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9. Please describe openshop’s experience and observations more generally about trying to source 
suppliers, including:  

o the typical lead time from identifying a potential supplier to their product appearing on TV  

o openshop’s success rate in choosing suppliers – that is, what proportion of suppliers chosen 
by openshop go on to have a regular slot versus those that do not 

o any instances of suppliers first appearing on openshop, then switching to TVSN 

o any instances of potential suppliers approaching openshop, rather than openshop approach 
them 

o the proportion of openshop suppliers:  

 within each product category  

 who have experience in other TV shopping fora (for example, infomercials, or 
overseas home shopping channels) 

 who were new to selling via the TV shopping medium, and  

 who are new to the retail market entirely. 

 
I have also attached openshop’s response to our other questions for your reference. The public version of 
this response is available on our public register.  
 
Please let me know if you have any questions.  
 
Kind regards  
Miriam  
 
 
Miriam Kolacz  

Senior Analyst | Competition Exemptions* | Mergers, Exemptions and Digital   
Australian Competition & Consumer Commission 
Level 4 | 271 Spring Street, Melbourne 3000  
T: + 61 3 9658 6476 | www.accc.gov.au 
 

*As of October 2020, the ACCC’s Adjudication Branch has changed its name to Competition Exemptions Branch 
(exemptions@accc.gov.au), but our role is the same; we assess applications for authorisation, notifications, class exemptions, 
certification trade marks, and export agreements. 
 

The ACCC acknowledges the traditional owners and custodians of Country throughout 
Australia and recognises their continuing connection to the land, sea and community. We pay 
our respects to them and their cultures; and to their Elders past, present and future. 
 


















