
THE SYDNEY CRICKET AND SPORTS GROUND TRUST AND MACQUARIE BANK LTD 

SUBMISSION TO THE ACCC 

EXCLUSIVE DEALING NOTIFICATION N93527 

BACKGROUND 

On 25 July 2008, Blake Dawson on behalf of Macquarie Bank Ltd (Macquarie) and the 

Sydney Cricket and Sports Ground Trust (the Trust) lodged a Form G Notification of 

Exclusive Dealing Conduct (Notificatlon) with the Australian Competition and Consumer 

Commission (ACCC). 

On 23 September 2008, the ACCC commenced a public consultation process in relation to 

the Notification. 

This submission is in response to the issues raised by the ACCC in its letters of 23 

September 2008 and 8 October 2008 to interested parties. 

RELEVANT PARTIES 

The Trust 

The Trust is a statutory authority constituted by the Sydney Cricket and Sports Ground Act 

1978 (the Act). 

Pursuant to the provisions of that Act, the Trust is charged with the care, control and 

management of certain premises including the Sydney Cricket Ground (SCG) and the 

Sydney Football Stadium (SFS) (together, the Grounds). 

Macquarie 

Macquarie is an international provider of banking, financial, advisory and investment 

services. One part of Macquarie's business includes the supply of consumer finance 

products in Australia, including Macquarie credit andtor debit cards. 

RELEVANT CONDUCT 

Current method of payment is cash only 

Catering vendors are contracted by the Trust to sell food and/or beverage to consumers 

attending the Grounds through approximately 116 outlets (SCG: 66, SFS: 50). Currently, 

the only manner in which a consumer is able to purchase food andlor beverage is by way 

of cash. 
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The notified conduct - introducing an additional and efficient method of payment 

3.2 In November 2006, the Trust issued a tender in relation to the exclusive sponsorship of the 

Grounds by financial and banking service providers. A number of parties were invited to 

participate in the tender process including major banking and financial institutions. 

3.3 On 24 May 2008, Macquarie and the Trust entered into a four year sponsorship agreement 

(the Sponsorship Agreement). On 23 September 2008, Macquarie, the Trust and VlSA 

entered into a three and a half year alliance agreement. 

3.4 Under these agreements: 

(a) consumers will continue to be able to purchase food and/or beverage from all 11 6 

outlets at the Ground by using cash; 

(b) for the first 12 months of the Sponsorship Agreement, consumers who have a 

Macquarie credit or debit card (or other card as nominated by Macquarie from time 

to time) will be able to purchase food andlor beverage from certain outlets located 

within the Grounds by use of that card; 

(c) for the following 36 months of the Sponsorship Agreement, consumers who have a 

VlSA card will be able to purchase food andlor beverage from certain outlets 

located within the Grounds by use of that card; and 

(d) for the term of the Sponsorship Agreement, Macquarie will offer contact-less 

payment systems for the purchase of food and/or beverage and will seek to 

develop new and innovative payment acceptance services at the Grounds. 

3.5 In addition to the above arrangements there will be: 

(a) of the 11 6 outlets at the Grounds, approximately 28 outlets through which 

consumers who hold a relevant card under paragraphs 3.4(b) and (c) above (as 

the case may be) will be able to use that card to purchase food andlor beverage; 

and 

(b) approximately 15 "express lanes" through which consumers who hold a relevant 

card under paragraph 3.4(b) will be able to use that card to purchase food and/or 

beverage; and 

(c) from January 2009, approximately 65 electronic terminals within the Grounds, 

including a number of terminals accepting all VlSA cards (subject to Macquarie 
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being able to complete certification and testing by this time) and a number of 

Macquarie-only "contact-less" terminals. By June 2009, approximately 40 

terminals will accept all VlSA cards. In future years additional terminals accepting 

all VlSA cards may be installed at the Grounds, depending on the success of the 

arrangements. 

4. PUBLIC BENEFITS 

4.1 A number of significant public benefits will arise as a result of the notified conduct. 

Benefits to the Trust and vendors 
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maximises the revenue the Trust is capable of obtaining. 

4.3 The importance of maximising revenues is crucial for the Trust because, even though it is 

responsible for the maintenance, operation and improvement of the Grounds, it does not 

receive any funds from the Federal or State Governments (outside of government grants 

for special projects for which it must apply). Further, revenue from ticket sales generally 

goes to hiring organisations in respect of the Grounds rather than the Trust. As a result, 

the notified conduct does not impact on ticket prices because the Trust has no ability to set 

ticket prices in relation to events held at the Grounds (which are determined by the relevant 

hiring organisations). 

4.4 In light of the above, any profit made by the Trust (through initiatives such as fundraising or 

sponsorship arrangements) is reinvested into the operation, maintenance and 

improvement of the Grounds in accordance with the Act. For instance, the Trust has 

contributed to the construction of the new Victor Trumper stand at the SCG using revenues 

obtained from such initiatives. 

4.5 The maximisation of revenues and reinvestment into the Grounds in turn generates the 

following flow-on benefits to the public: 

(a) improved and internationally competitive sporting facilities for use by intra-state, 

and interstate sporting clubs, international sporting teams and associated 

sportspersons; and 

(b) enhanced consumer facilities at the Grounds (including improved viewing areas, 

food and beverage outlets, merchandising outlets and access to other facilities). 
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4.6 The notified conduct will also result in a number of benefits for both the Trust and vendors 

contracted to sell food and/or beverage at outlets within the Grounds. These include: 

(a) increased turnover (contact-less payments are likely to result in an increase in 

spend at outlets); 

(b) reduction in reconciliation and overheads (the notified conduct will reduce the 

handling of cash); and 

(c) more efficient servicing processes by taking customers from slower cash queues 

and serving them and the other customers more quickly as the length of that 

queue is reduced. 

Benefits to consumers/patrons 

4.7 As described above, almost all of the benefits to the Trust and vendors wi/l ultimately result 

in flow-on benefits to consumers and patrons of the Grounds. 

4.8 Further, as stated above, currently consumers can only purchase food and/or beverage 

from outlets within the Grounds by using cash. The notified conduct however will provide 

consumers with an additional choice of payment method for the purchase of food andor 

beverage. 

4.9 The notified conduct will enable: 

(a) Macquarie cardholders to use creditldebit or contact-less payment facilities from 

now until approximately June 2009; and 

(b) VISA cardholders to use creditldebit or contact-less payment facilities from June 

2009 to June 2012, 

for the purchase food and/or beverage from outlets within the Grounds. 

4.10 The Sponsorship Agreement between the Trust and Macquarie also provides for the 

introduction of a number of express lanes at food andlor beverage outlets. This will 

provide consumers not only with more choice as to the payment method available, but an 

option that is quicker, more efficient and more convenient. This is because express 

lanes are reserved for relevant cardholders and avoid the handling of cash in purchasing 

food and/or beverage. This in turn will reduce the time of interaction for the purchase of 

food andlor beverage at outlets within the Grounds. 

4.1 1 The arrangements also provide other significant benefits for consumers, including: 



THE SYDNEY CRICKET AND SPORTS GROUND TRUST AND MACQUARIE BANK LTD 

SUBMISSION TO THE ACCC 

EXCLUSIVE DEALING NOTIFICATION N93527 

(a) minimising the time that consumers may "miss out" on the sporting event as a 

result of having to queue up for the purchase of food and/or beverage; 

(b) providing consumers with a greater degree of security as they will not be required 

to relinquish control of their card at any time (through the contact-less payment 

system); 

(c) providing Macquarie Bank Visa Platinum cardholders with an enhanced rewards 

program including discounts and reward points related to goods and services 

available at the Grounds. This in turn will increase sales of corporate packages for 

the Trust and generate further revenue to be reinvested in the Grounds for the 

benefit of all); and 

(d) the likelihood that if the arrangements are successful, consumers will enjoy the 

benefit of using the same payment acceptance technologies at venues and 

facilities not related to or outside of the Grounds. 

Importance of having exclusive rights 

4.12 Exclusive sponsorship rights at the Grounds are important in relation to the introduction of 

new technologies and innovative payment systems because it will enable Macquarie to 

recoup the expenses incurred in seeking to trial, develop and establish such systems. 

4.1 3 The exclusivity for 12 months also provides Macquarie with a strong economic incentive to 

invest in new technologies and innovative payment systems and seek to apply them in 

other aspects of trade or commerce. For example, pursuant to the Sponsorship 

Agreement, Macquarie may develop other related payment technology including mobile 

and wireless payment systems. The benefits of such systems would be the introduction of 

quicker, more convenient and more efficient payment systems for food and/or beverage for 

consumers. 

4.14 In the long term, the introduction of new payment technologies will foster innovation in the 

growing market for payment services which in turn will offer more convenient and improved 

services to consumers at lower prices. 
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Lack of material public detriments 

4.15 The notified conduct will not resutt in any material detriment to the public or other parties. 

4.16 In relation to consumers, the existing choice to purchase food andlor beverage by way of 

cash will continue. In relation to other financial service providers, most providers had the 

opportunity to compete for exclusive sponsorship rights at the Grounds by responding to 

the Trust's tender. Further, many of these same providers are likely to benefit from the 

notified conduct after the first 12 months of the Sponsorship Agreement. 

NO EFFECT ON COMPETITION 

Impact of notified conduct on competition 

4.17 The notified conduct is unlikely to have any effect on competition in any relevant market. 

There are many actual and potential providers of payments acceptance services and there 

are many opportunities to enter the market - whether through a sporting venue, performing 

arts venue or the grocery or petrol industry. The barriers to entry are negligible. 

4.18 Indeed, it is likely that the notified conduct will increase competitive conduct in a new and 

developing market consisting of innovative products. 

4.19 Within the Grounds alone, the notified conduct is unlikely to have any effect on competition. 

This is because from about June 2009, consumers who have a VISA card will be able to 

use that card (in addition to cash) to purchase food and/or beverage at outlets within the 

Grounds. In this regard, it should be noted that the sponsorship rights over the Grounds 

were put to tender such that most financial and banking service providers had the 

opportunity to compete for those rights at the outset. 

13 October 2008 


