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Natbuild 
National Building Suppliers ~ r o u ~  

25th March 2008 

Mr David Hatfield 
A/g General Manager 
Adjudication Branch 
Australian Competition & Consumer Commission 
PO Box 1 199 
DICKSON ACT 2602 

Dear Mr Hatfield 

Exclusive Dealing Notifications lodged by Techtronic Industries Australia Pty Ltd 
& Bunnings Group Ltd - Exclusive Dealing Notifications N93330 & N93331 

On behalf of the National Building Suppliers Group (Natbuild) I am writing in 
response to your letter dated 7 March 2008 concerning the Notifications lodged by 
Techtronic Industries Pty Ltd (N93330) and Bunnings Group Ltd (N933 1). I appreciate 
the extension of time to 26 March 2008 provided by you to respond. 

Natbuild is a buying group representing 37 medium to large independent Hardware and 
Building Supply merchants operating in more than 150 metropolitan and regional 
locations throughout Australia. 

Natbuild is the third largest player in the Hardware & Building Products market. It has a 
5% share of the market behind Bunnings (approximately 18% market share) and Mitre 
10 (approximately 7% market share). Further details about Natbuild including a list of 
its members can be found at www.natbuild.com.au. 

Retail (non trade) sales of power hand and garden equipment represents a definable 
market in its own right (the Market) and is estimated at approximately $494M per 
annum in Australia. 

Ryobi is the dominant brand in the retail power garden tools market with around 25% 
share and the second largest brand in retail power hand tools market with around 15% 
share. Ryobi is an iconic recognized brand in the market and recognized brands are a 
major influencer in a consumer's choice of power tools. Our members and other 
independent hardware retailers have spent many years contributing to building Ryobi's 
brand to this dominant position. 

Bunnings is the dominant channel to market for retail power hand and garden tools with 
around 50% share. We estimate that the remaining 50% is shared between a large 
number of competitors, with none having more than a 20% share of the overall 
Australian Market. 



In Natbuild's opinion the consequences of the dominant channel to the market 
(Bunnings) securing exclusive supply of the dominant brand of power hand and garden 
tools (Ryobi) would be a substantial lessening of competition in the Market. It would do 
this by: 

1. Preventing all other power hand and garden tool manufacturers that compete 
with Techtronic Industries from selling to Bunnings (who are the primary 
channel to market), substantially increasing the costs which would confront 
anyone proposing to enter the Market with a non-Ryobi product. 

2. Preventing all other hardware merchants that compete with Bunnings from 
being able to sell Ryobi power hand and garden tools, eliminating roughly 
50% (by turnover) of the current retail outlets for Ryobi product in the 
Market. Bunning's substantial market power will be further enhanced if no 
other merchant is able to supply a 'consumer's brand of choice' for power 
hand and garden tools like Ryobi. 

I would be happy to discuss this issue with the ACCC face to face should it see fit to 
seek further information or clarification of the statements made in this response. 

Natbuild looks forward to assisting the ACCC in relation to its determination of the 
merit of the Notifications. Please do not hesitate to contact me on 041 82061 50. 

Yours sincerely 

Frank Cordi 
(CEO) 
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