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Support for draft notices proposing to revoke the third line forcing notifications N50197, N50198, N50199 
and N92676 lodged by the Seal-A-Fridge franchisors. 

Public Benefit and Detriment, Competitive Effect and Substantial Lessenina of Competition 

The franchisor claims Bulk or volume discounts for supplies means that the supplies are provided at lower 
prices to the franchisee's, who in turn can supply the finished product at lower prices to the public 

A 5 - 10 percent discount on materials will certainly not help my business and other franchisee's 
businesses to lower prices to our clients as the saving will be very small as already documented 
and eaten up by other rising costs. 

Various discounts from time to time are available from other suppliers throughout the year on 
extrusion and magnets, and this certainly doesn't mean that the saving is passed onto the 
customer. 

We thoroughly believe that that a 5 -10 percent discount will not benefit the consumer in any way. 

The franchisor claims that the extrusion and magnets is of a higher and more consistent quality and the 
public will benefit from this. 

There is no evidence that the product that the franchisor is supplying is of a higher standard than 
the product that is supplied from RBM (Suppliers of seals to whitewoods manufacturers) or 
Austwide. 

From my experience using the franchisors product over the last 12 months is that its quality doesn't 
shine above the other supplier's products available. I believe the commercial extrusion available 
from the franchisor is of a lower quality than extrusion available from the other suppliers, being the 
reason why I don't use it. When welded the corners tear when trying to fit the seal to the door, 
because of the chemical makeup of the material. Material from Austwide and RBM does not have 
this problem. 

We thoroughly believe that there would no benefit to the public. 



The franchisor claims that the control over the source of the supplies will help SAF to ensure prompt and 
consistent delivery to all franchisees. 

I disagree with this, we currently have 3 or more suppliers who can supply the extrusion and 
magnet promptly and consistently as they manufacture their products inhouse. In the event of one 
supplier having stock problems we can source from another. If all franchisee's have to buy product 
from SAF and if SAF runs out of stock due to a container not being delivered from China in time, 
then we will be in financial trouble and possibly lose clients. SAF franchisee's have been told 
previously that certain stock lines were not available. 

The franchisor claims that due to products being standardized, a national SAF warranty program can be 
initiated to provide greater protection to the public. 

Again, there is no evidence that the extrusion and magnet being supplied by the franchisor is of a 
higher standard than any other extrusion or magnet available from other suppliers, so why does 
standardization matter in this case if all products are of the same quality and how would this offer 
greater protection to the public. 

Our businesses are our own, and warranty backup is an important area for us all. 
We currently average about 1.5 warranty calls per month which is a very small percentage in the 
average amount of work that we turn over per month (Approx 200 - 250 bookings). We deal with 
these warranty callouts within 1-3 days depending on location and severity of issue. Our warranty 
customers are very happy with the service we provide. 

Do not believe that such a program will be of any extra benefit to the public on top of the warranty 
service we already provide. 

Public Detriments, Competitive Effect and Substantial Lesseninu of Competition 

We consider that there will be public detriment because of the reduced competition between 
suppliers of the extrusion and magnet to Seal-A-Fridge franchises. We will not be able to purchase 
materials freely to get the best deal from suppliers. 

We doubt that the franchisors will be able to negotiate with Austwide or RBM to enable the 
franchisee's to get product for a reasonable price, because of the relationship between them., This 
will impact on our business and the public because of not being able get the full range of extrusion 
required to do all models of fridges and freezers, the franchisor can only supply limited types of 
extrusion for the more common models, only stock that turns over quick. 

Sometimes if we can't make up a seal for a new fridge on the market, we order it from Austwide 
and receive it within 3 - 5 days, this happens now and then and is very beneficial to us. We believe 
if we lose this service and therefore will lose some of our competitive edge. 

We are also worried about not getting our product delivered in time because of delivery holdups 
with product coming from overseas which will cost our business a huge amount of money as clients 
will go elsewhere. 



Conclusion 

We strongly oppose the third line forcing notifications N50197, N50198, N50199 and N92676 lodged by the 
Seal-A-Fridge franchisors 

We should be able to purchase goods from whoever can give us the the best deal and service and delivery 
backup, 

We don't believe the extrusion and magnet offered is of any better quality than other suppliers products as 
there is no evidence of this. 

Standardization and a National Warranty program we believe will not benefit the public anymore than what is 
already being offered to customers. The standardization of product will not benefit the public as the materials 
is of no better quality that is already offered by other suppliers. 

Yours Sincerely 

Craig and Maria Randell 
Seal-A-Fridge(Perth North) 




