
Australian Government 
Department of Health and Ageing 

Mr Scott Gregson 
General Manager 
Adjudication Branch 
Australian Competition and Consumer Commission 
PO Box 1 199 
DlCKSON ACT 2602 

Dear Mr Gregson 

Submission regarding a propoped Alcohol Beverages Advertising (and Packaging) 
Code: Applications for Authorisation A91054 and A91055 

Thank you for your letter of 14 June 2007 to Ms Halton, Secretary, Department of Health and 
Ageing asking for the Department's comments on the above Applications for Authorisation. 
Tlle Department's comments can be found below. 

Context 
The National Alcohol Strategy 2006-2009: Towards Sqfer Drinking Cultures provides the 
strategic framework for alcohol policy in Australia. It was endorsed by the Ministerial 
Council on Drug Strategy (MCDS) in May 2006 and was developed through collaboration 
between Australian governments, non-government and industry partners and the broader 
community. It outlines priority areas for coordinated action to develop drinking cultures that 
support a reduction in alcohol-related harm in Australia. The four identified priority areas of 
the. Strategy are: intoxication; public safety and amenity; health impacts and cultural place 
and availability. 

Under the N a t i o d  Alcohol Seategy, all Australian Governments have undertaken to 
implement monitoring and annual reporting on the advertising and promotion of alcohol. 
This commitment includes ongoing monitoring .by an Intergovernmental Committee on Drugs 
subcommittee, and Australian Government membership of the Alcohol Beverages 
Advertising Code (ABAC) Management Committee. 

Retailer Alert Scheme 
The development of such a Scheme was a recommendation by the NSW Summit on Alcohol 
Abuse 2003, and the NSW Government respdnse to the Summit stated that they would 
continue to work with industry to introduce a scheme to remove offending alcohol products 
from sale. The ongoing development process has been supported by the MCDS. 

The Scheme is seen as one way to address the production andlor sale of alcohol products that 
are named or packaged inappropriately. There is no national scheme for regulating the 
naming and packaging of alcohol products in Australia. Existing arrangements are ad hoc 
and currently include the ability to regulate sucli products only under the Liquor Acts in 
NSW and Victoria. While a voluntary scheme, the proposed initiative would be a way of 
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creating national pressure on retailers to remove non-compliant stock from sale. 

As an example, in 2003 the NSW and Victorian Governments banned a- proposed milk-based 
alcohol beverage known as 'Moo Juice' prior to it going on sale because of the likely appeal 
to underage persons of such a m e  and the nature of the proposed advertising. More 
recently, the Department was advised in May this year that an independent importer was 
attempting to distribute a range of fnrit flavoured vodka drinks in tubes, called Go Vodka, 
and that the Victorian Minister for Consumer Affairs was seeking to ban these product.. 

Applications for Authorisation A91054 and A91055 
The Department supports the applications and the proposed Scheme, as it will fill a 
regulatory gap in relation to inappropriate or offensive alcohol products. 

While there are a few areas where the Scheme could be improved from a health policy 
perspective (outlined below), the Department remains broadly supportive of the application 
and would not seek to delay the application on the basis of these concerns. The Department 
notes that the Scheme l m  in principle support from the Community Alcohol Action Network 
@art of the Australian Drug Foundation) wlich is generally critical of the alcohol industsy. 

The areas wlzere the application could be improved include: 
consideration of a three year (rather than five year) authorisation with continuation 
dependent on the review, given that areview of the Scheme is already proposed for 
three years time; 
Shorter timeframe for removal of stock h m  retailer's shelves - 30 day rather than 60 
day sell down; and 
The revision of grandfather provisions to include existing products of concern. 

Public Benefit versus Effect on Competition 
The Department shares the Applicants' view that the snxd.l effects on competition arising 
from this Scheme are strongly outweighed by the benefit to the public of having 
inappropriately named or packed alcohol products removed from the market. The 
Department a h  a particular concern with risky drinking by young people, and such products 
in the past have seemed designed to appeal to these young drinkers. The proposed limits on 
the naming and packaging of alcohol products seem a minor constraint compared to the 
potential public benefit of preventing young people fiom being targeted by such products. 

The Department would like to be kept informed of the progress of these applications, and I 
would appreciate it if M h e r  correspondence could be directed to me. If you have any 
queries, please contact Alanna Gregory or Rebecca Drew, Alcohol and Indigenous Programs 
Section on (02) 6289 7330. 

Yours Sincerely 

Virginia Hart 
Assistant Secretary 
Drug Strategy Branch 
I,+ July 2007 




