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Welcome to the summer 
edition of Update, and my 
fi rst as Chairman.

This year has been a signifi cant one for the ACCC, 
with the implementation of the Australian Consumer Law, 
our growth in staff numbers, budget and responsibilities, 
and preparing the ground for a fair and competitive market 
in the communications sector, particularly around the 
National Broadband Network.

It also saw the departure, after eight years as Chairman, 
of Graeme Samuel. During his tenure the ACCC grew 
substantially in size and stature, and realised many 
achievements.

Graeme has left behind a strong and well-respected 
organisation. I intend building on and enhancing that 
position and reputation, while increasing our engagement 
with the community so people better understand who 
we are, what we do and how our work benefi ts them.

As I mentioned, on 1 January the new national 
consumer-protection regime called the Australian 
Consumer Law came into effect.

With it came a raft of new or consolidated laws to protect 
consumers—including businesses as consumers—in their 
dealings with retailers and suppliers.

The laws provide the ACCC with new enforcement tools 
and remedies and, for the fi rst time, a national product 
safety regime.

Our cover story is a timely reminder that these new laws 
are now well and truly in place and that you should be 
aware of your rights when engaging services or buying 
goods. Read about your rights on pages 6 and 7.

On 1 July 2012 the government will introduce a carbon 
price, which will apply to certain greenhouse emissions.

The ACCC will play a compliance and enforcement role 
regarding claims made by businesses about the impact 
of the new law on the price of their goods and services.

Consumers and businesses will be looking to us 
for guidance and protection as the legislation is 
implemented. To help inform businesses, the ACCC 
has developed a guide that outlines the information 
business operators need to ensure they understand 
their rights and obligations. Read more on page 5.

Finally, two things you should always be alert to at 
Christmas time—scammers and staying safe.

Combating the growing incidence of scams and 
online fraud is a challenge for the ACCC and the 
other government agencies involved—and it will 
continue to be a challenge into the future.

The ACCC is working closely with other agencies 
here and abroad to try to disrupt this sinister practice. 
On page 14 we highlight some of the most common 
scams and how you can avoid being trapped.

And we hear it everywhere at this time of year, but 
I’m still going to offer some words of advice. Christmas 
is a time when we all tend to, quite appropriately, relax 
and let our guard down. Just make sure you don’t let it 
down completely. 

Wherever you are going, travel safely and be careful 
in and around the water (see the summer safety tips 
on page 8).

All the best for Christmas and the New Year.

Rod Sims, Chairman

Welcoming the 
new Chairman
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News briefs

In the courts
 No roo  m to roam—Chicken-meat 

processors may have to review how 
they promote their products after 
the ACCC took action against three 
major companies and their industry 
association. Baiada Poultry, Bartter 
Enterprises (who supply chickens 
under the Steggles brand) and Turi 
Foods (La Ionica brand) are alleged to 
have falsely claimed their chickens were 
free to roam in barns with substantial 
space. The ACCC alleges that the 
number of chickens in the barns means 
the birds do not have substantial space 
to roam freely. The Australian Chicken 
Meat Federation has made similar 
roaming claims.

 Cottoning On—Selling fl ammable 
children’s clothing has got Cotton On 
Kids and Cotton On Clothing into hot 
water. The ACCC alleges that between 
September 2010 and March 2011 the 
company sold children’s nightdresses 
made from fabric that exceeded the 
level of fl ammability allowed under the 
Standard. Cotton On is also alleged to 
have sold the garments with ‘low-fi re 
danger’ labels attached.

 Media watch—The ACCC has 
instituted proceedings against four 
publishing companies and their director 
for alleged misrepresentations and 
harassment of small businesses. The 
ACCC alleges the companies and 
their director, Andrew Clifford, offered 
ads in community magazines, but 
the magazines were never intended 

to be distributed. They also invited 
businesses to sign documents to receive 
complimentary copies of the magazines, 
but then claimed the businesses 
had bought advertising space, and 
demanded payment. The companies 
and Mr Clifford are also alleged to have 
harassed businesses to pay, including 
threatening legal action.

 Brazilian stripped from shelves—
Haircare Australia claimed its hair-
straightening product Brazilian 
Blowout contained no formaldehyde—
independent testing showed it contained 
50 times the safe limit. The product was 
distributed to a number of hair salons 
late last year before being voluntarily 
recalled following ACCC intervention. 
Formaldehyde is known to cause 
sensory and skin irritation and can cause 
cancer where there is high exposure.

  Positions vacant
Applications for the next intake of the 
ACCC graduate program will open in 
March. The ACCC expects to engage 30 
graduates in 2012.

Graduates take part in three 14-week 
rotations and work in a range of areas to 
gain a broad understanding of the work 
of the ACCC and the Australian Energy 
Regulator. They undertake an interstate 
rotation as part of their training.

For further information email 
grad.jobs@accc.gov.au or visit 
www.accc.gov.au/employment.

Door-knockers on notice
The ACCC has put door-to-door sellers on 
notice, responding to consumer concerns 
that marketers are using misleading or 
deceptive conduct in targeting vulnerable 
consumers such as the elderly and those 
with a limited understanding of English.

Under the Australian Consumer Law the 
ACCC can seek criminal sanctions and civil 
penalties of up to $220 000 for individuals 
and $1.1 million for companies who engage 
in unlawful conduct.

Further information on the new obligations 
for door-to-door marketers, including 
cooling-off periods, is available on the 
ACCC website.

Airline alliances
The ACCC has approved agreements 
between a number of international airlines 
which it believes will provide better services 
and connectivity for passengers.

Qantas and American Airlines will 
coordinate operations between Australia, 
New Zealand and the US after the ACCC 
authorised a joint business agreement 
between the two.

It also issued a draft decision to grant 
authorisation for Virgin Australia and 
Singapore Airlines to enter into an 
integrated network aviation alliance. The 
airlines will cooperate on all aspects of 
their Australia-Singapore services and any 
international and domestic connecting 
routes, including joint pricing and 
scheduling, and marketing and sales.
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Guide helps in 
pricing carbon

The message is simple: businesses 
are free to raise their prices as they see fi t, 
but if they claim the increase is the result 
of the carbon price, they need to have 
confi dence in the claim and make sure 
it is not misleading.

The guide can be downloaded from 
www.accc.gov.au/carbon.

The Australian Government has introduced a carbon price that will apply from 1 July 
2012. Under the scheme a carbon price will apply to certain greenhouse emissions.

...the ACCC will play a compliance and 
enforcement role in respect of claims 
made about the impact of a carbon price.

The government has announced the 
ACCC will play a compliance and 
enforcement role in respect of claims 
made about the impact of a carbon price.

It will include educating businesses about 
their legal responsibilities about carbon 
price claims, raising awareness among 
consumers about their rights under 
the law, and investigating or initiating 
proceedings against businesses that 
make false claims.

As part of its education process the 
ACCC has released a publication—
Carbon price claims—guide for 
business—to help businesses understand 
their rights and obligations when making 
claims about the impact of a carbon price 
on their goods and services.

It will help businesses ensure they do 
not to make false or misleading claims, 
or engage in misleading or deceptive 
conduct that falsely or inaccurately 
attributes increases to the carbon price.

The guide will also help them determine 
how to attribute price rises that partially 
relate to a carbon price—when dealing 
with consumers and with other 
businesses.
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Know your shopping rights this Christmas

Many people aren’t aware that since 
1 January this year we have had one 
national set of laws protecting consumers.

That means if you buy a TV in Tasmania 
or get your fridge fi xed in Queensland, 
you have the same rights as anyone in 
other states and territories.

The Australian Consumer Law, or ACL, 
came into effect, ushering in with it a 
raft of new or clarifi ed requirements for 
businesses aimed at protecting consumers 
from unfair business practices and 
inaccurate or misleading advertising.

The ACL consolidated many state 
and territory laws into one consistent, 
national consumer law, which sets 
out the rights and obligations of 
businesses—and of consumers.

At this time of year it’s important you know 
your rights, particularly when it comes to 
returning faulty or unsatisfactory goods.

That’s where consumer guarantees 
come in. Consumer guarantees are 
a set of rights under the ACL that 
applies to all goods and services.

They apply to products bought new, 
secondhand and online from 1 January 2011.

In broad terms, consumer guarantees 
provide that all goods must be of acceptable 
quality, be fi t for the purpose they are 
intended and match the description given.

Repair facilities and spare parts must 
be available for a reasonable time, and 
any warranty made by a supplier or 
manufacturer must be complied with.

As for services, they must be delivered 
with due care and skill, and completed 
within a reasonable time if no set 
timeframe is agreed.

Consumer guarantees became law on 1 January this year. 
Find out how they can protect you when buying goods or 
services this Christmas

At this time of year it’s important you know 
your rights, particularly when it comes to 
returning faulty or unsatisfactory goods.

COVER STORY
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How do you use them?
If a good or service you purchase is faulty 
or does not work as intended, you can 
approach the retailer or manufacturer to 
obtain a remedy, which can be a refund, 
replacement or repair depending on 
whether the fault (or failure) is considered 
major or minor.

Major failures for goods are:

 the item has a problem that would 
have stopped you from buying it if 
you had known about it

 it is unsafe

 it is signifi cantly different from the 
sample or description 

 it doesn’t do what the supplier said it 
would—or what you asked for—and 
can’t be easily fi xed.

In these cases you are entitled to choose 
how the supplier should fi x the problem. 
However, if you have caused the damage 
in question, or did not fully explain what 
you wanted the product to do—or you 
simply changed your mind—you will not be 
entitled to a remedy under the consumer 
guarantees regime.

Warranties
Warranties and the various entitlements 
they contain can be confusing. They can 
also be deceiving.

Generally when you buy personal and 
household goods you get a manufacturer’s 
warranty. It’s important to note that this 
warranty applies in addition to—and 
does not replace—the automatic 
consumer guarantees.

Many businesses, particularly whitegoods 
and electronics retailers, also offer 
extended warranties—at an extra cost.

Any business can offer extra warranties 
or make promises about their goods and 
services. However, they must still honour 
the consumer guarantees.

Put simply, that means a business must 
fi x a problem when a product fails to meet 
a consumer guarantee, even if you do not 
have a manufacturer’s warranty or if the 
goods are out of the period covered by this 
warranty.

So don’t be misled into thinking you are 
required to pay for ‘extra’ rights or an 
‘extra’ period of protection that you may 
already have under the guarantees.

It is also important to note that where a 
business chooses to provide you with a 
written warranty against defects, it must 
comply with specifi c requirements about 
how it is presented and the information it 
contains.

This is to ensure you are aware of your 
rights in relation to the warranty, how long 
they last for and what you need to do to 
make a claim.

What the retailer cannot do
Regardless of what they may try to tell you, 
retailers cannot change, limit or refuse a 
consumer guarantee.

 It is against the law for a seller to tell you 
that you have to pay for the rights under 
consumer guarantees, or to do anything 
that leads you to believe your rights are 
limited or do not apply.

An example is displaying ‘no refunds’ 
signs. Signs such as No refund on sale 
items and No refunds after 30 days imply 
it is impossible to get a refund under any 
circumstance—even when there is a major 
problem with the goods or service. This is 
simply not the case.

The only ‘legal’ no-refund sign would be 
a store policy that states refunds are not 
available if you change your mind.

For further information on consumer 
guarantees, visit the ACCC website.

For further information 
on consumer guarantees, 
visit the ACCC website.

In broad terms, consumer guarantees 
provide that all goods must be of acceptable 
quality, be fi t for the purpose they are 
intended and match the description given.
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Make this summer a safe summer

Summer is known for the three Ss—sun, surf and swimming, 
but don’t forget the fourth one: safety

Every year, hundreds of Australians are 
seriously injured using items they believed 
to be safe, and some people die.

One reason is that the start of the warmer 
weather means people are digging out 
and using a range of products that may 
not have been used for months, and may 
pose risks of severe injuries if unsafe or 
used unsafely.

So although summer is a great time for fun 
in the sun, catching up with family and 
doing odd jobs around the home, it’s also 
a great time to think about safety. 

To help with this, the ACCC has initiated 
an online safety campaign to get people 
thinking about how to ensure this summer 
is a safe one.

The campaign includes safety tips on a 
variety of products that are likely to be used 
over the warmer months, from aquatic toys 
and pool fi lters to vehicle jacks and blind 
and curtain cords. All tips are featured on 
Twitter (@ProductSafetyAU) and on the 
campaign website: www.productsafety.
gov.au/safesummer. 

Join the online campaign
You can join the campaign by tweeting 
your own favourite safety tips and hints for 
summer. Use the #safesummer hash tag in 
your tweets to ensure they are picked up. 

The best tips are retweeted and added to 
the SafeSummer online campaign site.

If you don’t have a Twitter account you can 
email your tip to psa@accc.gov.au and 
the ACCC will upload it to the website and 
share it on Twitter.

If you’re planning to travel, start do-it-
yourself (DIY) projects or participate in 
outdoor activities this summer, take the 
time to join the campaign or browse the 
Product Safety Australia website for 
safety tips.

So although summer is a great time for 
fun in the sun, catching up with family and 
doing odd jobs around the home, it’s also a 
great time to think about safety. 
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Over the past decade 46 
people have been crushed to 
death under vehicles they were 
working on, and each year 
around 160 Australians are 
injured as a result of using jacks 
incorrectly. Injuries can range 
from amputations to fractures 
and other crush injuries.

Staying safe this summer
To help get you started, here are some key 
summer tips from the ACCC:

 Before using your pool or spa this 
summer, organise an expert to check 
that your fi lters and outlets are safe.

 Children can drown if their aquatic 
toy fails or if they don’t use it properly. 
Always follow manufacturers’ age and 
weight recommendations, as some 
fl otation toys and aids may not be able 
to support the weight of an older child.

 Secure any loose or looped curtain 
or blind cords—don’t leave them 
hanging down. If you have young 
children and are staying at a rental 
property or a hotel, ask management 
to secure them safely. Since the early 
1990s, at least 15 children in Australia 
have died when a blind cord or chain 
strangled them. Don’t let your child be 
the next statistic.

 If you’re planning DIY vehicle 
maintenance, never get under a car 
supported by a jack. Use vehicle 
support stands or ramps for adequate 
support (see box below).

 On average 19 Australians—mainly 
men—die each year after falling from a 
ladder. If you’re gardening or cleaning 
outside, never use a ladder if you are 
alone and unable to get assistance if 
you have an accident.

 Before using your trampoline, check 
the mats, springs and frame. Don’t use 
it if you see rips or splits—hundreds of 
Australian children break bones each 
year after falling from trampolines.

 When using elastic luggage straps, 
avoid stretching them too far. They can 
rebound and cause serious injuries, 
particularly to the eyes.

 If you have an iPhone, download the 
free Recalls Australia application and 
stay on top of what’s being recalled 
to ensure you’re not using or buying 
unsafe products. Visit the iTunes 
store or scan the QR code below to 
download the app.

You can join the campaign by tweeting 
your own favourite safety tips and hints for 
summer. Use the #safesummer hash tag in 
your tweets to ensure they are picked up.

To help address this, the ACCC is leading 
a national campaign with state and territory 
fair trading agencies to promote DIY vehicle 
maintenance safety.

The campaign, Don’t be a jackass with 
jacks, aims to raise awareness of safety 
issues associated with DIY vehicle 
maintenance work. It is mainly being 
implemented through online and social 
media channels including YouTube, Twitter 
(via the #dontbeajackass hash tag), blogs 
and the Product Safety Australia website.

There is also a safety competition to 
win an Adrenalin experience by watching 
the Don’t be a jackass YouTube safety fi lm 
and answering an easy question. To watch 
the fi lm and enter the competition, visit: 
www.productsafety.gov.au/dontbeajackass. 
This website is mobile-friendly so your 
DIY vehicle maintenance tips are easily 
accessible wherever you are.

Don’t be a jackass 
with jacks 



10

update SUMMER 2011 

Chairman targets 
consumer welfare

Quite obviously there’s a lot more to the 
job than that, but he’s made it clear in his 
fi rst few months that those objectives will 
remain at the top of his agenda.

‘I have a long list of things I hope to achieve 
in my time here, but they are essentially my 
two high-level goals,’ he said.

‘I want Australians to understand that 
the ACCC is working tirelessly for their 
long-term interests—I want consumers to 
know we are fundamentally here for them.

‘We are in a period of considerable economic 
uncertainty and during times like these 
people can lose sight of the importance of 
maintaining competitive markets.

‘The ACCC will continue to be a strong voice 
for the benefi ts of competition across the 
economy and its benefi ts for consumers.’

Of equal importance is preserving—
and even enhancing—the strength, 
professionalism and reputation of the 
organisation.

‘Our society depends on the strength 
of its core enforcement institutions, and 
the ACCC is an important one of those.

‘It is a strong and professional organisation, 
full of talented people, and I’m a very fi rm 
believer in its role—I wouldn’t have taken on 
this job if it were otherwise.

‘I intend making sure I nurture and 
guard those qualities.’

With a background in the private and 
public sectors spanning 35 years, 
including a period early in his career 
advising and negotiating on behalf of 
developing countries, he brings to the 
chair a wealth of experience, credibility 
and business nous.

But despite his high-level credentials, Rod 
is the product of a small business family.

Growing up in country Victoria, most of 
his family were involved in small business. 
Family members at various times ran the 
draper’s shop, bus company, hardware 
store and pub in Apollo Bay, and his father 
ran a general store and later a service 
station in Rod’s home town of Lorne.

His father was also the local taxi driver and 
tow-truck operator. Other relatives were 
farmers and his aunt was a real estate agent.

Such a diverse background helps give 
him a good insight into the needs—and 
expectations—of a range of stakeholders.

Before his appointment to the ACCC, 
Rod was Chairman of the Independent 
Pricing and Regulatory Tribunal of 
NSW, Commissioner on the National 
Competition Council, Chairman of InfraCo 
Asia, Director of Ingeus Limited, and 
member of the Research and Policy 
Council of the Committee for Economic 
Development of Australia.

He was also a Director of Port Jackson’s 
Partners Limited, where he advised the 
CEOs and Boards of some of Australia’s 
top 50 companies on commercial 
corporate strategy over many years.

He relinquished all of these roles on 
becoming ACCC Chairman.

‘The ACCC’s diverse and growing 
portfolio covers what in many other 
countries would be done by two or 
three or even more agencies,’ Rod said.

‘It’s a big job and I knew it would need 
my full attention.’

Rod is also a past Chairman of the NSW 
Rail Infrastructure Corporation and the 
State Rail Authority and has been a director 
of several private sector companies.

During the late 1980s and early 1990s, 
he worked as the Deputy Secretary in 
the Commonwealth Department of Prime 
Minister and Cabinet responsible for 
economic, infrastructure, industry, trade 
and social policy and the Cabinet Offi ce. 

He also worked as Deputy Secretary 
in the Department of Transport and 
Communications.

Rod holds a fi rst-class honours degree 
in Commerce from the University of 
Melbourne and a Master of Economics 
from the ANU.

Rod Sims took the reins as Chairman of the ACCC in August with a personal brief 
to focus on two things: to look after the long-term interests of consumers and to 
maintain and even enhance the professionalism and reputation of the ACCC.
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For eight-and-a-half 
years, Melbourne lawyer 
Pippa Sampson pursued 
debts on behalf of video 
rental stores.

In one 12-month period she sent as 
many as 20 000 debt collection notices 
a month nationwide.

The only problem was, she broke the 
law in doing so. Not for the fact that she 
pursued the debts, but in how she went 
about it.

In October the Federal Court declared 
that a number of representations made 
by Ms Sampson, the principal of Goddard 
Elliot lawyers, between April 2002 and 
October 2010, to collect small debts on 
behalf of several major video rental chains 
were misleading and deceptive.

A complaint by the Central Australian 
Aboriginal Legal Aid Service, on behalf of 
clients who had received debt-collection 
notices from Ms Sampson, sparked an 
ACCC investigation.

Her approach was subtle, yet effective. 
The notices said the video stores she 
represented were entitled to recover an 
amount in solicitor’s costs—to be paid by 
the customer—in addition to the debts, 
and that the customer would incur extra 
costs for any legal action.

Notices also said a judgment could be 
made against the customer without a 
formal court order unless the debt was 
paid in full or the proceeding defended, 
and that Goddard Elliott could enforce 
any judgment by itself, such as the 
docking of wages.

Lawyer sanctioned for 
misleading debt collection

And one of the seven types of notices 
she issued was formatted like a formal 
court document.

But each of these points overstated the 
possible consequences of Goddard Elliott 
taking a customer to court for the debt. 
They were wrong, and they amounted to 
misleading and deceptive conduct under 
the Competition and Consumer Act (CCA).

Her actions were reported to the ACCC, 
which instituted court proceedings.

As a result the Federal Court ordered 
Ms Sampson to publish corrective notices 
in a number of national newspapers and 
industry publications, and that she and 
her staff undertake compliance training. 
She was also ordered to pay $30 000 
towards the ACCC’s court costs.

ACCC Chairman Rod Sims said this 
type of behaviour was not new, nor 
was it uncommon.

‘But the scale and fl agrant nature of 
this conduct—and the fact that it was 
engaged in by a lawyer—is of great 
concern,’ he said.

‘It would be inappropriate to tar the 
debt-collection industry with one brush, 
but the conduct of some operators, 
such as Ms Sampson, has the ability to 
overshadow the legitimate work done 
within the sector.

‘The formation in 2009 of the Australian 
Collectors and Debt Buyers’ Association 
(ACDBA) has gone some way to 
improving the industry but, as this 
case highlights, unfortunate practices 
continue, particularly in representing the 
consequences of non-payment of debts.’

Mr Sims said consumers often have 
little or no knowledge of their rights 
on debt recovery and are therefore 
vulnerable to deceit.

‘When they receive a notice, particularly 
one issued on a law fi rm’s letterhead, that 
implies the possible consequences of not 
paying a debt are defi nite consequences, 
they are unlikely to question it.

‘They could then feel pressured 
into paying legal or administrative 
costs they are not under any legal 
obligation to pay or, worse, pay a 
debt they do not even owe.

‘The orders made against Ms Sampson 
should send a clear message to members 
of the debt-collection industry that they 
must not misrepresent or overstate the 
consequences of failing to pay small 
debts. It should also remind the legal 
industry that they are not immune from 
the provisions of the CCA.’

…consumers often have little or no 
knowledge of their rights on debt recovery 
and are therefore vulnerable to deceit.

11
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As the Aussie dollar 
recently hit record 
highs, motorists are 
asking about the 
price at the pump

The price of unleaded petrol is a source of 
frustration for many Australian motorists. 
Every driver has learnt to keep one eye 
on the road and the other on the service 
station price board.

In the past few years Australian 
consumers have discovered how online 
shopping and a strong Aussie dollar 
can combine to open a world of cheap 
consumer goods. But to the frustration of 
many consumers, the price of petrol has 
remained stubbornly high. 

High petrol prices generally result in calls 
for the ACCC to investigate and bring 
relief to Australian motorists. But the 
ACCC does not set prices.

The ACCC’s primary role is to ensure 
businesses comply with the Competition 
and Consumer Act, which prohibits 
conduct that is misleading or anti-
competitive. 

It also monitors fuel prices and reports 
on the competitiveness of the industry. 
To do this it monitors prices in the capital 
cities as well as over 150 regional centres 
and country towns across Australia.

There are three main components to 
the price of petrol at the pump: the 
international price, excise and taxes, and 
other costs (which includes transport, 
rent, wages, and wholesale and retail 
margins). The ACCC monitors all three 
components to see if motorists are paying 
a competitive price.

Fuel is traded internationally, which means 
Australian motorists must be willing to pay 
the price it costs to import it. Australia 
imports a signifi cant amount of its fuel and 
must pay the international market price, 
which makes up 50 per cent of the price 
at the pump.

Motorists’ confusion about international 
prices is understandable. Australia’s fuel 
prices refl ect the price at the regional 
refi ning hub in Singapore and the prices 
refl ect the price of crude oil delivered there.

The problem is, the media tend to report 
the price of crude oil based on the West 
Texas Intermediate (WTI) price, which is 
not relevant to fuel prices in Australia. 

Crude oil and refi ned fuel prices in 
Singapore are affected by demand in 
our region, which is increasing to meet 
the needs of the boom, while in the US 
and Europe demand has slumped due 
to economic problems.

The ACCC monitors global oil prices 
and works with other regulators across 
the globe to ensure the prices in 
Australia are competitive.

The exchange rate infl uences the 
price at the pump. As fuel is traded 
internationally in US dollars, the 
strength of the Australian dollar 
infl uences how much petrol will cost. 
A strong Aussie dollar will generally 
see lower petrol prices.

The graph below illustrates just how 
important the exchange rate is to 
the price at the pump. The red line 
shows the average petrol price had 
the Australian dollar stayed fi xed at the 
July 2010 exchange rate. The blue line 
shows the average price was far lower 
as the Australian dollar pushed the 
price down.

Ja
n 

11

Fe
b 

11

M
ar

 1
1

A
pr

 1
1

M
ay

 1
1

Ju
n 

11

Ju
l 1

1

A
ug

 1
1

S
ep

 1
1

Ju
l 1

0

A
ug

 1
0

S
ep

 1
0

O
ct

 1
0

N
ov

 1
0

D
ec

 1
0

cp
l

115

125

135

145

155

165

175

Why we pay what we 
pay for unleaded petrol



13

updateSUMMER 2011 

0 20 40 60 80 100 120 140 160 180 200 220 240 260 280

120.7

80.7

76.7

85.0

77.4

91.2

79.2

77.4

75.5

72.9

63.2

151.0

127.7

126.8

114.6

119.6

76.4

59.9

49.6

35.9

14.5

9.5Mexico

U SA

Canada

Austra lia

New Zea land

Japan

France

Italy

Germany

UK

T urkey

c p l

T ax com ponent

But the exchange rate is only one factor 
in the price of fuel. The taxes imposed by 
the Australian Government also contribute 
to the price at the pump.

The government charges fuel excise at 
a fi xed rate of 38.14 cents per litre and 
10 per cent GST. This is the fourth-lowest 
tax on petrol in the OECD, with most 
other developed countries charging a 
higher excise and a higher sales tax.

Of the 29 OECD countries, 25 have higher 
fuel taxes. Seventeen of those are more 
than double Australia’s and Turkey levies 
a fuel tax almost three times higher than 
Australia (see table below).

The ACCC also monitors other costs and 
margins the retailers and wholesalers add 
to the price of petrol. These combined 
contribute only 12 per cent to the price at 
the pump and cover wages, rent, other 
business costs and a profi t component 
at the wholesale and retail level.

It’s worth noting that retailers and 
wholesalers sell huge quantities of 
petrol with only a few cents per litre 
set aside as profi t.

An average petrol station will generate 
a large proportion of its turnover, but 
only a small amount of its profi ts from 
petrol sales. This means many service 
stations are dependent on sales inside 
their stores, such as magazines and 
chocolate bars.

When individual retailers lower 
prices to attract customers, their 
competitors must match those 
prices to avoid losing customers.

Like everything else, it pays to shop 
around to get the best deal. Motorists 
that seek out the lowest prices drive 
competition in the fuel industry and 
push prices lower.

These competitive factors generally 
combine to produce a healthy level of 
competition in the Australian marketplace, 
as wholesalers and retailers are 
committed to selling the maximum 
volume of petrol.

The ACCC will continue to monitor the 
local, national and international fuel sector 
to ensure prices remain competitive and 
Australian motorists get value for money.

Motorists that seek out the lowest 
prices drive competition in the fuel 
industry and push prices lower.
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Scammers operate year-
round, but Christmas offers 
a greater opportunity for 
them to sneak under the 
radar of busy, often frazzled 
consumers. Update has 
identifi ed some of the most 
common Christmas scams so 
you can be armed and ready

Holiday and fl ight bookings online: 
Whether you are planning to holiday in 
Australia or overseas, scammers have ways 
to try separating you from your money and 
personal details. Always check travel and 
accommodation offers are legitimate before 
you sign up. Before buying accommodation 
vouchers, check with the hotel that they 
will be honoured at the time of year you 
are planning on travelling. 

Also be cautious when deciding to buy 
cheap airfares online. Scammers set 
up fake but convincing sites and offer 
fake tickets. Check that the ABN quoted 
on a fl ight booking website is genuinely 
registered to the trader. You can look up 
an ABN at www.business.gov.au.

Beware of costly scam travel and 
accommodation clubs which don’t 
deliver on what is promised. Never 
give your credit card details to 
someone you don’t know or trust.

Online shopping: Buying online can 
be cheaper, but if you get caught by 
a scammer you will lose your money 
and never receive the item you thought 
you were buying. Scammers post fake 
classifi ed ads, auction listings and run 
bogus websites for everything from pets 
and electronics to fridges, cars and boats.

Avoid any arrangement with a stranger 
that asks for an up-front payment via 
money order or wire transfer—scammers 
will try to encourage you to pay outside 
of the website’s offi cial payment systems. 
Some scammers will send you emails that 
appear to be from offi cial payment systems 
requesting payment, others will try to direct 
you to a fake payment website which looks 
genuine but has a slightly different URL.

Parcel delivery: If you have shopped 
online or are expecting a parcel from family 
or friends—beware. Scammers may call 
or email pretending to be from a logistics 
or parcel-delivery service, claiming that a 
parcel could not be delivered to you. They 
will offer to redeliver the non-existent parcel 
in exchange for a fee and may also ask for 
personal or credit card details.

If you are in doubt about the authenticity of 
a call or email, don’t commit to anything. 
Call the company direct using their offi cial 
customer service number to verify it is 
genuine. Never use contact details provided 
by the caller or in an email.

If you have provided your banking or credit 
card details to a scammer, contact your 
bank immediately.

Gift vouchers: Gift vouchers make handy 
gifts, but always buy them from an offi cial 
source. Recent scams have involved fake 
gift vouchers and ‘free products’ being 
offered through social networking sites.

Scammers will ask you to give personal 
details via surveys in return for vouchers 
and products which either never arrive or 
are not honoured. Scammers commonly 
use these surveys to steal your personal 
information.

Again, if you doubt the authenticity of a free 
offer, contact the company on their offi cial 
customer service number to verify it.

Charities: Many legitimate charities appeal 
for donations of money, food, clothing 
and children’s gifts at Christmas. Not 
surprisingly, scammers take advantage of 
people’s generosity at this time of year and 
may try to disguise themselves as genuine 
charities. Approach charity organisations 
directly if you want to make a donation or 
offer support.

Weight loss: The classic New Year’s 
resolution. You may be looking to shed 
unwanted Christmas kilos, but watch out 
for scammers offering ‘miracle’ weight 
loss pills and potions. These scams may 
promise weight loss for little effort or may 
involve restrictive diets, ‘revolutionary’ 
exercise or fat-busting devices or other 
products. These products may not produce 
the results that are promised.

Full details about how these scams 
operate and how to protect yourself are 
available at www.SCAMwatch.gov.au. 
To stay one step ahead of scammers, 
follow @SCAMwatch_gov on Twitter or visit 
http://twitter.com/SCAMwatch_gov.

The Australian Government has established 
the Stay Smart Online website, which 
provides information on the simple steps 
internet users can take to protect their 
personal and fi nancial information. Visit 
www.staysmartonline.gov.au.

As well, Protecting Yourself Online—What 
Everyone Needs to Know is a publication 
that combines information and advice on 
internet security from a range of Australian 
Government agencies.

The booklet and brochure are available 
at www.ag.gov.au/cybersecurity. You 
can request printed copies by emailing 
cybersecurity@ag.gov.au.

On the fi rst day of Christmas 
the scammer said to me …
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Collective bargaining can 
provide small businesses 
with a greater opportunity 
to respond to the market 
infl uence of larger companies

The ACCC has for many years allowed 
small business collective bargaining 
arrangements—with bargaining groups 
formed in industries ranging from chicken 
growing and dairy farming to vegetable 
growing and concrete carting.

Collective bargaining refers to two or more 
competitors, typically small businesses, 
getting together to negotiate terms and 
conditions with a supplier or customer.

When dealing with larger, well-resourced 
buyers or sellers, collective bargaining 
groups have the potential to provide 
small businesses with more opportunity 
for input into contract negotiations and 
deliver better access to information.

They can also reduce the transaction 
costs associated with negotiating 
contracts on both sides of the table.

Small businesses interested in 
establishing a collective bargaining 
group can seek approval from the ACCC 
through alternative processes called 
‘authorisation’ and ‘notifi cation’.

ACCC approval is necessary 
because without it, businesses acting 
collaboratively risk breaching Australia’s 
competition law. The ACCC will allow 
collective bargaining arrangements when 
it is satisfi ed the public benefi ts outweigh 
any public detriment.

Several recent cases approved by 
the ACCC have shown how collective 
bargaining can help small businesses 
and primary producers achieve better 
results in their contract negotiations.

In August the ACCC extended the 
exemption allowing dairy farmers to 
collectively bargain with processors for a 
further 10 years.

Since 2002 dairy farmers have formed 
18 separate bargaining groups, which 
represent about 500 farming families.

In October the ACCC issued a decision 
allowing the Newsagents Association 
of NSW and ACT (NANA) to collectively 
bargain with NSW Lotteries on behalf of 
member newsagents.

Lottery products, which include 
‘scratchies’ and lotto, are often an 
important part of a newsagent’s 
business. The collective bargaining 
arrangements put forward by NANA 
will help improve the input of members 
into the terms on which NSW Lotteries 
supplies the products to them.

NANA represents about 500 newsagents 
in NSW and the ACT that sell lottery 
products supplied by NSW Lotteries. 
That is almost one-third of newsagents 
that sell lottery products in those areas.

The ACCC has allowed similar 
arrangements for newsagents or 
lottery agents in South Australia, 
Victoria and Queensland.

Also in October, the ACCC allowed 
a collective bargaining arrangement 
between a group of community stores 
in the remote Anangu Pitjantjatjara 
Yankunytjatjara (APY) Lands in the far 
north-west of South Australia.

The Mai Wiru Stores Group will 
collectively negotiate terms and 
conditions with suppliers of essential 
grocery and supermarket items.

‘It is clear that many industries 
and groups understand the benefi ts 
of collective bargaining,’ ACCC 
Chairman Rod Sims said.

‘It also highlights the diversity of 
industries that can operate under 
these arrangements.

‘In the case of the Mai Wiru group, 
we consider the agreement will help 
facilitate the reliable supply of essential 
groceries, which will have a positive 
effect on the health and wellbeing of 
the members of remote Indigenous 
communities in the APY Lands.’

The ACCC’s streamlined authorisation 
process for small business collective 
bargaining proposals offers decisions 
within 28 days of the application 
being received.

Alternatively, small businesses can 
obtain protection from legal action 
under the Act by lodging a collective 
bargaining notifi cation. 

This protection begins automatically 
14 days after the notifi cation is lodged, 
unless objected to by the ACCC.

Further information on collective 
bargaining is available on the 
ACCC website.

Collective bargaining a good 
way to do business
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ACCC publications—recent highlights

Publication orders can be placed online or by calling the ACCC Infocentre on 1300 302 502

ACCC & AER Annual 
Report 2010–11

Container stevedoring 
monitoring report no.13

Telecommunications 
competitive safeguards 
for 2009–10

Safety Alert: 
Working under a 
vehicle brochure—
Don’t be a Jackass 
with Jacks 

Safety Alert: 
Prams and 
strollers brochure

AER Strategic 
priorities & work 
program 2011–12

www.accc.gov.au
ACCC Infocentre: 1300 302 502



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Gray Gamma 2.2)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo false
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo false
  /PreserveFlatness false
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages false
  /ColorImageMinResolution 100
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 100
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 1.30
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /ColorImageDict <<
    /QFactor 1.30
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /AntiAliasGrayImages false
  /CropGrayImages false
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 150
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 1.30
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /GrayImageDict <<
    /QFactor 1.30
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 10
  >>
  /AntiAliasMonoImages false
  /CropMonoImages false
  /MonoImageMinResolution 300
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 300
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects true
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<
    /ENU ([Based on '[Smallest File Size]'] Use these settings to create Adobe PDF documents best suited for on-screen display, e-mail, and the Internet.  Created PDF documents can be opened with Acrobat and Adobe Reader 6.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads true
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks true
      /AddPageInfo true
      /AddRegMarks false
      /BleedOffset [
        0
        0
        0
        0
      ]
      /ConvertColors /NoConversion
      /DestinationProfileName (sRGB IEC61966-2.1)
      /DestinationProfileSelector /UseName
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MarksOffset 6
      /MarksWeight 0.250000
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PageMarksFile /RomanDefault
      /PreserveEditing false
      /UntaggedCMYKHandling /UseDocumentProfile
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
    <<
      /AllowImageBreaks true
      /AllowTableBreaks true
      /ExpandPage false
      /HonorBaseURL true
      /HonorRolloverEffect false
      /IgnoreHTMLPageBreaks false
      /IncludeHeaderFooter false
      /MarginOffset [
        0
        0
        0
        0
      ]
      /MetadataAuthor ()
      /MetadataKeywords ()
      /MetadataSubject ()
      /MetadataTitle ()
      /MetricPageSize [
        0
        0
      ]
      /MetricUnit /inch
      /MobileCompatible 0
      /Namespace [
        (Adobe)
        (GoLive)
        (8.0)
      ]
      /OpenZoomToHTMLFontSize false
      /PageOrientation /Portrait
      /RemoveBackground false
      /ShrinkContent true
      /TreatColorsAs /MainMonitorColors
      /UseEmbeddedProfiles false
      /UseHTMLTitleAsMetadata true
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [600 600]
  /PageSize [612.000 792.000]
>> setpagedevice


