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Trade Practices Act 1974 - subsection 93 (1) 

NOTIFICATION OF EXCLUSIVE DEALING 

To the Australian Competition and Consumer Commission: 

Notice is hereby given, in accordance with subsection 93 (1) of the Trade Practices 
Act 1974, of particulars of conduct or of proposed conduct of a kind referred to 
subsections 47 (2), (3), (4), (5 ) ,  (6), (7), (8) or (9) of that Act in which the person 
giving notice engages or proposes to engage. 

PLEASE FOLLOW DIRECTIONS ON BACK OF THIS FORM 

1. Applicant 

(a) Name of person giving notice: 

(Refer to direction 2) 

N q 3 6 l X  sh ingle Inn Franchising Pty Ltd 

(b) Short description of business carried on by that person: 
(Refer to direction 3) 

The Shingle Inn is a family owned business bakerylcafe. Shingle Inn Franchising Pty 
Ltd, the franchising entity of Shingle Inn, has developed and offers a particular method, 
system and image for the buying, marketing, promotion and retail sale of a range of 
consumable bakery items, drinks, gift items and other bakery style products within 
Shingle Inn bakeries across Australia. 

(c) Address in Australia for service of documents on that person: 

Peter Lynch 
DC Strategy Services Pty Ltd 
Level 5, 530 Collins Street 
MELBOURNE 3000 

2. Notified arrangement 

(a) Description of the goods or services in relation to the supply or acquisition 
of which this notice relates: 

A range of food, drink and other and gift items including without limitation readily 
consumable bakery items and other cafe and bakery style products. 



These products will include without limitation: 

1. bakery style savory products such as pasties, sausage rolls and gourmet pies; 

2. pastry and related products such as croissants, fruit lattices, danishes, doughnuts, 
muffins and cookies; 

3. a selection of cold drinks, different blends of coffees and other hot drink varieties; 

4. freshly pre-made sandwiches or products located in a sandwich bar facility which 
will allow consumers to choose the fillings for their sandwich; 

5. fruit; and 

6. cleaning and catering products. 

(collectively the "Authorised Products") 

(b) Description of the conduct or proposed conduct: 

(Refer to direction 4) 

Shingle Inn Franchising Pty Ltd existing and future Franchisees will be required to 
purchase the abovementioned products from Approved Suppliers. The Approved 
Suppliers are listed in Schedule A of the attached annexure to Form G and which may be 
updated from time to time. 

3. Persons, or classes of persons, affected or likely to be affected by the 
notified conduct 
(a) Class or classes of persons to which the conduct relates: 
(Refer to direction 5) 

All existing and future Shingle Inn Franchising Pty Ltd Franchisees. 

(b) Number of those persons: 
(i) At present time: 

Zero. 

(ii) Estimated within the next year: 
(Refer to direction 6) 

Ten ( 10) 

(c) Where number of persons stated in item 3 (b) (i) is less than 50, their names 
and addresses: 

Not applicable. 



4. Public benefit claims 
(a) Arguments in support of notification: 
(Refer to direction 7) 

Shingle Inn Franchising Pty Ltd considers that the public benefit to be derived from its 
conduct outweighs any public detriment as a result of the following: 

1. consistency of the quality of the bakery products being sold to the public can be 
maintained; 

2. consistency of the service of the bakery products being sold to the public can be 
maintained; 

3. the health and safety of consumers is not compromised; 

4. the products are of a high quality thereby protecting the name and reputation of 
the Shingle Inn brand which is used by its Franchisees; 

5. group purchasing from the Approved Suppliers will enable the provision of the 
bakery products at lower prices to the Franchisees, who can in turn supply those 
bakery products at cheaper prices to the public; 

6. because of the uniformity produced by the Franchisees, Shingle Inn Franchising 
Pty Ltd can promote and advertise the sale of the bakery products and services as 
a group, and avoid running single and independent promotions. 

(b) Facts and evidence relied upon in support of these claims: 

To ensure that the abovementioned arguments are met Shingle Inn Franchising Pty Ltd 
has: 

1.  implemented a franchise system ensuring each Approved Supplier has acquired 
the necessary registration certifications to conduct food manufacturing or food 
supply business (as the case may be); and 

2. insist each Franchisee be compliant with the relevant food, health and safety 
guidelines and legislation that applies to manufacturers or suppliers of food 
products (as the case may be). 

5. Market definition 
Provide a description of the market(s) in which the goods or services described at 2 (a) 
are supplied or acquired and other affected markets including: significant suppliers and 
acquirers; substitutes available for the relevant goods or services; any restriction on the 
supply or acquisition of the relevant goods or services (for example geographic or legal 
restrictions): 
(Refer to direction 8) 

Shingle Inn Franchising Pty Ltd submits that the relevant markets are: 



1. the wholesale and retail markets for the supply of consumable bakery and cafk 
products; and 

2. the wholesale markets for the supply of ingredients which form part of 
consumable bakery and cafe products. 

6. Public detriments 
(a) Detriments to the public resulting or likely to result from the notification, in 
particular the likely effect of the notified conduct on the prices of the goods 
or services described at 2 (a) above and the prices of goods or services in 
other affected markets: 
(Refer to direction 9) 

None. 

(b) Facts and evidence relevant to these detriments: 

Not applicable. 

7. Further information 
(a) Name, postal address and contact telephone details of the person authorised 
to provide additional information in relation to this notification: 

Peter Lynch 
DC Strategy Services Pty Ltd 
Level 5, 530 Collins Street 
MELBOURNE 3000 

Dated Tuesday 30 September 2008 

Signed bylop-tiehalf of the applicant 

Peter James Lynch 
(Full Name) 

DC Strategy Services Pty Ltd 
(Organisation) 

Solicitor 
(Position in Organisation) 

.- - - 
AUST. CO~:.PEilTION & 

CONSUV~S COMMISSION 
P?F[ QOLIYhlE 



DIRECTIONS 

1. In lodging this form, applicants must include all information, including supporting 
evidence that they wish the Commission to take into account in assessing their 
notification. 

Where there is insufficient space on this form to furnish the required information, 
the information is to be shown on separate sheets, numbered consecutively and 
signed by or on behalf of the applicant. 

2. If the notice is given by or on behalf of a corporation, the name of the corporation 
is to be inserted in item 1 (a), not the name of the person signing the notice, and 
the notice is to be signed by a person authorised by the corporation to do so. 

3. Describe that part of the business of the person giving the notice in the course of 
the which the conduct is engaged in. 

4. If particulars of a condition or of a reason of the type referred to in section 47 of the 
Trade Practices Act 1974 have been reduced in whole or in part to writing, a copy of the 
writing is to be provided with the notice. 

5. Describe the business or consumers likely to be affected by the conduct. 

6. State an estimate of the highest number of persons with whom the entity giving the 
notice is likely to deal in the course of engaging in the conduct at any time during the 
next year. 

7. Provide details of those public benefits claimed to result or to be likely to result from 
the proposed conduct including quantification of those benefits where possible. 

8. Provide details of the market(s) likely to be affected by the notified conduct, in 
particular having regard to goods or services that may be substitutes for the good or 
service that is the subject matter of the notification. 

9. Provide details of the detriments to the public which may result from the proposed 
conduct including quantification of those detriments where possible. 



Schedule A 
ANNEXURE 

4pproved suppliers 

3idvest 
'Burleigh Marr 
iistributions) 
Ph: 3823 8777 
Fax : 38992657 

Product 
All kitchen food not supplied by bakery 
Ice Cream 
Individual Pavlovas 
Teas 
Equal 
Marshmallows 
Ginger Beer 
Cranberry Juice 
Toppings 
Malt 
Chux 
Bin Liners 
Metho 
Bleach 
Straws 
Glad wrap 
Foil 
Gloves 
Paper Hand Towels 
Hand Wash Soap 



Boutique Beverages 
Ph: 3846 1204 
FAX: 3846 3956 

Tiros 
Iced Teas 

Ph: 0412 771 693 
Fax: 3397 9386 

Sarina Catering 
Products 

Reward Distribution 
Ph: 1300 666 027 (Carol 
Jenkins ph: 3868 693 1) 

Cream Bulbs 
Cream Guns 
Parts for Cream Guns 

Crockery & Cutlery (To be ordered by your Area 
Manager only) 

Norco Milk 
Ph: 3807 4200 

R & R Poultry 
Ph: 3891 3677 

Full Cream Milk 
Skim Milk 
Cream 
Sour Cream 
Custard 

Chicken Breasts 
Smoked Chicken 

Merlo Coffee 
Ph: 3620 4200 

Coffee Beans 
Ground Decaf 
Sugar Sticks 
Syrups for coffee 
Cleaning Powder 
Coffee Dump 

Lombard The Paper 
People 
Ph: 3290 6066 
Fax: 3290 2099 

Cake Boxes 
Paper Bags 
Grease proof Paper 
Plastic Bags 
Paper Doyleys 
String 
Sticky Tape 
Take - Away Coffee Cups 
Take - Away Carry Trays 
Plastic Take - Away Milkshake Cups 
Plastic Take - Away Containers 
Plastic Cutlery 

Kelly Distributors 
Ph : 371 1 5955 

Children's Fruity Drinks 1 



Ph: 3278 0600 
Fax: 3278 0644 

Grove Fruit Juice 
Ph: 3490 0555 

1 In Fruit 

Cadbury Swheppes 
Ph: 1800 244 054 

All Fruit and Veg 

Coca - Cola Amatil 
Ph: 13 26 53 

Coastal Food 
Distribution 
Ph: 0427 692 949 

Gold Coast Bakeries 
Ph: 3277 45 1 1 

2L Fresh Orange Juice 

Small Fruit Juices 
Mineral Waters 
Soda Water 
Red Bull 
All Soft Drinks excluding coke 

Coke 
Coke Zero 

Turkish Bread 

White, Wholemeal and Multi-Grain Bread 
Rasin Toast 
1 inch White 
Gluten Free Bread 

Horizontal Sliced Bread, White or Wholemeal (For making 
Pinwheel and ribbon Sandwiches for catering orders) 


