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Dear Mr Channing 

Woolworths Limited and Australian Independent Retailers Pty Ltd 
- exclusive dealing notifications N93625 & N93626 

Thank you for extending an invitation to the Service Station Association to 
make a submission regarding the above notifications. We are opposed to the 
notifications and outline our reasons as follows: 

In a very short period of time, the two major supermarket chains in Australia 
have achieved dominant roles in the petrol retailing industry in this country. It 
has been achieved via a number of marketing strategies, each contributing 
significantly to their achieving this market dominance. It is worth pointing out 
that one of the most significant strategies was the introduction of the "shopper 
docket" 4 cpl discount schemes. It is a more noteworthy fact that the schemes 
were in breach of TPA third line forcing provisions and required ACCC 
approval. While tlie ACCC may well argue that there is a public benefit arising 
from these schemes, it seemed to ignore the fact that in allowing such 
practices to flourish, it inadvertently aided Coles and Woolworths in their 
quest for market domination in petrol retailing. The fact that Coles' and 
Woolworths' have had a detrimental effect of the rest of the petrol retailing 
industry is undeniable. The "shopper docket" schemes lock customers into 
purchasing fuel at supermarket outlets and deny these shoppers the 
opportunity to participate in the normal competitive practice of choosing where 
to buy their petrol. 

The Woolworths/AIR proposal for restricting access to card reading pumps to 
the Woolworths Everyday Money Credit card is another example of 
Woolworths endeavouring to remove customer flexibility in their buying 
decisions. Whilst there may have been an argument in the iishopper docket" 
issue supporting the public interest, there is little if not zero evidence of a 
public benefit in this proposal. It has all the earmarks of the creeping 



acquisition strategies that Woolworths and Coles have practiced so 
successfully over the years. 

There is a further concern about the lack of transparency. For example, what 
are the transaction costs and who pays them? Will a joint venture site 
operated by a franchisee be required to participate and will the franchisee 
have to pay a card merchant service fee that is inconsistent with the fees of 
other credit cards currently in use? Use of the card reading pumps will 
remove the need for customers to enter the shop and therefore has the 
potential to reduce shop sales, a vital part of site profitability. Will franchisees 
be compensated for loss of profit arising from lower shop sales as a result of 
this proposal? Will franchisees retain ,the right to add a credit card surcharge 
fee to such transactions? 

In short, we believe that no case has been made to justify acceptance of this 
proposal from anything else than a benefit to Woolworths, but the potential 
disadvantages to customers, competition and franchisees are clear. We 
therefore request the ACCC to reject this proposal. 

Yours sincerely, 

Ron Bowden 
Chief Executive Officer 


