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In the last 6 months1

$4 million
reported small business scam losses

2 administrative resolutions and 3 court 
outcomes obtained on matters a�ecting 
small business and franchising1

18 mail outs through our Small Business, 
Franchising and Oil Information Networks

894,842
page views of our small business resources 

 

1 The ACCC obtained court-enforceable undertakings from Back In Motion Physiotherapy Pty Ltd and the director of electronics retailer Get Gizmo. 
The ACCC obtained court outcomes in proceedings against HealthEngine Pty Ltd, online tasking platform Service Seeking Pty Ltd and Kogan 
Australia Pty Ltd. The ACCC has lodged appeals against the Federal Court’s decision to dismiss its case against Employsure and the first instance 
decision of the Federal Court in relation to Quantum Housing Group.

2 ACCC data of contacts where business size and age was stated (excludes scam reports). 

A profile of the typical business contacting 
the ACCC2

Around one-third (32%) are 
established businesses that 
have operated for 10+ years

Most commonly reported
misleading or deceptive conduct

(22% of contacts)

More than two-thirds 
are micro-sized 
businesses with 

0–4 sta�
(70% of contacts)

Coming up this year

	� The Franchising Code will be amended.

	� The Australian Government is progressing work to strengthen existing unfair contract term protections in the 
Australian Consumer Law (ACL).

Small Business Survey

Tell us what you think about our Small Business in Focus reports by completing a short survey. We are always looking 
for ways to improve the way we communicate with small business and your feedback can help us to do this. The survey 
should take between 5 and 7 minutes to complete.

https://www.accc.gov.au/media-release/back-in-motion-physiotherapy-to-remove-alleged-unfair-contract-terms-for-franchisees
https://www.accc.gov.au/media-release/get-gizmo-to-refund-customers-charged-during-cooling-off-period
https://www.accc.gov.au/media-release/healthengine-to-pay-29-million-for-misleading-reviews-and-patient-referrals
https://www.accc.gov.au/media-release/service-seeking-to-pay-penalty-for-misleading-online-%E2%80%98customer%E2%80%99-reviews
https://www.accc.gov.au/media-release/kogan-to-pay-350000-for-misleading-tax-time-promotion
https://www.accc.gov.au/media-release/kogan-to-pay-350000-for-misleading-tax-time-promotion
https://www.accc.gov.au/media-release/accc-appeals-court%E2%80%99s-decision-on-employsure-google-ads
https://www.accc.gov.au/media-release/quantum-housing-decision-appealed-over-unconscionable-conduct
https://consultation.accc.gov.au/consumer-small-business/small-business-in-focus-report-evaluation/


Who’s contacting us3

Contact type Small business Franchising Agriculture

Jan–Jun 2020 Jul–Dec 2020 Jan–Jun 2020 Jul–Dec 2020 Jan–Jun 2020 Jul–Dec 2020

Reports 2,058 1,975 166 137 112 34

Enquiries 1,124 1,459 48 27 40 8

Total 3,182 3,434 214 164 152 42

Reports by key issue4

Issues Small business Franchising Agriculture

Jan–Jun 2020 Jul–Dec 2020 Jan–Jun 2020 Jul–Dec 2020 Jan–Jun 2020 Jul–Dec 2020

Consumer law related issues

Misleading conduct/false 
representations

708 781 24 24 5 9

Consumer guarantees 351 311 0 0 3 4

Product safety 11 12 0 0 0 2

Unconscionable conduct 35 18 15 6 0 2

Wrongly accepting payment 164 172 1 1 0 0

Unsolicited goods and services 10 18 1 0 0 1

Unfair contract terms 178 135 4 5 0 3

Other Australian Consumer Law 
(ACL) issues

47 38 1 0 0 0

Competition related issues

Misuse of market power 60 55 0 1 3 3

Exclusive dealing 22 36 0 3 3 1

Other competition issues 24 44 0 1 4 1

Franchising Code related issues

Inadequate disclosure - - 18 11 - -

Not acting in good faith - - 71 56 - -

Improper termination of 
agreement

- - 2 5 - -

3 Refers to contacts received from various sources, disaggregated by reports (of potential misconduct) and enquiries. Further investigations 
of these reports may not reveal a legislative breach. Care should be taken when drawing any conclusions from this data and when making 
comparisons with other ACCC data, as records may be modified after this time period resulting in differences over time. Small business, 
Franchising and Agriculture contacts are separate datasets, which are not a subset of each other.

 Contacts include those from small businesses reporting COVID-19-related issues and requesting information about their obligations to 
consumers during the COVID-19 pandemic. The ACCC began receiving contacts regarding COVID-19 in March 2020.

4  Some reports are categorised as having more than one issue. Excludes reports not within the remit of the ACCC. 



Impact of COVID-19
On 25 November we published a report on the 
impact of COVID-19 on consumers and fair trading. 
COVID-19-related consumer reports made up the 
majority of the 109,446 complaints the ACCC received 
in the first 10 months of 2020. Common misconduct 
that we received complaints about included businesses 
misleading consumers about their right to a refund, or 
deducting cancellation fees from refunds when there is no 
contractual basis to do so.

The report also details the activities conducted by the 
ACCC to assist consumers and businesses to deal with the 
immediate impacts of the pandemic. It provides insights 
into the work being undertaken to address the long-term 
effects of COVID-19.

Enforcing the law
In our 2020 Compliance and Enforcement Priorities, 
and revised priorities for 2020, we continued to assist 
small businesses to receive the protections under the 
Competition and Consumer Act 2010 (CCA). The ACCC 
has also taken some enforcement action that serves 
as a useful reminder for small businesses about certain 
practices where they should take care to avoid breaching 
the CCA.

In the last 6 months ACCC enforcement action has 
resulted in:

	� the Federal Court ordering that HealthEngine Pty Ltd 
pay $2.9 million in penalties for engaging in misleading 
conduct in relation to the sharing of patient personal 
information with private health insurance brokers and 
publishing misleading patient reviews and ratings. 
HealthEngine admitted that it gave non-clinical 
personal information of over 135,000 patients to 
third party private health insurance brokers without 
adequately disclosing this to consumers. This case is 
an important reminder to all businesses that if they are 
not upfront with how they will use consumers’ data, 
they risk breaching the ACL.

The Court also found that HealthEngine had engaged 
in conduct that was likely to misleadingly create a 
more positive or favourable impression on consumers 
who used the platforms to find a suitable Health 
Practice. HealthEngine also admitted it did not 
publish around 17,000 reviews and edited around 
3,000 reviews to embellish or remove negative 
aspects of the reviews. HealthEngine admitted that 
it misrepresented to consumers the reasons why it 
did not publish a rating for some health or medical 
practices

	� the Federal Court ordering online tasking platform 
Service Seeking Pty Ltd to pay $600,000 in penalties 
for making false or misleading representations 
regarding reviews of businesses which were offering 
services on the platform. The reviews published on its 
platform were created by the businesses themselves 
through the use of Service Seeking’s ‘Fast Feedback’ 
feature. Businesses could use a template to draft their 
own reviews and choose a star rating for their service 
after completing a job. This draft review was then 
emailed to customers. If a customer did not respond 
to the business’ self-written review within 3 days, the 
review was automatically published

	� the Federal Court ordering online retailer Kogan 
Australia Pty Ltd to pay a penalty of $350,000 for 
making false or misleading representations about a tax 
time sales promotion. In July 2020, the Court found 
that Kogan had misled consumers by advertising 
over a period of 4 days that they could use the code 
‘TAXTIME’ to reduce prices by 10% at checkout, when 
Kogan had increased the prices of 621 products 
immediately before the promotion – in most cases, 
by at least 10%. Kogan then decreased those prices 
soon after the promotion ended, many back to their 
pre-promotion prices

	� Back In Motion Physiotherapy Pty Ltd giving the ACCC 
a court-enforceable undertaking to remove certain 
terms from its franchise agreements which it admitted 
may be unfair. Back In Motion admitted that the 
restraint of trade and buy-out fee terms, which have 
been part of most of its standard franchise agreements 
for more than 15 years, may be ‘unfair’ as defined by 
the ACL. Effectively, the restraint of trade term could 
have prevented former franchisees from offering 
physiotherapy services in most metropolitan areas in 
Australia on leaving the franchise

	� engineering company UGL restoring shorter 
payment terms for its small business suppliers. 
In September 2019, the ACCC became aware of 
allegations that UGL had unilaterally extended its 
payment terms from 30 days to 65 days on new 
purchase orders, and that it was advising suppliers 
requiring earlier payment to contact finance company 
Greensill Capital. Following the ACCC’s intervention, 
UGL restored its payment terms to 30 days.

UGL also allegedly told some suppliers that, in order to 
be paid earlier, they would need to accept a discount 
on the amount of their UGL invoice, and the invoice 
would be paid by Greensill Capital. The practice of 
requiring a discount in exchange for earlier payment 
of invoices is known as reverse factoring or supply 
chain financing. While supply chain financing is not 
unlawful, the ACCC has been looking into issues for 
small businesses raised by extended payment terms 
and reverse factoring, including by engaging with UGL 
and Greensill Capital

	� electronics retailer Get Gizmo offering to refund 
approximately 4,000 customers who were charged for 
unsolicited purchases before the 10 day cooling off 
period ended, under a court-enforceable undertaking 
given to the ACCC by its sole director, Himanshu 
Bist. From February to October 2019, Get Gizmo 
promoted and sold electronic goods by unsolicited 
telemarketing to around 8,100 consumers in Australia, 
including many in remote Indigenous communities. 
The ACCC alleged that in approximately 4,000 cases, 
Get Gizmo charged customers for their goods during 
the statutory 10 day cooling off period. 

As part of the undertaking, Mr Bist has committed 
to ensure that Get Gizmo does not engage in any 
further unsolicited sales for its products. Mr Bist has 
also undertaken not to be involved in any business 
that offers, negotiates or enters into an unsolicited 
consumer agreement for a period of 5 years.

https://www.accc.gov.au/publications/the-impact-of-covid-19-on-consumers-and-fair-trading-an-update-on-the-work-of-the-accc-during-the-pandemic
https://www.accc.gov.au/media-release/accc-2020-compliance-and-enforcement-priorities
https://www.accc.gov.au/media-release/accc-response-to-covid-19-pandemic
https://www.accc.gov.au/media-release/accc-response-to-covid-19-pandemic
https://www.accc.gov.au/media-release/healthengine-to-pay-29-million-for-misleading-reviews-and-patient-referrals
https://www.accc.gov.au/media-release/service-seeking-to-pay-penalty-for-misleading-online-%E2%80%98customer%E2%80%99-reviews
https://www.accc.gov.au/media-release/kogan-to-pay-350000-for-misleading-tax-time-promotion
https://www.accc.gov.au/media-release/kogan-to-pay-350000-for-misleading-tax-time-promotion
https://www.accc.gov.au/media-release/back-in-motion-physiotherapy-to-remove-alleged-unfair-contract-terms-for-franchisees
https://www.accc.gov.au/media-release/ugl-to-restore-shorter-payment-terms-for-small-business-suppliers
https://www.accc.gov.au/media-release/get-gizmo-to-refund-customers-charged-during-cooling-off-period


The ACCC also lodged appeals against:

	� the Federal Court’s decision to dismiss its case 
against Employsure, in which the ACCC alleged 
that Employsure’s Google Ads misrepresented that 
Employsure was, or was affiliated with, a government 
agency

	� the first instance decision of the Federal Court in 
relation to Quantum Housing Group (made in  
June 2020), arguing the trial judge should have found 
Quantum engaged in unconscionable conduct in in its 
dealings with investors regarding the National Rental 
Affordability Scheme (NRAS). 

Exemptions
Sometimes conduct that may breach Australia’s 
competition laws can have some wider public benefits 
that outweigh the harm to competition. In those cases, 
businesses can lodge an application for authorisation or 
notification seeking an exemption from us to be able to 
engage in the conduct.

In 2020 the ACCC granted urgent interim authorisation in 
respect of a wide range of arrangements as businesses 
and industry associations sought to deal with the 
COVID-19 pandemic. During the last 6 months the ACCC 
made final decisions granting authorisation to each of 
these applications. The applications for authorisation fell 
into 5 broad categories: 

	� Response to medical needs arising from treating 
patients – conduct to secure supply of COVID-19-
related medicines and medical equipment. 

	� Hospital capacity management between 
governments and private providers – arrangements to 
allocate hospital capacity efficiently in the event of a 
surge of COVID-19 cases.

	� Adjusting supply chains and market operation, 
especially to respond to economic and social 
disruption from adjusting to lockdown – broad sector 
responses to changes in business and consumer 
behaviour, particularly with more people working 
from home.

	� Promoting consistent relief or benefits for economic 
issues and hardship – competitors agreeing on 
standard minimum relief to alleviate financial hardship 
caused by the economic fallout from the pandemic, or 
standard extensions of health-related coverage. 

	� Conduct responding to issues resulting from 
the medical, economic or social consequences 
of COVID-19 – collaboration to promote efficient 
actions in response to the financial issues caused by 
COVID-19, such as collective bargaining by tenants 
with landlords.

More broadly, during the last 6 months we allowed 
exemptions for:

	� a group of newsagents and lottery retailers to 
collectively bargain with Tabcorp about the terms and 
conditions of agreements between members of the 
group and Tabcorp 

	� a number of Victorian Councils to pool their electricity 
demand and collectively tender for the supply of retail 
electricity services and renewable energy certificates 
from an electricity retailer

In the last 6 months the ACCC has also instituted 
proceedings in the Federal Court against:

	� printing company Fuji Xerox Australia Pty Ltd and a 
related company (together, Fuji), alleging that 9 types 
of Fuji’s standard form small business contracts contain 
173 unfair contract terms. The ACCC alleges there are 
31 different terms which are unfair, including automatic 
renewal terms, excessive exit fees and unilateral price 
increases

	� Retail Food Group Limited and five of its related 
entities (Retail Food Group), alleging the food 
and beverage franchise company engaged in 
unconscionable conduct and made false or misleading 
representations in its dealings with franchisees, in 
breach of the ACL. It is alleged that over a number 
of years, Retail Food Group withheld important 
financial information from incoming franchisees who 
were negotiating to purchase or license one or more 
of 42 loss-making corporate stores, and made false 
or misleading representations to them about the 
viability or profitability of the stores. The ACCC’s case 
also involves allegations that Retail Food Group used 
marketing funds to pay for non-marketing expenses in 
breach of the Franchising Code

	� franchisor Megasave Couriers Australia Pty Ltd, 
alleging that it misled prospective franchisees with 
false or misleading promises of guaranteed minimum 
weekly payments and annual income if they purchased 
a Megasave courier franchise. It is also alleged that 
Megasave’s sole director, Mr Gary Bourne, was 
knowingly involved in the conduct 

	� Australasian Food Group Pty Ltd, trading as Peters 
Ice Cream (Peters). The ACCC alleges that Peters 
engaged in exclusive dealing conduct, which 
hindered or prevented competition for the supply of 
single-wrapped ice cream and frozen confectionary 
products to petrol and convenience retailers nationally, 
by entering into and giving effect to an exclusive 
distribution agreement with PFD Food Services Pty 
Ltd. The ACCC alleges that, as a result, other suppliers 
had no commercially viable way of distributing single 
serve ice creams to national petrol and convenience 
retailers

	� B & K Holdings (QLD) Pty Ltd, trading as FE Sports, 
alleging that it engaged in resale price maintenance for 
the wholesale supply of cycling and sporting products 
in Australia. It is alleged that FE Sports provided 
328 dealer agreements to existing or prospective 
dealers containing terms that prohibited the dealer 
from advertising or promoting the products of certain 
brands on the dealer’s website for less than the 
recommended retail price (RRP) set by FE Sports. 
Prior to this alleged conduct, the ACCC had warned FE 
Sports on 3 occasions that resale price maintenance is 
illegal

	� Lorna Jane Pty Ltd for alleged false or misleading 
claims about its ‘Anti-virus Activewear’. The ACCC is 
alleging that in July 2020, Lorna Jane claimed that 
its ‘Anti-virus Activewear’, which was sprayed with a 
substance called ‘LJ Shield’, eliminated and stopped 
the spread of COVID-19 and provided protection 
against viruses and pathogens, including COVID-19, 
when this was not the case. 

https://www.accc.gov.au/media-release/accc-appeals-court%E2%80%99s-decision-on-employsure-google-ads
https://www.accc.gov.au/media-release/quantum-housing-decision-appealed-over-unconscionable-conduct
https://www.accc.gov.au/media-release/quantum-housing-to-pay-700000-in-penalties-for-misleading-property-owners
https://www.accc.gov.au/media-release/fuji-xerox-in-court-over-alleged-unfair-contract-terms
https://www.accc.gov.au/media-release/accc-alleges-rfg-engaged-in-unconscionable-and-misleading-conduct
https://www.accc.gov.au/media-release/megasave-couriers-and-gary-bourne-allegedly-misled-franchisees
https://www.accc.gov.au/media-release/peters-allegedly-hindered-or-prevented-competition-in-ice-cream-supply
https://www.accc.gov.au/media-release/fe-sports-allegedly-engaged-in-resale-price-maintenance
https://www.accc.gov.au/media-release/accc-takes-lorna-jane-to-court-over-anti-virus-activewear-claims


	� a number of local governments in central Queensland 
to jointly procure recyclables processing services

	� a group of independent suppliers of steel and other 
metal roofing and building materials to engage in 
joint advertising and selling activities, and collective 
bargaining conduct.

Franchising Code
The Australian Government is introducing changes to the 
Franchising Code of Conduct in response to the Fairness 
in Franchising report. These changes will implement the 
Government’s Response to the report. The Department 
of Industry, Science, Energy and Resources sought views 
on an Exposure Draft of changes to the Franchising Code 
of Conduct and options for the proposed key facts sheet. 
The submissions received will inform the further drafting of 
the amendments to the Franchising Code and the design 
of the Key Facts Sheet, with the final form of amendments 
expected to be introduced in early 2021.

Business to Business Unfair Contract Terms
The Australian Government is progressing with reforms to 
enhance the UCT protections that were extended to small 
businesses in November 2016. Following discussions at 
the Consumer Affairs Forum held on 6 November 2020, 
the Commonwealth and state and territory governments 
have agreed to strengthen existing unfair contract term 
protections in the ACL, including through prohibiting and 
imposing civil pecuniary penalties for the inclusion of UCTs 
in small business and consumer contracts, expanding the 
definition of ‘small business’, and removing the contract 
value threshold. Treasury will develop exposure draft 
legislation that will provide a further opportunity for 
stakeholders to comment on the detail of the reforms.

Changes to the Australian Consumer Law
On 1 July 2021 the monetary threshold in the definition 
of ‘consumer’ under the ACL will increase from $40,000 
to $100,000. This means that the consumer guarantees 
will apply to more transactions, including in business 
to business scenarios where the transaction meets the 
definition of ‘consumer’. 

On 18 December 2020, the ACL was updated to clarify 
that multiple minor failures to comply with the ACL 
consumer guarantees can amount to a major failure 
under the consumer guarantees regime. This update is 
intended to clarify the pre-existing position under the law 
in this regard.

Agriculture
In August the Treasurer directed the ACCC to complete 
a 3-month Inquiry into bargaining power imbalances in 
supply chains for perishable agricultural goods in Australia. 
We found that a number of features of these supply chains 
have the potential to cause harm to suppliers and the 
efficiency of markets. We released a report in December 
recommending the introduction of an unfair trading 
practices prohibition, and the strengthening of the small 
business unfair contract term protections and the Food 
and Grocery Code of Conduct.

In December we released an update on our initial 
observations on compliance with the new mandatory 
Dairy Code. The Code requires processors that intend 

to purchase milk from farmers during the next financial 
year to publish standard form milk supply agreements 
and reports on disputes by 2 pm on 1 June each year. 
The ACCC checked processors’ websites following the 
deadline, and publicly resolved 2 instances of apparent 
non-compliance by issuing an infringement notice to 
Riddoch Trading Pty Ltd, trading as the Union Dairy 
Company (UDC) and a public warning to Saputo Dairy 
Australia.

The ACCC instituted proceedings against tractor retailer 
AA Machinery Pty Ltd (trading as Agrison), alleging 
it made false or misleading representations about 
the warranties and after-sales services available to its 
customers, in breach of the ACL.

Scams
Between 1 July and 31 December 2020 the ACCC’s 
Scamwatch website received 1,110 reports of scams 
from small businesses (1,825 including medium-sized 
enterprises or those not identifying the size of their 
business). This is approximately 45% fewer than in the 
same period in 2019. In this period, a single report of a 
scam involving the fraudulent sale of non-existent personal 
protective equipment accounted for almost $2 million 
in losses. In general, the scams affecting small business 
during this period were not COVID-19 specific.

Business email compromise (‘BEC’) scams continued to 
adversely impact small businesses. Reported losses in 
the category of ‘False Billing’, primarily composed of BEC 
scams, exceeded $1 million.

False billing and phishing scams were the most reported 
over this period. The phishing scams reported were typical 
of those experienced by the wider community, with 
scammers seeking to collect information by asking for 
updated payment or personal details. Some reports were 
from businesses whose business name was being used in 
a phishing scam. 

The false billing scams reported were predominantly the 
BEC scams mentioned above, but also included potentially 
confusing domain registration invoices (for domains that 
appear similar to the one owned by the business) and 
unsolicited magazine advertising invoices.

Consumer Data Right
The Open Banking Review recommended that the 
obligation to share data at a customer’s direction should 
apply for all consumers holding a relevant bank account in 
Australia. This will make it much easier for consumers to 
obtain quotes from different banks and to switch between 
banks, improving competition in the banking sector. 

Following the launch of the Consumer Data Right (CDR) 
on 1 July 2020, consumers can now choose to share 
their banking data to access more personalised financial 
products and services. All 4 major banks are capable of 
sharing their customers’ data, when requested by the 
customer. Other authorised deposit-taking institutions 
have started to join the CDR and participation in the 
banking sector will increase significantly over the 
coming year. 

The ACCC has made some important amendments to 
the CDR Rules, which expand the types of consumers 
who can use the CDR to include more business 
customers. From 1 November 2021, the major banks will 

https://www.aph.gov.au/Parliamentary_Business/Committees/Joint/Corporations_and_Financial_Services/Franchising/Report
https://www.aph.gov.au/Parliamentary_Business/Committees/Joint/Corporations_and_Financial_Services/Franchising/Report
https://www.industry.gov.au/data-and-publications/government-response-to-the-fairness-in-franchising-report
https://www.industry.gov.au/data-and-publications/government-response-to-the-fairness-in-franchising-report
https://www.industry.gov.au/data-and-publications/government-response-to-the-fairness-in-franchising-report
https://consult.industry.gov.au/small-business/franchising-code-exposure-draft/
https://treasury.gov.au/publication/p2020-125938
https://treasury.gov.au/publication/p2020-125938
https://www.accc.gov.au/business/treating-customers-fairly/consumers-rights-obligations
https://www.accc.gov.au/business/business-rights-protections/business-rights
https://www.accc.gov.au/business/business-rights-protections/business-rights
https://www.accc.gov.au/focus-areas/inquiries-ongoing/perishable-agricultural-goods-inquiry
https://www.accc.gov.au/publications/perishable-agricultural-goods-inquiry-report
https://www.accc.gov.au/publications/initial-observations-on-compliance-with-the-dairy-code
https://www.accc.gov.au/publications/initial-observations-on-compliance-with-the-dairy-code
https://www.accc.gov.au/business/industry-codes/dairy-code-of-conduct
https://www.accc.gov.au/media-release/union-dairy-company-pays-penalty-for-alleged-breach-of-dairy-code
https://www.accc.gov.au/media-release/union-dairy-company-pays-penalty-for-alleged-breach-of-dairy-code
https://www.accc.gov.au/update/saputo-warned-over-alleged-failure-to-publish-dairy-code-agreements-on-time
https://www.accc.gov.au/update/saputo-warned-over-alleged-failure-to-publish-dairy-code-agreements-on-time
https://www.accc.gov.au/media-release/agrison-allegedly-misled-tractor-buyers-about-warranty-and-aftersales-services
https://www.accc.gov.au/media-release/agrison-allegedly-misled-tractor-buyers-about-warranty-and-aftersales-services
https://www.accc.gov.au/media-release/business-email-compromise-scams-cost-australians-132-million
https://treasury.gov.au/consultation/c2018-t247313
https://www.accc.gov.au/media-release/consumer-data-right-goes-live-for-data-sharing
https://www.accc.gov.au/media-release/consumer-data-right-goes-live-for-data-sharing
https://www.accc.gov.au/media-release/accc-amends-consumer-data-right-rules


enable these customers to share their data with accredited 
data recipients when shopping around for better services. 
The new rules also include provisions to improve the 
consumer experience and provide greater flexibility for 
participants’ business models.

Country of origin food labelling

Compliance and enforcement approach

The ACCC has continued working to ensure that 
businesses are presenting accurate information about 
country of origin to consumers, in line with the Country 
of Origin Food Labelling Information Standard 2016. 
For example, in November 2020, Simplot Australia 
Pty Ltd agreed to amend country of origin labelling 
on 31 frozen fish products from ‘Made in Australia’ to 
‘Packed in Australia’ after the ACCC raised concerns. 
Further information is available in our compliance and 
enforcement approach for country of origin labelling. 

Evaluation of country of origin labelling for food 

In July 2020, the Australian Government commenced 
evaluating the impact on consumers and businesses 
of country of origin labelling requirements for food. 
The Department of Industry, Science, Energy and 
Resources expects to finish the review in June 2021. 
Further information about the review is available on the 
Department’s website.

Reforms regarding complementary medicine

In November 2020, the CCA was amended, to create an 
explicit power to prescribe one or more processes that 
will be deemed to satisfy the definition of ‘substantially 
transformed’ for the purposes of the country of origin 
provisions of the CCA – and a subsequent change to the 
regulations relevantly prescribed certain processes relating 
to the production of complementary medicine. Satisfying 
the definition of ‘substantial transformation’ allows 
manufacturers to rely on the safe harbour provisions so 
that they can make representations regarding the country 
of origin of their products, without breaching other 
provisions of the CCA. 

The Australian Government is also planning to create an 
industry specific Information Standard to govern labelling 
on complementary medicines, when an Australian origin 
claim is made under the legislative and regulatory changes 
outlined above. Visit the Department of Industry, Science, 
Energy and Resources website for further information 
about the Information Standard.

Product Safety

Button battery mandatory standards 

In December 2020 the Federal Government introduced 4 
mandatory standards for button batteries and consumer 
goods containing them. There is an 18-month transition 
period before the new requirements become mandatory; 
however, businesses are encouraged to transition to 
the new standards as soon as possible. The ACCC is 
developing guidance material to make it easy for suppliers 
and manufacturers to understand their obligations under 
the new standards.

Small Business & Franchising 
Consultative Committee 
Our Small Business and Franchising Consultative 
Committee keeps us updated on issues affecting the 
small business and franchising sectors. The SBFCC met in 
September and November 2020. The September meeting 
had a specific focus on the medium to long-term issues 
likely to be faced by the small business and franchising 
sectors because of COVID-19.

Recent in-depth inquiries
	� Northern Australia insurance inquiry – final report

	� Perishable agricultural goods inquiry report

	� Digital platform services inquiry – September 2020 
interim report

	� Inquiry into the National Electricity Market – 
supplementary September 2020 report

	� Inquiry into the National Electricity Market – 
September 2020 report

Online programs
How well do you and your staff know your rights and 
obligations under Australia’s competition and consumer 
laws? Take advantage of our free online education 
programs to find out more or refresh your knowledge 
at www.accc.gov.au/ccaeducation. To date, the small 
business education program, together with a similar 
program for tertiary students, have been accessed by over 
100,000 users since their launch in 2013. 

We also support the provision of a free pre-entry franchise 
education program, delivered by FranchiseED, to help 
prospective franchisees assess business opportunities and 
understand what is involved in buying a franchise business.

Publications and fact sheets

New and updated resources: 

	� Debt collection guideline for collectors & creditors

	� Advertising & selling

	� The impact of COVID-19 on consumers and fair trading 
– an update on the work of the ACCC during the 
pandemic

	� Be safe, be alert online

	� Guide to the Electricity Retail Code

	� Current COVID-19 (coronavirus) scams

	� Targeting scams 2019: a review of scam activity  
since 2009

Other franchising and small business resources:

	� Buying a franchise? Know the risks (website)

	� Franchising: what you need to know

	� The franchisee manual 

	� Country of origin food labelling

	� Small Business & the Competition and Consumer Act

https://www.accc.gov.au/media-release/birds-eyes-owners-amend-made-in-australia-labelling-for-frozen-fish
https://www.accc.gov.au/business/advertising-promoting-your-business/country-of-origin-claims/country-of-origin-food-labelling#compliance-and-enforcement-approach
https://www.accc.gov.au/business/advertising-promoting-your-business/country-of-origin-claims/country-of-origin-food-labelling#compliance-and-enforcement-approach
https://www.industry.gov.au/regulations-and-standards/country-of-origin-food-labels
https://www.aph.gov.au/Parliamentary_Business/Bills_Legislation/Bills_Search_Results/Result?bId=s1265
https://www.legislation.gov.au/Details/F2020L01592
https://www.legislation.gov.au/Details/F2020L01592
https://www.industry.gov.au/news/country-of-origin-labelling-for-complementary-medicines-have-your-say-on-the-information-standard
https://www.productsafety.gov.au/standards/button-coin-batteries
https://www.productsafety.gov.au/standards/button-coin-batteries
https://www.accc.gov.au/publications/northern-australia-insurance-inquiry-final-report
https://www.accc.gov.au/publications/perishable-agricultural-goods-inquiry-report
https://www.accc.gov.au/publications/serial-publications/digital-platform-services-inquiry-2020-2025/digital-platform-services-inquiry-september-2020-interim-report
https://www.accc.gov.au/publications/serial-publications/digital-platform-services-inquiry-2020-2025/digital-platform-services-inquiry-september-2020-interim-report
https://www.accc.gov.au/publications/inquiry-into-the-national-electricity-market-supplementary-september-2020-report
https://www.accc.gov.au/publications/inquiry-into-the-national-electricity-market-supplementary-september-2020-report
https://www.accc.gov.au/publications/inquiry-into-the-national-electricity-market-september-2020-report
https://www.accc.gov.au/publications/inquiry-into-the-national-electricity-market-september-2020-report
http://www.accc.gov.au/ccaeducation
https://www.franchise-ed.org.au/online-courses/pre-entry-franchise-education/
https://www.franchise-ed.org.au/online-courses/pre-entry-franchise-education/
https://www.franchise-ed.org.au/online-courses/pre-entry-franchise-education/
https://www.accc.gov.au/publications/debt-collection-guideline-for-collectors-creditors
https://www.accc.gov.au/publications/advertising-selling
https://www.accc.gov.au/publications/the-impact-of-covid-19-on-consumers-and-fair-trading-an-update-on-the-work-of-the-accc-during-the-pandemic
https://www.accc.gov.au/publications/the-impact-of-covid-19-on-consumers-and-fair-trading-an-update-on-the-work-of-the-accc-during-the-pandemic
https://www.accc.gov.au/publications/the-impact-of-covid-19-on-consumers-and-fair-trading-an-update-on-the-work-of-the-accc-during-the-pandemic
https://www.accc.gov.au/publications/be-safe-be-alert-online
https://www.accc.gov.au/publications/guide-to-the-electricity-retail-code
https://www.accc.gov.au/current-covid-19-coronavirus-scams
https://www.accc.gov.au/publications/targeting-scams-report-on-scam-activity/targeting-scams-2019-a-review-of-scam-activity-since-2009
https://www.accc.gov.au/publications/targeting-scams-report-on-scam-activity/targeting-scams-2019-a-review-of-scam-activity-since-2009
https://www.accc.gov.au/update/buying-a-franchise-know-the-risks
https://www.accc.gov.au/publications/franchising-what-you-need-to-know
https://www.accc.gov.au/publications/the-franchisee-manual
https://www.accc.gov.au/publications/country-of-origin-food-labelling
https://www.accc.gov.au/publications/small-business-the-competition-and-consumer-act


Contact us
ACCC Small Business Helpline: 1300 302 021

ACCC website: www.accc.gov.au/smallbusiness   

Email updates: Would you like to keep up with the latest 
news and events relevant to small business? You can sign 
up to our free newsletters for small businesses, franchises, 
agriculture sector and educators. Subscribe online by 
visiting our website.

http://www.accc.gov.au/smallbusiness
https://www.accc.gov.au/media/subscriptions

