
THE SYDNEY CRICKET AND SPORTS GROUND TRUST AND MACQUARIE BANK LTD 

FURTHER SUBMISSION TO THE ACCC 

EXCLUSIVE DEALING NOTIFICKTION N93527 

1. BACKGROUND 

1.1 On 25 July 2008, Blake Dawson on behalf of Macquarie and the Trust lodged a Notification 

with the ACCC. 

1.2 On 23 September 2008, the ACCC commenced a public consultation process in relation to 

the Notification seeking submissions from interested parties in response to issues raised 

by its letters of 23 September 2008 and 8 October 2008. A number of parties, including 

Macquarie and the Trust, provided submissions to the ACCC. 

1.3 On 14 October 2008, the ACCC invited Macquarie and the Trust to respond to matters 

raised at that time by interested parties in submissions provided to the ACCC. On 22 

October 2008, the ACCC provided Blake Dawson with copies of further submissions it had 

received from other interested parties and similarly invited Macquarie and the Trust to 

respond to issues raised by these further submissions. 

1.4 This submission responds to various matters raised by other interested parties to the 

extent that they have not been addressed in previous submissions provided to the ACCC 

on behalf of Macquarie and the Trust.' 

2. SUMMARY OF NOTIFIED CONDUCT AND OUTCOMES 

2.1 The notified conduct can be summarised as follows: 

(a) as they do now, consumers at the Grounds will continue to be able to purchase 

food andlor beverage from outlets by using cash; 

(b) until June 2009, consumers who have a Macquarie credit or debit card (or other 

card as nominated by Macquarie from time to time) will be able to purchase food 

andlor beverage from certain outlets located within the Grounds by use of that card; 

and 

(c) from June 2009 and for 36 months thereafter, consumers who have a VISA card 

will be able to purchase food andlor beverage from certain outlets located within 

the Grounds by use of that card. 

' Definitions in this submission are the same as those used in the submission provided to the ACCC on 13 October 2008 by 
Macquarie and the Trust. 
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2.2 The notified conduct will not lessen competition in any relevant market nor result in any 

material detriment to the public. Instead, the notified conduct is likely to be pro-competitive 

and will produce significant public benefits in the following ways: 

(a) it will provide patrons with more choice by offering them an additional payment 

method for the purchase of food andlor beverage from outlets at the Grounds; 

(b) it will result in more efficient and quicker services for all partons - both relevant 

cardholders and patrons who continue to purchase food andlor beverage using 

cash; 

(c) it will provide the Trust with substantial revenue that would not be obtained 

without the offer of exclusive rights. This revenue will be reinvested in facilities at 

the Ground for the benefit of all members of the public - patrons, hiring 

organisations, broadcasters, etc; 

(d) it will ensure that the catering vendors are not disadvantaged in any way by the 

costs of the electronic terminals or merchant fees; 

(e) it will result in contactless payment systems being introduced at the Grounds 

from January 2009 for the benefits of Macquarie and then VlSA cardholders; and 

(f) it will encourage Macquarie and other banking and financial service providers to 

increase investment in payment acceptance technologies which in turn will 

foster innovation and competition in a growing market. 

3. RESPONSE TO CONCERNS OF OTHER PARTIES 

3.1 Macquarie and the Trust consider that the matters raised in the Notification and their 

submission to the ACCC dated 13 October 2008 (Submission) address the majority of 

concerns raised by other parties. 

3.2 However, there are a number of matters on which Macquarie and the Trust can provide 

further clarification to the ACCC. 

Will the number of points of sale that will accept cash at the Grounds materially 

change as a result of the notified conduct such that patrons without a Macquarie or 

VlSA card will receive a less efficient and slower service? 

3.3 The number of points of sale that will accept cash at the Grounds will not materially 

change as a result of the notified conduct but it will be reduced to a small extent. This 
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reduction, however, will result in a more efficient and quicker level of service for all 

consumers - both to relevant cardholders and partons paying with cash. 

3.4 There are approximately 11 6 permanent food and beverage outlets within the Grounds. At 

each of these outlets there are between 1 and 6 electronic tills (in most cases 3 - 4 

electronic tills) at which patrons can currently pay cash. That is, in total there are about 

300-350 electronic till points of sale at the Grounds. 

3.5 Of the 1 16 food and beverage outlets within the Grounds, there will be only 28-30 outlets 

that will have creditldebit payment facilities. Approximately, 15-1 7 of these outlets will 

have express lanes while the remainder (1 3-1 5 outlets), will enable multiple payment 

methods (both cash and card facilities) but will not have any express lanes. 

3.6 At the Macquarie-only express lanes, if at any given time there are no Macquarie 

cardholders in the queue, a cash paying patron will be called across to the point of sale 

and allowed to pay cash (akin to the airport queue model). 

3.7 Further, in order to minimise the disruption to existing cash queues, Macquarie and the 

Trust have specifically selected food and beverage outlets in the Grounds that have at 

least 3 electronic tills within them, such that at least 2 points of sale remain solely for cash 

payments. In some locations, such as the members area, Macquarie and the Trust will not 

install express lanes, but will install card payment facilities across the entire outlet (eg, at 

all 4 electronic tills) such that both MacquarieNlSA cards and cash can be used to 

purchase food andlor beverage. 

3.8 The notified conduct (and above arrangements) are likely to result in the following 

outcomes: 

(a) a number of patrons will seek to use their relevant Macquarie or VISA cards to 

purchase food andlor beverage; 

(b) use of contactless payment facilities and express lanes is likely to be quicker than 

the handling of cash; 

(c) given that a proportion of consumers will use the above facilities, the cash queues 

are likely to be shorter; and 

(d) accordingly, purchasing food andlor beverage from outlets within the Grounds will 

be more efficient and quicker for all consumers - relevant cardholders and cash 

paying patrons alike. In this regard, it should be noted that catering staff at the 

Grounds have previously expressed concerns to the Trust about the timeliness of 
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payment for food and beverage. These concerns will be addressed by the notified 

conduct. 

Is the notified conduct anti-competitive on the basis that it excludes the use of other 

cards, such as the MasterCard PayPass card issued by the Commonwealth Bank of 

Australia? 

3.9 Macquarie and the Trust believe that the notified conduct is precompetitive rather than 

anti-competitive as it is likely to foster innovation and competition in relation to the 

provision of payment acceptance services and associated card services in Australia. 

3.10 This is reflected in the Trust's tender process for exclusive sponsorship of the Grounds 

which involved all major banking institutions including the Commonwealth Bank of Australia 

and the Westpac Banking Corporation as well as MasterCard. 

3.1 1 Annexure 1 is a copy of the tender issued by the Trust to parties for exclusive sponsorship 

of the Grounds. Annexure 2 is a list of addressees to whom the tender was provided. 

These annexures demonstrate that competition for exclusive rights at the Grounds 

occurred at the time of the tender as all of the parties listed in Annexure 2 had the 

opportunity to compete for those rights. 

3.12 In this regard, it is important to note that currently in Australia there is no technical 

interoperability on contactless payment services that allows merchants to accept both 

MasterCard and VISA contact-less payment cards without making separate investments. 

In fact, it is understood that MasterCard presently acquires only PayPass cards (not 

PayWave or any other contactless technology) at their contactless acquiring terminals 

throughout the wider marketplace. Likewise, Woolworths, HSBC and MasterCard have 

issued a card and payment system that exclusively enables Woolworths cardholders only 

to pay for petrol at selected petrol stations using the MasterCard PayPass contactless 

payment systems. 

3.13 In light of the above, and for the reasons provided in the Submission, the notified conduct 

will not have any anti-competitive effect on the market for the supply and acquisition of 

payment services (which includes cash and other payment instruments such as creditldebit 

cards and prepaidlgift cards or any other relevant market in Australia. 

Would Macquarie develop new technologies in relation to payment acceptance 

systems if it had not engaged in the notified conduct? 

3.14 If Macquarie did not obtain exclusive sponsorship rights over the Grounds, it would be very 

unlikely to develop contactless payment systems and other new technologies because it 
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does not have a sufficient degree of market presence to justify the cost of investing in such 

systems more generally. 

3.15 The notified conduct, however, enables Macquarie to experiment with new payment 

acceptance technologies such as wireless or mobile phone payment systems in a small 

and enclosed environment. This provides Macquarie with a fixed customer base on which 

to trial its new products and services and enter and compete in the market. In this regard, 

the first 12 months of Macquarie only cards is effectively a "pilot phase" which will enable 

Macquarie to accelerate its ability to test and potentially implement new technologies which 

by June 2009 will be available for all VlSA cardholders. 

3.1 6 Some interested parties have suggested that the costs of installing new technologies are 

not so significant that they require the benefits of an exclusivity arrangement. This, 

however, depends upon the type of system installed and is ultimately a matter of 

commercial risk and judgement. 

3.1 7 For instance, the contactless cards and systems used by Mastercard are different to those 

used by VlSA cards such that the costs for one cannot be attributed to the other. In this 

regard, while the costs of establishing contactless payment systems in isolation may not be 

significant, the costs of establishing the infrastructure underpinning the operation of these 

systems can be very substantial. It is this cost, amongst other issues, that justifies the 

reason for exclusivity. 

3.18 Further, as stated previously, Macquarie alone is funding the development and introduction 

of the new payment systems and is attempting to build its market share through the notified 

conduct. It would not achieve these objects without the notified conduct. 

Will the notified conduct reduce the incentive to invest in new technologies or 

sponsor sporting teams or associations? 

3.19 There is no basis on which to assume that the notified conduct would reduce the incentive 

to invest in new technologies or sponsor sporting teams or associations. Rather, as 

submitted in this and previous submissions, the notified conduct will increase the 

incentive to invest in new technologies and to sponsor teams, associations and non- 

sporting venues and organisations. 

3.20 This is because the incentive to invest in new technologies in relation to payment 

acceptance systems is relevant to any industry in which there are a high proportion of 

consumers who frequently seek to purchase smaller value goods at set locations. This 
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includes sporting venues, performing arts venues, petrol stations, grocery outlets, chemists 

and newsagents. 

3.21 The factual evidence supports this view and demonstrates that the incentive is not 

restricted to the sporting industry: 

(a) MasterCard was invited to participate in the tender process for exclusivity rights in 

relation to the Grounds and is not prevented from entering similar arrangements to 

the notified conduct with other venues in Australia; 

(b) The Melbourne Cricket Ground has an affiliation with National Bank of Australia 

which provides for exclusive sponsorship rights; and 

(c) Woolworths, HSBC and MasterCard have issued a card and payment system that 

exclusively enables Woolworths cardholders only to pay for petrol at selected 

petrol stations using the MasterCard PayPass contactless payment systems. 

3.22 Any company has an incentive to continue or commence sponsorship of sporting teams or 

associations as the notified conduct only affects payment for food and beverage at one 

particular venue in Australia. Further, sponsorship is not limited to banking or financial 

institutions. 

3.23 Macquarie advertising signs located at the Grounds are unlikely to affect other 

sponsorships which co-exist at the Grounds on any particular day as such co-existence is 

commonplace. 

If the notified conduct had not been engaged In, would patrons at the Grounds be 

likely t o  have more options in  purchasing food andlor beverage from outlets? 

3.24 If the Trust had not entered exclusive arrangements with Macquarie and VISA, patrons 

would be likely to be faced with one of two counterfactual scenarios. 

3.25 Firstly, the position would be no different than it is now - that is, consumers would still only 

be able to purchase food andlor beverage using cash. 

3.26 The second counterfactual scenario is that the Trust would seek to enter similar exclusive 

arrangements but with another party. This is because the Trust's objective is to maximise 

sponsorship revenue in order to manage, maintain and improve the Grounds. If the 

notified conduct did not transpire, it is likely that the Trust would have offered and entered 

exclusivity arrangements with another party to secure revenue. 
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3.27 In light of the above and the difficulties associated with merchants in Australia accepting 

both MasterCard and VlSA cards, it is unlikely that the Trust would have allowed patrons to 

purchase food and/or beverage with more than one type of card. That is, consumers 

would be no better off without the notified conduct but could be worse off if cash remained 

the only option for payment. Indeed, MasterCard itself submits that "In Mastercard's 

experience, venues such as those operated by SCSGT generally secure sponsorship from 

one company from each industry sector." (page 4). 

3.28 In any event, from June 2009, consumers who have a VlSA card will be able to purchase 

food and/or beverage from outlets located within the Grounds by use of that card. 

Is the term of 4 years for the notified conduct excessive? 

3.29 The term of 4 years for the notified conduct is not excessive and more relevantly relates to 

the advertising arrangements between Macquarie and the Trust rather than the notified 

conduct. In this regard, it should be noted that from June 2009, any consumer with a VlSA 

card will be able to purchase food and/or beverage from outlets within the Grounds by 

using that card or by using cash. 

3.30 The benefits of exclusivity (as outlined in this and previous submissions) are only properly 

realised where the term of the exclusivity provides the beneficiary with ample time in which 

to generate those benefits. A shorter term would be likely to see no exclusivity 

arrangement struck and no consequential benefits. In this regard, a four year term is not 

excessive but provides Macquarie and VlSA with the incentive to offer efficient and 

convenient services over the duration of the arrangement and develop new technologies in 

relation to payment acceptance systems. 

3.31 In addition, an appropriate term for the exclusivity will maximise the sponsorship revenue 

likely to be obtained by the Trust and avoids the significant costs of the Trust being 

required to change sponsorship names after, for example, every 1 or 2 years. 

Why is the notified conduct required to develop mobile and wireless technology 

payment systems when such systems already exist in Australia? 

3.32 For the purposes of clarification, Macquarie and the Trust appreciate that mobile 

technology already exists in Australia. Macquarie, however, proposes to develop "mobile 

phone" payment technology which is not widespread. Macquarie is unlikely to seek to 

develop such technology but for the exclusivity arrangements and for the reasons 

explained above. 
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Will patrons be forced to  acquire a Macquarle or VlSA card for use within the 

Grounds as result of the conduct? 

3.33 Patrons will not be compelled to acquire a Macquarie or VlSA card for use within the 

Grounds as a result of the notified conduct. 

3.34 Patrons will continue to be able to use cash, currently the only form of payment, to 

purchase food and/or beverage within the Grounds and will have the additional option of 

acquiring and using a Macquarie card (or using a VlSA card) to pay for food and/or 

beverage if they choose. 

Will the Members dining room at the SFS only accept Macquarie or VlSA card as a 

result of the notified conduct? 

3.35 The current methods of payment in the Members dining room at the SFS will not change 

as a result of the notified conduct. 

3.36 The notified conduct only relates to food and beverage outlets within the Grounds at which 

cash is currently the only possible method of payment. The notified conduct does not 

relate to the provision of goods or services within the Grounds where credittdebit card 

acceptance facilities currently exist. 

Is the Trust or the catering vendors who operate food and beverage outlets within 

the Grounds required by "usual protocols" to accept all VlSA and MasterCard 

products? 

3.37 The Trust, as the card acquiring merchant is not required under any laws, regulations or 

rules to accept both VlSA and MasterCard at the Grounds. 

Will patrons attending flxtures at the Grounds be able to obtain a Macquarie card on 

the same day on which they apply for it? 

3.38 Patrons attending the Grounds will not be able to obtain a Macquarie credit card on the 

same day on which they apply for it because a credit card application will require 

appropriate verifications before it can be approved. The approval process, however, is 

unlikely to take more than a few days such that a consumer will be in a position to apply for 

a Macquarie credit card at one fixture and be able to use it at any subsequent fixture at the 

Grounds. 

3.39 From about March 2009, however, it is anticipated that patrons at the Grounds will be able 

to apply for and obtain a Macquarie pre-paid card on the same day. While the manner in 

which this will occur is yet to be resolved, one current proposal is for patrons to obtain such 
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cards from vending machines (ie, by providing $50 or $100 in exchange for a Macquarie 

pre-paid card). 

Are Macquarie cards likely to  be applied for only by the "more affluent consumers 

than average" such that the majority of patrons at the Grounds will be excluded from 

using credwdebit facilities? 

3.40 There is no reasonable basis on which to assume that Macquarie cards are only likely to 

be applied for by the "more affluent consumers than average". Macquarie offers a range of 

credivdebit cards to the public, many of which target the broader market. Indeed, 

Macquarie is seeking to build up "critical mass" (as other institutions offering credivdebit 

cards have done) to ensure that the notified conduct and payment for exclusivity is cost- 

effective. 

3.41 Further, as previously mentioned, consumers cannot currently purchase food and/or 

beverage from outlets within the Grounds using anything other than cash. Accordingly, the 

notified conduct will not be exclude them from using credivdebit facilities as currently this 

option is not available. 

7 November 2008 





Invitation 
The Sydney Cricket and Sports Ground Trust ("Trust") invites expressions of interest from 

ui table organisations to  secure the rights of "Off icial Card of the Sydney Cricket and Spor 
Ground Trust". The rights w i l l  extend across both the Sydney Cricket Ground and 

Aussie Stadium. 

Objectives of the this EOI 

The Trust i s  seeking responses to this Invitation for Expressions of Interest wi th a view to  
securing "the best bid" wi th in the fo l lowing context: 

Become a strategic partner of the Trust for a minimum period of three years, or period 
otherwise negotiated and agreed; 

For the Trust to  source an Off icial Card partner at the Sydney Cricket Ground 
and Aussie Stadium; and 

Implement a "contact-less" payment system in  retail and catering outlets at the 
Sydney Cricket Ground and Aussie Stadium. 

Assist wi th the supply of new membership cards for The Trust 

EXPRESSIONS OF INTEREST DELIVERED TO: 

Andrew Malcolm - Moore Sports 
Via Emai I: amalcol m@mooresports.com.au 

Post: Suite 3 1 3, Level 3 
1 Queens Road 

Melbourne VIC 3004 

BY 3.00PM FRIDAY 16TH FEBRUARY 2007 



Introduction 

Centrally located at Moore Park and only 4 kilometres from the CBD, the Sydney Cricket Ground 
(SCG) and Aussie Stadium (AS) are Sydney's premier venues for Cricket, Australian Rules, Rugby 

League, Rugby Union, Soccer and various entertainmentlconcert events. 

The Sydney Cricket Ground i s  the home venue of the Sydney Swans and also plays host to 
Australia's number one summer sport, Cricket. 

Aussie Stadium i s  the home venue to the Sydney Roosters (NRL), the NSW 
Waratahs (Super 14's) and Sydney FC, playing in  the 'A' League soccer competition. 

With a total of over 80 events per year, including International Cricket, Soccer and Rugby, as 
wel l  as special events such as the Robbie Wil l iams concert, the SCG and Aussie Stadium are 

Australia's premier sporting and entertainment venues. 





Marketing & Sponsorship Rights 
Off ic ia l  Card of  the Sydney Cricket and Sports Ground Trust (Trust) 

The exclusive right to  use the fo l lowing expressions: 

- "Off icial Card of  the Sydney Cricket & Sports Ground Trust" 

- "Off icial Card o f  Aussie Stadium" 

- "Off icial Card o f  the Sydney Cricket Ground" 

The r ight to  use the Trust logo o n  advertising and promot ional  material 

The right t o  conduct direct marketing activities to  members of  the SCG an( 
Aussie Stadi um (approximately 20,000) 



96m of advertising signs located on the southern balcony fascia 
of Aussie Stadium (B13S to B18S & B21 S to B30S) 
**  Please refer to  Appendix  B for  signage map  and  signage locat ions 







Advertising and Promotions 
The right to the following advertising and promotional opportunities: 

Advertising 

Advertising and editorial i n  the Trust's Members magazine 'Around the Grounds' (circ. 20,000) 

Advertising and editorial on each venue's web page 
(www.aussiestadium.com.au & www.sydneycricketground.com.au ) 

Two x 30sec TVCfs on the super screen at Aussie Stadium for al l  Rugby Union, 
Rugby League and Soccer matches. 

Promotions 

The right to  conduct promotional and sampling activities at a selected number of events 
at both the SCG and Aussie Stadium (as agreed between the Trust and [company] 

The right to  conduct promotions for Members of the SCG and Aussie Stadium (subject to  approval of the Trust) 

Use of the SCG and Aussie Stadium (and surrounds) for print and television advertising. 

Use of the SCG and Aussie Stadium (and surrounds) for conferences, product launches, sales meetings, etc. 



Corporate Hospital ity 
The right to the following corporate hospitality at the SCG and Aussie Stadium 

Sydney Cricket Ground 

A twenty (20) person private suite including access to all International and Domestic Cricket, 
as wel l  as al l  Sydney Swans AFL matches. The suite also includes: 

Four (4) official match day programme vouchers per event. 

One (1) car parking voucher per event. 

Company identification displayed on the door of the suite. 

Exclusive use of the suite during business hours on non-match days. 

Aussie Stadium 

A twenty (20) person private suite including access to al l  Rugby Union, NRL and A-league Soccer, 
as well  as al l  special events held at the venue. The suite also includes: 

Four (4) official match day programme vouchers per event; 

One (1) car parking voucher per event; 

Company identification displayed on the door of the suite; 

Ten (10) premium reserved tickets to a designated State of Or ig in match 
at Sydney Olympic Park inclusive of  pre-match function. 

Ten (10) premium reserved tickets to NRL Grand Final at Sydney Olympic Park 
inclusive of pre and post-match function. 



Contact-Less Pwment System 
Under this proposal, [Company] wi l l  have the right to develop in conjunction with the Trust, 

a contact-less payment system at both the SCG and Aussie Stadium. 
The implementation of the contact-less payment system would be based on the following: 

An initial pilot program implemented over a 12-week period to evaluate the effectiveness 
of the program. The pilot program to be reviewed, in consultation, by the Trust and [Company] 

from which a decision relating to the full implementation of the program wil l be made. 

[Company] to provide all technology infrastructure for the implementation of the program. 
(or make financial contribution towards sourcing of these requirements). 

[Company] wi l l  be provided with the suitable point of sale branding to support the program. 

[Company] to provide a sample of 1000 Aussie Stadium Members with pre-paid 
debit cards for use during the pilot program. 

Upon full implementation of the program [Company] wi l l  be responsible for the following: 

Supply of debit cards to be used as SCG and Aussie Stadium members cards. 

[Company] wi l l  be provided with the suitable point of sale branding to support the program 

[Company] to provide all technology infrastructure for the implementation of the program 
(or make financial contribution towards sourcing of these requirements). 





Appendix A - Terms and Conditions 
EOI Timetable 

* Please note that the Trust reserves the right to alter this proposed timetable. 

Friday 24th November 2006 

Monday 27th November to Friday 22nd December 2006 

Friday 16th february 2007 

Friday 23rd February 2007 

Monday 26th February 2007 

Scope O f  This EOI 

EOI documents released to interested parties. 

Site Inspections and review meetings as required. 

EOI Submissions close 3.00pm. 

Announcement of successful party. 

Distribution of draft contract to successful party. 

This EOI seeks submissions for the Official Card rights at the 
Sydney Cricket Ground and Aussie Stadium. 

Interested Parties should note: 

Evaluation of offers wi l l  be made based on the "best offer" and not 
necessarily the highest bid; 

The parties ability to implement a contact-less payment system at the 
SCG and Aussie Stadium; and 

The parties willingness to undertake marketing and promotional 
activities in relation to its partnership. 



Appendix A - Terms and Conditions continued 

Scope Of This EOI 
The EOI response i s  expected to include the following components: 

An annual rights fee; 

Promotional and leveraging opportunities; 

Advertising i s  included in this EOI as 'mandatory' components. 
Mandatory advertising i s  included in the consideration of 

these rights, as detailed previously; 

A private suite in each stadium; 

Supply of direct debit cards as Membership cards; and 

Infrastructure support 
(as required to implement the contact-less payment system). 

There is a range of qualitative options that wi l l  be considered in assessing each submission. 
These may include referee comments, previous experience in implementing a contact-less paymen 

system within stadia and any other marketing and sponsorship relationships. 



Appendix A - Terms and Conditions continued 

Exclusivity O f  Off ic ia l  Card Rights 

At any one time, the tenant clubs and key sports associations (Cricket NSW, Cricket Australia, the Sydnc 
Swans, the Australian Footbail League, the Australian Rugby League, the National Rugby League, the 

Football Federation of Australia, Sydney FC, the Sydney Roosters, the NSW Rugby Union, the 
Australian Rugby Union, Michael Chugg Entertainment and The Frontier Group et.al) may have a 

major sponsorship agreement wi th  an organisation who  may be a competitor of the successful party. 
Those arrangements may be al lowed to  operate in  relation to card advertising in designated locations. 

A major sponsor may be defined as one who  has naming rights and/or sponsorship 
of a significant value wi th  that hirer. 

Subject to the above, the Trust's Off ic ia l  Card would  continue to  display contracted advertising 
signage for the duration of the event on the basis that advertising signage for a competing product, 

as a designated major sponsor, may also be displayed. 

Exclusions In  This Tender 

Interested parties should take into account the "Stand Aside" exclusions, which shall 
affect advertising rights and exclusivity. 

Stand Asides are occasions relating to  major international events, i n  which through hirer 
sponsorship arrangements an alternate supplier or  advertiser has been specified. 

Whilst on these occasions the Trust would  use its best endeavours to  make the potential hirer aware of 
the exclusive advertising rights that exist, i f  the abi l i ty to  secure the event i s  affected by an exclusive 

supply arrangement, then the Trust may choose to exercise this Stand Aside exclusion. In  this occurrenc 
off icial card rights w i l l  be suspended for the duration of that event, which may include more 

than one performance or fixture. 



Appendix A - Terms and Conditions continued 

Declaration 

Some of the information contained in  this Invitation for Expressions of Interest have been 
obtained from third parties and has not been independently verified. Accordingly, no 

representation or warranty i s  made and no responsibility accepted by the Sydney 
Cricket & Sports Ground Trust ("the Trust") as to  the accuracy, currency or completeness 

of any part of  this EOI or any supplement to it, or any further information supplied 
by or on behalf of the Trust in  connection wi th  this document. 

Whilst written and verbal information has or w i l l  be provided by or on behalf of the Trust 
in  relation to this EOI, interested parties should rely on their own judgment and 

expertise in forming any view of the information as provided. 

Nothing in  this EOI i s  a representation or warranty as to the future. 

Forecasts and projections have been prepared on the basis of certain assumptions, which may or may 
not eventuate, and accordingly there i s  a risk that the actual results achieved may vary. In particular, 

without l imi t ing the generality of the previous statement, neither the Trust, nor their representatives or 
advisers, provide any representation or warranty as to the use of the premises, the patron numbers that 

may attend or number of  events that may take place wi th in  these venues i n  the future. 

The Trust reserves the right to amend, change, alter, reject, withdraw or delay this EOI 
at any t ime without prior notice. 

By responding to this EOI, the party i s  taken to  have read, understood and accepted the restrictions 
set out i n  this Disclaimer and any other restrictions that may apply to the rights as offered i n  this EOI. 



Appendix B - Signage Map 
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- SYDNEY sL CRICKET- 
SPORTS GROUND TRUST 

Official Card of the Sydney Cricket & Sports 
Ground Trust 

Expressions of lnterest Document 

Amendment 

The Sydney Cricket & Sports Ground Trust (Trust) advise of the following 
amendments to the 'Expression of Interest' (EOI) document for the Official Card of 
the Trust, as distributed on the 6th December 2006, as follows: 

A. Banking Partnership 

The Trust will allow any interested party to make a joint submission in relation to 
the EOI for Official Card, with a retail banking partner. The nominated banking 
partner of the interested party must secure the Official Banking rights as detailed in 
the attached Official Bank EOI document. 

B. Submission Deadline 

The Trust will extend the deadline for submission of EOl's until 3.00pm, Friday 13th 
April 2007. The EOI timeline will be amended as follows: 

1. Deadline for submissions - Friday 1 3th ~ p r i l  2007 
2. Announcement of successful party - Frida 2oth April 2007 J 3. Distribution of draft contract - Monday 23' April 2007 

Any further enquiries can be directed to: 

Andrew Malcolm 
Moore Sports 
Ph: 03 9863 8502 
Email amalcolm@mooresports.com.au 





Invitation 
The Sydney Cricket and Sports Ground Trust ("Trust") invites expressions of  interest from 

suitable organisations to  secure the rights of  "Off icial Bank of  the Sydney Cricket and Sport 
Ground Trust". The rights w i l l  extend across both the Sydney Cricket Ground and 

Aussie Stadium. 

Objectives of the this EOI 

The Trust i s  seeking responses to  this Invitat ion for Expressions of  Interest w i th  a v iew to  
securing "the best bid" w i th in  the fo l lowing context: 

Become a strategic partner of  the Trust for a min imum period of three years, or period 
otherwise negotiated and agreed; 

For the Trust to source an Off ic ia l  Banking partner at the Sydney Cricket Ground 
and Aussie Stadium; and 

Provide banking and f inancial services to the Trust 

EXPRESSIONS OF INTEREST DELIVERED TO: 

Andrew Ma lco lm - Moore Sports 
Via Email: amalcolm@mooresports.com.au 

Post: Suite 3 1 3, Level 3 
1 Queens Road 

Melbourne VIC 3004 
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Introduction 

Centrally located at Moore Park and only 4 kilometres from the CBD, the Sydney Cricket Ground 
(SCG) and Aussie Stadium (AS) are Sydney's premier venues for Cricket, Australian Rules, Rugby 

League, Rugby Union, Soccer and various entertainmentlconcert events. 

The Sydney Cricket Ground i s  the home venue of the Sydney Swans and also plays host to 
Australia's number one summer sport, Cricket. 

Aussie Stadium i s  the home venue to the Sydney Roosters (NRL), the NSW 
Waratahs (Super 14's) and Sydney FC, playing in  the 'Af League soccer competition. 

With a total of over 80 events per year, including International Cricket, Soccer and Rugby, as 
wel l  as special events such as the Robbie Wil l iams concert, the SCG and Aussie Stadium are 

Australia's premier sporting and entertainment venues. 



SCG & AS Fixtures 
SCG 

Cricket 
International Test Match 3 One-Day Internationals ( including a final 

1 lnternational Twenty20 match Domestic Pura Cup and OD1 matchc 

AFL 
8 Sydney Swans Home matches 

Special Events 
Green Day 
Wave Aid 

Aussie Stadium 
Rugby Union 

7 Super 14 Waratah home games Rotamahana Challenge 
1 Tooheys New Cup Grand Final. 

Rugby League 
10 Sydney Roosters games NRL Final Series games 

Foundation Cup 

Soccer 
1 1  Sydney FC games, as part of the 'A' League Soccer Compettion 

Special Events 
Robbie Wil l iams Concert 
Edinburgh Mil i tary Tattoo 



Marketing & Sponsorship Rights 
Off ic ia l  Bank of the Sydney Cricket and Sports Ground Trust (Trust) 

The exclusive right to use the fo l lowing expressions: 

- "Off icial Bank of the Sydney Cricket & Sports Ground Trust" 

- "Off icial Bank of Aussie Stadium" 

- "Off icial Bank o f  the Sydney Cricket Ground" 

The right to  use the Trust logo on advertising and promotional material 

The right to  conduct direct marketing activities to  members of the SCG an( 
Aussie Stadium 



Main entrance east and west signage (each 9 m  x 1 . 5 m )  
for Roosters, Waratahs, Sydney FC and NRL Final series games 

**  Please refer to Appendix B for signage map and signage locations 



Signage (cont.) 

Eastern balcony signage (54m) for Sydney FC, Roosters and NRL Final Series games 
**  Please refer to Appendix B for signage map and signage locations 



Western balcony signage (1 8m) for Sydney FC, Roosters and NRL Final Series games 
* *  Please refer to Appendix B for signage map and signage locations 



Supersite sign (1 8 m  x 3m)  for Roosters, Waratahs, Sydney FC 

and NRL Final Series games 
** Please refer to Appendix B for signage map and signage locations 









Advertising and Promotions (cont.) 

Use of Stadium 

The right to  conduct a game of touch football or soccer at Aussie Stadium 

The right to conduct a game of cricket or AFL at the SCG 

Use of the SCG and Aussie Stadium (and surrounds) for print and television advertisinl 

Use of the SCG and Aussie Stadium (and surrounds) for conferences, 

product launches, sales meetings, etc. 

Website 

Banner advertising 

Links to website 

Logo acknowledgement 



sic 

Ban king & Financial Services 
nder this EOI, [Company] would  be required to  provide the fo l lowing banking and financial services. 

Bank Accounts 

Two (2) bank accounts (main transaction account and membership account). 

$200M i s  processed through the two  accounts per annum (ie. $100M i s  both receipted and paid out). 

Corporate Credit Cards 

Seven (7) corporate credit cards. 

Total spend approx. $70K per annum. 

Investments 

One (1) overnight cal l  deposit account. 

$70M i s  processed through this account per annum. 

EFTPOS Machines 

Four (4) EFTPOS machines (Venue Services, Membership, Match Day Off ice and Trust Office). 

Approx. turnover of $1 0.5M per annum. 

ATM's 

Ten (1 0) ATM machines (SCG x 6, Aussie Stadium x 3 and Venue Services x 1 ). 

Approx. turnover of $7M per annum. 

Loans 

The Trust has a loans faci l i ty w i th  the Treasury Corporation (current debt of $7.9M). 

The Trust has recently investigated moving their debt, but i t  carries logistical complications and con- 
jerably more expense and security. The Trust would  be w i l l i ng  to  investigate the possibil ity again, but 

would  need an equivalent arrangement. 





Appendix A - Terms and Conditions 
EOI Timetable 

* Please note that the Trust reserves the right to alter this proposed timetable. 

Week commencing Monday 29th January 2007 

Monday 29th January onwards 

Friday 13th Apri l  2007 

Friday 20th Apri l  2007 

Monday 23rd Apr i l  2007 

Scope O f  This EOI 
This EOI seeks submissions for the Off ic ia l  Banking rights at the 

Sydney Cricket Ground and Aussie Stadium. 

EOI documents released to  interested parties. 

Site Inspections and review meetings as required. 

EOI Submissions close 3.00pm. 

Announcement of successful party. 

Distr ibution of draft contract to  successful party. 

Interested Parties should note: 

Evaluation of offers w i l l  be made based on the "best offer" and not 
necessarily the highest bid; 

The parties abi l i ty to  provide banking and financial services at market 
competitive rates; and 

The parties will ingness to  undertake marketing and promotional 
activities i n  relation to its partnership. 





Appendix A - Terms and Conditions continued 

Exclusivity O f  Off icial Bank Rights 
At  any one time, the tenant clubs and key sports associations (Cricket NSW, Cricket Australia, the Sydne 

Swans, the Australian Football League, the Australian Rugby League, the National Rugby League, the 
Football Federation o f  Australia, Sydney FC, the Sydney Roosters, the NSW Rugby Union,  the 

Australian Rugby Union,  Michael  Chugg Entertainment and The Frontier C roup  et.al) may have a 
major  sponsorship agreement w i t h  an organisation w h o  may be a competi tor o f  the successful party. 

Those arrangements may be a l lowed to  operate i n  relat ion t o  Bank advertising i n  designated locations. 
A major  sponsor may be defined as one w h o  has naming rights and/or sponsorship 

o f  a signif icant value w i t h  that hirer. 

Subject t o  the above, the Trust's Of f i c ia l  Bank wou ld  cont inue to  display contracted advertising 
signage for the durat ion o f  the event o n  the basis that advertising signage for a compet ing product, 

as a designated major  sponsor, may also be  displayed. 

Exclusions In This Tender 
Interested parties should take i n to  account the "Stand Aside" exclusions, wh ich  shall 

affect advertising rights and exclusivity. 

Stand Asides are occasions relat ing t o  major international events, i n  wh ich  through hirer 
sponsorship arrangements an alternate supplier o r  advertiser has been specified. 

Whi ls t  o n  these occasions the Trust w o u l d  use its best endeavours t o  make the potential  hirer aware of 
the exclusive advertising rights that exist, i f  the abi l i ty  t o  secure the event is affected by  an exclusive 

supply arrangement, then the Trust may choose to exercise this Stand Aside exclusion. I n  this occurrenc 
of f ic ia l  Bank rights w i l l  be  suspended for the durat ion o f  that event, wh ich  may inc lude more 

than one performance or fixture. 



Appendix A - Terms and Conditions continued 

Declarat ion 

Some of the information contained in this Invitation for Expressions of Interest have been 
obtained from third parties and has not been independently verified. Accordingly, no 

representation or warranty is made and no responsibility accepted by the Sydney 
Cricket & Sports Ground Trust ("the Trust") as to the accuracy, currency or completeness 

of any part of this EOI or any supplement to it, or any further information supplied 
by or on behalf of the Trust in connection with this document. 

Whilst written and verbal information has or wi l l  be provided by or on behalf of the Trust 
in relation to this EOI, interested parties should rely on their own judgment and 

expertise in forming any view of the information as provided. 

Nothing in this EOI i s  a representation or warranty as to the future. 

Forecasts and projections have been prepared on the basis of certain assumptions, which may or may 
not eventuate, and accordingly there is a risk that the actual results achieved may vary. In particular, 

without limiting the generality of the previous statement, neither the Trust, nor their representatives or 
advisers, provide any representation or warranty as to the use of the premises, the patron numbers that 

may attend or number of events that may take place within these venues in the future. 

The Trust reserves the right to amend, change, alter, reject, withdraw or delay this EOI 
at any time without prior notice. 

By responding to this EOI, the party is taken to have read, understood and accepted the restrictions 
set out in this Disclaimer and any other restrictions that may apply to the rights as offered in this EOI. 



Appendix B - Signage Map 
Rugby League,Rugby Union and Soccer 

Rugby League and Soccer 

Video Scoreboard - Rugby League, Rugby Union and Soccer 
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ANNEXURE 2 

NO RECIPIENT OF TENDER 

1. - 

2. 

3. 

Australian and New Zealand Banking Group 

Aussie Mastercard 

4. - 

5. 

6. 

7. 

8. 

9. 

10. 

11. 

12. 

13. 

14. 

Commonwealth Bank of Australia 

GE Money 

HSBC 

Macquarie Bank 

Mastercard 

National Bank of Australia 

St George 

Virgin Money 

VISA 

Westpac Banking Corporation 




