is 

being grouped with unscrupulous pyramid schemes while focusing on negative issues that are in 

actual fact materially incorrect.  I do however take part responsibility for this because the ACCC was 

assessing the viability of eDosh on just 2 vendors which weakened the business case significantly. 

My understanding is that one of the key objectives of the ACCC is to “prevent anti-competitive 

arrangements or conduct, thereby encouraging competition and efficiency in business, resulting in 

greater choice for consumers in price, quality and service”.  We therefore are confident that once 

the eDosh concept has been understood by the ACCC, it will prove to provide a useful tool to 

promote competition and therefore provide the consumer with greater strength and choice in price, 

quality and service. 

I would like to highlight the fact that as well as obviously building a successful enterprise 

commercially, we have always and will always have the public interest in mind and have also clearly 

stated this to the ACCC.  We have also stipulated that we have a significant number of additional 

suppliers on board.   

We fully appreciate and understand that when assessing the business proposition on the strength of 

just two suppliers there really is no strong business case, and I’m sure we would have reached the 

same conclusions as yourself.  That is why we stressed through our lawyers Wilson & Atkinson that 

this information be viewed as preliminary, that we already have many other vendors on board and 

that, for ACCC to undertake specific calculations on consumer spending based on only these two 

suppliers was not helpful and paints a very distorted picture.  

 It appears that the fundamental concept of eDosh has not been properly understood by the ACCC.  

The eDosh Directors are business professionals with strong business ethics.  The philosophy that 

underpins eDosh is enterprise around social responsibility.  If we can build a business community 

that helps consumers to save and that encourages vendors to provide better pricing via commissions 

then the public benefits. 

The intent of eDosh is to grow a community of members wherein the philosophy of ‘power in 

numbers’ becomes manifest… i.e. with a growing membership eDosh will be able to negotiate better 

commissions, thereby continuing to save their members more as time goes on.  This is most 

assuredly a public benefit and one where even greater savings are deemed likely, through the 

development of a growing database. 

We would like to highlight a few points that we hope will allow us to move forward in a more 

constructive and positive way.  It is important to impart to the ACCC the character and intent of the 

business owners of eDosh and also to identify the benefits that the business scheme offers.  The key 

founders of eDosh are all professionals who have spent many years at the big four accounting firms 

advising some of the largest companies both nationally and internationally about strategy and risk.  

              

 

Phone: +61 8 6364 4941   Fax: +61 6364 4942   Edosh Pty Ltd   ABN: 67 112 250 638    www.edosh.com.au 

Suite 3, 138 Main Street Osborne Park WA 6017 
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 Some of us have previously been involved in Multi Level Marketing (MLM), some have been burnt 

by unscrupulous pyramid schemes.  When developing the eDosh concept, we were very clear on our 

goals – “To develop a socially responsible organisation that can help the public pay less and earn 

more, through the power in numbers.” 

 A number of key decisions which were made upfront: 

1. We need to develop a fair and workable MLM structure, one that promotes it’s members 

helping their down line save more on products they would normally be purchasing, savings that 

are not available to public; 

2. Unlike any other MLM organisations, we will be 100% transparent about the costing of the 

products and not create a false economy by needing to add to the purchase price in order to 

provide commission to our members; 

3. We need to have strict criteria for suppliers that come on board, ensuring that the commissions 

they provide us, will never nullify any publicly available discounts or negotiating power.  Further 

these suppliers must honor and adhere to the same industry regulations as applies to physical 

retail storefronts in respect of warranty, refunds etc. 

4. Unlike other MLM organisations, we decided to be totally upfront with the appropriate 

governing bodies (such as the ACCC) to ensure that everything that we do when we go live has 

their seal of approval; 

5. The launch would then be staged (to ensure everything is done right): 

• We would create a model that could be tested; 

• Start getting suppliers on board; 

• Develop draft marketing material on which we can get some feedback from our testers 

and from the ACCC;  

• Start a testing phase to enable us to fine tune our systems and to identify any issues 

with our systems and the model itself;  

• Collate all input from our testers and from the ACCC and amend the draft material 

accordingly;  and only then 

• Initiate the official public launch. 

By the time we submitted the original submission, we had already identified a number of changes 

we wanted to implement on the video’s and marketing material, however we wanted to get further 

input from the ACCC so as to ensure we take into account any changes they saw fit. 

It is important that the ACCC understands that eDosh has a growing list of vendors and substantially 

more than when the initial draft documents were submitted.  It was always the intention that the 

business model would provide ‘something for everyone’ through the site whether it be electronic 

goods, flowers or rental vehicles.  

eDosh offers genuine products, that people need and use everyday and any payments made to 

members, only come from the purchase of such products through eDosh, not through the 

introduction of other members.   The goods are most assuredly NOT overpriced because the 

consumer makes the purchase direct through the vendors site, and receives the same pricing, 

discounts, specials etc, being offered by the vendor as anyone else, the only difference being that 

eDo$h has done the work on the consumers behalf to negotiate a ‘commission payment’ as a 

percentage of the purchase that comes back to eDo$h and that the consumer would otherwise NOT 

receive. 
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 Other points that need to be raised:  

1. We understand the ACCC’s requirement to approach related parties to confirm the commissions’ 

eDosh receive and to ensure that this commission is not available to the public, however, we feel 

that it is inappropriate to seek comment from the vendors of eDosh in respect of eDosh’s multi-

level-marketing system and the sharing of commissions.  The commissions come to eDo$h, how 

eDo$h distributes the commissions is not likely to be of concern to the Vendor. Asking the 

Vendors for their personal opinion on the MLM system is courting disaster and only likely to 

intimidate the vendor away from using eDosh, as such vendors could incorrectly assume (when 

approached by the ACCC) that eDosh is involved in inappropriate conduct and may decide to end 

the relationship before any such conduct commences.   

2. As most of our vendor associations are through affiliate programs which have already brokered 

the arrangements with the specific vendors, most of our suppliers such as Apple, Dell or 

ePharmacy are not even likely to be aware of who we are, and neither will they care.  Their 

agreement is with the Affiliate program and our agreement is with the Affiliate program. 

3. The point was raised in the News Release that eDosh is different “from other MLM and discount 

schemes because eDosh is offering services on the condition that customers acquire products 

from third parties…” and very strangely focused on this being a negative.  This is the biggest 

differentiator for us and a massive positive that comes with total transparency – compared to 

other MLM organisations who add to the cost of the product in order to pay commission – 

creating a false economy.  eDosh members share in real savings, unlike other MLM companies 

whose products become overpriced due to them needing to add profit and commission for 

themselves and for their members.  

4. We seek a collaborative approach and believe wholeheartedly that we have a legitimate and 

publicly beneficial business, that meets all the requirements of the ACCC, so where the ACCC see 

any indiscretions or anomalies we ask them to point them out to us and we welcome the 

feedback and will make the changes accordingly.   

We have stated that we will not go live to the general public.  The ACCC should however be 

mindful that we are doing the right thing here and that statements that are not factual and have 

not been submitted for clarification, can cause irreparable damage to a business trying to 

establish itself, with vendors, potential vendors, members and potential members.  It is 

important that whilst reporting the communications between eDosh and ACCC, this is born in 

mind.  

5. There is no pressure to order for members.  As mentioned all registered members are entitled to 

the commissions paid through each transaction undertaken.  Those who want to develop eDosh 

as a business and make revenue by referring others will only receive commissions from their 

down line purchases if they themselves are purchasing.  This is an important distinction and one 

that is part of ensuring we are not a pyramid scheme. 
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6. eDosh is Australian based and all products and services purchased through the eDosh Australian 

website are with Australian based companies.  This ensures that members are purchasing goods 

and services through Australian based businesses, which is a benefit locally.  Many other MLM 

companies provide products which are produced and sold from overseas based companies. 

7. Whilst conceding that some of the marketing materials needed to be altered, this had already 

been identified prior to being raised by the ACCC, eDosh have been waiting for responses back 

from the ACCC so as to include any additional changes that may be requested by the ACCC.  

8. It should be noted that this business concept has been carefully thought through from the 

perspective of the consumer.  eDosh will continue to negotiate with and attract vendors who 

provide services and products used on a daily basis by its members.  In respect of the business 

aspect, we have been very mindful of ensuring that even the newest members not only save but 

also can (if they choose) derive income by making commissions from the people they introduce. 

9. The business case has been assessed on two vendors.  When you extrapolate out the earning 

potential expressed on these two vendors alone, it greatly limits the earning potential.  The 

maths simply does not work out and anyone assessing it would reach the conclusion that 

significant amounts of money would have to be spent with these two vendors alone.  This is not 

the case and these two vendors were only ever supposed to be seen as examples not as the 

defined vendor list.  
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Another comment I thought would be of value 

 In 7.3 of the draft notice it is stated that: 

“…consumers may be able to achieve similar levels on savings or goods available from supermarkets, 

liquor shops and telecommunications services simply by shopping around.” 

It is highly unlikely that even by shopping around consumers will achieve the same level of ‘savings’.   

We are not naive enough to ever think that people will do all of their shopping through eDosh, but 

that there will be many products and services that consumers use day to day, which will be available 

and which will provide a net effect saving (after the payment of commissions), that members have 

not previously been able to enjoy.  

Some examples via Beta Testing 

Example 1: One Beta tester decided to purchase a book called ‘Fat Forty and Fired’.  He looked at 

the price of the book through Amazon, QPD and Nile books.  Though Amazon had the best price 

after shipping costs were calculated the net cost was more.  QPD were the most expensive on this 

book, though on other books not so.  So in this instance the best pricing with delivery was through 

Nile books, one of the vendors we are beta-testing. Further eDosh will receive 10% in Commissions 

from Nile, 70% of which goes back to the beta-tester purchaser. 

Example 2: Several of our Beta-testers purchased Coles Cards for $1000 and have received a net 

amount of $32.38 back.  This is the first time in their lifetime that they have been able to do so. 

Example 3:  Petals.com are international florists.  One of our Beta-testers sent flowers to her Father 

in Paris via eDosh.  The purchase amount was $107 and eDosh received back 25% commission from 

this purchase, 70% of which was passed back to the purchaser. 

We will encourage our members to shop around on many online sites and compare.  If a supplier of 

online products is not with eDosh and offer a better price, by all means purchase with that vendor. 

But if (having done your online browsing), there are vendors who offer the right products and pricing 

for you through eDosh, then purchase through eDosh.  You will purchase it at the same ‘best’ price 

available to any consumer, except that doing it through eDosh, the member will receive 

commissions back, that they could not otherwise have got. 
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Responses to issues raised in the Draft Notice 

When assessing the issues raised in the Draft Notice, two main areas of concern were given: 

- Marketing material has the “capacity to significantly overstate the likely earnings from 

participation in the scheme…”;  and 

- Viability of the scheme based on the two suppliers provided. 

As previously stated in this document and as will become evident from supporting documentation 

provided, marketing material was in draft alone and has subsequently been changed and we 

currently have 40 suppliers on board. 

In providing responses for issues raised in the Draft Notice, we will quote sections of the Draft Notice 

and provide responses for each, and where appropriate refer to the relevant supporting 

documentation. 

1. In the executive summary (point 1.3), the statement “…it considers the proposed conduct is likely 

to result in public detriments that will outweigh the likely benefits.”  Then (point 1.4), the 

statement “…result in public detriment from its capacity to significantly overstate the likely 

earnings from participation in the scheme, the goods available for purchase through the scheme 

and the ongoing costs of participation.”      

1.1. Significantly overstate relates to marketing material which has been amended – refer to 

attached brochures and video scripts; 

1.2. The only ongoing costs of participation is the annual fees of $39.95.  it should be clarified 

that purchases made through eDosh are not ongoing costs relating to eDosh, they are costs 

that the member has regardless of wether they spend through eDosh or not – the only 

difference is that if they do purchase through eDosh, they will get something back for it. 

2. In the section “The Notification process” (point 2.2) relating to third line forcing states 

“…involves the supply of goods or services on the condition that the customer also acquires goods 

or services from a third party.” 

2.1. eDosh simply pays commissions if the customer chooses to purchase at an eDosh supplier.  

This is the same as any other recognised Australian rewards program.  At each of these 

rewards programs, members receive points “on the condition” that they purchase at 

suppliers associated with the rewards program. 

3. In section “Notification N94164 – the proposed conduct” (point 3.6) the statement is made that 

regarding the Coles cards only being redeemable at Coles Supermarkets, Coles Express and 

Liquorland and not at other Coles Group Ltd Stores. 

3.1. The statement could be seen by the public that we in some way could be deceiving the 

public into believing that we are providing the Coles Group Card – which redeemable at any 

of the stores.  As will be evident from the supporting documentation and even more so 

from the web site, this is very clearly stated.  In fact we have separate cards for Coles, Coles 

Express and Liquorland. 
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4. In section “Notification N94164 – the proposed conduct” (point 3.7 – point 3.9) the description is 

made of suppliers and related goods and services provided. 

4.1. It should be noted that we now have 40 suppliers and this will expand rapidly; 

4.2. In line with our statement that suppliers will come and go - Gotalk are no longer a supplier of 

eDosh as they have changed their marketing focus through reseller agreements; 

5. In section “Notification N94164 – the proposed conduct” (point 3.10) states that members will 

need to pay mailing costs associated with the gift cards. 

5.1. This statement is incorrect, members pay the full amount of the card, they do not pay extra 

for postage; 

5.2. eDosh then distribute the net commissions (5% less postage costs). 

6. In Section “ACCC Assessment” (point 7.1) speaks of the Australian markets associated with 

eDosh. 

6.1. As per marketing material, please see list of 40 suppliers and associated markets. 

7. In Section “ACCC Assessment” (point 7.3) states “… However, the ACCC notes that rebates are 

likely to be relatively small.”   

7.1. We understand that these statements were made when the ACCC was assessing this on 2 

suppliers alone, however taking all 40 current suppliers: 

7.1.1. Rebates vary from 0.45% to 25% 

7.1.2. As an example of a high paying rebate - rebates on a home loan (depending on lender 

and assuming an average mortgage in Australia being $354,000) would be around $66 

a month for the first year then around $36 a month thereafter, which is relatively large 

for the average family. 

7.1.3. As another example of a high paying rebate – rebates on life insurance (conservatively, 

considering a family paying around $300 a month for life/trauma/disability insurance) 

would be around $24 a month for the first year. 

7.1.4. Please see eDosh Average Commission Worksheet (as at 06-11-2009) for more 

specifics on commissions earned. 

8. In Section “ACCC Assessment” (point 7.3) also states that “consumers may be able to achieve 

similar levels of savings on goods available from supermarkets, liquor shops and 

telecommunications services simply by shopping around.” 

8.1. As stated before It is highly unlikely that even by shopping around consumers will achieve 

the same level of ‘savings’ especially considering all of our suppliers. 
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9. In Section “ACCC Assessment” (point 7.5) states (in the same paragraph) that “eDosh has made 

representation that all a member needs to do is register and pay $39.95 to “start enjoying 

savings”.” Then speak of having to become “commission qualified”. 

9.1. Here the ACCC’s statement could be incorrectly seen to have stated that our initial 

statement is incorrect – which it is not – once you become a member, you “start enjoying 

savings” on your own services. 

9.2. Commission qualification was implemented to: 

9.2.1. Promote the culture of “power in numbers” and help people save on their purchases; 

9.2.2. Ensure that we are not seen as a pyramid scheme were someone simply invites 

members into eDosh and sits back and waits for his commissions – we are building a 

community that helps it’s members save and encourages vendors to provide better 

pricing via commissions – this can only be achieved if people use the system so that 

the public benefits. 

10. In Section “ACCC Assessment” - point 7.6 - not applicable as we now have 40 suppliers on board. 

11. In Section “ACCC Assessment” (point 7.7) it is noted that “The ACCC considers the scheme’s 

promotional videos and brochures, place greater emphasis on the potential for earning income 

from the referral commission payments rather than the savings from the rebates on goods and 

services.” 

11.1. This is definitely not the case with the Overview Introduction Video which focuses 

on how much our shopper ‘Kylie’ makes via her own purchases (even though, we agree that 

elements of this video needed changing and have been – see the new scripts attached).  We 

believe that some of the councillors may have viewed the Business Opportunities Video 

presentation and think that this is the main one shown to people who are being exposed to 

eDosh for the first time. This is an area that we have always felt very strongly on and have 

addressed this in any alterations we made to the Marketing Materials. 

12. In Section “ACCC Assessment” (point 7.8 – point 7.9) – we have addressed these points with the 

new marketing material – please refer to attached. 

13. In Section “ACCC Assessment” (point 7.10) – the Downline diagram is shown; 

13.1. We included this diagram due to the fact that when discussing our structure with 

people in other MLM organisations, some thought it may be too conservative and too 

limiting (saying things like “so the maximum people I could have in my downline is 125 (25 

multiplied by 5) – the drawing was to point out that the structure was not limiting from that 

perspective as 25x25x25x25x25 is not 125 but a few million people.  We definitely did not 

and would never want people to think that we are saying that this is even remotely 

possible. 

13.2. We have subsequently removed this diagram so as not to give anyone the wrong 

impression. 

14. In Section “ACCC Assessment” (point 7.11 – point 7.13) - we have addressed these points with 

the new marketing material – please refer to attached. 
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15. In Section “ACCC Assessment” (point 7.14) – states that “promotional material is publicly 

available through YouTube, featuring images of the web sites of suppliers who are not currently 

affiliated with eDosh….” And then states that “The ACCC considers this may lead consumers to 

become members of eDosh in the belief that they will have access to goods and services that are 

not currently available.” 

15.1. The YouTube platform was selected due to it reducing the technical drain on the 

system; 

15.2. If the general public somehow did get to see the video, they could still do nothing 

with it, as they could not join – if they went to the site, it shows that testing is under way; 

15.3. As we were using affiliate groups, when creating the video’s we knew we would 

have access to these suppliers, however would not have gone live with these video’s had 

we not signed them up; 

15.4. After being sent an invitation to join eDosh, guest members have access to view all 

of our suppliers prior to joining. 

15.5. All of the suppliers on the video are now officially with eDosh. 

 

16. In Section “ACCC Assessment” (point 7.15) – speak of complaints about get rich quick schemes. 

16.1. We are committed to ensure we do not over promise and under deliver as we feel 

that is one way to create dissatisfaction and the failure of any business. 

 

17. In Section “ACCC’s conclusion” (point 8.2 and point 8.3) speaks of public benefits will not 

outweigh the public detriments. 

17.1. In light of the additional suppliers we believe there should be no question about 

public benefits. 

17.2. We also believe that based on clarity of the eDosh concept and changes in the eDosh 

marketing material, there are no public detriments. 

 

Summary Points 

 

1. We believe that the documentation now provided clearly conveys the full dimension of what 

eDosh represents, both philosophically and practically. 

2. Specifically this submission clearly details that eDosh is not just about a few vendors and the 

viability of the concept is now clearly communicated. 

3. In our view there is no question that eDosh represents a benefit to the public. Even in the 

short term beta-testing this has been clearly demonstrated, through the commissions 

already being enjoyed by ‘beta-testers’ who have never previously enjoyed such 

commissions. 

4. We agree that some elements of our initial marketing brochure and example of savings on 

the video were not as conservative as they should have been and similarly in the Business 

Opportunities video we presented examples based on the high achiever approach. We are 

conscious that we need to always present conservative estimates and to explain 

assumptions and we are happy to be guided, if there are any areas where we are seen not to 

be doing this and will change accordingly. We have changed much of the information in our 

brochures and video scripts attached. 
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5. In relation to eDosh recommending third party products and services, we believe that this in 

fact makes us the most transparent multi-level-marketing business and is of much greater 

benefit to the public than many other valid and legitimate MLM enterprises, which sell their 

own product and who can then place whatever value on their products they want. This we 

believe leads to massive price hikes in order to pay large commissions and bonuses. With 

eDosh we are 100% transparent with what we earn, what commissions the member earns. 

Because the member buys through third party vendors online, s/he receives the same 

pricing (whether discounts or specials) as anyone else (non eDosh members). The difference 

is the eDosh member receives commissions back that the non-eDosh member does not. 

Further if a vendor is not providing quality service or the right pricing that is competitive in 

the market, or if their delivery mechanism is poor or if they fail to honour their obligations in 

any way, we can quickly and easily terminate them from being an eDosh vendor. This cannot 

be done with MLM structures where the product itself comes from the company. 

 

6. For these and all other reasons as identified in our submission response we are totally 

confident that eDosh represents a legitimate and fair MLM business that provides a great 

public benefit. 

 

I would like to highlight that we value the ACCC and their role to the Australian public, and stress 

that we look forward to working together with the ACCC both now and in the future.  We feel 

strongly that eDosh will provide the Australian Public with a mechanism to negotiate better pricing.   

Once again, I look forward to your input and to finalising this matter as soon as possible. 

 

Yours Sincerely  

 

Shachar Weiser 

Managing Director 

eDosh Pty Ltd 

 

 

 

 

 



 
 
Multimedia Script Nov 2009 
 

eDosh Business Opportunities 
 
Welcome to the eDosh Business. Maybe you’re watching this presentation because 
you would like to see how you can increase your level of income or perhaps you’re 
just curious as to what this eDosh business is all about. 
 
Whatever your position take a few minutes now to see how you can be rewarded for 
helping others save on products that they need and use everyday. 
 
eDosh helps its members to not only save on the products they purchase but be 
rewarded in cash when people they introduce likewise buy products. Unlike many 
other multi-level-marketing businesses eDosh enables you to grow a successful 
business without having to carry stock or do endless product presentations. 
 
You’ve seen how eDosh works whereby members save money on purchasing the 
same items that they are already purchasing and using… the very items we use day 
in and day out such as food, petrol, telephones. How do you think it will be to 
promote a business (your business) offering savings on the everyday items people 
use? There’s no hard sell about a system where you help your friends and family to 
save money. In fact they are likely to appreciate you for introducing them to 
something that helps put dollars back into their pocket, And not only that but they 
also have the opportunity of earning extra income by also sharing the good news! 
 
 
Here’s how it works… 
 
You send an email with a link to the eDosh Guest Member Page to the people you 
know. They are then shown the intro video that explains how eDosh works. If they 
like the idea of saving dollars (and who wouldn’t), they simply register, pay $39.95 
as an annual fee, and they are then eligible to start enjoying savings on an ever-
increasing list of national brand products and services. 
 
Those people whom you invite by sending an email link and who register are 
automatically placed in your first downline.  
 
Once someone has registered through you and is placed in your business unit, you 
receive between 5% and 9% of the savings they receive, every time they make a 
purchase.  
 
Now here is where the multi-level concept kicks in. Anyone that joins upon the 
invitation of people in your first line of business, becomes your second line of 
business and you similarly receive between 5% and 9% of the savings that they 

 



enjoy. And this happens down to 5 levels. i.e. you have 5 levels of business. This 
means the more people who join under you and who grow their business the more 
business members you have in your enterprise.  
 
 
Depending upon how much time you are able to allocate to building your eDosh 
business there are various success levels that can be achieved and accordingly 
various levels of remuneration. Like any enterprise success depends on the amount 
of effort that you put in. While eDosh is an online business where purchases are 
made online and where people are invited to join online, the reality is that if you want 
to grow a strong network of people in your organisation, you will need to have other 
means of contact, to encourage, support and discuss new products as they come 
online with you business members. 
 
 
For the purposes of illustrating the power of the eDosh system and how you can 
grow a successful business here’s a couple of examples to illustrate what revenue 
can be gained by introducing people and them doing likewise.    
 
In example 1, an eDosh member has introduced 25 people. The model then 
assumes that only 5%  will actively introduce and grow their eDosh enterprise and 
will likewise introduce 25. In this scenario a member would have 205 people in 
his/her business down to 5 levels. 
 
In example 2 the Member has similarly introduced 25, 10% of whom actively 
introduce and build their eDosh business and similarly these will likewise introduce 
25, and once again only 10% of these will  be active. In this scenario a member 
would have people 1611 in his/her business down to 5 levels. 
 
Here’s another example. Let’s say you 25 people and 20% are very active. In this 
scenario a member would have 19,525 people in his/her business down to 5 levels 
over time. 
 
Your earnings would then be equivalent with the amount of people in your business 
as presented in these examples x the average commissions earned by you from 
each member. And this all comes down to using the system and purchasing the 
products you need through eDosh.  
 
Remember eDosh is not a hard sell. It’s not everyday you can get a discount on your 
food shopping or be rewarded for paying the phone bill. As an eDosh member you 
do not have to sell any product whatsoever, all that you need to promote is the idea 
that there is “power in numbers” and that if you join the eDosh community, you can 
save on your monthly purchases.   
 
eDosh is all about “power in numbers”. The more people using eDosh, the more 
suppliers will be attracted by the opportunity to expose their company and brands 



and the more dollars are being saved. This is what the eDosh community is all 
about. By helping your family and friends to save money and be rewarded for their 
everyday purchases, you help the entire community grow and everyone saves more! 
 
Why not get some back from the companies you’ve supported through the years, 
and why not enable those you know to do likewise. It’s a win/win for everyone!  
 
If you would like to become one of the many successful eDosh Business Associates 
start sharing the good news today. 
 
eDosh - Power In Numbers  
 



     

Multimedia Script Nov 2009 
Dispelling the Myths 

eDosh was created by the people for the people. As a community, eDosh’s 
mission is to help its members save. In a time when every dollar counts, it’s 
natural for people to be wary of systems that seem ‘too good to be true’. 

Let’s look at a few myths and frequently asked questions about eDosh. 

(TITLE) Is eDosh a Pyramid Scheme? 

Many people have been exposed to pyramid schemes offering rewards to 
members who help expand the business and you may be asking if eDosh is a 
pyramid scheme.  

The answer is NO. 

A pyramid scheme is a non-sustainable business that involves the exchange of 
money primarily for enrolling others into the scheme, often without any product or 
service being delivered. 

The eDosh community can only grow and profit by its members using the 
system.  If you recommend family or friends to join eDosh, you don’t receive any 
form of commission for their registration. You only earn rewards when they’re 
making purchases through eDosh and earning eDosh Dollars. 

In other words, in order for you to gain from them joining eDosh, they themselves 
have to first benefit by saving money on their everyday purchases. And it’s those 
real savings that provide the whole eDosh community with rewards. 

So you can’t just build an eDosh business simply by introducing people. They 
themselves and those they introduce must be using eDosh and purchasing 
through it in order to make real savings that can then be enjoyed as rewards and 
commissions. 

That’s what makes eDosh different. It’s what makes eDosh sustainable. And it’s 
what makes eDosh profitable – even for the newest members of the eDosh 
community. 

  

 

 



(TITLE) ARE THERE LARGE UPFRONT FEES? 

The only payment required for one year’s membership is $39.95. This is a small 
admin fee that will not be accompanied by heavy upfront fees.  

If you’re looking to independently promote your own eDosh business and want 
materials to assist you in that there will be some small additional fees to cover 
the printing of the marketing literature and business stationery that eDosh would 
provide to help you actively promote your business. 

 

(TITLE) IS THERE A DEADLINE TO USE UP MY eDosh DOLLARS? CAN THEY 
BE TAKEN AWAY OR MADE INVALID AT ANY TIME? 

eDosh Dollars cannot be taken away from you. They never expire! So you can 
save them for as long as you want. 

eDosh Dollars can never be made invalid and vouchers bought with eDosh 
Dollars are never neutralised or affected in any way by any other specials or 
discount offers. 

 

(TITLE GRAPHIC) 

IS MY PERSONAL INFORMATION SAFE ON THE WEBSITE? 

Your information is 100% secure. Your data is fully encrypted and stored offsite 
on high-security servers, so your information cannot be accessed via the eDosh 
website.  

And your personal details will only ever be used by eDosh and members in 
eDosh for the purposes of growing eDosh. All members must agree to the terms 
and conditions which prevent unsolicited marketing. Your details will never be 
handed to any third party for any other marketing purposes. 

 

IS THERE A MINIMUM SPEND TO QUALIFY FOR GETTING COMMISSION 
BACK ON PURCHASES I MAKE? 

No there is no minimum spend. Once you have paid $39.95 and become a 
registered eDosh Member you are able to immediately enjoy savings on products 
and services with vendors that are affiliated with eDosh. For example if you 
currently spend around $1000 per month in groceries at Coles, in your first month 



you would have got back almost your entire annual membership fee. The 
commissions you earn for any purchase thereafter is all profit. You enjoy the 
same commissions as any member, irrespective of your eDosh spending habits. 

If you introduce others to eDosh and want to share in the commissions earned 
from their purchases, then you will need to purchase a minimum amount to 
qualify. However this is not difficult to attain. A purchase of any Group A contract 
type product such as an internet plan or insurance product automatically qualifies 
you for the duration of that contract. Alternatively any Group B purchases that 
save you a minimum of $20 per month or $60 per quarter qualifies you to receive 
commissions from people you have introduced and those they have introduced 
down to 5 levels. 

 

AM I OBLIGATED TO PURCHASE ITEMS THROUGH EDOSH ? 

Absolutely not. You might currently get your groceries through a retailer other 
than Coles. Or you might buy books or music from online stores that are not 
currently affiliated with eDosh.  

eDosh encourages you to shop around for other offers online and if you see a 
better one, by all means buy through them. We have attracted vendors and offers 
that are very competitive already and where we receive commissions on top of 
already excellently priced products and services. However there are always 
deals to be found in different places, through online surfing. 

What eDosh provides is a portal where we have already done a lot of the hard 
work and negotiated the commissions on behalf of our members, so there are 
great deals.  

eDosh will be continuing to expand the vendor list with a wide range of products 
and services across all industries, with the view that there are multiple choices 
for our members and more opportunities for them to get what they want through 
the eDosh portal. 

I hope that answers any questions you have about eDosh. If you still have any 
questions feel free to contact the eDosh Customer Service Team 

eDosh – Power in Numbers 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Overview Video - eDosh 

Welcome to eDosh. 

eDosh is an online community developed to help you save on everyday goods and 
services you would normally never get discounts on. Now you can be rewarded for 
doing your weekly shopping, buying fuel, computers and electronic goods, 
insurances and travel, by purchasing online through eDosh.  

eDosh was founded on the principle of “power in numbers”. As more people join and 
use eDosh, more suppliers and vendors will want to promote their wares to the 
eDosh community, offering members more products and services.  As the database 
grows, so will eDosh’s purchasing power with suppliers, which means more savings 
for everyone!   

Here’s how it works. 

Each month Kylie spends around $1000 on food and groceries, $70 on her 
broadband service, $100 on her home phone, about $50 at Liquorland,  
$200 on fuel and around $100 on office products and stationery for the small 
business she runs from home and $200 in insurances.  
 
That’s a total of $1520 each month - every month. Now that can all change – through 
power in numbers.  

eDosh has secured agreements with major vendors of these products and services 
to receive discounts on everyday spending. 
 
We use the bargaining power of our members to receive commissions for the 
everyday products and services they purchase through eDosh. 

And the bulk of the commissions are passed straight back to members like Kylie – in 
cash. By purchasing those same items each month through eDosh, Kylie would 
receive commissions back of approximately $100.00, savings that she would 
otherwise not be entitled to, commissions she earns through eDosh. In fact the exact 
amount of each commission received on each type of product or service is clearly 
displayed through the eDosh website, so there are no hidden surprises and you 
know exactly what you are getting back. 

eDosh has already attracted some of the biggest vendors and national suppliers, 
offering members exclusive discounts – including major grocery chains,  

 



telephone and internet providers, banks, insurance companies, book sellers and 
online music stores.  
 
And as more people join eDosh, suppliers get to promote their products to an ever-
increasing number of members. 

With eDosh you don’t have to spend on things you hardly ever buy. The savings are 
on products and services you already use every day.  

So now you know how much you can save with eDosh, but that’s not all. Not only 
can you join eDosh and save, you can earn even more cash rewards by helping your 
family and friends save too. 

If you introduce other people to eDosh, not only do they get all the same great 
savings on their everyday spending, but eDosh will also give you rewards for every 
dollar they save. And if they introduce even more people to eDosh, you’ll receive 
rewards on every dollar of those savings as well. 

This is the true power of community; where people who are benefiting from a system 
share the news with those they know. 

eDosh members are rewarded simply for doing what they’ve always done. By buying 
everyday groceries, household goods, phone services, giftware and technology 
products, the entire eDosh community pays less and earns more. 

You can start earning eDosh dollars immediately for a single yearly membership fee 
of just $39.95! Just hit the join button and enter your details and become another 
happy eDosher! 

eDosh – power in numbers 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POWER IN NUMBERS

Would you like to...
earn while you save?

reward friends and family?
build your own business? 

Welcome to eDo$h



eDo$h is an online rewards program that gives you the potential 
to earn money while you save on goods and services that you use 
everyday.

As a lone consumer, you often have no option but to pay the 
ticketed price on goods and services you use from day to day. 
Now imagine being part of a large consumer group where 
the group uses its membership to negotiate better prices on 
your behalf from suppliers. What’s more, the consumer group 
pays commission back to its members for using the suppliers 
recommended. That’s the power in numbers. That’s eDo$h.

Building your eDo$h Business
eDo$h is not just another online rewards program. Combining an 
online rewards program with the power of multi level marketing, 
eDo$h not only rewards you, but also your friends, family and 
associates. Refer friends, family and associates to eDo$h and you 
will earn commission every time they make a purchase through 
the eDo$h system, and who doesn’t like to save money? 

By recruiting the right people into the system, you can build your 
own eDo$h business.. 

To find out more about eDo$h and what it can do for you, contact 
your nearest eDo$h representative today.

www.eDosh.com.au



Welcome To Your Financial Future 
Independent Promoters Pack

power in numbers
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Welcome 
from the MD
A very warm welcome to you and congratulations on becoming 
a promoter of eDo$h. 

In 2008 I focused my attention on developing an enterprise that 
would support people of every kind; one that would not only 
assist people’s hip pocket but also one that would empower 
people to take control of their own financial well-being. I am 
a firm believer in the power of community where numbers of 
people can manifest tremendous power. 

With this vision and the help of some very talented people, I 
have been able to realise my dream. The success of my vision 
is your success in also achieving your own dreams. This is the 
power of community and the power of sharing. eDo$h is a 
simple enterprise; negotiate savings with suppliers, pass these 
savings back to the consumer, then further reward the consumer 
for multiplying this system. It is the ‘power in numbers’ principle.

I wish you every success with your eDo$h business. 

 

Sincerely,

Shachar (Steve) Weiser. 
Managing Director

power in numbers
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Buy through the eDo$h portal and be 
rewarded with commissions - thereby 
spending less and earning more.



eDo$h - 
Build Your Lifestyle
The universe is abundant with opportunities if we but open our eyes 
and dare to believe what may be possible. So what is the lifestyle that 
you wish to experience? 

Whatever your dream, there is no magic wand. Knowledge alone is 
of no use until it is applied. Diligent enterprise is the only vehicle for 
true success. How successful you become in eDo$h depends on how 
actively and regularly you apply the tools made available to you.

Digitally the world is no longer in slumber. Where once it was rare 
to hear of people banking and purchasing items online, now it is 
commonplace. Combine the growing internet usage with the ever-
present desire people have to save on everyday purchases and you 
have a formula for success. eDo$h is that formula.

The system has been designed for ease of replication; simply 
by sending an email link to someone, they can activate a guest 
membership, join and become an eDo$h member and start to save. 
However the entrepreneurs among you will understand that to 
grow any enterprise, those in your business will require support, 
encouragement and advice on how to ensure their own success. 
A business is only as good as its people and in this case, your 
people are your five downlines. Help them to succeed and your own 
enterprise will flourish indeed. 

The uniqueness of eDo$h lies in its simplicity. Buy through the 
eDo$h portal and be rewarded with commissions - thereby spending 
less and earning more. It is certainly not difficult to convince people 
to enjoy these same benefits, so spreading the good news has never 
been simpler. 

You can create additional income by replicating the process and 
inviting others to use the eDo$h portal to purchase many of the 
things you already do. This is the Power of Numbers at work. 

At eDo$h we are mindful that big dreams are realised through 
thousands of small actions taken regularly. So, set your goals but 
then get busy…regularly. 
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eDo$h - 
Code of Ethics
1.  Honesty. The only healthy businesses are honest ones, for 

though short-term gains can often be had from dishonest dealings, 
sustainability and longevity are only achieved through fair and 
honest enterprise. We want all users to experience the positive 
power of community through eDo$h, and this must be the case for 
eDo$h to grow internationally. Any dishonesty will be dealt with 
swiftly and all benefits revoked. The absence of information is akin 
to a lie. Openess and transparency is a creed that we follow and 
that ensures powerful relationships are developed long-term.

2.  Integrity. Integrity is the lifeblood of a business. People want to 
deal with people that are genuine and they will keep coming back 
for as long as this is the case. eDo$h supports promoters who 
have strong character and encourages all to be persons of great 
integrity.

3.  Positive Communication. While the truism ‘if you don’t ask, 
you don’t get’ is very real, the way you ask is just as important. 
When promoting the eDo$h opportunities it is important to be 
positive in your communication, no matter the response that 
you may receive. Similarly if there are any aspects regarding the 
business that you need to discuss, we ask that this always be done 
in a respectful manner.

4.  Professionalism. Remember that when you are promoting 
eDo$h, you are representing not just yourself but the entire eDo$h 
community. It is essential that at all times you maintain a sense of 
professionalism and objectivity, irrespective of how someone may 
respond to your offer. Having a positive problem solving attitude 
is important. We seek to support and promote eDo$h leaders who 
share this outlook.

5.  Support. In any successful endeavour the roots lie in the support 
given to those who are part of your direct network. Fostering a 
strong supportive approach with those whom you bring into your 
downlines is vital for the success of your business and can mean 
the difference between moderate and major success. 

6.  Leadership. Leaders naturally have strong drive and enthusiasm. 
They do not wait for the answers to come to them but actively 
seek them of their own accord and apply the knowledge they gain 
diligently. eDo$h seeks people of resilience and fortitude who are 
focused on achieving great things. 

7.  Generosity. Successful people understand the law of reciprocity; 
that which you give comes back to you magnified many more 
times. In the spirit of community eDo$h is committed to giving 
a portion of earnings to worthy community organisations and 
charities. Successful eDo$h entrepreneurs will be encouraged 
to be part of this, which will not only give to people in need but 
grow the profile of eDo$h in the community supporting the brand 
proposition ‘power in numbers’.



eDo$h - 
Suppliers
eDo$h has negotiated commissions on your behalf and this will grow 
as our member base grows. How does this work?

When you log onto your eDo$h page, you can look at your growing 
eDo$h balance, see your down-line numbers growing, look through 
our suppliers latest specials and decide on what purchases you are 
want to make. 

Except for the store cards (Coles etc.), which are purchased on our 
site, all other purchases are made direct with the vendor through 
their online store. Or in the case of service providers such as iiNet 
or Platinum Wealth, product applications are done direct with them 
through their site. They will then contact you and the provision of 
services occurs as in any online transaction with a supplier.

eDo$h is all about power in numbers. As the eDo$h community 
grows so will our supplier list and the amount of commissions 
we receive from each supplier. Suppliers are classified into two 
distinctive areas, Group A and Group B.

Group A

These include all suppliers that require our members entering into 
specific contracts and will be receiving commissions from us over 
the period of the contracts. This is where significant discounts have 
been negotiated. These are the foundation supplier group. Some 
may call them “set and forget” type suppliers. 

We encourage our members to utilise at least one of these suppliers 
and promote their down-line to do the same. This ensures a 
constant saving stream for you and a constant income stream from 
your down-line. 

The list will be updated as our suppliers and their commission rates 
change. To see a list of our current Group A suppliers look under 
Suppliers on the eDo$h website. 

 

Group B

These include all suppliers that do not require our members to sign 
contracts. They represent the “as and when required” supply group. 
Although not set and forget type suppliers, there are some major 
discounts available from some of these suppliers as well as us 
receiving significant commissions which, as you know, are passed 
onto our members.

We encourage all of our members to try and purchase as much 
of their monthly normal expenses through these suppliers as is 
practical and where it represents great value, prior to the receiving 
of commissions; i.e. pricing on the product alone is highly 
competitive. This will ensure they get some great savings, as well as 
good great commissions.

The list will be updated as our suppliers and their commission rates 
change. To see a list of our current Group B suppliers look under 
Suppliers on the eDo$h website.
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Group A Suppliers  

These suppliers have been grouped into this group as they all require our 
members to sign up for some type of contract.  The commissions from these 
suppliers can be clawed back if these contracts are broken.  For this reason, 
commission earned from these suppliers will be paid to members over 12-18 
months.  These suppliers have a commision split of 50% back to the member, 
9% to each of 5 downline levels and 5% to eDo$h.

eDo$h - 
Suppliers Cont.

Supplier Commission received Category

iiNet 8%-12% Telephone/Internet/Voip

Platinum Wealth Up to 24% premiums in commission PLUS a 
5% Discount

Financial planning/Insurance

Platinum Money 50% of the upfront and trail commission Loans

Platinum General Insurance Up to 12% of the Annual Premium General Insurance

Budget Direct $62.50 Car Insurance

We have currently negotiated supplier contracts with the following 
organisations.  

iiNet

Growing from a small Perth business in 1993 to be listed on the ASX in 1999, 
iiNet now supports over 750,000 broadband, telephony and dial up services, 
and proudly employs more than 1,300 people in Perth, Sydney, Auckland and 
Cape Town.

iiNets goal is to lead the market with the best Internet access products then 
differentiate with genuine, plain-speaking customer service. To make this 
happen, they built their own network (the iiNetwork), allowing them to start 
offering their customers speeds that go as fast as their line can handle. Then 
they added the largest Voice over IP network in the country and Naked DSL 
to the equation, claiming the title of “Carrier of the Year” along the way at the 
2008 ATUG Awards.

Combine this with award-winning 24/7 customer service and you get a level 
of service that sets iiNet apart from the rest.

As a founding member of the Western Australian Internet Association and 
a key player in both the Australian Telecommunications User Group and the 
Service Providers Industry Association, they believe they can drive the industry 
to generate positive change. 



Platinum Wealth

Are an expert in providing the public with tailored financial planning 
strategies to maximise wealth. They believe that everyone has their own 
unique financial requirements that require a “hands on personal service”.

Their goal is to work with their clients to build wealth through smart 
strategies and careful ongoing advice. The initial advice is only the beginning, 
times change and their customers need to ensure their strategies keep up to 
date.

• Investment portfolios

• Gearing (non super & Super)

• Superannuation

• Retirement planning

• Self Managed Superannuation

• Corporate Superannuation

• Business protection/succession planning

• Wealth Protection / Life insurance

Platinum Money

Platinum Money pride themselves on finding the best finance solutions to suit 
the needs of their clients. They have extensive experience in the property and 
financial markets. 

Platinum Money will make themselves available at a time convenient to 
eDo$h members who have requested contact, to complete a health check 
on their current financial situation or to assist with their next loan ensuring 
that they choose the lender, product and structure that best suits their needs. 
They offer expert advice on the following range of lending:

• Home Loans

• Commercial Loans

• Superannuation Fund Lending

• Equipment Finance

• Personal Loans

• Investment Loans

• Property Development

• Car Loans and Leases

• Reverse Mortgages

 

Platinum General Insurance

Platinum General Insurance pride themselves on finding the best short term 
insurance solutions to suit the needs of their clients. They have extensive 
experience in the insurance industry.
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Group B Suppliers  

All Group B Suppliers have a commision split of 70% back to the member, 5% to 
each of 5 downline levels and 5% to eDo$h.

Supplier Commission received Category

Coles See Note 1 below Groceries

Coles Express See Note 1 below Groceries

Liquorland See Note 1 below Groceries

Apple 2% Technology

Lenovo 5%-7.5% Technology

Dell 3% Technology

InstantPins 10% Mobile pay as you go

123Inkjets 5.5% Printer cartriges

OfficeWarehouse 5% Office equipment and consumables

TheNile 10% Online bookstore

KitchenDiscounts 10% Kitchen products

iSubscribe 7% Subscriptions

DealsDirect 5% Online shopping malls

oo.com.au 4% Online shopping malls

BigShop 5% Online shopping malls

Megabuys 1% Technology

VisionDirect 10% Eyeware

WebContacts 5% Contact Lenses

RedBalloon 5% Gifts

Expedia Up to 8% Travel

Zuji
 
 

Air: 1.00% 
Hotel: 6.00%
Packages: 3.00% 

Travel

BigPond music 15% Music

BigPond Games 11% Games

Blue Dog Posters 10% Posters

Global cars 7% Car rental

Budget Car Rental 7% Car rental

PharmacyOnline 5.50% Online Pharmacy

ePharmacy 4% Online Pharmacy

Bay Bee Cino 7% Baby clothing

eFragrance 8% Fragrance store

Perfumeempire 10% Fragrance store

Perfume.com.au 10% Fragrance store

VetDirect 7.50% Pet supplies

VistaPrint 25% Printing

Notes to Group B 

Note 1 - Coles/Coles Express/Liquorland  
Coles Cards, Coles Express Cards and Liquorland Cards are purchased through the eDo$h web site and mailed out to members via registred post. 
All associated costs are paid by eDo$h (as disclosed clearly on the web site) and then taken out of commissions, the balance of which is shared in the appropriate ratios.

We have therefore included the following products and associated commission (clearly stated in the product section of the web site):

• $500 Coles Cards - Commissions to member $14.88

• $1,000 Coles Cards - Commissions to member $32.38

•  $500 Liquorland Cards - Commissions to member $14.88

•  Coles Card Combo ($1,000 Coles card $300 Coles Express & $200 Liquorland) - Commission to member $43.58
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At eDo$h we want all our members to benefit, even from Day 1. The 
eDo$h Downline Matrix Structure has been designed to ensure that 
members benefit early. There are many facets that distinguish the 
structure from many other MLM programs. These include…

1.  A limit of 5 levels. This ensures there are no “fat cats” who 
because they happen to join early simply sit on the top of the pile 
doing very little and reap the rewards of others efforts because they 
are paid to multiple levels. The limit of payment to 5 levels ensures 
that all members have a vested interest in continuing to invite new 
members and grow their business. 

2.  Equal Commission payments are made to each upline level. The 
purchaser receives 50-70% of the commissions paid to eDo$h 
and the 5 upline levels receive 25-45% at either 5% or 9% at each 
level. The remaining 5% stays with eDo$h. This means that all 
levels in the structure are getting significant percentage payments 
from each purchase made in their downlines. The income 
generated through the high percentage payments more than offset 
the additional payments that might be received by paying down to 
multiple levels.

3.  Whilst there is obviously greater opportunity in joining earlier 
and developing a large downline member base, the eDo$h 
Matrix Structure is a community minded one where substantial 
commissions are paid to even the newest members, so that 
everyone gains.

4.  As shown in the model opposite, the maximum number of 
members that can be added to a Promoters first downline is 25. 
This is seen as the maximum number of people that can be actively 
supported day to day and represents a Promoters important front 
line. When joining, Members are given the option to reserve 20 
of these 25 first downline positions, leaving 5 open so that their 
upline can allocate members to these positions.

5.  The revenue gained by any members that join direct through the 
website (as opposed to being invited by someone specifically), is 
placed into a bonus pool, used to incentivise and reward business 
achievers. 

These key principles in the design of the structure, makes the 
eDo$h Multi Level Marketing Program the fairest possible, one 
where everyone can benefit and one where significant rewards can 
be obtained.

eDo$h - 
Member Structure



The eDo$h system allows members to establish additional legs 
as they attain increased levels of success. There is no limitation 
therefore as to how large Promoters can grow their eDo$h 
Enterprise. 

As explained in the Success Level Section below, once Promoters 
reach the level of Senior Coordinator, they are then able to 
establish another leg of 25. As a Senior Coordinator a Promoter 
now has Coordinators in their downline who can manage that 
member base, enabling the Senior Coordinators to develop 
another business centre.

This same model applies to subsequent business downlines that 
achieve the same growth.
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Lets look at 3 Scenario’s relating to growing your Down Line.
    
Scanario 1   
Assumptions   
You go out and introduces 25 people into eDo$h. 
Only 5% of all people you introduce and the people they introduce deside 
to proactively grow the business by themselves introducing 25 people.

    
Member introduces
5% of his 1st level intoroduce 25 members
5% of his 2nd level intoroduce  25 members
5% of his 3rd level intoroduce 25 members
5% of his 4th level intoroduce 25 members

    
Scanario 2   
Assumptions   
You go out and introduces 25 people into eDo$h. 
Only 10% of all people you introduce and the people they introduce deside 
to proactively grow the business by themselves introducing 25 people.

    
Member introduces
10% of his 1st level intoroduce 25 members
10% of his 2nd level intoroduce 25 members
10% of his 3rd level intoroduce 25 members
10% of his 4th level intoroduce 25 members

    
Scanario 3   
Assumptions   
You go out and introduces 25 people into eDo$h. 
Only 20% of all people you introduce and the people they introduce deside 
to proactively grow the business by themselves introducing 25 people.

Member introduces 
20% of his 1st level intoroduce 25 members
20% of his 2nd level intoroduce 25 members
20% of his 3rd level intoroduce 25 members
20% of his 4th level intoroduce 25 members

Members DL
25
31
39
49
61

205

Members DL
25
63

156
391
977

1,611

Members DL
25

125
625

3,125
15,625
19,525



eDo$h - 
Success Levels
As with any business, opportunities abound for anyone who can seize the day and 
assertively promote and like most businesses, those who do will be well rewarded.

The eDo$h Management Team have devised different promoter levels each 
representing the attainment of specific levels of business achieved. Each level in 
itself is an important milestone in the development of the Independent Business 
Promoters and the graduation from one level to the next, is indicative of the fact 
that the Promoters income has reached a new level.

The levels are as follows…

1.  Independent Promoter. You become an eDo$h Independent Promoter simply 
by registering as an eDo$h member and begin inviting others to do the same. 
You maintain your status as an Independent Promoter by purchasing a minimum 
amount of products and services through the eDo$h website and being 
Commission Qualified. This is set out in the Commission Qualification Section.

2.  Independent Consultant.  An Independent Consultant is someone who 
has recruited 15 Independent Promoters. Once this level has been attained 
the Promoter can apply for and receive a Business Promotion Pack consisting 
of Presentation Folder, Brochures, DVD, eDo$h T-Shirt and Cap and most 
importantly 500 Business Cards. With 15 people introduced into a Members 
Downline eDo$h recognises the pro-active nature of the Promoter and rewards 
with this pack. For Members who want to assertively promote the Business 
opportunity from Day 1, knowing they are intent on building a strong downline, 
they can order and pay $139.00 for these Business Packs, independent of the 
number of members introduced.

3.  Coordinator. When 20 new members have been recruited to a Consultants 
business downline and at least 10 of these 20 people have themselves become 
Independent Consultants the Member then qualifies as a Coordinator. 

4.  Senior Coordinator. At Level 4 the member is now a Senior Coordinator. To 
qualify for this 40 members have been recruited into the members business 
downline, 8 of whom have reached the level of Coordinator themselves. As a 
Senior Coordinator who has Coordinators able to manage the existing business 
downline, the Senior Coordinator may now establish a second business leg. 
This also entitles the Senior Coordinator to share in monthly promotional 
bonuses made available from the bonus pool.

5.  Team Manager. When you’ve personally recruited 75 other people into 
eDo$h, of which at least 6 have reached the level of Senior Coordinator you 
become an eDo$h Team Manager. 

As a significant contributor in growing the eDo$h business the eDo$h Team 
Manager will receive greater monthly promotional bonuses. Team Managers will 
also be invited to attend management conferences at international venues. And 
they’ll receive a monthly allowance to assist them in building their business.



6.  eDo$h Executive Manager. Open to the very best of entrepreneurs, the 
title of eDo$h Executive Manager awaits those who can really grasp the vision 
of eDo$h and grow their business in the hundreds of thousands, and this is 
available to anyone who can apply the principles of networking and support 
others to do the same. In achieving this position, you would have proven 
yourself to be an instrumental part of the eDo$h management family having 
personally recruited 100 eDo$h Members of which at least 5 have reached the 
level of Team Manager. 

As such you will be invited to play a Senior role in the International Management 
Team, focusing on the growth of the business internationally and compensated 
accordingly by way of retainer in addition to the massive earnings being 
received through your network.
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How much can I earn?

How much you can earn is dependent on who you get involved. 
It is essential that you do not over-promise or make unrealistic 
statements. For some people this will be a system that they can use 
to save on their expenses, for some a way to make an extra couple of 
hundred dollars a month and for others who treat this as a business 
opportunity that helps people save while you earn money, it can be a 
major enterprise delivering substantial monetary returns.

However, lets look at a few basic ideas that will help you grow your 
business.

The eDo$h motto is “Power in numbers” and what you earn is all 
about the numbers. Although the system calculates your earnings 
to the cent by splitting all savings in your down-line (DL) in the 
appropriate ratios, there are a few useful tools you can use in 
managing your down-line.

Firstly, remember there are two ways to earn more – either help more 
people get into and use eDo$h or help people within your DL save 
more. Ideally you will need to focus on both. The more people save, 
the more they will want to grow the business.

Average Earnings Per Down-line Member (AE/DLM)

This number is calculated by taking your total monthly earnings and 
dividing it by the number of members you have in your down-line. 

For example if you introduce 10 members who in turn introduce 
3 members and so on down to your 5th level you will have 1210 
members in your qualifying DL.

In the above example, if your monthly earnings was say, $2,500, your 
AE/DLM would be $2.07 ($2,500 divided by 1210 members). 

This number can be used when you are speaking to your DL about 
promoting a product and increasing their incomes. Taking the above 
example you may decide to try to increase your AE/DLM by $1.00 
per DL member in the following month. You may then concentrate on 
the promotion of a specific product that is new to eDo$h and that you 
think your members might want.

eDo$h - 
Earnings



You can prepare your own examples, by working out what 
commissions are received on each product and then simply multiple 
these commissions by the projected number of members in your 
downline, to give you an earnings total. 

Like any good business you can then set your targets. It’s the work-
back principle. Start with the end in mind. How much income would 
you like to receive each month? How many members can you bring 
in and what might they spend and save? 

Assuming an Average earnings per Down Line Member 
(AE/DLM) of $2.24

If you wanted to 
earn (monthly):

AE/DLM Required Members 
in DL

$500  $2.24 223

$2,000  $2.24 893

$5,000  $2.24 2,232
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eDo$h - 
Payment of Commissions

eDo$h - 
Commission Qualification

One of the greatest motivators for human beings is to see progress in 
action, to achieve reward for effort. When members are logged in to 
eDo$h under their name they see their eDo$h balance. As members 
make purchases and others in their downlines do also, their eDo$h 
balance will increase and be reflected in this changing balance.

Because most purchases made are done direct with the supplier, 
eDo$h is dependent upon receiving the reconciled transaction 
reports from these suppliers. In many instances these are done on 
a monthly basis. This means that the funds can take up to 1 month 
to be reconciled and cleared into your eDo$h account. For this 
reason a ‘Pending Balance’ has being instituted whereby as soon 
as a transaction is made through the system, it will be reflected in a 
members ‘Pending Balance’ which will show underneath ‘Available 
Balance’. The Available Balance represents the transactions that 
are all completed and reconciled and funds have been transferred 
into your eDo$h account, which can then be used to make other 
purchases or be transferred as funds into the members chosen bank 
account.

As highlighted previously our members can only earn income on the 
savings of their down-line if they themselves are using the system 
and saving every month.

Members need to become Commission Qualified members on an 
ongoing basis in order to earn commissions from their down-line.

Qualification can be achieved by either:

•  Purchasing a Group A suppliers service – this will qualify the 
member for as long as he/she receives commissions from this 
sign up – normally for 12-24 months or

• Saving  a minimum of $60 per quarter from Group B suppliers. 

It is also important to note that the first quarter qualification is 
automatic.  At the end of your first quarter as an eDo$h member, 
we will look at your savings to ensure that you have reached the 
minimum savings requirement. If this has been achieved, you will 
automatically be Commission Qualified to receive payments from 
your downlines for the next quarter. 

Note all members qualify for commissions earned on their 
personal purchases.



Members can only earn income on 
the savings of their down-line if they 
themselves are using the system and 
saving every month.

1.  Start compiling a list of people who you feel would be both happy to reduce 
their overall expenditure and would be proactive in building their own eDo$h 
business… people who have either strong business acumen, are passionate in 
their work or are great people’s persons. N.B. Whilst most can benefit from being 
a part of eDo$h, it is important to recognise that some are better promoters than 
others. You want the first line of people you recruit to be sharp, active and have 
a successful mindset like yourself. So be selective as to whom you recruit as 
your first downline. Make sure they are going to professionally represent the 
business, actively recruit others and be willing to support them and help them 
to do so.

2.  Set Your Goals and Targets. Think Big, but also Think Smart! As with any 
business enterprise, targets need to be established so that you are working 
towards specific goals and achievements. Having an overall goal is great, but 
breaking this down into daily and weekly targets is vital. It is the hundreds of 
small steps that gets you to the top of the mountain, not one giant leap.

3.  Develop A Succinct but effective Sales spiel. While eDo$h is promoted 
through the internet and people can join simply by clicking on the link you send, 
the reality is that there may be many who will want to discuss it with you first. 
You need to be assertive and confident in your response, so make sure you have 
developed a powerful and confident delivery in how to present eDo$h and what 
it offers in simple, easy to understand terms. 

4.  Develop Your Knowledge and Understanding of the Products and offers. 
As new vendors come on board and specific product offers become available, 
it is important that you keep yourself abreast of these new developments and 
impart this information to your downline. 

5.  Compile the necessary tools to assist you in promoting both yourself as a 
promoter and the benefits of joining eDo$h. The eDo$h Promoters Pack gives 
you the marketing collateral you need to establish you as a bona fide promoter 
and enables you to build instant rapport with people. Gather the assets such as 
these that will assist you in building your eDo$h enterprise.

eDo$h - 
Building Your Enterprise
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eDo$h allows you 
to build a profitable 
enterprise and help 
others to do the same. 

Welcome to the 
eDo$h community.

It’s as simple as 
click, register, save.

www.eDosh.com.au

power in numbers

Power in numbers Power in Numbers

POWER IN NUMBERS



Soft Launch Pack

power in numbers

Power in numbers Power in Numbers

POWER IN NUMBERS



You’re part of an elite group - the first official eDo$h members! 
Whilst we have no doubt that eDo$h will be a success, it is 
nonetheless important to ensure that it is rolled out in the most 
effective and impressive way possible. 

For this reason we have chosen just 100 select individuals to be 
part of the testing team, who will use and report back their findings 
on the system in the first 2 weeks. This ‘soft launch’ will allow us 
to finetune the system, so that the user experience going forward 
is 100% positive. After all if the system is easy to use and users 
enjoy the experience, they will quickly spread the good news.

If you accept to be part of the initial launch member team there 
are a number of procedures that we ask you to adhere to, so as to 
ensure the optimum results are achieved. Please see attached the 
launch program document, which sets out the details for launch, 
with dates and actions that need to be followed. 

The soft launch will occur on September 1, 2009 and  will run for 
a period of 2 weeks. During this initial phase just over 50 vendors 

products and services will be on the site. This of course represents 
only a fraction of the suppliers that eDo$h will attract. During this 
initial phase we are intentionally keeping vendors to a minimum for 
the purposes of testing. One of the questions you are asked on the 
survey is to suggest other vendor products and services you would 
like to be part of eDo$h.

As a first requirement you are requested to read through the 
document and then sign and fax back the Acceptance Form. Once 
we have receipt of this, you will be welcomed as one of the first 
members of eDo$h. 

We wish you every success!

The eDo$h Management Team.

Congratulations



Acceptance Form

I __________________________________________________________ (Name)

of _________________________________________________________(Address)

hereby agree to abide by the Terms of Launch for eDo$h Pty Ltd as set out below.

Signed_____________________________________Date_________________

1.  I will activate the link sent to me by eDo$h and join eDo$h on September 1, 2009 , by completing the 
online registration form and paying my Annual Membership of $39.95.

2.  If for any reason I experience technical difficulties with any aspects of the eDo$h Membership Activation 
system, I will immediately notify eDo$h Management by emailing sweiser@eDo$h.com.au. 

3.  As an eDo$h Promoter, I agree to meet all the conditions required to qualify as an Independent Promoter 
as set out in the eDo$h Promoter Terms and Conditions and the Code of Ethics Charter as contained 
herein.

4.  Once activation has occurred, I will use the eDo$h online system, sufficient for me to be able to provide 
meaningful answers on my survey response form.

5.  I will fill out and complete the eDo$h Survey Form by September 8, 2009, no later than 7 days after my 
registration and fax it back to the number below.

6.  I will act professionally in all my business dealings and adhere to the eDo$h Code of Business Ethics as 
provided to me.

7.  As a chosen business leader, I will endeavour to establish my eDo$h business and actively promote the 
eDo$h opportunity as widely as possible.

8.  I will not attempt to recruit new eDo$h members (unless arranged and authorised prior to the soft 
launch date) until eDo$h is formally launched, the date of which I will be notified of. N.B. this date is 
anticipated to be around mid-September but is yet to be confirmed subject to soft launch testing results.

Fax the completed form to: (08) 6364 4942



1.  Honesty. The only healthy businesses are honest ones, for 
though short-term gains can often be had from dishonest 
dealings, sustainability and longevity are only achieved through 
fair and honest enterprise. We want all users to experience the 
positive power of community through eDo$h, and this must 
be the case for eDo$h to grow internationally. Any dishonesty 
will be dealt with swiftly and all benefits revoked. The absence 
of information is akin to a lie. Openess and transparency is a 
creed that we follow and that ensures powerful relationships are 
developed long-term.

2.  Integrity. Integrity is the lifeblood of a business. People want 
to deal with people that are genuine and they will keep coming 
back for as long as this is the case. eDo$h supports promoters 
who have strong character and encourages all to be persons of 
great integrity.

3.  Positive Communication. While the truism ‘if you don’t ask, 
you don’t get’ is very real, the way you ask is just as important. 
When promoting the eDo$h opportunities it is important to 
be positive in your communication. If there are any aspects 
regarding the business that you need to discuss, we ask that this 
always be done in a respectful manner.

4.  Professionalism. Remember that when you are promoting 
eDo$h, you are representing not just yourself but the entire 
eDo$h community. It is essential that at all times you maintain 
a sense of professionalism and objectivity, irrespective of how 
someone may respond to your offer. Having a positive problem 
solving aptitude is important. We seek to support and promote 
eDo$h leaders who share this outlook.

5.  Support. In any successful endeavour the roots lie in the 
support given to those who are part of your direct network. 
Fostering a strong supportive approach with those whom 
you bring into your downline is vital for the success of your 
business and can mean the difference between moderate and 
major success.  

6.  Leadership. Leaders naturally have strong drive and 
enthusiasm. They do not wait for the answers to come to 
them but actively seek them of their own accord and apply the 
knowledge they gain diligently. eDo$h seeks people of resilience 
and fortitude who are focused on achieving great things. 

7.  Generosity. Successful people understand the law of 
reciprocity; that which you give comes back to you magnified 
many more times. In the spirit of community eDo$h is 
committed to giving a portion of earnings to worthy community 
organisations and charities. Successful eDo$h entrepreneurs 
will be encouraged to be part of this, which will not only 
give to people in need but also grow the profile of eDo$h in 
the community supporting the brand proposition ‘power in 
numbers’. 

eDo$h Code 
of Ethics



As with any business, opportunities abound for those who can 
seize the day and assertively promote and like most businesses, 
those who do will be well rewarded.

The eDo$h Management Team have devised different promoter 
levels each representing the attainment of specific levels of 
business achieved. Each level in itself is an important milestone in 
the development of the Independent Business Promoters and the 
graduation from one level to the next, is indicative of the fact that 
the Promoters income has reached a new level.

Further various monetary incentives and rewards will play an 
integral part of the eDo$h Incentive Program, to encourage 
Promoters to reach for increased success for themselves, their 
fellow eDo$h Community and the Company, of which Promoters 
are an integral part.

The levels are as follows:

eDo$h Independent 
Business Promoter Levels

1.  Independent Promoter - You become an eDo$h Independent 
Promoter simply by registering as an eDo$h member and 
inviting others to do the same.

2.  Independent Consultant - An Independent Consultant 
is someone who has recruited 15 Independent Promoters. 
Upon achieving Indpendent Consultant Level, members will 
receive and eDo$h Independent Consultant Pack containing 
personalised business cards, brochures, DVD, Commission 
Earnings Information, t-shirts etc.  

For those wanting to approach this business more proactively 
and wish to fast track to the Independent Consultant Level, 
eDo$h offers the Independent Consultant Packs for purchase. 

3.  Coordinator. - When 20 new members have been recruited to 
a Consultants first line of business  and at least 10 of these 20 
people have themselves become Independent Consultants the 
Member then qualifies as recognized as a Coordinator.  

4.  Senior Coordinator - At Level 4 the member is now a Senior 
Coordinator. To qualify for this 40 members have been recruited 
into the members first line of business, 8 of whom have reached 
the level of Coordinator themselves. This now entitles you to 
share in monthly promotional bonuses achieved by members in 
your downline.

5.  Team Manager - When you’ve personally recruited 75 other 
people into eDo$h, of which at least 6 have reached the level of 
Senior Coordinator you become an eDo$h Team Manager.  

As a significant contributor in growing the eDo$h business the 
eDo$h Team Manager will receive greater monthly promotional 
bonuses when they’re achieved by members in your business 
unit. Team Managers will also be invited to attend management 
conferences at international venues. 

And they’ll receive a monthly allowance to assist them in 
building their business.

6.  eDo$h Executive Manager - The title of eDo$h Executive 
Manager awaits those who can really grasp the vision of eDo$h 
and grow their business in the thousands, and this is available 
to anyone who can apply the principles of networking and 
support others to do the same.  In achieving this position  you 
would have proven yourself to be an instrummental part of the 
eDo$h management family having personally recruited 100 
eDo$h Members of which at least 5 have reached the level of 
Team Manager.  

As such you will be invited to play a Senior role in the 
International Management Team, focusing on the growth of 
the business internationally and compensated accordingly. 

Various earning scenarios are presented with each of these 
Levels in the commission tables below to assist you to see 
what sort of earning capacity is can be achieved at each level.



eDo$h - 
What could I earn?
How much can I earn?

How much you can earn is dependent on who you get involved. 
It is essential that you do not over-promise or make unrealistic 
statements. For some people this will be a system that they can use 
to save on their expenses, for some a way to make an extra couple of 
hundred dollars a month and for others who treat this as a business 
opportunity that helps people save while you earn money, it can be a 
major enterprise delivering substantial monetary returns.

However, lets look at a few basic ideas that will help you grow your 
business.

The eDo$h motto is “Power in numbers” and what you earn is all 
about the numbers. Although the system calculates your earnings 
to the cent by splitting all savings in your down-line (DL) in the 
appropriate ratios, there are a few useful tools you can use in 
managing your down-line.

Firstly, remember there are two ways to earn more – either help more 
people get into and use eDo$h or help people within your DL save 
more. Ideally you will need to focus on both. The more people save, 
the more they will want to grow the business.

Average Earnings Per Down-line Member (AE/DLM)

This number is calculated by taking your total monthly earnings and 
dividing it by the number of members you have in your down-line. 

For example if you introduce 10 members who in turn introduce 
3 members and so on down to your 5th level you will have 1210 
members in your qualifying DL.

In the above example, if your monthly earnings was say, $2,500, your 
AE/DLM would be $2.07 ($2,500 divided by 1210 members). 

This number can be used when you are speaking to your DL about 
promoting a product and increasing their incomes. Taking the above 
example you may decide to try to increase your AE/DLM by $1.00 
per DL member in the following month. You may then concentrate on 
the promotion of a specific product that is new to eDo$h and that you 
think your members might want.

You can prepare your own examples, by working out what 
commissions are received on each product and then simply multiple 
these commissions by the projected number of members in your 
downline, to give you an earnings total. 

Like any good business you can then set your targets. It’s the work-
back principle. Start with the end in mind. How much income would 
you like to receive each month? How many members can you bring 
in and what might they spend and save? 

Assuming an Average earnings per Down Line Member 
(AE/DLM) of $2.24

If you wanted to 
earn (monthly):

AE/DLM Required Members 
in DL

$500  $2.24 223

$2,000  $2.24 893

$5,000  $2.24 2,232



1.  Start compiling a list of people who you feel would be both 
happy to reduce their overall expenditure and would be proactive 
in building their own eDo$h business… people who have either 
strong business acumen, are passionate in their work or are 
great people’s persons. N.B. Whilst most can benefit from being 
a part of eDo$h, it is important to recognise that some are better 
promoters than others. You want the first line of people you 
recruit to be sharp, active and have a successful mindset like 
yourself. So be selective as to whom you recruit as your first 
downline. Make sure they are going to professionally represent 
the business, actively recruit others and be willing to support 
them and help them to do so.

2.  Set Your Goals and Targets. Think Big, but also Think Smart! As 
with any business enterprise, targets need to be established so 
that you are working towards specific goals and achievements. 
Having an overall goal is great, but breaking this down into daily 
and weekly targets is vital. It is the hundreds of small steps that 
gets you to the top of the mountain, not one giant leap.

.3.  Develop a succinct but effective sales spiel. While eDo$h is 
promoted through the internet and people can join simply by 
clicking on the link you send, the reality is that there may be 
many who will want to discuss it with you first. You need to be 
assertive and confident in your response, so make sure you 
have developed a powerful and confident delivery in how to 
present eDo$h and what it offers in simple, easy to understand 
terms. 

4.  Develop Your Knowledge and Understanding of the Products 
and offers. As new vendors come on board and specific product 
offers become available, it is important that you keep yourself 
abreast of these new developments and impart this information 
to your downline. 

5.  Compile the necessary tools to assist you in promoting both 
yourself as a promoter and the benefits of joining eDo$h. The 
eDo$h Promoters Pack gives you the marketing collateral you 
need to establish you as a bona fide promoter and enables you 
to build instant rapport with people. Gather the assets such as 
these that will assist you in building your eDo$h enterprise.

A Few Tips For 
Growing Your 
eDo$h Enterprise



The standard eDo$h Independent Consultants Pack 
comprises the following:

1 x Presentation Folder
1 x eDo$h General Brochure
1 x Commission Earnings Sheet (A4 insert)
1 x Terms and Conditions of Business Membership (A4 Insert)
500 x Business Cards of Independent Promoters
1 x Promotional DVD showing all video productions
1 x eDo$h Cap
1 x eDo$h T-Shirt (Please indicate size)
1 x eDo$h Pen 
1 x eDo$h Pad    Cost to Independent Promoter = $139.00

Individual component pricing as follows:

Item Quantity Unit Price Qty Reqd $ Cost

Presentation Folder Each 5.65

10 Pack 5.25

50 Pack 4.95

100 Pack 4.75

General Brochure Each 4.40

10 Pack 4.05

50 Pack 3.85

100 Pack 3.50

Commission Earnings Sheet 20 Pack 14.00

50 Pack 30.00

100 Pack 40.00

Business Cards Set of 500 89.90

1000 109.40

Promotional DVD Each 7.60

10 Pack 6.20

50 Pack 5.55

100 Pack 4.80

eDo$h T-Shirts Each 15.00

eDo$h Polo Shirts Each 32.65

eDo$h Caps Each 11.50

10 Pack 89.50

50 Pack 349.00

eDo$h Pens 50 Pack 159.10

100 Pack 297.50

eDo$h Note Pads 10 Pack 60.00

50 Pack 220.00

 

eDo$h Independent 
Consultants Pack



eDo$h Survey Form
Section 1. Registration Process

Following is a list of criteria. Please rate from 1-7 your response for each, 
1 representing the minimum achievement of the stated criteria and 7 the maximum.

1.1  Upon clicking on the invitation hyperlink the landing page you arrived at was 
descriptive and welcoming

1.2 The promotional video was appropriately informative

1.3 The promotional video presented eDo$h well

1.4 Completing the registration form was easy

1.5 The payment system for registration was easy to execute

1.6 Overall the registration process was user-friendly and easy to undertake

Section 2. Site Design

2.1  The website is well designed and appealing

2.2 The website promotes the eDo$h phenomenon well

2.3  The site navigation is well designed and easy to browse through

Are there any comments you would like to make about the design of the site.

Section 3. Purchasing Product

3.1  What product did you purchase ?

Thinking about this product please rate the following:

3.2  The product was easy to purchase

3.3  The product offering was attractive

3.4  People will want this product

Please make any further comments about the technical aspects of purchasing the product.

Continued overleaf.



What other products/services/suppliers would you like to see on the eDo$h website? 
Please list.

Section 4. Business Opportunity

4.1  The Video explaining the Business Opportunity was highly motivating

4.2   The video provided a comprehensive and easy to understand explanation of how 
the business system works.

4.3  The ‘Dispelling the Myths’ video is important

4.4   The ‘Dispelling the Myths’ video will successfully allay any potential concerns that 
people may have, particularly from people who may have had a negative MLM 
experience.

4.5  At $139 the Independent Promoters Pack is reasonably priced

4.6   Your enthusiasm for growing your eDo$h Business was strengthened by going to 
the site and formally registering 

Any other comments or suggestions you would like to make are most welcomed. 



eDo$h allows you 
to build a profitable 
enterprise and help 
others to do the same. 

Join the eDo$h 
community and grow.

It’s as simple as 
click, register, save.

www.eDosh.com.au

power in numbers
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Welcome to your financial future.

power in numbers

Power in numbers Power in Numbers

POWER IN NUMBERS



Be rewarded for the 
purchases you make.



How does the idea of getting dollars back on the everyday 
purchases you make sound? Things like groceries, petrol, 
computers, broadband and beauty products. 

Welcome to the world of eDo$h. It’s an online rewards program 
unlike any other, one where you are rewarded by purchasing 
many of the products and services that you already do, through 
the eDo$h web portal.  

power in numbers

Power in numbers Power in Numbers

POWER IN NUMBERS



reduce costs & save
As soon as you join the eDo$h community you can start to save. You are 
rewarded simply by doing what you’ve always done! By purchasing the things that 
you use daily such as household items, food and beverages, telecommunications, 
flowers, insurance and petrol, through the eDo$h website, you are rewarded with 
eDo$h dollars! The more that you use the eDo$h payment facility to purchase 
everyday items the more eDo$h Dollars you are rewarded with. You can then use 
your accumulated eDo$h dollars to either make product purchases or convert 
your eDo$h dollars to cash!

Each day as more and more businesses promote their wares on the eDo$h 
website, members have access to a growing list of products and services that 
they can save on… and each day as the eDo$h community grows, their buying 
power grows even stronger. 

eDo$h earns you money on everyday items that cannot normally 
be discounted or bargained for, such as petrol, groceries & 
telecommunications.

taking a closer look

start earning straight away

so what is eDo$h?
eDo$h is an online community – by the people for the people. 
Founded on the principle that ‘in numbers there is great power’.  
eDo$h is a unique rewards program, one where members pay 
less and earn more, one where members are rewarded for the 
everyday purchases they make and one where members can 
be further rewarded by helping others to benefit. 

eDo$h is growing its database of members, which in turn 
increases eDo$h’s purchasing power with vendors and suppliers 
… i.e. the more people using eDo$h, the greater the savings 
on household items, consumables, services and lifestyle 
products to its members.



Monthly Expenses Currently Spending Personal Monthly 
Commission Earned

Groceries $1,000 $32.38

Petrol $300 $4.20

Car Insurance (2 cars) $100 $5.21

Home Loan - $300,000 $2,325 $56.25

Life Insurnace $300 $36.00

Internet & Telephone $120 $5.40

Total $139.44

Scenario 1
Assumptions:
Family - Mum, Dad and 2 kids at school   
2 cars - insure through eDo$h Suppliers   
Purchase or refinance (for better rate) Home Loan $300,000 at 7% (for the sake of 
simplicity)
Life Insurance for both husband and wife, although conservative, for the sake of the 
example, we assuming only $300 a month.

Scenario 2
Assumptions:
Family - Mum, Dad and 2 kids at Uni 
4 cars - insure through eDo$h Suppliers

Monthly Expenses Currently Spending Personal Monthly 
Commission Earned

Groceries $1,500 $48.57

Liquorland $250 $8.75

Petrol $500 $7.00

Insurance (4 cars & 
household)

$250 $15.00

Internet & Telephone $150 $6.75

Mobile pay as you go $100 $7.00

Music purchases $50 $5.25

Total $98.32

eDo$h 
earns you 

money on 
everyday 

items



get together
profit & grow
Central to the eDo$h ethos, the growth of the company is 
attained by its members. As a result of reducing daily expenses 
and building up their eDo$h Account, members are naturally 
inspired to get their friends, family and associates to join the 
eDo$h community… after all who doesn’t want to help their 
friends and family to save? In doing so members receive 
commissions.  

Members can therefore build additional income just by helping 
the people they know to save money through eDo$h!...it’s 
all part of building a powerful eDo$h community, one where 
everyone benefits. This is the power of true network marketing, 
where the business growth comes through the people who 
directly receive the benefits.

With eDo$h you can save each month on purchases, and 
ensure there is a little extra in your pocket.



enjoying your rewards
eDo$h vendors & suppliers
eDo$h is about rewarding members for the purchases they 
make with vendors. eDo$h seeks collaboration with suppliers 
who want to give back to their customers. Not only will this 
further increase exposure and market share for the vendor, it 
will ensure that they are viewed as a company who is socially 
responsible at a time when every dollar counts.

eDo$h is now securing national retail vendors and suppliers to 
promote their products and services through the eDo$h portal. 
These include the technology providers, online shopping malls, 
grocery chains,  and telcos, to name a just a few. This list will 
grow as suppliers vie for the opportunity to place their products 
and services in front of the growing eDo$h Member database, 
who want to save money and build their own profitable 
enterprise.
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eDo$h is borne of a vision to provide the most practical rewards 
program to consumers. 

eDo$h is an online community that capitalises on the principle of  
“Power in Numbers” to reduce it’s members monthly expenses 
and increase their income. This is achieved by negotiating 
commissions with national vendors keen to provide their products 
and services to an ever-increasing eDo$h member base.

eDo$h will be officially launched in Australia in November 2009. 
This is when the eDo$h site will go live and members will then be 
able to purchase goods such as food & beverage, petrol, books 
and giftware, pharmaceuticals and telecommunications services 
through the site, and start enjoying savings on everyday household 
items.

Whilst enjoying reduced rates through a rewards program is not 
new, what distinguishes eDo$h from other rewards programs, is 
that eDo$h members are rewarded on a wide range of products and 
services that they purchase regularly, not just once or occasionally. 
Further members can earn extra dollars by getting others involved 
who purchase goods and services also. The multi level marketing 
facet of eDo$h, makes it a distinctive rewards program, one where 
members have a strong vested interest in helping those they know 
save, rather than just themselves.

eDo$h has already attracted and negotiated contracts with several 
major National vendors, whose products will be available to 
members at launch date. These include the Coles Supermarkets, 
Liquorland, Officeworks, iiNet, and online affiliate programs with 
companies such as Apple, Zuji Travel and Dell. 

While these national vendors provide the solid platform for the 
launch of eDo$h, they are but the tip of the iceberg. As the eDo$h 
member base grows exponentially, more and more vendors 
will want to place their goods and services in front of a rapidly 
expanding market segment. 

eDo$h’s product and service offerings will expand and evolve. 
eDo$h Management are currently in negotiation with a range of 
Vendors from a wide range of industries. These include, fashion, 
footwear, insurance, surf and sports wear to name a few.

eDo$h is currently seeking Expressions of Interest from large 
vendors who can see the benefits of promoting their goods and 
services through the eDo$h member database, while at the same 
time being socially responsible and assisting their customers to 
put extra dollars back in their pockets.

Welcome to eDo$h 



eDo$h today -
A sneak preview

  Rotating banner images 780 x 160 pixels. Emotive, feel good photos 
and relevant messages to go here.

  Once logged in, the users eDo$h balance is displayed here

  Available offers by category

  Latest offers section

  Recommended Products section - another area to heavily promote specific vendors

  What’s New - Highlights a single offer  
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The eDo$h program is administered and promoted from the eDo$h 
website. Currently in the final stages of development, the eDo$h 
website features several prominent areas where special offers and 
vendor products can be promoted to members. A breakdown of the 
homepage structure is below.
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eDosh Supplier Spend Calculation

Supplier Description of transaction
Commission 

(%)/($)

Average 
Annual/ 

Transaction 
amount ($)

Annual Com 
to be 

distributed for 
transaction

Mem 
share 
(%)

Up Line 
Mem 
Share 
(%)

eDosh 
Earnings 

(%)
Members share 

($)

Up Line 
Member 

Share ($)
eDosh 

Earnings ($)
% of mem 
that utilise

Mem's share 
($)

Up Line 
Member 

Share ($)
eDosh 

Earnings ($)
Group A
iiNet iinet bundle inclusive of calls average $120 pm 10% 1,440$         144$           50% 9% 5% 72.00$              12.96$     7.20$        10% 7.20$             1.30$        0.72$        
Platinum Wealth Life/disability insurance for a mum & dad avergae premiums $5000 p.a 24% 5,000$         1,200$        50% 9% 5% 600.00$            108.00$   60.00$      4% 24.00$           4.32$        2.40$        
Platinum Wealth Business and other key man insurance - $5000 p.a 24% 5,000$         1,200$        50% 9% 5% 600.00$            108.00$   60.00$      3% 18.00$           3.24$        1.80$        
Platinum Wealth Business Superannuation related policies. 24% 5,000$         1,200$        50% 9% 5% 600.00$            108.00$   60.00$      2% 12.00$           2.16$        1.20$        
Platinum Money Home loan $500,000 - 50% of upfront (0.6%) and Trail (0.25%) / 12 months 0.45% 500,000$     2,250$        50% 9% 5% 1,125.00$         202.50$   112.50$    2% 22.50$           4.05$        2.25$        
Platinum General 
Insurance Business insurance $5000 a year 10% 5,000$         500$           50% 9% 5% 250.00$            45.00$     25.00$      3% 7.50$             1.35$        0.75$        
Platinum General 
Insurance Average family with 2 cars and home premiums ($220 a month) 10% 2,640$         264$           50% 9% 5% 132.00$            23.76$     13.20$      4% 5.28$             0.95$        0.53$        
Budget Direct Average family with 2 cars (commission of $62.50 per policy) $62.50 2 125$           50% 9% 5% 62.50$              11.25$     6.25$        3% 1.88$             0.34$        0.19$        

3,441.50$         619.47$   344.15$    98.36$           17.70$      9.84$        
Group B

Coles Avergae familly that wants to take advantage of Coles offer spend $1,000 a month  $            46.25 12 555$           70% 5% 5% 388.50$            27.75$     27.75$      20% 77.70$           5.55$        5.55$        
Coles Express Avergae familly spending $300 on fuel a month 2% 3,600 72$             70% 5% 5% 50.40$              3.60$       3.60$        10% 5.04$             0.36$        0.36$        

Liquorland Avergae familly that wants to take advantage of liquorland offer spend $500 a quarter  $            21.25 4 85$             70% 5% 5% 59.50$              4.25$       4.25$        5% 2.98$             0.21$        0.21$        
Apple People making a purchase of $2,000 in a year 2% 2,000$         40$             70% 5% 5% 28.00$              2.00$       2.00$        1% 0.28$             0.02$        0.02$        

Lenovo People making a purchase of $2,000 in a year 5% 2,000$         100$           70% 5% 5% 70.00$              5.00$       5.00$        1% 0.70$             0.05$        0.05$        
Dell People making a purchase of $2,000 in a year 3% 2,000$         60$             70% 5% 5% 42.00$              3.00$       3.00$        1% 0.42$             0.03$        0.03$        

InstantPins People using pay as you go mobile phones spending $50 a month 10% 600$            60$             70% 5% 5% 42.00$              3.00$       3.00$        3% 1.26$             0.09$        0.09$        
123Inkjets Businesses buying their ink - around $100 a month 5.5% 1,200$         66$             70% 5% 5% 46.20$              3.30$       3.30$        4% 1.85$             0.13$        0.13$        

OfficeWarehouse Businesses buying office consumables for $200 a month 5% 2,400$         120$           70% 5% 5% 84.00$              6.00$       6.00$        5% 4.20$             0.30$        0.30$        
TheNile Individuals/families buying online books 6 times a year at average $30 a book 10% 180$            18$             70% 5% 5% 12.60$              0.90$       0.90$        5% 0.63$             0.05$        0.05$        

KitchenDiscounts Purchasing Kitchen ware online - once a year $300 10% 300$            30$             70% 5% 5% 21.00$              1.50$       1.50$        2% 0.42$             0.03$        0.03$        
iSubscribe Purchasing subscription for self or as a gift - 3 a year at $50 each 7% 150$            11$             70% 5% 5% 7.35$                0.53$       0.53$        5% 0.37$             0.03$        0.03$        

DealsDirect Purchasing any online bargains $1,000 a year 5% 1,000$         50$             70% 5% 5% 35.00$              2.50$       2.50$        4% 1.40$             0.10$        0.10$        
oo.com.au Purchasing any online bargains $1,000 a year 4% 1,000$         40$             70% 5% 5% 28.00$              2.00$       2.00$        4% 1.12$             0.08$        0.08$        
BigShop Purchasing any online bargains $1,000 a year 4.5% 1,000$         45$             70% 5% 5% 31.50$              2.25$       2.25$        4% 1.26$             0.09$        0.09$        

Megabuys Purchasing heavily discounted IT equipment $1,000 a year 1% 1,000$         10$             70% 5% 5% 7.00$                0.50$       0.50$        2% 0.14$             0.01$        0.01$        
VisionDirect Purchasing the latest eye ware online - once a year $300 10% 300$            30$             70% 5% 5% 21.00$              1.50$       1.50$        5% 1.05$             0.08$        0.08$        

WebContacts Disposable contact lenses (50% discount on optomatrists prices) - $150 a quarter 5% 600$            30$             70% 5% 5% 21.00$              1.50$       1.50$        5% 1.05$             0.08$        0.08$        
RedBalloon Spoiling someone special with a special gift $200 once a year 5% 200$            10$             70% 5% 5% 7.00$                0.50$       0.50$        3% 0.21$             0.02$        0.02$        

Expedia International Airfairs and hotel booking once a year $3000 (3% on package deals) 3.0% 3,000$         90$             70% 5% 5% 63.00$              4.50$       4.50$        2% 1.26$             0.09$        0.09$        
Zuji International Airfairs and hotel booking once a year $3000 (3% on package deals) 3.0% 3,000$         90$             70% 5% 5% 63.00$              4.50$       4.50$        2% 1.26$             0.09$        0.09$        

BigPond music Purchasing music online - for family/kids - $20 a month 15% 240$            36$             70% 5% 5% 25.20$              1.80$       1.80$        5% 1.26$             0.09$        0.09$        
BigPond Games Purchasing games online - for family/kids - $80 a quarter 11% 320$            35$             70% 5% 5% 24.64$              1.76$       1.76$        5% 1.23$             0.09$        0.09$        
Blue Dog Posters For the poster enthusiasts and their friends - $100 twice a year 10% 200$            20$             70% 5% 5% 14.00$              1.00$       1.00$        2% 0.28$             0.02$        0.02$        

Global cars Rent a car when on a trip $500 once a year 7% 500$            35$             70% 5% 5% 24.50$              1.75$       1.75$        2% 0.49$             0.04$        0.04$        
Budget Car Rental Rent a car when on a trip $500 once a year 7% 500$            35$             70% 5% 5% 24.50$              1.75$       1.75$        2% 0.49$             0.04$        0.04$        
PharmacyOnline Purchasing vitamins and prescription medication for the family $100 a month 5.5% 1,200$         66$             70% 5% 5% 46.20$              3.30$       3.30$        3% 1.39$             0.10$        0.10$        

ePharmacy Purchasing vitamins and prescription medication for the family $100 a month 4% 1,200$         48$             70% 5% 5% 33.60$              2.40$       2.40$        2% 0.67$             0.05$        0.05$        
Bay Bee Cino Purchasing baby gifts for self and friends $50 a month 7% 600$            42$             70% 5% 5% 29.40$              2.10$       2.10$        2% 0.59$             0.04$        0.04$        
eFragrance Purchasing your favorite fragarnce for self or friends $100 twice a year 8% 200$            16$             70% 5% 5% 11.20$              0.80$       0.80$        2% 0.22$             0.02$        0.02$        

Perfumeempire Purchasing your favorite fragarnce for self or friends $100 twice a year 10% 200$            20$             70% 5% 5% 14.00$              1.00$       1.00$        2% 0.28$             0.02$        0.02$        
Perfume.com.au Purchasing your favorite fragarnce for self or friends $100 twice a year 10% 200$            20$             70% 5% 5% 14.00$              1.00$       1.00$        2% 0.28$             0.02$        0.02$        

VetDirect Purchasing your pet's medication $80 a quarter 7.5% 320$            24$             70% 5% 5% 16.80$              1.20$       1.20$        5% 0.84$             0.06$        0.06$        
VistaPrint Businesses utilising services of the printer at heavily reduced prices $200 a month 25% 2,400$         600$           70% 5% 5% 420.00$            30.00$     30.00$      5% 21.00$           1.50$        1.50$        

1,826.09$         130.44$   130.44$    133.61$         9.54$        9.54$        

5,267.59$         749.91$   474.59$    TOTAL 231.97$         27.25$      19.38$      
Monthly 19.33$           2.27$        1.61$        

Weighted based on membership usagebreakdown earnings per transaction
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Group A
iiNet iinet bundle inclusive of calls average $120 pm 10% 1,440$         144$           50% 9% 5% 72.00$              12.96$     7.20$        10% 7.20$             1.30$        0.72$        
Platinum Wealth Life/disability insurance for a mum & dad avergae premiums $5000 p.a 24% 5,000$         1,200$        50% 9% 5% 600.00$            108.00$   60.00$      4% 24.00$           4.32$        2.40$        
Platinum Wealth Business and other key man insurance - $5000 p.a 24% 5,000$         1,200$        50% 9% 5% 600.00$            108.00$   60.00$      3% 18.00$           3.24$        1.80$        
Platinum Wealth Business Superannuation related policies. 24% 5,000$         1,200$        50% 9% 5% 600.00$            108.00$   60.00$      2% 12.00$           2.16$        1.20$        
Platinum Money Home loan $500,000 - 50% of upfront (0.6%) and Trail (0.25%) / 12 months 0.45% 500,000$     2,250$        50% 9% 5% 1,125.00$         202.50$   112.50$    2% 22.50$           4.05$        2.25$        
Platinum General 
Insurance Business insurance $5000 a year 10% 5,000$         500$           50% 9% 5% 250.00$            45.00$     25.00$      3% 7.50$             1.35$        0.75$        
Platinum General 
Insurance Average family with 2 cars and home premiums ($220 a month) 10% 2,640$         264$           50% 9% 5% 132.00$            23.76$     13.20$      4% 5.28$             0.95$        0.53$        
Budget Direct Average family with 2 cars (commission of $62.50 per policy) $62.50 2 125$           50% 9% 5% 62.50$              11.25$     6.25$        3% 1.88$             0.34$        0.19$        

3,441.50$         619.47$   344.15$    98.36$           17.70$      9.84$        
Group B

Coles Avergae familly that wants to take advantage of Coles offer spend $1,000 a month  $            46.25 12 555$           70% 5% 5% 388.50$            27.75$     27.75$      20% 77.70$           5.55$        5.55$        
Coles Express Avergae familly spending $300 on fuel a month 2% 3,600 72$             70% 5% 5% 50.40$              3.60$       3.60$        10% 5.04$             0.36$        0.36$        

Liquorland Avergae familly that wants to take advantage of liquorland offer spend $500 a quarter  $            21.25 4 85$             70% 5% 5% 59.50$              4.25$       4.25$        5% 2.98$             0.21$        0.21$        
Apple People making a purchase of $2,000 in a year 2% 2,000$         40$             70% 5% 5% 28.00$              2.00$       2.00$        1% 0.28$             0.02$        0.02$        

Lenovo People making a purchase of $2,000 in a year 5% 2,000$         100$           70% 5% 5% 70.00$              5.00$       5.00$        1% 0.70$             0.05$        0.05$        
Dell People making a purchase of $2,000 in a year 3% 2,000$         60$             70% 5% 5% 42.00$              3.00$       3.00$        1% 0.42$             0.03$        0.03$        

InstantPins People using pay as you go mobile phones spending $50 a month 10% 600$            60$             70% 5% 5% 42.00$              3.00$       3.00$        3% 1.26$             0.09$        0.09$        
123Inkjets Businesses buying their ink - around $100 a month 5.5% 1,200$         66$             70% 5% 5% 46.20$              3.30$       3.30$        4% 1.85$             0.13$        0.13$        

OfficeWarehouse Businesses buying office consumables for $200 a month 5% 2,400$         120$           70% 5% 5% 84.00$              6.00$       6.00$        5% 4.20$             0.30$        0.30$        
TheNile Individuals/families buying online books 6 times a year at average $30 a book 10% 180$            18$             70% 5% 5% 12.60$              0.90$       0.90$        5% 0.63$             0.05$        0.05$        

KitchenDiscounts Purchasing Kitchen ware online - once a year $300 10% 300$            30$             70% 5% 5% 21.00$              1.50$       1.50$        2% 0.42$             0.03$        0.03$        
iSubscribe Purchasing subscription for self or as a gift - 3 a year at $50 each 7% 150$            11$             70% 5% 5% 7.35$                0.53$       0.53$        5% 0.37$             0.03$        0.03$        

DealsDirect Purchasing any online bargains $1,000 a year 5% 1,000$         50$             70% 5% 5% 35.00$              2.50$       2.50$        4% 1.40$             0.10$        0.10$        
oo.com.au Purchasing any online bargains $1,000 a year 4% 1,000$         40$             70% 5% 5% 28.00$              2.00$       2.00$        4% 1.12$             0.08$        0.08$        
BigShop Purchasing any online bargains $1,000 a year 4.5% 1,000$         45$             70% 5% 5% 31.50$              2.25$       2.25$        4% 1.26$             0.09$        0.09$        

Megabuys Purchasing heavily discounted IT equipment $1,000 a year 1% 1,000$         10$             70% 5% 5% 7.00$                0.50$       0.50$        2% 0.14$             0.01$        0.01$        
VisionDirect Purchasing the latest eye ware online - once a year $300 10% 300$            30$             70% 5% 5% 21.00$              1.50$       1.50$        5% 1.05$             0.08$        0.08$        

WebContacts Disposable contact lenses (50% discount on optomatrists prices) - $150 a quarter 5% 600$            30$             70% 5% 5% 21.00$              1.50$       1.50$        5% 1.05$             0.08$        0.08$        
RedBalloon Spoiling someone special with a special gift $200 once a year 5% 200$            10$             70% 5% 5% 7.00$                0.50$       0.50$        3% 0.21$             0.02$        0.02$        

Expedia International Airfairs and hotel booking once a year $3000 (3% on package deals) 3.0% 3,000$         90$             70% 5% 5% 63.00$              4.50$       4.50$        2% 1.26$             0.09$        0.09$        
Zuji International Airfairs and hotel booking once a year $3000 (3% on package deals) 3.0% 3,000$         90$             70% 5% 5% 63.00$              4.50$       4.50$        2% 1.26$             0.09$        0.09$        

BigPond music Purchasing music online - for family/kids - $20 a month 15% 240$            36$             70% 5% 5% 25.20$              1.80$       1.80$        5% 1.26$             0.09$        0.09$        
BigPond Games Purchasing games online - for family/kids - $80 a quarter 11% 320$            35$             70% 5% 5% 24.64$              1.76$       1.76$        5% 1.23$             0.09$        0.09$        
Blue Dog Posters For the poster enthusiasts and their friends - $100 twice a year 10% 200$            20$             70% 5% 5% 14.00$              1.00$       1.00$        2% 0.28$             0.02$        0.02$        

Global cars Rent a car when on a trip $500 once a year 7% 500$            35$             70% 5% 5% 24.50$              1.75$       1.75$        2% 0.49$             0.04$        0.04$        
Budget Car Rental Rent a car when on a trip $500 once a year 7% 500$            35$             70% 5% 5% 24.50$              1.75$       1.75$        2% 0.49$             0.04$        0.04$        
PharmacyOnline Purchasing vitamins and prescription medication for the family $100 a month 5.5% 1,200$         66$             70% 5% 5% 46.20$              3.30$       3.30$        3% 1.39$             0.10$        0.10$        

ePharmacy Purchasing vitamins and prescription medication for the family $100 a month 4% 1,200$         48$             70% 5% 5% 33.60$              2.40$       2.40$        2% 0.67$             0.05$        0.05$        
Bay Bee Cino Purchasing baby gifts for self and friends $50 a month 7% 600$            42$             70% 5% 5% 29.40$              2.10$       2.10$        2% 0.59$             0.04$        0.04$        
eFragrance Purchasing your favorite fragarnce for self or friends $100 twice a year 8% 200$            16$             70% 5% 5% 11.20$              0.80$       0.80$        2% 0.22$             0.02$        0.02$        

Perfumeempire Purchasing your favorite fragarnce for self or friends $100 twice a year 10% 200$            20$             70% 5% 5% 14.00$              1.00$       1.00$        2% 0.28$             0.02$        0.02$        
Perfume.com.au Purchasing your favorite fragarnce for self or friends $100 twice a year 10% 200$            20$             70% 5% 5% 14.00$              1.00$       1.00$        2% 0.28$             0.02$        0.02$        

VetDirect Purchasing your pet's medication $80 a quarter 7.5% 320$            24$             70% 5% 5% 16.80$              1.20$       1.20$        5% 0.84$             0.06$        0.06$        
VistaPrint Businesses utilising services of the printer at heavily reduced prices $200 a month 25% 2,400$         600$           70% 5% 5% 420.00$            30.00$     30.00$      5% 21.00$           1.50$        1.50$        

1,826.09$         130.44$   130.44$    133.61$         9.54$        9.54$        

5,267.59$         749.91$   474.59$    TOTAL 231.97$         27.25$      19.38$      
Monthly 19.33$           2.27$        1.61$        

Weighted based on membership usagebreakdown earnings per transaction




