I. FOREWORD

The 1990s saw increased recognition by many industries, in
Australia and overseas, of the need to embrace quality assurance
and accreditation systems, resulting in the significant investment
which many firms put into gaining ISO 9000-series accreditation. It
was inevitable but essential that this trend should involve the
Australian tourism industry.

Continuous improvement and best business practices are critical to
the ongoing success of the Australian tourism industry in meeting
the demands of a constantly changing marketplace.  Such
challenges can best be met through the establishment, maintenance
and enforcement of agreed industry standards.

“The most powerful form of advertising is satisfied customers. It is
therefore important that standards of service delivery be
responsive to consumer demand. As the proportion of inbound
visitors increases, more emphasis will need to be placed on
meeting international best practice standards.

Quality assurance programs and the accreditation of operators will
be essential in helping to raise service standards to acceptable
levels. Accreditation systems should not, however, be administered
by governments but established and operated by the industry,
based on minimum acceptable standards.”

Tourism: Getting it right for the Millennium (industry input to
the development of a national Tourism Action Plan, written by Mr
Jon Hutchison, October 1997, p171.)

Tourism accreditation is a process designed to establish and
continually improve industry standards for conducting tourism
businesses. It aims to assist every tourism business to improve the
way it operates. Thus, accreditation provides consumers and the
industry with an assurance that a tourism operator is committed to
quality business practices and professionalism in all aspects of the
enterprise.

There is no other industry in Australia as diverse as the tourism
industry. Its sectors embrace fransportation (including air, rail,
coach, water), accommodation (whether backpacker hostels or
camping/caravan parks, B&Bs or boutique hotels, to five-star hotel
chains), and attractions and events too numerous to mention.

Several unrelated moves of varying quality had been taken to
address the need for accreditation. It had become obvious that a
national coordinated approach was necessary to gain or regain the
confidence and support of the industry.
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In 1997 the peak industry body Tourism Council Australia (TCA)
convened a meeting of stakeholders in Brisbane to decide on how to
bring together the various accreditation initiatives to form a national
system.

The two main outcomes of that meeting were:

a) To establish a national framework for tourism accreditation using
the identification of a national logo.

b) To establish a national accreditation organisation made up of
representatives of all states and territories to oversee the
preparation of the system and to monitor its operation.

These objectives were achieved working under the umbrella of TCA.
That organisation went into administration in December 2000 and
persons involved in accreditation set up an independent company,
Australian Tourism Accreditation Association Ltd (ATAA), to carry on
the process.
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2. AFRAMEWORK FOR NATIONAL ACCREDITATION

2.1 Introduction

In accordance with the decision of the 1997 Brisbane meeting, TCA
established a National Accreditation Committee, which was
subsequently entitled the Australian Tourism Accreditation Authority
(the ATAA).

It was agreed that the most efficient method to further the
establishment of the national program incorporating the existing
initiatives was to evolve and adopt cross-sectoral minimum
requirements for accreditation. This was called the Australian
Tourism Accreditation Standard (the ‘Standard’).

Although in some states TCA had taken a leading role in
administering accreditation using a broad based model, other states
used existing associations or other parties to develop and administer
their own programs. National associations may administer programs
across state boundaries.

To ensure uniformity of approach and adherence to the Standard, a
framework has been established. This addresses the issue of state
administration of Accreditation Programs together with the
monitoring of the Standard. The Australian Government provided
funds to initiate the implementation of the Standard and the
Framework which became the Australian Tourism Accreditation
System.

“The Government supports the establishment of industry-based
quality assurance and accreditation programs aimed at achieving
international best practice standards of service delivery. In
particular, the Government supports the initiative of Tourism
Council Australia to establish a National Quality Assurance
Accreditation Scheme.”

A Ticket to the 21° Century
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2.2 Key Features

The main features of the national system for tourism accreditation
are:

a) recognised and accountable accreditation authorities at State
and Territory level, as well as a national coordinating
organisation operating with simple, transparent and cost effective
administrative processes;

b) consistency between jurisdictions in the interpretation and
implementation of the accreditation standard, programs,
guidelines and administration;

c) adherence to a national accreditation standard which encourages
more consistent approaches to enable effective, efficient and
sustainable business management and activities;

d) a unified and coordinated approach to promote the significance
of accreditation to industry and consumers, including a nationally
recognised accreditation logo;

e) processes and partnerships to develop and provide resource
materials which assist businesses to achieve accreditation; and

f) authority, ability and independence of Program Managers
capable of delivering, administering and enforcing accreditation
programs to preserve the integrity of accreditation and its
commercial value to participating enterprises.

2.3 Definitions

a) Australian Tourism Accreditation Association Ltd (‘ATAA") is
a company limited by guarantee established for the purpose of
developing a national consistent system of accreditation for the
tourism industry in Australia.

b) Australian Tourism Accreditation Logo (“Logo”) is the
registered symbol that may be used by tourism businesses to
indicate that they have achieved accreditation.

c) Australian Tourism Accreditation Program (“Program”) is a
formulation of requirements and documentation prepared by a
Program Manager to be followed by businesses seeking
accreditation.

d). Australian Tourism Accreditation Program Manager
(“Program Manager”) is a person, company, association or
group of associations licensed by the ATAA to implement an
approved Program.
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e) Australian Tourism Accreditation Standard (“Standard”) is
the set of principles established by the ATAA to apply to all
Programs. It is a checklist of the features found to be essential
for a viable tourism business.

f) Australian Tourism Accreditation System (“Accreditation
System”) is the coordinated operation of approved Programs
throughout Australia by the Australian Tourism Accreditation
Association.

g) Onsite Verification is the process employed by Program
Managers to ensure that tourism businesses continue to operate
within documented and approved programs thereby meeting the
Standard.

3. THE ORGANISATIONATL FRAMEWORK

3.1 The Role of ATAA

The ATAA'’s charter is to provide leadership and coordination in the
development and implementation of accreditation programs for the

- tourism industry within a national framework. It will provide for
continuous increases in industry professionalism and standards, a
quality experience for tourists throughout Australia and deliver clear
business benefits for tourism enterprises.

The ATAA has up to fifteen (15) members including:
¢ a Chairperson appointed by the Directors;

e representatives of each State and Territory Accreditation
Committee (eight (8) in total); and,

e up to seven (7) special appointments to ensure suitable
representation of expertise, experience and industry interests.

ATAA retains the ownership of the Logo and will apply and maintain
a range of processes to ensure the consistency and rigor of the
Standard. These will include the following:

a) encourage the development and implementation of nationally
consistent Accreditation Programs throughout the tourism
industry;

b) evaluate and approve Accreditation Programs with or without
amendment and issue a licence, with or without an annual licence
fee, to approved Program Managers covering the use of the
Logo;
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c) ensure the maintenance and development of the Standard for
mandatory inclusion in all the ATAA approved Accreditation
Programs across Australia;

d) authorise the maintenance and development of mandatory criteria
for the approval of Accreditation Programs with respect to
assessment, administration and enforcement procedures;

e) facilitate the establishment of Accreditation Committees in all
States and Territories of Australia;

f) oversee the activities of the State and Territory Accreditation
Committees to ensure consistent practice and standards;

g) ensure all Program Managers institute and maintain a system
whereby all accredited businesses are subject to an onsite
verification visit at least every three years;

h) establish and maintain a database of tourism businesses that are
accredited pursuant to the Standard and make available on
demand or by way of periodical publication details of accredited
businesses;

i) oversee future development of the national system and provide
leadership in tourism accreditation;

j) market and promote the Logo, in partnership with Government
tourism agencies;

k) encourage marketing initiatives which increase consumer and
industry awareness and understanding of tourism accreditation
conducted by or in partnership with Government tourism agencies
and State/Territory Accreditation Committees;

I) advise and assist in the development of training and education
programs for tourism accreditation;

m) review legal issues and obligations associated with tourism
accreditation;

n) recognise and involve all boards, associations or organisations
operating Accreditation Programs approved under the previous
Tourism Council Australia administration;

o) establish technical committees to make recommendations for the
improvement of the Accreditation Program, Standards and their
implementation.
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3.2 The Role of the Technical Advisory Committee

An advisory committee has been established to support the
operation of the ATAA in respect to technical aspects of
accreditation.

Committee membership is limited to six (6) persons with experience
in the development and administration of accreditation standards
and programs. Members are appointed directly by the Chairperson
of ATAA, who shall be an ex-officio member of the Committee.

The Committee has been established to:

a) examine and make recommendation to ATAA on the approval of
all tourism accreditation programs;

b) make recommendations to ATAA for the continuous improvement
of the Standard, administrative process and procedures; and

c) research, report and provide technical advice to the ATAA as
required on all matters relating to accreditation.

d) provide a forum for the exchange of experiences in the operation
of Programs so as to ensure the highest degree of uniformity
possible, given the inherent differences that exist.

3.3 The Role of State/Territory Tourism Accreditation Committees

Each State and Territory will establish an Accreditation Committee
comprised of appropriate representatives of the Industry. Members
should have a wide spread of sector involvement and a commitment
to the improvement of industry standards.

Responsibilities of these Committees include:

a) raise consumer and industry awareness of the benefits of
accreditation  through  cooperative  arrangements  with
State/Territory tourism agencies and associations in partnership
with national marketing programs initiated by ATAA.

b) make recommendations to ATAA regarding accreditation support
programs, training, system development, and enhancing the
marketing value of accreditation for tourism enterprises.

¢) maintain close relationship with State or Territory governments to
achieve identifiable advantages for accredited businesses in
government programs.

d) receive applications from prospective bodies or persons for
appointment as Program Managers, ensuring that proposed
programs adequately meet the requirements for licensing by
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ATAA and refer such programs to the Technical Advisory
Committee for appraisal.

e) receive bi-monthly reports from Program Managers detailing
progress made in the implementation of the particular
accreditation program.

f) collate and on forward full details of businesses which have
achieved accreditation, to allow the ATAA to maintain an
accurate database. Such reporting to include details of
businesses which have not renewed or have had accreditation
cancelled.

g) monitor the operation of the System and make suggestions and
recommendations to the ATAA with a view to making
improvements to the operation.

h) liaise with the ATAA to provide advice to businesses with
operations in more than one jurisdiction, with the aim of removing
the need for the enterprise to deal with multiple agencies.

3.4 Australian Tourism Accreditation Program Managers

Program Managers may be industry bodies or associations either
individually or in consortia or may be individual persons or
companies.

Program Managers will have prepared or commissioned the
preparation of an Accreditation Program which will have been
submitted to and approved by the ATAA.

The approval of the Program by the ATAA shall result in a licence
being issued to the Program Manager to implement that Program,
collect fees and approve the use of the Logo by accredited
operators.

When submitting an Accreditation Program for endorsement by the
ATAA the Program Manager must:

a) ensure that the Program requires businesses to clearly meet all
aspects of the Standard;

b) provide a statement of requirements for accreditation as well as
the method by which an applicant's submission for accreditation
is assessed;

c) provide a simple statement of principles upon which the Program
is based;

d) provide a full copy of any associated documentation;
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e)

f)

9)

h)

)

k)

provide full detail of fees to be charged for accreditation including
any discounts or concessions. These details are to cover the life
of the Program so as to facilitate the application of the license
agreement with ATAA;

demonstrate that the program and its management is open to
public scrutiny at all points of the accreditation process including
the assessment and renewal process;

identify adequate support for businesses relating to industry
information and professional development programs, ie. include a
description of how the Program is to be supported including any
resources which can be provided to the business by the Program
Manager to achieve and maintain accreditation, eg. resource
materials, professional development programs, staff training etc;

require that the applicant acknowledge that accreditation is
issued on an annual basis and that upon renewal, the applicant
be able to demonstrate to the Program Manager continued
compliance and improvement against the business principles and
standards;

require the applicant to provide an annual statutory declaration of
compliance and commitment to the business principles and
standards contained within the Program;

outline a procedure whereby persons suitably qualified and
knowledgeable in all aspects of the program will carry out on site
verifications of all accredited businesses at least every three
years after the initial accreditation.

incorporate an appropriate complaints management process with
documented procedures for dealing with advice received from
consumers that allege unsatisfactory performance by accredited
businesses.

incorporate into the complaints management process an appeal
provision in favour of the business in respect to action taken by
the Program Manager;

m) acknowledge that the ATAA retain the right to recover use of the

Logo from the Program Manager or directly from an individual
business entity and that this is clearly identified within the
Program.

Australian Tourism Accreditation System 10



3.5 Onsite Verification

Following receipt of initial accreditation all businesses must be
subject to onsite verification at least every three years. In arranging
for such to be carried out the Program Manager shall ensure that:

a) notice is given of intention to carry out an onsite verification and
that this is arranged for a mutually convenient time;

b) persons carrying out onsite verificatons do so in a non-
threatening courteous, and value adding manner. The purpose,
nature and outcomes of the audit are to be explained in advance;

C) persons carrying out onsite verifications are well trained in all
aspects of the relevant program and have the manner and skills
to carry out the task effectively and with minimum interference to
the business;

d) any subcontractors appointed to effect onsite verifications shall
have all the attributes of an employee employed in the task;

e) all on site verification details are treated as confidential and not
discussed to a third party without the authority of the accredited
tourism business.
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3.5 Australian Tourism Accreditation System Flowchart
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4. THE OPERATIONAL FRAMEWORK

A tourism business can become accredited by making application to a licensed
Program Manager and preparing the documentation necessary to show that the
business meets all requirements of the Standard.

Businesses making application can expect to receive advice and assistance
from the Program Manager to achieve accreditation status

It is a commitment of businesses that having gained accreditation, they
continue to maintain the Standard and continue to strive for excellence in their
operation.

4.1 The Australian Tourism Accreditation Standard

The Standard has been approved by ATAA and is applicable to all sectors of
the industry in all States and Territories. The Standard describes the essential
features required of a tourism business to achieve accreditation. Compliance
with the Standard requires evidence of suitability for accreditation based on the
degree of sound business practices appropriate to the size and nature of the
business.

The Standard is clearly defined with principal components and specific
descriptive elements. These principles will be verified through a verification
audit process that will seek evidence of specific elements. Satisfactory
verification confirms compliance with the Standard and hence achievement of
accreditation for the tourism business.

All Accreditation Programs seeking to be licensed by the ATAA, will require
participating businesses to provide evidence of the following:

Australian Tourism Accreditation System 13



) wajsAg Uolje}IPaIodyY WISLINO ] uelelisny

‘Bulurel) $HO 0 8ouspiAg

*SpJogel [auuos.ad Jo asuapiAg

‘paje|dwod yuswdojaaap jeuoissajoud

pue ‘Bulutes) ‘aoiates JawoIsNo ‘uogonpul Joj seanpaoosd pajuawnoop pue ‘wesbosd Bujuiel) psuueld e Jo souspIAg
‘Bupeisos Yejs Jo aouapiag

‘saqqisucdsay pue sejos ‘suoldLoasap qol ‘peys uojesuebio peuawnoop JO S0USPIAY

‘Rgjes pue yijesy [euoilednooo aInNsua 0} SAINPatly

SpJ0o8s jauuosiad JO aueuB IR

(sanneniul Juswdojaaap jeuoissagoud Bujobuo pue Buiuies aones
Jawojsno ‘weiboud uononpuy ue Buipnjou)) yeys 1o weibosd Buuies)
Buueisos yeig

{senmqisuodsas

pue sajos ‘weyo uopes|uebio ‘suopdussap qof Buipniour) wewpnioas yes

140} saunpasoud pue Adjjod

Jusweobeury

824n0sey ueWny

19bpng pue ueid uogoe ‘saifejeng pue saaloalqo Guipnious ueid Joj eyeldua) oiseq SPINGId
‘YoJessal J9W0ISNofjaxew JO aouapiAl

‘saibajens Suipoddns pue sanpoalqo PejUSWINIOP JO 8USPIAT

‘Aipeauq Auedwo?) pue JUBLWUoIAUS

‘aA0qe 8y} Hoddns o) uejd uonoe pue Jabpng
ueyd Bupaspep

Buuomsod aannedwod pue youeasal Joxen
$8AN3IGO JO JUBWIBIEIS PUBR MBIAIBAD

Bujuuelq sseuisng

‘suopredwio) ‘ssewolsny :jo sbuipeay Aay ey ‘wnwiuiw e se ‘ajesodiodu) pue sishjeue | OMS e a18jdwod o} sueaddy obie) sopes/1onpoId PUB LK QHM“”,““.HM”M . oibajens
'8$8UISNg J1ey) Jo uonduassp (Spiom Og) Jeuq e apinoid o) siueoiddy
:siqeandde se ‘Bupesodiooul sueyd ssauisnq sojpue aiBajesss 'sjeiodio)
*S3II9/AINPUOD JO SOPOD JUEASIS YIim aoueldwor)
(e1qeondde j1) asuendwos Aiejes poo4 :
*SISIX8 J1 JI ‘8p07) |BICIDSS IO JINPUOY) JO SPOY) [RUOHEU 8Y) Ym adueldwod uo yo-ubig Aupqey oygnd 10y 4902
‘aoueydwod Ajajes pooj Jo aoUapIAg wnwiuiw uol|w ¢ Buipnjous ‘ssauisnq ayy o} ejeudaidde aosueinsy| ’
‘sojep Audxe pue anss) ‘siaquinu Aijod ‘seunsu) Buipnjou; abesanod asueInsut jo sjejep euad Buys) ajge | syuuad pue s8ouaoi :
‘sajep Jaquinp sseuisng ueyensny soueydwo) 1ebay

Andxa pue anssi ‘fuoyine Buinss) ‘sisquinu yuuad ‘aouady Buipnioul soueldusod Aloeinbal jo siejep Jusuiuad Bupsy siqe )

uopelodiooul §o ajeoyiHasuonenstbal ssauisng

seutepIng uonejasdsalu| jesauas

sjuswe|3

juswannbay

14!




Gl waysAg uolJe}IpalITY WSLINO] ueljel}sny

‘paJayo 1onpaud ay) Jo uoneuasaldal an) e ale swieo pue sabew ‘jessleljoo ‘BuiSieApE ey} eoueping
‘sainpasoud Bulpuey spureidwod psawnoog

"P8I08){09 S1 ¥0BqPS8) JBY] 80USPIA]

“SUOH)PUOD PUB SULIS) PSJUSUNIOP JO 83UBPIAT

‘Bupextew pue Buisiuaape up ypn ),

Buiipuey sjujejdwos

uodn pajoe pue PaJOU SJB SMBIA JAWIOISNI AINSUS O} SWS|UBYISLY
ybnouy-mo|jo} pue HOBQPSa) JELLIOISND JO UOHENIEAD DIPOLIDd
SUoNE||9oueD

pue sBui0oq Jojy SUOHIPUCS pue SuLB) pasioljgnd pue sjqelnbs ‘uey
(Bupemsue suoydeje) ‘6-a) pasaaisp

oq jim Aljenb aoiniesponpoud pasiusoud 8y} moy 1oy SeJnpastld

*80IAISS JOWOISND JO seaue (je Woddns o) saunpeooud pajuswnoog ELIINES 9jAIBS J3WOISNY

‘Hels j|e O} papinasd SpJBPUE)S 92IAIBS PUB AIBAIIDP 90IAIES O} PAJE|a) UONBJUSWNIOP JO Bouapng 18wosnd Ajjenb jo A1aAllop 40 JONPUOD JO BPOD BigR|IRAR ‘PBILY

*(saunpaocoud ssejes pue sbeiols

‘Buiseyaund ‘susyddns pausyeud Buipniou) obesojs pue Buiseyaung suogessdg puy

(uogeuawnoop piodal pue Bupjueq) sessaooud Juswebeuew |eoueuI4 ’
:Buipnjoul uopensjuiupy

‘pamoj|o; Buleq ase sainpasosd jey) sduapirs pue pajs) sjuswsaia |je Buipnduy [enuew suolessdossainpasosd e Jo aouepiag ‘suofjeledo pue uonessiulwpe Aep-oj-Aep 10} SauNpasoid JUBSISUCO ‘punog
"(s9po?) 101088 a0 J0 WriBald UoReNpalssy juswebeuey
WISLNOJ003 |BUOHIEN ‘@010RId B|qRUIeISNS JO 3poD) YD1 "B'a) uonoajoid [eyudwuodiaug

‘apog
JueABIaL DY) UO YHo-UBis pue ‘AjJjiqeuteIsns [eJUBWUCIIAUS J0j Sanpaoold jo uoyesiidde pue Bujuueld PSjUSWINOOP JO BOUSPIAT

JeJUSUIUCIIAUS B|qeulelSNS 10j S3oNdesd pue Aoijod pajuawnooq

seujjepIng uonejeidialu| feiouas)

sjuaWR|z

juswannbey

¢l




ol WwajsAS UOIJePaINdY WSLINO] UBlRlISNY

-abeubis pue podsuen ‘sBuipjing ‘uawdinba Joj sainpasoid Bujues]s pue BoUBUSUIEL PEILBLINIOP JO BOUSPIAT

‘abeubis pue podsues)
‘sBuipjing quawdinba jo weaweoeidas pue Jjeda ‘Buidiaies ‘uonsedsu

‘Bujues|o Joj S9INPAYIS PUB SPIODA) ‘SaINpadold pajuawnIog

asueusURW

"SIQWOISND puE JJejs 0} 81qISSadoe pue pajuswnaop sainpasold uonendeas pue Asusbiawg
‘pamoyjo} Bulaq ase sainpasoid ey asuapire
pue 0joas Ansnpui ay) 0} jueadjas sainpasoud pue saiijod Bunesodiodsur ueld swabeuew YSU PRIUBLINIOP JO SOUSPIAT

‘sapinb ainpedsad uonenseas pue Asuabiews pade|dsip Apusuiwold
saeAojdwa [je Aq umouy saunpesald Ajajes 8oe|HUoA

so|qeysuad jo Apenogied

uawdinba pue juejd ‘spoob jo abeiols ajes jo aoueusIRY

) ([e1Bojoiq pue jeolwayo

‘reaisAyd) aoejdyiom ay) ul sanpasosd Juswasbeuew piezey umouy
asodind oy 1, pue

ojes ase pooy pue Juawdnbe ‘sjonpoud aiNSUS Jey) S|QIIU0D [ewBU|
:9pR|oUl O} ‘'SBUNOSal |BUCHBULIOJU! 10/pUe |BoISAYd ‘Uewiny

0] Skt JO pooyyayt ay) asiwiuiw 0} buuueld pue seinpesald ‘sapl0d

Juawobeuey ¥s1y

sauljapIng uojjejaidiaju| {eieusn)

sjuswely

jJuewaiinbay

91




17

The above core principles and guidelines of the Standard are the elements
to be audited, and upon which the recognition of business entities will rely,
regardless of the particular Program.

The use of the ATAA Logo will identify to the consuming public those
businesses that have successfully achieved the Standard.

4.2 Australian Tourism Accreditation Programs

Programs offer a pathway through which the ATAA seeks to encourage the
development and maintenance of effective, efficient and sustainable
business practices.

It is integral to Programs that they expect accredited businesses to develop
and maintain a strong commitment to service excellence seeking at all times
to exceed the expectations of the consumer.

Programs fall into two categories, both of which require applicant businesses
to conform to the Standard set by the ATAA.

Sectoral Programs would normally be initiated by an industry association
and be specifically directed to businesses covered by that sector of the
industry. In addition to the requirements of the Standard such a Program
would include the provision of facilities and standards peculiar to that sector.
An early example of a Sectoral Program has been prepared by Caravan
Industry Australia and approved by the ATAA. Sectoral Programs would
usually have a national focus.

Generic Programs whilst containing the requirements of the Standard are
not directed to any specific sector of the industry. It would be expected that
where appropriate compliance with any industry regulations or requirements
would be covered as part of the Standard. The State/Territory Programs
are Generic Programs, which have the ability to have sector specific
requirements added.

If a proposed Program fails, initially, to meet the requirements of the ATAA,
then the ATAA or State/Territory Accreditation Committee will provide the
necessary guidance and negotiate a specified time frame within which the
Program Manager must aim to comply with the Standard.

4.3 Licensing

4.3 Australian Tourism Adccreditation Licence Agreement

The Australian Tourism Accreditation Licence Agreement is a signed contract
between the ATAA and the Program Manager (the business entity) which
finalises the endorsement of a Tourism Accreditation Program that has met
the Australian Tourism Accreditation Standard and can operate within the
Australian Tourism Accreditation System.
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4.

3.2 The Australian Tourism Accreditation Logo

.
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The ATAA has registered a logo in the following format showing a yellow tick
on a green background. The Logo shall contain the words “Accredited
Tourism Business” and “Australia”.

Program Managers Ilicensed by the ATAA, are authorised to grant the use of
the Logo to businesses achieving accreditation status.

The ATAA and its State and Territory Accreditation Committees will promote
the Logo as a symbol of the commitment by accredited businesses to the
pursuit of quality and excellence.

3.3 The Australian Tourism Accreditation Certificaid

Program Managers are to issue the approved ATAA accreditation certificate
to tourism operators when they have satisfactorily passed the requirements
of the Standard. Artwork/masters for this certificate are available from the
ATAA and State/Territory Accreditation Committees.

. FURTHER INFORMATION

For further information contact:

Sally Hollis
Executive Officer
Australian Tourism Accreditation Association Ltd

Telephone: (08) 9472 0000
Facsimile: (08) 9472 0111
Email: accreditation@tourismcouncilwa.com.au
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Message Page 1 of 1

Moore, Bede

From: Aherne, Louisa - ATC

Sent: Tuesday, 24 February 2004 11:35 AM
To: Moore, Bede; Richardson, Neil

Cc: O'Neill, Stephen - ATC

Subject: RE: ACCC Submission

Dear Bede and Neil

This is to acknowledge that the Australian Tourist Commission agrees to be a party to the submission to the
ACCC for preferential/exclusive treatment of accredited businesses, coordlnated by the Department of
Industry, Tourism and Resources.

| would note, however, there is no reference in the submission to Tourism Australia and the implications for
involvement in this submission. While the ATC is currently involved in this submission, how will the ACCC
outcome/ruling impact on the new Tourism Australia, given that it's not strictly Tourism Australia taking part in
the submission? | would suggest that some thought is given to this.

Regards

Louisa

05/03/04



Moore, Bede

From: : paul.albone@tourism.vic.gov.au

Sent: Tuesday, 24 February 2004 3:32 PM

To: Moore, Bede

Cc: stuart.toplis@tourism.vic.gov.au; angela.drayton@tourism.vic.gov.au
Subject: RE: ACCC Submission

Hi Bede

Tourism Victoria wishes to be a party to the ACCC application regarding
accreditation being coordinated by ITR

Regards

Paul Albone

Manager Industry Development
Tel (03) 9653 9752

Fax (03) 9653 9728

Mob 0413 270 405



Moore, Bede

From: Spurr, Bill (SATC) [Spurr.Bill@saugov.sa.gov.au]

Sent: Wednesday, 25 February 2004 11:02 AM

To: Moore, Bede

Subject: Submission to the ACCC - Preferential/Exclusive Treatment of Accredited Businesses

To Bede Moore,

Confirming that the South Australian Tourism Commission endorses the ACCC
submission.

W T (Bill) Spurr

Chief Executive

South Australian Tourism Commission
Level 6, 50 Grenfell Street

ADELAIDE SA 5000

* Phone 61-8-8463-4501 * Fax 61-8-8463-4530
* E-mail spurr.bill@saugov.sa.gov.au
visit www.southaustralia.com

The information on this e-mail may be confidential and/or legally
privileged. It is intended solely for the addressee. Access to this e-mail
by anyone else is unauthorised. If you are not the intended recipient, any
disclosure, copying, distribution or any action taken or omitted to be taken
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Moore, Bede

From: David Etherton [DEtherton@tourism.wa.gov.au]
Sent: Saturday, 21 February 2004 3:14 PM

To: Moore, Bede

Cc: Bob Johnson

Subject: RE: ACCC Submission

Good afternoon Bede, I amn not sure Bob Johnson got to this yesterday, please be advsied that the WATC confirms
that it agrees to be a party to this application coordinated by the Department of Industry, Tourism and Resources.
Kind regards

David Etherton

Director Industry Development
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Moore, Bede

From: Slater, Nick [nick.slater@act.gov.au]
Sent: Friday, 20 February 2004 3:52 PM
To: Moore, Bede

Subject: RE: ACCC Submission

Bede

Australian Capital Tourism Corporation agrees to be a party to the application for preferential/exclusive
treatment of accredited businesses coordinated by the department of Industry, Tourism and Resources.

Regards

Nick

Nick Slater

Product & industry Development Manager %4

Phone: 02 6205 0467 ¢

Mobile: 0418 447 889

Fax: 0262050496 Lo

E-mail:  nick.slater@act.gov.au CANBERRA
Web: www.visitcanberra.com.au AUSTHALIAN CAPITAL TOURLSM

This e-mail together with any attachments may be confidential or privileged. If you are not the intended recipient please contact
Australian Capital Tourism and delete all copies. You are not permitted to copy, disclose or use the content in any way. Check
attachments for viruses before opening. Thank you.

05/03/04



Moore, Bede

From: Claire.George@nt.gov.au

Sent: Friday, 20 February 2004 12:38 PM
To: Moore, Bede

Subject: RE: ACCC Submission

Hi Bede,

The Northern Territory Tourist Commission agrees to be a party to this
application coordinated by the Department of Industry, Tourism and Resources.

Claire George

Manager, Strategic Development

Northern Territory Tourist Commission
Phone: +61 8 8999 3812

Fax: +61 8 8999 3908

Email: claire.george@nt.gov.au

www.nttc.com.au www.ntholidays.com

The information contained in this message and any attachments may be
confidential information and may be subject to legal privilege, public interest

or legal profession privilege. If you are not the intended recipient, any use,
disclosure or copying of this message or any attachments is unauthorised. If you
have received this document in error, please advise the sender.

No representation or warranty is given that attached files are free from viruses
or other defects. The recipient assumes all responsibility for any loss or

damage resulting directly or indirectly from the use of any attached files.
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Moore, Bede

From: Rowan.Sproule@tourism.tas.gov.au
Sent: Friday, 20 February 2004 2:05 PM
To: Moore, Bede

Subject: RE: ACCC Submission

Dear Bede,

Please note that Tourism Tasmania as the Tasmanian Government tourism agency agrees to be a party to
the to the ACCC application on tourism accreditation being coordinated by the Department of Industry,
Tourism and Resources.

Rowan Sproule

Director Infrastructure and Research
for the Chief Executive

Tourism Tasmania

GPO Box 399

Hobart, Tasmania 7001

Phone 0362308101

Mobile 0418393687

Fax 03 62308353

05/03/04



