Response to APRA submission to ACCC on g August, 2019

Regarding points 21, 21 (a), 21 {b) and 22 in APRA’s submission in response to the
pre decision conference held on July 1g, itisimportant to provide further
information to these points which delivers more accuracy to APRA’s claims.

APRA claimsin points 21, 21 (a) and 21 (b):
"Ms Slingo on behalf of the Electronic Music Conference claimed to have conducted
multiple surveys of APRA stakeholders, a large percentage which claimed to be
unaware of OneMusic Australia. APRA cannot respond to this allegation without
having details of the responses to it. APRA notes that Ms Slingo has never raised this
concern with it previously, despite the fact:
{a) that APRA provides funding in support of the Electronic Music Conference
through which she presumably conducted these surveys; and
(b) that Miss Slingo has a seat on APRA’s Club Music Advisory Group which meets
a number of times a year to discuss issues relating to the sector. Indeed APRA's
records show that at the CMAG meeting on 22 November, 2018 Ms Slingo
stated that artists and venues appreciated the OneMusic consultation process.”

In response to these claims:

e Copies of the 2018 and 2019 survey results are attached with this
submission. Please refer to questions 11, 12 and 13 in the 2018 survey results;
and question 8 in the 2019 survey results.

e |t should alsc be noted that APRA staff were present when the surveys were
conducted, and a number of APRA staff participated in these surveys.

e Regarding APRA’s claim that | never raised this concern, this is simply not
true. Attached is an email dated 18 September, 2018 sent to_
- APRA and_ PPCA directly communicating this
concern and highlighting the percentage of people surveyed that were
unaware of OneIVIusic._ APRA was subsequently copied
into this email thread so was also aware of its contents. As well as raising the
concern regarding the lack of awareness for OneMusic, | suggested a
OneMusic infermation session at the 2018 Electronic Music Conference,
(EMC) which was confirmed and held on Thursday, 15 November 2019.
Approximately 5o people attended this information session._

participated in this information sessions as
speakers. (The copy of this email is not for the public record)

e Alsoregarding APRA’s claim that | never raised this concern, | refer to the
minutes from the APRA Club Music Advisory Group meeting on June 20,
201g where | again raised the concern of venues being unaware of
OneMusic. A summary of these minutes are below. The full minutes are
attached with this submission. (Copy of minutes not for public record)




Regarding point 22 (a) in APRA’s submission, Electronic Music Conference
has been a recipient of APRA AMCOS’s Music Grants over the past three
years. Currently, there is no confirmed funding in place for EMC 2019. The
process to receive an APRA AMCOS Music Grant involves applying for the
grant and outlining the specifics of the project the funding will be used for.
On completion of the project, an acquittal of the grant is completed and
submitted to APRA AMCOS, confirming the project was executed and the
grant funding was used as cutlined inthe grant application. The presumption
that the grant funding was used to conduct the surveys at EMC Connectis
incorrect. The APRA AMCOS grant funding was allocated to songwriting
workshops, which were held at the same events.

Regarding point 21 (b) in APRA’s submission, | have been a member of
APRA’s Club Music Advisory Group since its inception. This group was
formed by APRA AMCOS in response to an ACCC submission from a number
of APRA Writer Membersin 2013, following the introduction of DJ Monitor
and MRT as a primary basis for royalty distribution. A copy of that
submission is on the public record, and it attached with this submission. The
minutes from the November 22, 2019 Club Music Advisory Group meeting
do not detail all the minutes from the discussion about the OneMusic
consultation process, and as a result take the comment included in APRA’s
submission out of context. The full minutes regarding that conversation are
as follows:

Aside the confidential information and email copies included in this
submission, | approve this submission to go on the public record.



This submission to the ACCC is from a group of APRAter Members, APRA
Publisher Members and Managers of Writer Membeesifically writers of dance
music, which is relevant to the distribution of tikecorded Dance Music Use” pool
and the distribution of this pool by APRA to its migers in May 2013.

In March 2011, APRA published a new feature onvigbsite which stated:

“APRA is currently trialling Music Recognition Teablogy (MRT) in several
nightclubs around Australia. Over 800 venues natllynare either dedicated
nightclubs or multi purpose premises — such aslbottubs, restaurants and bars
that have areas that meet the definition of NigliclThe MRT will enable APRA to
more accurately track recorded music used for tingppse of Dance Use in these
venues.

The trial is in its early stages and we will progid further update next Antenna.”

On May 13, 2013, APRA paid its P1304 distributionts Writer Members and on the
same day sent an email to its Writer Members whiated:

“This distribution also represents a significantwashce in our treatment and payment
of music used in Nightclubs. For the first timec@operation with the PPCA
(Phonographic Performance Company of Australia) haee adopted fingerprint
technology to detect and report on music usedasdlvenues. We are now relying on
MRT (Music Recognition Technology) as the princiygsis of our distributions.

Importantly, the above newly introduced distribatechemes rely on sampling
methods for both cost and efficiency reasons, astanm measure.”

In May and June this year, a number of us sentigaguo APRA requesting further
information regarding the MRT use in nightclubsagzinciple basis of APRA’s
nightclub distributions. They key areas of conaaised in our enquiries were:

1. Functionality of the MRT — what the product used is called and how it
worked, so as Writer Members we could be assurdidecfccurate capture of
works performed in nightclubs around Australia.

2. The MRT database — information on the database these MRT units lsave
as Writer Members, we knew if our works were o thatabase and if the
works weren’t, how we could ensure our works cdadcadded to the MRT
database. Further, how the MRT database is alaeciarately identify works
used in “DJ Edits” or “Mashups”. (It is very commftaor DJs to create their
own unique edits of a work that may not be theinpte create a unique
version of a work that will be complimentary to ith#ance music style and
the genres they play. These are commonly refeaed tDJ Edits”. Similarly,
a “Mashup” is the combination of two or more wot&sreate a unique track.
Again, these are commonly created by DJs and rdguliayed in a high
number of DJ sets)

3. Venue placement of the MRT units — information on how many venues the
MRT units were installed in Australia-wide, to haae insight into the sample
number and if it was a true representation of tbeka/being performed in
nightclubs nationally. Further, what the selectiwacess is for determining



which nightclubs would be selected to capture ta,dvhich would be used
for APRA to make distribution of the dance musiop@nd finally, in the
case of nightclubs with multiple rooms playing noysi the MRT units
captured data from one room or all rooms. (In rpldtroom nightclubs
different styles and genres of dance music areepléywpm room to room, and
usually there is a limited style of dance musig/pthin “main rooms” of
nightclubs.)

4. Percentagesof distribution according tothe MRT unitsdata capture —
firstly was any income in the current (P1304) dttion made according to
the MRT units data capture, and if so what perggntd the dance music pool
was made according to the MRT units data captuné. fArther, how these
percentages were determined.

1. FUNCTIONALITY OF THE MRT units

In relation to the number of enquiries from ourwgypwe received different
responses from different APRA Writer Services Repngatives.

In the first week of June, a Writer Services Reprfithe Melbourne APRA office
advised in an email to one of the Writer Memberghia group:

“APRA have introduced digital recording devices (Pdds) in a sample of major
clubs around Australia (Sydney, Melbourne, Brishakaelaide and Perth) in
order to improve the quality of our distributionsthis area.

The DJ Pads have been programmed to automatiaaihydn and off as DJ
performances commence and finish. Those recordirggstreamed to Amsterdam
(Holland) where the MRT company, specialisinganak music, fingerprints the
digitally recorded works and compares them agaiheir database of several
million works.

The reports are then provided to APRA to be indiualed paid in the subsequent
nightclub distribution.”

On May 28", a Writer Services Rep from the Sydney APRA offickised in an
email to one of the managers of Writer Memberdis group:

“Unfortunately, at this stage, there is currentlyNmn-disclosure agreement in
place with the MRT provider. We will however, bersreleasing information to
the membership about the specifics of the serviwehwve are utilising.”

When queried by the manager on when this informatiould be released to its
members, the same Writer Services Rep advised émeil on May 29:

“In response to your questions, I'm unsure of wties information will be
released, but | have been advised that it is cutyean APRA priority.”

In an email to the Writer Member's manager on @& the same Writer
Services Rep advised:

“The technology utilised is very advancetihhe DJ Monitor DJ padsare plugged
into DJ desks by means of XLR cables. The unitsddmoth in line and the



ambient music. The digitally recorded data is '$ynaised' (streamed) weekly to
Amsterdam where the DJ Monitor creates digital émints for the works and
compares those fingerprints against the fingergrismid accompanying metadata
in their database of several million works. DJ Monhas a proprietary
database containing several million fingerprintedriss, specialising in dance
music.”

2. THE MRT (DJ Monitor) DATABASE

Given that the DJ Monitor database and the subsgegeporting from DJ

Monitor to APRA would now be a “principle basis fdistribution” we asked how
we could be assured that our works were on the Bditer database. Those that
received responses to this query, received thig sasponse from their respective
APRA representative:

“APRA is currently researching ways in which wrgeran upload their works to
our MRT provider’s databases. Once we have idedtihe easiest and most
effective way to do this, we will inform the mershgy.”

On June 24, the APRA Membership Administration Member offegetlirther
response to this query:

“APRA has been in discussions with DJM to enabkzeas for members to an
upload facility to their data base. At the sameetinve are also exploring other
system options which would ensure our members vesekscluded in all MRT
services companies globally (including Tunesat,z8hg Bmat, Gracenote, Ya
Cast, Soundaware and Nielsen). By doing so, weewdlure that our members
works can be readily identified by our sister orggaions internationally who,
increasingly, are using such services for their @@mestic distribution
purposes. Ideally, we are hoping to be able teraffembers a single upload
interface which would serve both DJM and other MRRifposes. We are currently
researching the most effective offering for membashope to make an
annoucement in the coming weeks.”

A number of us researched the company DJ Monitbneno see if there was
any further information on the DJ Monitor websitée following information is
published on DJ Monitor website regarding the uglobworks to the DJ Monitor
database:

“It's Your Right(s)!

PROs collect money from rights users.

Rights owners are entitled to this money.

How do PROs know how to renumerate composers &tarifi their work is
played?

Through DJ Monitor!



Please ask your PRO if they use the DJ Monitoresysso that you receive what's
rightfully yours; If you get played, you get palitss your right(s)!

Music rights owners can upload their music to oatathase absolutely free. We will
then fingerprint the audio and store it in our nwdatabase togheter with the label
Copy SO we can report next time your music is plagehe appropiate PRO. We
currently monitor over a hundred European radiotistas and thousands of events
and venues. In addition to uploading your music gan take a subscription to our
SongTracker service and we’ll report in real-timbere, when and by who your song
is played, including an e-mail/sms alert option.

How does it work ?
How do Rights Holders submit their music?

Rights holders can submit music in various wayspreéer mp3, the quality thereby
is to no importance to us, so it can be from 32kigp$o 320kbps.

Besides the MP8 we also require the metadata of the tracks. Yasudownload an
example of our import template here:
http://www.mediafire.com/file/ukjlppbg4y9lcii/Djmibor _Import_Template.xls

The easiest way to submit music is by droppingeétctly in our dropbox down here,
together with the import template.”

A number of us emailed DJ Monitor to ask for caom@tion regarding whether our
works were already on their database, as APRA babtleen able to answer our
gueries regarding this. Of those that receivedsparse, a number of us were
informed that some of our works were on the DJ Nwrdatabase, but not all of our
works. Further, it was found that in a number &fesa the original versions of the
works were on the DJ Monitor database, but noteh@x versions of the works. This
is a big concern, as remixes are written and predwspecifically for play and live
performance in nightclubs, so the remix versionswfworks are specific to the
dance music pool. If the remixed versions of theks@re not on the DJ Monitor
database, they will not be captured by the MRTsuaiitd therefore not reported to
APRA.

We request that ACCC assist in ensuring that APRPApworitise the issue of its
member’s works being included on the DJ Monitoadase, and that all of our works
as submitted to APRA’s database, are mirrored tdDditor’s database.

Further, we do not know how APRA will be able tdfifthe DJ Monitor database
upload requirements of supplying a mp3 of the wasgkyell as metadata information
required by DJ Monitor. The member requirementdaie and as advised by APRA,
are to ensure your works listing is up to daterenAPRA database, which we have
access to via our individual Content Managemente®ysogins. This is also inline
with the published information on APRA’s websitdjiah advises, that to become an
APRA member,

“All you have to do is...



- Join APRA/AMCOS

- Tell us the details of your songs

- Let us know if you're played live

- Let us know if your contact details change
- We’lldo therest!*

It seems that this new “principle basis for digitibn” will require a lot more than
logging our works into the APRA database, and vgeiest that the ACCC to assist in
requesting clear information outlining the proctsd will be followed by APRA to
ensure that our works are on the DJ Monitor datbasl that our works will
therefore will be accurately identified by the MRifits installed in nightclubs in
Australia.

One of us also queried DJ Monitor directly on hd\ ‘Edits” or “Mashups” will be
identified according to the DJ Monitor databaseisWas the response received from
a representative of DJ Monitor :

“In regards to the special (unreleased) edits, ttés be difficult in some cases, but
usually we're able to identify at least the bas¢heftrack, or the most similar version
we have in our database and with mashups we ustadbgnise the most dominant
track or both tracks, or we would have the mashupur database, then we'd report
the mashup to the rights society. It's then upét to make sure the right copyrights
owners get paid.”

This is a big concern for us as copyright ownerdasfce music. We request that the
ACCC assist in ensuring that APRA explore a bettethod than DJ Monitor of
identifying (unreleased) DJ Edits or Mashups. Theva email response from DJ
Monitor indicates to us that the DJ Monitor databadl have difficulty in correctly
identifying the works in the case of DJ Edits anddMups, which are very common in
DJ sets.

3. VENUE PLACEMENT OF THE MRT UNITS

Currently, there are close to 800 nightclubs ofregah Australia. Specifically, as
APRA advises:

“Consequently, MRT is now used to distribute APRR&corded Music for Dance
Use’ pool, with currently 747 venues across Augdrhking subject to this tariff.”

From club to club, the styles and genres of muksiggul vary greatly. Such is the
nature of dance music - it is a style of music maplef a wide variety of specific
genres and sub-genres. This Wikipedia link is éclra$erence to give the ACCC a
basic insight into the many different genres thatc@assified as dance music:
http://en.wikipedia.org/wiki/List_of electronic_muasgenres

In Australia, different nightclubs and club niglatsvenues focus on different genres
and styles that fall under the general descrippiotlance music. Further to this, many
nightclub venues contain multiple rooms, and eddhese rooms will have a
different style or styles of dance music being perfed. Usually, the larger nightclub
venues will have what is commonly known as a “maiom” and generally, there is a



consistency in the kind of dance music that is @ty the main rooms of the larger

nightclub venues in Australia. Beyond the kind afsie played in the main rooms of
larger nightclubs in Australia, there are endlesalker nightclubs and smaller rooms
in larger nightclubs that have a vast array of gerand styles performed there.

With this in mind, the issue of the selection ofiethvenues to install the MRT (DJ
Monitor) units in is a serious consideration, tg@e that the data capture is
representative not only of the kind of music perfed in main rooms, but to
accurately capture the wide variety of styles asargs being performed in all of the
747 nightclubs in Australia subject to the “Recardance Music Use” tariff which
APRA and PPCA charge to their operators.

This led a number of us to enquire with APRA regagdvhat kind of venues the
MRT (DJ Monitor) units were and would be installaghow these venues were and
would be selected, how many of the units were adliyeén place across how many
venues, and if the sample was small, how ofteruftits would be rotated amongst
other venues. To these questions, we receivedtlosving responses from APRA
via email:

What kind of venues/ how selection of venueswas and is determined:
Email from APRA Writer Services Rep on Jund'19

“A representative sample of venues was obtain@tu#0 of the largest clubs across
Australia. Parameters utilised in obtaining thistgale were payable license fee and
location and, with the assistance of an independgatistician, 20 venues were
selected.”

Email from Membership Administration Manager ond@4"™:

“Our statistician identified and selected clubsSgdney, Melbourne, Brisbane,
Adelaide and Perth with the highest joint APRA BRCA licence fees. The
statistician selected a pool of 40, from which weiastalling units in 20.”

We do not believe that basing the selection of esman the highest joint APRA and
PPCA licence fees paid by the venues operatorsaiis way to represent the different
kinds of dance music played in different types ighitclub venues, including large
venues and small venues. We request that the AG@S€sist in ensuring that a
variety of nightclubs is included in the samplet just the large nightclubs that pay
the highest licence fees to APRA and PPCA. Thesotiplacement will deliver a
strong skew to a certain style of dance music aitichet accurately record all the
dance music works performed at nightclubs arouedctiuntry. It will give an unfair
representation of the different styles and genfeknce music currently performed
in all of the nightclubs around Australia, and whlerefore risk having a lot of dance
music writers not have their works, which are perfed in nightclubs recorded.

How many venuesthe MRT unitsareinstalled in:

A number of us received this response from ourgetsge APRA reps:



“The sample was created in accordance with our g@gad practice and, in
consultation with an independent statistician. @ost recent payment included data
from 10 clubs across the country. We are aiminigj¢oease this number to 20 by the
end of June. “

Email from APRA Writer Services Rep on Jund'19

“17 MRT units are currently installed in nightclubsound Adelaide, Brisbane,
Melbourne, Perth and Sydney with the view of insirggthis number to 20 by the
end of June, and further if conditions allow. Cdefitiality and data integrity
prohibits APRA from releasing information on thebd partaking in MRT, however
since the implementation; APRA has distributed ltsson several thousand more
works including performances of non-dance musat, ig) music not listed in the
ARIA Club Charts, the process previously utilised.

Email from APRA Membership Administration Manager dune 2%:

“The initial roll-out was to include 10 units. Abé time of making P1304, data was
used from 8 units. The second phase of the schéhnelyvon 20 units, 17 of which
have already been installed.”

We request that ACCC assist to ensure that APRAwamicate accurate and correct
information regarding the number of units instalkbedrently, and currently being
used for the distribution of the dance music pdbk above emails give different
numbers of units in venues. One email notes 8 umi@svenues used for distribution
P1304. Another notes 10 units in 10 venues usedistribution in P1304. This is an
important consideration in terms of the accuracg sample that is intended to be the
“principle basis for distribution” and thereforéended to be an accurate
representation of the 747 nightclubs in Australirently subject to the nightclub
tariff charged by APRA and PPCA. Whether it was 8@ units, out of 747
nightclubs this is a very small sample percentddgetween 1.07% and 1.33% of the
total number of nightclubs subject to the nightsltdriff charged by APRA and
PPCA. We do not believe that this is a big enowghpe to use as a “principle basis
for distribution” and until such a time as theraimore significant sample, we do not
believe it is fair to base the majority of distrilmn on such a small sample. We
request that the ACCC to assist in getting APRAxplore a more relevant mix of
distribution methods, until such a time as they jganvide evidence that the sample
they have obtained via DJ Monitor is a fair repréagon of all the dance music
works performed in nightclubs, over a greater saniphn a maximum of 1.33% of
the nightclubs being charged the nightclub tayffA*RA and PPCA.

How often the unitswill berotated:

Email from Membership Administration Manager ond@4"™:

“Clubs have agreed to host the DJ Pads for one ykas intended that we shall
review the scheme after the first year to asseisthe number and mix of clubs

participating in the scheme. That assessment willitdertaken in consultation with
our appointed statistician.”



Given the information we received from APRA whidveed that under 20 venues
have been selected based on the highest combaseatd fees paid to APRA and
PPCA, we believe that if the placement of thes¢swuamd venue selection is not
assessed until after the first year, that this pritivide a great disadvantage to a
number of writers who'’s dance music works are peréal in nightclubs in Australia.
Therefore we request that ACCC assist to ensutdhbee is a greater frequency of
the rotation of the DJ Monitor units across a lvattgiety of nightclubs to provide a
more accurate representation of the different stgted genres of dance music being
performed in the 747 nightclubs in Australia tha subject to the nightclub tariffs
charged by APRA and PPCA.

Further to this, we request that ACCC assist toenthat APRA agree to frequently
rotating the DJ Monitor units from room to roomtire case of multiple room venues.
We request that ACCC assist to get APRA to agremteven rotation of the units in
the rooms in multiple room venues, to ensure thafsitioning of the units is even
between rooms in multiple rooms. This will guarangefair capture of the works
performed within each multiple room venue, as opdds recording data from only
one room playing only one style of dance musicARRA advised in an email on
this matter:

“The DJ Monitor DJ padsare plugged into DJ desks by means of XLR cables.”

If the DJ Monitor DJ pads are simply plugged irtte DJ desks by means of XLR
cables, it will be very easy to rotate the DJ pfadis) room to room within multiple
room venues.

4. PERCENTAGESOF DISTRIBUTION
Given that APRA had advised its members in the komaMay 13"

““This distribution also represents a significantvahce in our treatment and
payment of music used in Nightclubs. For the firse, in co-operation with the
PPCA (Phonographic Performance Company of Austyaliee have adopted
fingerprint technology to detect and report on nsussed in these venues. We are
now relying on MRT (Music Recognition Technologyjtee principle basis of our
distributions.”

We therefore made enquiries regarding the percerdathe payment of this
distribution, relevant to the MRT (DJ Monitor) usitSlightly conflicting information
was given to different members of this group, veitWriter Services Rep from the
Sydney APRA office advising:

“In regards to the P1304 distribution, the boardmoved that we paid
approximately 83% of the dance music pool to thekgvoaptured across all MRT
technology, and 17% to the ARIA Dance Music charts.

Whereas a Writer Services Rep from the MelbournBABffice advising:

“The Nightclub revenue is allocated to the DJ MonMRT reports and to the ARIA



Club Charts, in direct proportion to the numberunfique works contained in each,
and is paid out from two discrete revenue pooldidatively, the revenue split in
Distribution P1304 (December Quarter 2012) was 8t%the DJ Monitor reports,
13% to the ARIA Club chart works.”

As members, and in accordance with clause 2.4)(aj) {the Code of Conduct for
Copyright Collecting Societies, we have a rightdoeive accurate and up to date
information regarding distribution methods and giels. We request that ACCC assist
in ensuring that APRA provide correct and accuna@mation to its members, and
that this information is made prior to revenue fesplit and distributed to its
members.

Further, and more importantly on this issue, wadbbelieve that 83% or 87% is a
fair percentage for the distribution of this pagilyen that the sample from which the
works were recorded represents a maximum of 1.33¥eo/47 nightclubs subject to
the nightclub tariff charged by APRA and PPCA.

When gueried on how this percentage was reacheld AAdelvised:

“It is the ratio of the number of unique works cainied in the ARIA Club chart for
the December quarter against the number of uniqoksweported by DJ Monitor.
We ran a test of the number of works reported @ARIA Club chart as against the
number of works reported by DIM. The result waaterof 87:13. This then enabled
us, with confidence, to allocate 87% of the revelou&7% of the works and, equally,
13% of the revenue was shared amongst 13% of theswbhe point of determining
the ratio is important to a) ensure an equal royalalue per work and b) ensure that
no member is disadvantaged. By applying the rétimeans that works share equally
irrespective of the source of the performancetieegiARIA club chart of DJM.*

We believe that the percentage of distribution &hoot be based only on a
percentage of works in the DJ Monitor databaseugetise works reported via the
ARIA Club Chart data. We believe that the sizehaf sample of the venues, which
have the DJ Monitor DJ pads, (1.33%) and the reptesion of the type of dance
music played in the venues where the DJ Monitop&dk are installed, must be
considered when determining the percentage ofabenue split according to the DJ
Monitor reports. We request that ACCC assist irugng that a fairer percentage is
applied to the distribution of the dance music p&alowing an assessment which
takes the above factors into consideration. Furtherrequest that ACCC assist in
ensuring that APRA do a formal assessment on thrksyeported from DJ Monitor,
set lists and the ARIA Club Charts, and reportsssanembers on the findings, and
the subsequent percentage of distribution movingdead.

Further, we request that ACCC request a recallrarassessment of distribution
P1304 given that 87% of the dance music pool wstsildited according to a sample
of no more than 1.33% of the 747 nightclubs subiethe nightclub tariff charged by
APRA and PPCA. It has already been proven thataben of us do not have all of
our works on the DJ Monitor database, and therdgferd®1304 is inaccurate as it is
based on reporting from a database that does clotdie all of the APRA Writer
Members works.



It should also be noted that on Jun&ithe Distribution Practices published on
APRA'’s website state as follows:

“The ARIA Club Chart has been used as a basis RRA's dance music distribution
since 1999. The ARIA chart is compiled from therespof approximately 160 DJ’s
from around the country, who report weekly theirsinqdayed dance tracks. Each
DJ’s music style (whether, House, Breaks, Tranecbal), Electro, Drum ‘N Bass or
Progressive), as well as the location of the Ddalsen into account in ARIA’s
analysis.

The data used for the distribution of the retro/coencial music is taken from the
playlists of selected radio stations and the Vitigs TV programme.

The APRA licence fees are split between the ARbAnration on the one hand, and
selected radio station playlists and equally to Muidax and Channel V music TV
logs on the other, in the ratio 55.7:44.3 The bikakn between the dance and
retro/commercial music was determined by a sur¥epproximately 200 dance
clubs and discos in 2005. The survey was conductied) methodology designed by
ACNielsen, and included dance clubs and discodl sfzes in all Australian states.
The retro/commercial amount is split 67% to selgctelio playlists, 16.7% to Music
Max and

16.6% to Channel V.

ARIA maintains a chart of the Top 100 works playedubs, and provides APRA
with collated data every six months. This dataadtes 1 point for position 100, 2
points for position 99 etc., up to 100 points fospion number 1, on a week by week
basis. These points are aggregated for each warkdoh six month period and
credited as ‘performances’ in the APRA distribution

A full copy of the Distribution Practices downloatgom APRA’s website on June
11" is included with this submission. Verificationtbe date it was downloaded can
be obtained by checking the file information, détgithe date the file was created.
The above information is detailed on page 39 ofdtiteched Distribution Practices,
downloaded from the APRA website on Jun&.11

Given that APRA made the P1304 distribution on MY, and given that as at June
11", the above Distribution Practices was the onlyitted distribution information
made available to its members, we believe that ARBR#\a responsibility to
distribute income according to the Distribution ®i@es information made available
to its members prior to the distribution being madke therefore request that the
ACCC assist to ensure that APRA do a recall ofithigtion P1304 and redo this
distribution, according to the Distribution Praesdnformed to its members at the
time of the distribution, not after.

Sometime after June T1APRA amended its Distribution Practices and pitg
them on the APRA website. An artist manager withun enquired with APRA as to
the date that the Distribution Practices were aradrathd published on the website.
The APRA Membership Administration Manager advised:

“The new APRA Distribution Practices document wablghed on the 7th June. It
contained several other important updates, whicheveempleted and published
together with the change to our Nightclub distribat”



Another member of this group enquired with his ezsiye Writer Services Rep
regarding the date the Distribution Practices wgr@ated on the APRA website, and
similarly, he was also informed:

“The new Distribution Practices document was puieid on the 7th. June. It
contained several other important updates, whicheveempleted and published
together with the change to our Nightclub distribat”

The artist manager responded asking for the APRAMEship Administration
Manager to reconfirm the date of June Bringing attention to the copy of the
Distribution Practices downloaded on Jun&. 1 response, the APRA Membership
Administration Manager responded with:

“My apologies for the incorrect date; the reviseBRA distribution practices
document was initially updated on Tuesday 11th &ntethere were other minor
amendments updated on Friday 14th June.”

We request that the ACCC assist in determiningtveect date that APRA published
this information, so that we have a correct da&t tihe members had the important
detailed information regarding new Distribution &rees made available to them. We
also request that ACCC ensure that APRA’s newibigion methods only be applied
to income collected by APRA after this date. Weaehad that this is fair to both

APRA Writer Members and the 747 nightclubs subjegiaying the nightclubs tariff
charged by APRA and PPCA. We believe this is iroet@nce with Article 93 (d) of
the APRA Constitution, which states:

“Any method of entitlement fixed by the Board shalply with the terms and
conditions of any agreement in force from timdrtetbetween the Association and
any member or affiliated society.”

Furthermore, should PPCA, in co-operation with AP&Athe installation of the
MRT units, plan to follow similar distribution metts, we request that ACCC
request that PPCA apply such new distribution nathanly to income collected by
PPCA after the date that they advise its membessicti a change in their
Distribution Policies.

In summary, the issues we request ACCC assistdreasding are:

1. The lack of transparency around the distributiothefdance music pool.

2. The lack of information communicated to APRA mensanior to the
distribution of the dance music pool. The lackrdbrmation made available
to APRA members following numerous enquiries. Tdeklof information
made available prior to June 2013, which was wietkdhe MRT units were
installed and well after reporting from DJ MonitorAPRA for the P1304
distribution made in May.

3. The lack of information regarding the functionalifthe MRT units and their
placement in venues that ensure an accurate regooflihe different kinds of
dance music played in the 747 nightclubs currectigrged the nightclubs
tariff.



4. The DJ Monitor recognition system being in some areas flawed in terms of the
recognition of works.

5. The lack of information and process to ensure the accuracy of the DJ Monitor
database, which is intended to be the “principle basis for distribution” now and
moving forward.

6. The lack of consultation to specialists in the area of dance music to determine
the best mix of distribution practices to ensure a fair and true representation of
the dance music works being performed in the 747 nightclubs that are subject
to the nightclub tariff charged by APRA and PPCA.

We look forward to receiving updates following ACCC'’s investigation into these
matters.

Sincerely,

Aaron Lee (writer Member) | NG
Adam Forster (Writer Member) _

Amy Brogan (Writer Member) _
Andrew Elston (writer Member) |
Ant Celestino (Writer Member) | EEEGEGE

Ben O’Connor (Writer Member) | NG
Benji Honey (writer Member) | NG

Dan Maynard (Writer Member) |

Gébrielle Abela (writer Member) | NG
Jane Slingo (Artist Manager) |G
Jesse Desenberg (Writer Member) |

Jono Fernandez (Writer Member) _
Justin Hunter (Writer Member) | G
Matt Nugent (Writer Member) | RGN

Mikey Perry (writer Member) | N
Mobin Master (Writer Member) ||

Myles Desenberg (Writer Member) _
Nick Thayer (Writer Member) [ GG



Robert Piccolo(Writer Member) ||

Ryan Riback (writer Member) |
Ryan Wilson (writer Member) |

Sam Poggioli (Writer Member) | G

Tom Howell (writer Member) | GGG
Wal Gedeon (Wwriter Member) [

Whetu Kay (Writer Member) | G
Yes Yes Records (Publisher Memb<li



23/08/2019 EMC Connect Sydney survey (11 July, 2019)

EMC Connect Sydney survey (11 July, 2019)

Current run (last updated Jul 12,2019 4:25pm)

9 47 55

Polls Participants Average responses Average engagement

1. What best describes your primary job?

Response options Count Percentage
94%
Artist (Performer, Singer, Songwriter, Producer, DJ) 15 34%
. Engagement
Artist Manager 3 7%
Booker/Agent 0 0%
Programmer/Curator/Promoter 2 5% 44
Production role (Engineer, Staging, Lighting, Audio) 0 0% Responses
Media (Editorial or commercial) 7 16%
Corporate role 4 9%
Government role 2 5%
None of the above 11 25%
[
o
2. Is your job:
Response options Count Percentage
Full time 870/0
a Full time 15 37%
i . . . . . Engagement
RlEcel ity Part time, along with another role relating to / in music 7 17%
Part time, along with study
Noneof the sboe Part time, along with another role in another industry 8 20%
T Part time, along with study 9 22% 4 l
None of the above 2 5% Responses

3. What would you want to experience at EMC this year?

Response options Count Percentage
Parties and showcases 91%
Networking Parties and showcases 13 16%
opportunities
Inspirational keynote . . Engagement
speakers Networking opportunities 23 28%
Playing with cool tech
and production toys
R Inspirational keynote speakers 21 25%
More ‘how to’ sessions
° Playing with cool tech and production toys 11 13% 83
; Responses
More ‘how to’ sessions 15 18% P

https://www.polleverywhere.com/reports/578754 1/3



23/08/2019 EMC Connect Sydney survey (11 July, 2019)
4. You're a new Artist/DJ - What do you want to learn more
about?

Response options Count Percentage \
30%
How to get your music heard 4 29%
. o . Engagement
How to collaborate with musicians, vocalists or other 3 21%
producers
How to get from the studio to live performance 1 7% 14
0,
How to brand and market yourself 2 14% Responses
How to find your own sound 2 14%
How to find or build a creative community or network 0 0%
| want to be signed! 2 14%

5. What type of people in the industry are you most
interested to learn from at EMC?

Response options Count Percentage
94%
Artists/DJs 4 9%

Managers 3 7% Engagement
Labels 8 18%

Venues and promoters 1 2% 44
Technology and production brands 1 2% Responses
Everybody! 27 61%

6. Do you have any concerns as an artist, DJ or industry
professional in Australia?

Response options Count Percentage
96%
Mental health and wellbeing 26 25%
N T - Engagement

Restrictive government legislation and its impact on

q . 31 30%
nightlife
Can | make money or a career from music 23 22% 105
Drug and alcohol related pressures 2 2% Responses
How will I stand out as an artist 13 12%
Safety and discrimination 7 7%
Will Al replace me as a producer (all hail the robots) 3 3%

https://www.polleverywhere.com/reports/578754 2/3



23/08/2019 EMC Connect Sydney survey (11 July, 2019)

7. The year is 2030 - where does dance music take you?

Response options Count Percentage
96%
Forever young! Where is the party? 11 16%
Engagement

My VR headset allows me to rage comfortably at

15 21%
home
| listen and still discover new music, but probably don’t 0
party like | used to 11 16% 70

. . Responses
I still party, but prefer to without extra help or alcohol 5 7%
I still go out of my way to experience local and
. . . 13 19%
international festivals and events
) [F . .

Want to see my synth collection? I’m still making 15 21%

tunes

8. OneMusic - the new joint venture between APRA and
PPCA launched Monday 1st July. Are you:

Response options Count Percentage

98%
Aware that it’s launched, well across all things OneMusic 5 11%

. Engagement

Not aware that it’s launched, but am across what 0 0%
OneMusic is and how it works °
Aware of OneMusic but not really across how it works 9 20% 46
Have heard the name.OneMu5|c but that’s the extent of 3 7% Responses
my knowledge about it
Have not heard of OneMusic before 29 63%

9. Would you say that the NSW lockout laws introduced in
2014 has had an impact on your business or your work as
an artist?

Response options Count Percentage

96%
Yes - the lockout laws have had a significant positive 1 201
impact on my business or work as an artist ° Engagement
Yes - the lockout laws have had a significant negative 18 40%
impact on my business or work as an artist
Yes - the lockout laws have had a somewhat positive 1 204 45
impact on my business or work as an artist ° Responses
Yes - the lockout laws have had a somewhat negative 11 249
impact on my business or work as an artist °
No - the lockout laws have had no impact on my 14 31%

business or work as an artist

https://www.polleverywhere.com/reports/578754 3/3



23/08/2019 EMC Connect Brisbane survey - 4 July, 2019

EMC Connect Brisbane survey - 4 July, 2019

Current run (last updated Aug 23,2019 3:44pm)

9 47 55

Polls Participants Average responses Average engagement

1. What best describes your primary job?

Response options Count Percentage
94%
Artist (Performer, Singer, Songwriter, Producer, DJ) 15 34%
. Engagement
Artist Manager 3 7%
Booker/Agent 0 0%
Programmer/Curator/Promoter 2 5% 44
Production role (Engineer, Staging, Lighting, Audio) 0 0% Responses
Media (Editorial or commercial) 7 16%
Corporate role 4 9%
Government role 2 5%
None of the above 11 25%
[
o
2. Is your job:
Response options Count Percentage
Full time 870/0
a Full time 15 37%
i . . . . . Engagement
RlEcel ity Part time, along with another role relating to / in music 7 17%
Part time, along with study
Noneof the sboe Part time, along with another role in another industry 8 20%
T Part time, along with study 9 22% 4 l
None of the above 2 5% Responses

3. What would you want to experience at EMC this year?

Response options Count Percentage
Parties and showcases 91%
Networking Parties and showcases 13 16%
opportunities
Inspirational keynote . . Engagement
speakers Networking opportunities 23 28%
Playing with cool tech
and production toys
R Inspirational keynote speakers 21 25%
More ‘how to’ sessions
° Playing with cool tech and production toys 11 13% 83
; Responses
More ‘how to’ sessions 15 18% P

https://www.polleverywhere.com/reports/577829 1/3



23/08/2019 EMC Connect Brisbane survey - 4 July, 2019
4. You're a new Artist/DJ - What do you want to learn more
about?

Response options Count Percentage \
30%
How to get your music heard 4 29%
. o . Engagement
How to collaborate with musicians, vocalists or other 3 21%
producers
How to get from the studio to live performance 1 7% 14
0,
How to brand and market yourself 2 14% Responses
How to find your own sound 2 14%
How to find or build a creative community or network 0 0%
| want to be signed! 2 14%

5. What type of people in the industry are you most
interested to learn from at EMC?

Response options Count Percentage
94%
Artists/DJs 4 9%

Managers 3 7% Engagement
Labels 8 18%

Venues and promoters 1 2% 44
Technology and production brands 1 2% Responses
Everybody! 27 61%

6. Do you have any concerns as an artist, DJ or industry
professional in Australia?

Response options Count Percentage
96%
Mental health and wellbeing 26 25%
N T - Engagement

Restrictive government legislation and its impact on

q . 31 30%
nightlife
Can | make money or a career from music 23 22% 105
Drug and alcohol related pressures 2 2% Responses
How will I stand out as an artist 13 12%
Safety and discrimination 7 7%
Will Al replace me as a producer (all hail the robots) 3 3%

https://www.polleverywhere.com/reports/577829 2/3



23/08/2019 EMC Connect Brisbane survey - 4 July, 2019

7. The year is 2030 - where does dance music take you?

Response options Count Percentage
96%
Forever young! Where is the party? 11 16%
Engagement

My VR headset allows me to rage comfortably at

15 21%
home
| listen and still discover new music, but probably don’t 0
party like | used to 11 16% 70

. . Responses
I still party, but prefer to without extra help or alcohol 5 7%
I still go out of my way to experience local and
. . . 13 19%
international festivals and events
) [F . .

Want to see my synth collection? I’m still making 15 21%

tunes

9. Would you say that the NSW lockout laws introduced in
2014 has had an impact on your business or your work as
an artist?

Response options Count Percentage

96%
Yes - the lockout laws have had a significant positive 1 201
impact on my business or work as an artist 0 Engagement
Yes - the lockout laws have had a significant negative 18 40%
impact on my business or work as an artist
Yes - the lockout laws have had a somewhat positive 1 20 45
impact on my business or work as an artist ° Responses
Yes - the lockout laws have had a somewhat negative 11 249
impact on my business or work as an artist °
No - the lockout laws have had no impact on my 14 31%

business or work as an artist

8. OneMusic - the new joint venture between APRA and
PPCA launched Monday 1st July. Are you:

Response options Count Percentage

98%
Aware that it’s launched, well across all things OneMusic 5 11%

. Engagement

Not aware that it’s launched, but am across what 0 0%
OneMusic is and how it works 0
Aware of OneMusic but not really across how it works 9 20% 46
Have heard the name’OneMusm but that’s the extent of 3 7% Responses
my knowledge about it
Have not heard of OneMusic before 29 63%

https://www.polleverywhere.com/reports/577829 3/3



EMC Connect

Reports

All runs (last updated Jul 12, 2018 11:40am)

27

Polls

157

104

Participants Average responses

1. What area of the electronic music sector do you work in?

Response options

Artist (Performer, DJ, live act, singer, songwriter, producer)
Recordings (Any role for a record label)

Publishing (Any role for a publishing company)

Booking Agency

Artist Management

Touring, Festivals, Events (including programming, tour
management and production)

Clubs, Venues

Media

Marketing & Promotions
Ticketing
Multidisciplinary

2. Is your current work: (Choose only one)

Response options
Full Time
Part Time

Multiple roles within the electronic music sector equating to full
time

Studying full time

Studying part time

Response options

Once or twice a year

Three - four times per year
More than four times per year
Never

I’'m not aware of this organisation

Response options

Once or twice a year

Three - four times per year
More than four times per year
Never

I’'m not aware of this organisation

Count
42
39

17

Count

38
61

Count

30
82

Percentage
49%
4%

1%

0%

4%

9%

2%
2%
3%
2%
25%

Percentage
38%
35%

15%

8%
3%

Percentage
7%
3%
4%
33%
54%

Percentage
0%
0%
3%
26%
71%

Pricing & Upgrades Help @ New features EMCCONNECT Q

Executive summary

Change report type...

» Polls  Add/Remove 27
66% » Participants 157
v Select run All runs
Average engagement
© Allruns

Current run
Shared run

68%

Engagement

106

Responses
» Report options
i Download .CSV
69%
Engagement

110

Responses

73%

Engagement

114

Responses

74%

Engagement

116

Responses

5. How often do you engage with Australian Performing Rights Association / Australasian Mechanical
Copyright Owners Society (APRA AMCOS) ?

Response options

Once or twice a year

Three - four times per year
More than four times per year
Never

I’'m not aware of this organisation

Count
27
14
36
34
12

Percentage
22%
11%
29%
28%
10%

77%

Engagement

123

Responses



6. How often do you engage with the Live Music Office (LMO)?

Response options Count Percentage
Once or twice a year 5 4% 78%
Three - four times per year 5 4%
e Engagement
’ More than four times per year 7 6%
Never 32 26%
I’'m not aware of this organisation 74 60% 1 2 3
Responses
7. How often do you engage with the Media, Entertainment & Arts Alliance (MEAA)?
Response options Count Percentage
Once or twice a year 4 3% 75%
Three - four times per year 2 2%
Engagement
More than four times per year 5 4%
Never 36 31%
I'm not aware of this organisation 70 60% 1 1 7
Responses
8. How often do you engage with Q Music?
Response options Count Percentage
Once or twice a year 31 25% 78%
Three - four times per year 13 11%
Engagement
More than four times per year 19 15%
Never 44 36%
I'm not aware of this organisation 16 13% 1 2 3
Responses

Response options Count Percentage
Once or twice a year 14 11% 78%
Three - four times per year 5 4%
Engagement
More than four times per year 11 9%
Never 32 26%
I’'m not aware of this organisation 60 49% 1 2 2
Responses
10. How often do you engage with Sounds Australia?
Response options Count Percentage
Once or twice a year 19 15% 78%
Three - four times per year 5 4%
Engagement
More than four times per year 7 6%
Never 43 35%
I'm not aware of this organisation 49 40% 1 2 3
Responses
11. Do you know what OneMusic Australia is? Choose one from the below
Response options Count Percentage
| am aware of OneMusic, but wouldn't say | have a 78%
p : p 16 13%
comprehensive understanding of it
| am aware of OneMusic and understand what it is 13 11% Engagement
No, | am not aware of OneMusic 93 76%
No,am notaware
122
W 20% 40 Responses

12. Did you participate in the first round of OneMusic consultations late last year / earlier this year?

Choose one from the below

Response options Count Percentage
Yes, | partcipated
Yes, | participated in the consultation 2 2% 70%
| was aware of the consultation but did not participate in it 6 5%
Engagement
| wasn’t aware of the consultation 102 93%

110




- e

Responses

13. Do you plan on participating in the next round of OneMusic club consultations? Choose one from the

below
Response options Count Percentage
Yes, | will be participating 8 12% 43% ’
No, I will not be participating 7 10%
Engagement
| am not aware that there is a second round of consultations, 53 78%

but would like to participate

68

Responses

14. The ARIA Club Chart is a positive thing for Australian electronic music artists and labels. Please choose

from the list below whether you agree or disagree with this statement.

Response options Count Percentage
Strongly Agree 17 14% ‘ 79% ’

Strongly Disagree 8 6%
Engagement
Somewhat Somewhat Agree 54 44%
Somewhat Diagree 15 12%
Neutral 22 18% 1 2 4
I don’t know what the ARIA Club Chart is 8 6% Responses
15. Do you contribute to the ARIA Club Chart? Please choose one from the below
Response options Count Percentage
Yes, I’'m an ARIA Club Chart contributing D) 6 5% \ 75% )
No, | don’t contribute but | have applied to be a contributing DJ
15 13%
and have been unsuccessful Engagement
I'm not aware of how to contribute to the ARIA Club Chart 60 51%
N/A 36 31% 1 1 7
Responses

16. Do you use ticketing agencies for your shows (Eventbrite, Moshtix, OzTix, Ticketek etc) whether as a

venue, promoter, artist, artist manager, agent

Response options Count Percentage
Yes, | actively use ticketing agencies 72 65% 71% ’
No, | do not actively use ticketing agencies 39 35%

Engagement

111

Responses

17. What are the biggest challenges when running a hard ticket show? Rank from most challenging to least

challenging
Response options Rank \
Booking Fees 1st 27%
Reselling 2nd
Engagement
Booking and handling fees charged by the ticketing agencies 3rd

Forced use of specific ticketing agencies that have exclusive deals with certain 4th

venues 4 2

Ticket reselling 5th Responses

Lack of access to manage your own ticketing via your own login to a portal or 6th
backend management system

etc. 7th

Monopolisation of venues 8th

18. Out of the various ticketing agencies which one do you prefer to use the most / which one have you had
the most positive experience with?
Response options Count Percentage
Eventbrite 46 46% 63% ’
Resident Advisor 9 9%

Engagement
Ticketek 13 13%

0O7Tix 5 5%



Moshtix 19 19% 9 9

Ticketbooth 2 2% Responses
Ticketmaster 1 1%
Pulse 0 0%
Universe 0 0%
Other 4 4%

19. Out of the various ticketing agencies which one do you least prefer to use / which one have you had the

most negative experience with?

Response options Count Percentage

,TME, Eventbrite 6 7% @
— Resident Advisor 1 1%

Ticketek 27 30% Engagement

0OzTix 12 13%

Moshtix 4 4% 89

Ticketbooth 0 0% Responses

Ticketmaster 24 27%

Pulse 2 2%

Universe 0 0%

Other 13 15%

20. If you were given the choice to use any ticketing agency regardless of which venue your event was at,
what is the most important factors that would lead you towards a certain ticketing agency? Please order

from the most important factor to the least important factor

Response options Rank

Tech benefits such as digital media / social media integration, ease of use and 1 36% )
st

control of the backend

Level of booking and handling fees added onto the ticket price 2nd Engagement

Pre event support service 3rd

Onsite support service 4th 5 7

Responses

21. Do you feel you get good streaming and digital store data and insights? (Spotify, Apple, YouTube,
Beatport, Traxsource, Bandcamp, Juno, Deezer etc) Either from data available to you, or via your label or
distributor? Choose one from the below

Response options Count Percentage
Yes - for most of the streaming services and stores 31 32% 61%
—— Partly - only for some of the streaming services and stores 54 56%
y Engagement
No - | don’t think the data | get is adequate 11 11%

96

Responses

22. In terms of your marketing & promotional spend, where are you investing the most of your dollars?

Rank from most to least

Response options Rank
Social Media 1st 43% ’
Video / photographic content 2nd

Engagement
PR 3rd
Display Advertising (Banner advertising) 4th
eDM's/Newsletters S5th 6 8
Paid Partnerships 6th Responses

23. In terms of your spend on social media, what is your average spend per month? Please choose one

from the below

Response options Count Percentage
$0-$250/month 75 73% 66% ’
$250-$500/month 17 17%

Engagement
$500-$1000/month 3 3%
$1000-$2000/month 1 1%
$2000+/month 7 7% 1 0 3

Responses



24, Of the music media outlets in Australia, which ones do you find the most

interesting/engaging/beneficial? Please type in which media outlets mean the most to you and your work.
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Responses

This is a test 58%
CULTR

The media Engagement

Residential Advisor

Tone deaf 9 2

Raveheart Responses

Beatport.com

Resident Advisor

RA

Resident Advisor

The beat

Beat

Multiple

MergeLab

Resident advisor

Radio

Resident Advisor

Triple )

The Industry Observer

N/A

Tonedeaf

Maclife

Fresh 92.7

Triple j

Rogue

Fresh 92.7

Triple j

Dance radio

Triple j

Rogue

Spotify (AU) Discover

Rtrfm

Triple j

Kissfm

Revolver

Raveheart

inthemix

Stoney Roads

Triple)

2ser

Smooth fm

Triple J, FBI

Nova 96.9

Triplej

Triple j, fbi, Spotify

Spotify

FBI Raido

Inthemix

Inthemix

Triple)

The Music Network, triple j, Pilerats, Junkee
Triple J, Tone Deaf, Betoota Advocate
Cyclic Defrost,FBI,2SER
Unearthed

Inthemix,FBI

Purple sneakers, Fbi radio, triple j, concrete playground, broadsheet, inthemix, UNDR ctrl
The music

You don't have it here in AU
TripleJ, Spotify, apple music
YouTube, triple j
TripleJ,Stoney roads

KIIS, JOYFM, MELOMANIA, iHeartRadio
FBI radio

Triple i, spotify, stone roads, purple sneakers, pilerats



The music network

Triple j

Triple )

Triple j

Bandcamp

Unearthed, The Music

Triple )

Resident advisor, mix mag

Triple j unearthed

Triple j unearthed

Spotify

Resident advisor

Hit network, fox, joy fm,auspop
Resident Advisor

Resident Advisor, Facebook.

FutureMag Music, Triple J, Best Before
Triple J, Resident Advisor, Stoney Roads
Triple j

Triple J, Stoney Roads, Futuremag Music, Purple Sneakers, Tripl J Unearthed
Bandcamp

Resident Advisor, change-Underground,
Purple Sneakers, Triple J, Future Mag, Vice, iD, Noisey, Pitchfork
Resident Advisor, Facebook

Grain magazine, 4zzz

Triple )

Triple j, RA

Spotify

Resident advisor- Soundcloud

25. How much of a focus is social responsibility for you or your business? Choose one from the below

Response options Count Percentage
A significant focus 79 71% 71%
Somewhat of a focus 27 24%

Engagement
Not really a focus 6 5%

112

Responses

26. Do you or does the business you work in have any kind of cultural diveristy and equality policy,

whether formal or informal? Choose one from the list below

Response options Count Percentage

Yes, there is a diveristy and equity policy in place 31 29% 69%
Yes, diveristy and equality is a key consideration in my work

and profressional activities, although there is no formal 60 56% Engagement
policy in place

No, there is no policy in place nor is there any requirements for 17 16%
me to consider diveristy and equality in my work 1 0 8

Responses

27. Sydney's Lock Out laws have had a negative impact on my work / my business. Please choose from the

below which reflects your feelings on this statement from the below

Response options Count Percentage
Strongly Agree 81 68% 76%
Strongly Disagree 4 3%

Engagement
Somewhat Agree 14 12%
Somewhat Disagree 1 1%

Neutral 20 17% 120

Responses
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