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Tuesday, 18 March 2008

David Hatfield
General Manager
Australian Competition & Consumer Commission
GPO Box 3131
Canberra ACT 2601

Dear David

Re: Techtronics Industries Australia Pty Ltd & Bunnings Group Limited

We refer to your letter dated the 7th March 2008 to submit comment on the proposed
exclusive agreement between Techtronics Industries Australia Pty Ltd & Bunnings Group
Limited.

Our submission is documented in sequence as per your questionnaire;

1. Magnet Mart sells Ryobi power tools and garden equipment throughout the ACT and
Southern Regional New South Wales.

2. Magnet Mart currently sells an extensive range in both power tools and power garden
tools categories. Power tool products include corded drills, cordless drills, power
saws, grinders, jigsaws, sanders et cetara. In power garden tools range includes
chainsaws, garden trimmers, line trimmers, blower vacuums, hedge trimmers and
garden mulchers in both electric and petrol powered.

3. Brands directly in competition with Ryobi would include Black & Decker, GMC, and
Ozito; which are currently exclusive to Bunning's partially or in full. These brands
compete with Ryobi on price point, quality and features.

4. Bunning's, Coles Group ( K-Mart, Target, Coles), Woolworth's (Big W, DSE,
Tandy, Safeway's), Home Hardware, Mitre 10, Super Cheap Auto plus many other
independent Hardware, Garden and Nursery retailers.



Yours faithfully
Magnet Mart Pty Ltd

5.
(i)Areas that are not currently serviced by Bunning's will be excluded from
purchasing Ryobi product such as the Goulburn, Queanbeyan, Bowral, Gungahlin
regions; where we have built up a brand awareness over the past twenty five (25)
years plus.

(ii) It will affect our ability to compete as we will be unable to offer the Ryobi
brand name to our clients if requested. Brand substitution is not what our customer
service thrives upon. It is our ability to give our customers what they want, when they
want.

(iii) The retail power tool market will be adversely affected by an exclusive
Arrangement as it limits ranging in all competitors stores plus our own.

(iv) As our stores are situated in Regional NSW and the ACT both of which from
time to time suffer financially from monopolisation when exclusive agreements are
put into place, as being spread over a sparse area and in some cases there are no
dealers in that area, the consumer has to travel great distances to purchase specific
brand names such as Ryobi or the like.

6. Future entrants to the market will be limited with ranging (as per 5.3) and not have
the ability to even purchase a specific product (ie Ryobi power tool) at a competitive
price from the onset.

7. Magnet Mart are regional retailers to the ACT and Southern New South Wales area
(as previously depicted) an exclusive arrangement between Techtronics Industries
Australia Pty Ltd and Bunnings Group Limited will in some shape or form affect our
business plus we are unable to purchase the Ryobi range competitively unless we
purchase it from a major competitor. The ternaries of distance will adversely affect
the Ryobi consumer's ability to purchase the brand which we directly have been
involved in promoting as a trusted home handyman brand for over twenty five (25)
years; thus not only will we suffer from such a proposed exclusive deal, but our
customers will suffer foremost and furthermore will be monopolised by another large
company without any consideration for their freedom of choice.

Should you require any further details, please do not hesitate to contact the undersigned.

Managing Director.
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