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Our Ref: 2676070 

Dear Dr Chadwick and Ms Roy 

STlHL exclusive dealing notification -additional information 

We refer to your letter dated 21 August 2009. 

Please find STIHL's responses to your questions below. 

STlHL requests that the annexures to this letter, and any red coloured text, be kept 
confidential, and not appear on the public register. Such sections comprise price and 
product comparisons for various types of outdoor power equipment, competitor 
intelligence and other details that are commercially sensitive to STIHL. Enclosed is a 
copy of this letter that does not include the information wer  which confidentiality is 
claimed. 

1. Has STlHL commenced the conduct which i s  the subject o f  the 
notifications? If not, please advise when STlHL proposes to commence the 
notified conduct. 

STlHL has not commenced the conduct that is the subject of the notification. 

STlHL will not commence the conduct unless, after completing its consideration 
of the notification, the ACCC notifies STlHL that it does not propose to take any 
further action in relation to this matter. If this occurs, STlHL will commence the 
notified conduct at least 4 months after informing its dealer network that they can 
no longer stock or use "copy parts". This will provide dealers with sufficient time 
to deplete their stock of copy parts. 
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2. Section 5(a) of the Form G lists a number o f  outdoor power equipment 
items. Please indlcate whether this is an exhaustive list o f  all items which 
will be affected by the notification. If not, please list the other items which 
will be affected by the notification. 

This list is an exhaustive list of all items that will be affected by the notification. 
However, STlHL may expand its range of outdoor power equipment in the future. 
If STlHL has immunity from prosecution pursuant to the notification, it proposes to 
prohibit its dealers from stocking or selling non-genuine STlHL parts in relation to 
any new STlHL product lines. 

3. What outdoor power equlpment brands compete with STIHL? Please 
explain what factors contribute to these brands being in competition with 
STlHL (for example, price, features of the products, quality). Please also 
provide your estimate of the market shares of the leading brands for the 
last 3 years. 

Attached at Annexure A are tables comprising the following information for 4 of 
STIHL's major product categories, being cut off saws, blowers, brush cutters and 
chainsaws: 

(1) STIHL's major competitors for the product categoty; 

(2) the extent to which products produced by the competitors compete with 
STIHL's products in relation to product range, quality, price point and 
distribution method. (The more factors each competitor has in common 
with STIHL, the higher the extent of competition between the 2 brands); 
and 

(3) an estimate of the market share of each major competitor in 2007,2008 
and 2009. 

4. Please provide a comparison of the prices o f  genuine STlHL parts with the 
prices of the Copy Parts (as defined in the notification). 

Attached at Annexure B are price comparisons for 102 spare parts, which are 
exdusive of GST. The comparisons note the difference between the estimated 
average prices (exclusive of GST) at which genuine STlHL parts are available to 
dealers (either from STlHL or another authorised supplier), and the price at which 
the equivalent copy part is advertised by a major supplier of copy parts. As 
STIHL's range of outdoor power equipment consists of over 12,000 different 
parts, the price comparisons provided comprise a cross-section of the market 
only. As it takes a significant amount of time to compile a price cornparison, 
STlHL has only done so in relation to 1 supplier of copy parts at this time. 

In most cases, copy parts cost less than their genuine STlHL equivalent. The 
reasons for this price discrepancy are set out in the notification and have not 
been repeated at length in this letter. In short however, the detailed testing (both 
for performance and safety) and design process that STlHL undertakes, and the 
high quality of materials used, in producing STlHL products and parts, means that 
their price point is unavoidably higher. Although the upfront cost of a genuine 
STlHL part may be higher, STlHL contends that consumers receive greater value 
for money by purchasing genuine STlHL parts, due to Ule durability and superior 
performance that they deliver. 
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15 The quality of STlHL parts (and accordingly the overall value for money of STiHL 0 + 
Darts and ~roducts) is evidenced bv STIHL's verv low "warrantv cost", beina the W m 

I $ 2  
Please contact me on (03) 8686 6682 or greg.hipwell@deacons.corn.au or Jessica Rowe w 3 
(whose contact details are below) if you require any further information. P 

Yours faithfully 

c&tact: Jessica Rowe 
Direct line: +61 (0)3 8686 6501 
Email: jessica.rowe@deacons.com.au 
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Annexure A 
Competitor comparisons 
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Annexure 6 
Price comparisons 




