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This submission to the Digital Platforms Inquiry is a case study analysis of The Advertiser’s 

coverage of the recent South Australian election. The Advertiser is owned by News Ltd and is 

South Australia’s only major metropolitan newspaper.

This analysis relates to terms of reference topic ii: ‘the impact of platform service providers on 

the level of choice and quality of news and journalistic content to consumers’. 

The voting public rely on balanced and objective coverage of political news in order to 

make an informed decision when voting in elections. This analysis shows that The Advertiser is 

not providing this balanced and objective coverage of Labor election policy 

announcements, which means voters don’t have all the information they need to make a 

reasonable judgement about the alternative policies they are voting for.

This analysis is of The Advertiser’s print and digital political news coverage from January 31 to 

March 17 2018 and is an indicative case study of News Ltd newspapers (print and digital) 

treatment of Labor policies more generally. 

Submission to Digital Platforms Inquiry



The Advertiser’s SA election coverage

During the recent South 
Australian election, The 

Advertiser paid little 
attention to election 

announcements by the 
Labor government.

Traditional newspaper 
content is mirrored in The 
Advertiser’s digital news 

website and social 
media platforms for 

AdelaideNow.com.au

http://www.adelaidenow.com.au/


Major Election Announcements by Labor

 Renewable energy Virtual Power Plant consisting of solar panels for 50,000 low-income households

 The removal of seven level crossings

 Extending the tramline to the Norwood in the eastern suburbs

 The success of job creation policies to bring multinational companies to SA to which Labor 
attributes 9,000 new high skilled jobs, such as 500 new jobs at Technicolour

 Access to a superfast NBN for Adelaide households and businesses

 An interest-free loan scheme to help give first home-buyers access to a 25% deposit,

 Labour laws protecting workers’ from unsafe workplaces and exploitation

 Investment in 600 new housing trust homes

 Waiving stamp duty and registration for 5 years for electric vehicles

 Laptops for high school students

 Free meningococcal vaccinations for all babies. 



Note: these article numbers are not discrete - one article listed all policies. These mentions also include letters 
to the editor. It is also noteworthy that the policies were often mentioned in negative coverage, particularly in 

letters to the editor. Source: Proquest Australia & New Zealand Newsstream
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Articles mentioning Labor policy

All these major announcements were mentioned in eight or less articles in The Advertiser during 

the election.

http://www.adelaidenow.com.au/news/sa-election-2018/sa-election-2018-list-of-major-policies-and-projects-announced-by-labor-liberal-and-sa-best/news-story/596b437f898f714a50b91aedb374d5e3


The Oakden ‘Scandal’

The Oakden aged-care 

facility ‘scandal’ was the 

number one Labor related 

election story, with 71 articles 

mentioning, or solely about 

the scandal, including 5 front 

page articles.



This graph shows the stark imbalance between 

Labor policy coverage, and the Oakden ‘scandal’
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Comparing Oakden coverage to Labor policy coverage



Positive story about Labor tucked away

 This positive story about a Labor policy, 

reporting the Tesla battery had reduced South 

Australian power bills by $37 million in just 3 

months, was tucked away on page 17 of the 

printed newspaper, with similarly scant 

coverage on the online edition.



Democracy is the loser

South Australian 
voters have a right 

to know what 
policies each party 

is promising to 
implement before 

they go into a 
polling booth.

When The 
Advertiser doesn’t 

give the Labor Party 
the opportunity to 
put their electoral 

case forward, 
democracy is the 

loser.



Example front pages showing negative 
Labor coverage



According to the terms of reference for the Digital Platforms Inquiry, submissions were invited 

on the topic of ‘the impact of platform service providers on the level of choice and quality of 

news and journalistic content to consumers’. This submission relates specifically to the limited 

amount of choice the South Australians have in political news sources, and the quality and 

objective standard of that limited news source. 

As this analysis shows, South Australian voters who rely on their political news from The 

Advertiser would have had to scour the paper every single day to find news of Labor policy 

announcements. The information that was useful to them in the election booth just wasn’t 

provided, and there is no other major metropolitan newspaper in the state to fill this void.

Victoria Fielding

PhD Candidate in Political Communication and Media at the University of South Australia

Conclusion




